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The MultiKkopy Mi- 
crometric cellophane- 
wrapped pack won the 
honorary Wolf Award 
in the visible display 
division in New York 
in competition with al- 
most a hundred other 
packages. This—plus 
the five extra sales 
features of Micromet- 
ric-——-means more pro- 
fits for you! 


la DISPLAY PACKAGING 








INTELLIGENT SERVICE 


The Webster salesman 
is qualified to help you 
sell more carbon pa- 
per. He is trained in 
merchandising. He will 





aids which really sell. 

Remember this: A 
salesman is never any 
better than the lines 
he carries. Micromet- 
ric has 5 extra sales 
features. 








make available dealer © 





A. REASONS 


-~They mean money in YOUR pocket 


BETTER FACILITIES 


cade 


If you carry the Webster line, you always 
know you can satisfy your customers. Our 





modern equipment stands behind you. This 


means better products, faster service. 


CONSISTENT ADVERTISING 








Year after year, we have built up a demand 
for Webster products through advertising. 
The Webster Company is the only carbon 
paper manufacturer consistently to do so. 


F.S. WEBSTER CO. 


Amherst Street, Cambridge, Mass. 





“OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 


€No person, firm or corpora- 
tion, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 


questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 


OFFICE APPLIANCES 


(TO THE WORLD'S PRINCIPAL MARKETPLACES) 





ESTABLISHED 1904: with which is incorporated the American 
Stationer, established 1873: Business Equipment Journal, estab- 
lished 1908: Office Outfitter, established 1908: and the original 
National Stationer, established 1909. 





Published on the first of every month by The Office 

Appliance Co., 417 South Dearborn St., Chicago, 

Illinois. Cable Address: Applico, Chicago. 
Telephone Harrison 3698 





JOHN A. GILBERT, Business Mgr. 
D. C. MILLER, Western Adv. Mgr. 
B. C. WALLSTEN, Copy Dept. Mgr. 
JOHN A. GILBERT, Secretary F. G. PULLEY, Circulation Mgr. 
H. W. MARTIN, Assoc. Editor OTTO KNEY, Asst. Editor 


W.S. LENNARTSON, Asst. Editor and Service Bureau Mgr. 
NEW YORK OFFICE: 1601 Pershing Square Bidg., 100 East 42d St., 
Telephone Ashland 4-8319 
Cc. H. EVERLY, Eastern Mgr. G. C. WHEELER, Asst. Eastern Mgr. 


EVAN JOHNSON, President 
C. F. MALATESTA, Treasurer 
D. C. MILLER, Vice President 





Vol. 59 May, 1934 No. 5 





CONTENTS 
ARTICLES 
Watch Your Step. By M. L. Hayward............ 9 
Is Your Competitor Better Informed? The Importance 
of Knowing Code Regulations, Operating Costs, 
Tax Figures and Other Profit Determining Factors— 
Written for Office Appliances by Frank Farrington 11 
Personality as a Business Asset—By D. C. Hegarty, Ad- 
vertising Manager, National Blank Book Company 12 
The National Stationers Convention at Buffalo Next 
OED. . so snmns canes + sdnneneh ae eee 13 
Typewriter Convention at Los Angeles.............. 14 
New Versus Second Hand Furniture—A Couple of Illi- 
nois Dealers Talk to Office Appliances’ Reporter 


on the Subject of — Furniture Selling........ 16 
TS Do .8ksddédebdes*ssddelente eee 20 
Filing Supphtes Sect... o.oo 5 be ccdvsewdccsevwier 22 
OUTSTANDING NEWS OF THE MONTH 
New York Bank Enlarges and Modernizes..... 6.0.00 cceecceeeccees 17 
A. B. Dick Company Achieves Fiftieth Anniversary. .......00.000055 18 
Port Authority Commerce Building to House New York Business Show 

Oe GN nian occ dive vtenceccccddevedcibanee cae bee 21 
Gan oF Mee Ti i ica 0 icn'ns ka cnchiaes see en eee ee 35 
Lund General Sales Manager of Friden Calculating Machine Company 42 
Gifabomes City Dade BOG 6 oi ss cds n cds cin denedhhes ineen des 43 
Rev. Cases Commmales Rabat TDs «so os soc c nk csctbessobtnhnws 44 
Houston Dealer Puts on Office Equipment Show.............002405 44 
San Francisco Business Show of Progress... ....00000ccecceececcees 45 
Code Authority Appointed for Lead Pencil Industry..............4. 45 
Mr. Brainard on Codes and the New Government Policy............. 46 
Okaland Typewriter Men Remodel Establishment..............4... 47 
Mir. Shealfer Vacations te CAMOMRS ... 005 os cveccctaee chisruvrceves 47 
Mimeograph “Makes” the Comic Strip. .........0ccecgccccccseees 89 
Year Book of Stationers and Publishers Board of Trade............. 90 
Oce Equipment Reger Far FFFe Gis «002 ccascsctgecevescoscn 93 
DEPARTMENTS CLASSIFIED NEWS 
Pere 9 Adding Machines ..... 137 
Baencements alanis heh is “_- Business Opportunities 138 
Meetings, Dinners, Conventions 50 ee a, 141 
New Machines and Devices.... 36 : - 
News and Miscellany. 48 Marking Devices ... 141 
pa Stationers Ace's... ‘Office 66 Other Machines ...... 138 
Machine Ass’n pear OS POE wenb Orme ckceadctccnonn 7 
a sree ; Wood one 16 Pens and Pencils... 138 
Ol’ Doc Stork . 90 Ribbons and Carbons.. 142 
Other Lands, In <~tinncn Se : 
Passed Away 68, 77. 78, 122 PN 458s cchiwe os ckdede 142 
WEE dp acenecaesdasen ans 109 WEEE c.i.covioviseeecdeas 137 


3 


§ SUBSCRIPTION RATES 
payable in advance, in the 
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American Embossing Co 149 
Engraved Staty. Buffalo 149 
Wiggins, The John B., Co 144 
Library Equi — 
Art Steel . TS 
Corry-Jame stown Mfg. Co. .115 
General Fire greeting Co. 70 
Globe-Wernicke Co. .107 
Lockers and en Cabinets 
Art Metal Construction Co.. 79 
Art Steel Co......... . 124 
Corry-Jamestown Mfg. Co. ..115 
General Fireproofing Co. . 70 
Globe-Wernicke Co. ....... 107 
Yawman and Erbe lll 
Loose Leaf Books and Systems 
Be. Gh dn Gs 4 0 cn tees 143 
eS 145 


Grand Rapids L. _L. > Co..132 
Sheppard, The C. E. ...149 
Loose Leaf ¥. 2, Celluiola 
SY nck ewaseen 147 
Loose Leaf Metals 
Carpenter, E. W., Mfg. Co. .146 
Loose Leaf Metals Co ..128 
Mail Distributors 
Bristow, Stanley R 4 
Globe-Wernicke Co. . . ..107 
Victor Safe & Equip. Co. .74, 5 





Map Tacks 

Graff, George B., Co....... 124 
Matched Office Suites 

Art Metal Construction Co.. 79 


General Fireproofing Co.... 70 

Globe-Wernicke Co. ...... 107 
Memorandum Books 

Rockwell-Barnes Co. ...... 72 
Memorandum Devices 

Bristow, Stanley R........ 147 
Mending Tape 4. eee 

Warshaw Mfg. Co.........126 
Moisteners 


Sengbusch §S. Cl. Inkstand Co.117 
Numbering Machines 

American Num. Mach. Co 339 

Bates Mfg. Co.... 12 
Office Mach., Used and Rebuilt 

Pets Me ccecnen ..136 
Office Partitions and Ra‘ ‘lings 

Globe-Wernicke Co. 
Pads, Figuring 


Rockwell-Barnes Co. 72 
ager 
tockwell-Barnes Co. .. 72 
Smith, Bradner, & Co 144 
Paper Clamps 
Acco Products, Inc. 92 
Paper Clips 
Acco Products, Inc. . 92 
Clip-On Corp. : .135 
Cook, H. C., Co <> ae 
Defiance Sales Corp. . .102 
Fulton Specialty Co.. .139 
Graff, George B., Co .124 
Oakville Company - 99 
Rockwell-Barnes Co. ...... 72 


Vail Manufacturing Co .120 
Paper Fastening Machines 


Ace Fastener Corp......... 100 
Acme Staple Co........... 145 
" ') § Saree 125 
Hotchkiss Sales Co........ 78 
Neva-Clog Products, Inc... .118 
Parrot Speed Fastener Corp.. 113 
Sibley, Edw. L.. Mfg. Co... "130 
Victor Safe & Equip. Co. .74, 5 


Paste (See Inks, Adhesives, etc.) 
Pen and Pencil Clips 
Oakville Company 
Pencil Sharpeners 
Graff, George B., Co. . ‘aioe 
Pencils, Cedar 
Faber, A. W., Inc... § 
Mohican Pencil Co...... .135 
Pencils, Mechanical 





Autopoint Company ....... 127 

Carter's Ink Co., The...... 103 

Rite-Rite aA i cchsa vows 144 
Sheaffer, W. A., Pen Co. 73 
Sockets 

Sengbusch §S. Cl. Inkstand Co.117 


Pens 
Sengbusch S. Cl. Inkstand Co.117 
Turner & Harrison Pen Mfg. 


GE ccoccéscaceueecsesor 143 
Picture Hooks 
Moore Push Pin Co....... 147 
Pins and Pin Containers 
Oakville Company ........ 99 
Prym, William, of America.146 
Vail Manufacturing Co... ..120 


Platens, Typewriter 


Amer. Writing Mach. Co...127 
Ames Sumply Go... ..occes 112 
caiqenne Ward Mfg. apes 121 
Louis Typewriter Exch. .144 
Wholesale Typewriter Co. ..116 
Postal Scales 
Hanson Scale Co. ........ 134 
Pelouze Mfg. Co.......... 143 
Triner Scale & Mfg. Co.....140 
Pressboard 
Case Brothers, Inc. ....... 114 


Punches 
Acco neeny ts, Inc. .. “Te 
Bates Mfg. Co.... | 
Defiance Sales Corp....... 102 
Globe-Wernicke Co. .. ‘foe 
Publishers 
Bridges, F. W., Ltd.......148 
PD dno 5s dnevesceces 149 


Push Pins 
Moore Push Pin Co 
Ribbons and Carbons 
A Ges oa 002 »« 14” 
Amer. Manifold Products Cp. et 
Codo Mfg. Corp. . 
Columbia R. & C. Mfx. Co.. et 
Crown Ribbon & Carb. Co. .132 


Imperial Mfg. Co......... 110 
RAGtR, BD. We BRic gc ccccss 127 
Manifold Supplies Co...... 68 
Mittag & Volger, Inc...... 105 
Neidich Process Co........ 93 


Old Dutch Carb. & Rib. Co.. 
Old yi Ribb. & Carb. Co. 137 
Pacifie Carb. & Rib. Co....101 
Phillips Rib. & Carb. Co. ..134 
Rockwell-Barnes Co. 7 
Royal Type writer Co., Inc. .150 
Smith, & Corona Tws. 69 
Storms, 7 Sa Co 1 

Underwood E F..88, Back Cover 


U. S. Typewr. Rib. Mfg. Co. 145 

Weouster, Fe Bi GOeccccces 
Rubber Bands 

ee Bis Wee BBs cao <ccs 91 
Rubber Stamps 

Meyer & Wenthe.......... 147 
Rubber Type Outfits 

Fulton Specialty Co....... 139 
Safes 

Art Metal Construction Co.. 79 

General Fireproofing Co.... 70 

Globe-Wernicke Co. .......107 

Schwab Safe Co., The......136 

Victor Safe & Equip. Co. .74, 5 

Yawman and Erbe........ 1 
Scales 

Hanson Scale Co.......... 134 

Pelouze Mfg. Co. ...... 143 

Triner Seale & Mfg. Co.....140 


Sealing Wax 

Higgins, Chas. M., & Co...133 
Seals, Notary and Corporation 

Meyer & Wenthe 1 
Secretary Desks 

Art Metal Construction Co.. 79 


General Fireproofing Co.... 70 
Globe-Wernicke Co. ....... 107 
Shears 


Schaaf & Good Co., The. ...141 
Shelf Boxes 


Pt fd eee eee ee 124 
General Fireproofing Co.... 70 
Globe-Wernicke Co. ....... 107 
Weis Mfg. Co...... 83, 4, 5, 6 


Shelving 
Art Metal Construction Co. “sae 


BUS Gee Gs on case cete ces 2 

General Fireproofing Co.... 70 

Globe-Wernicke Co. ....... 107 
Slide Rules 

GD SE kn dk wos CEe es 144 


Smoking Stands, Office 
Nagel-Chase Mfg. Co., The.. 94 
Stamp Pads 


Bates Mfg. Co.. err 
Fulton Specialty Co........ 139 
Meyer & Wenthe..... side tc 
Rockwell-Barnes Co. ...... 72 


Victor Safe & Equip. Co.. 
Stands for Office Machines 

General Fireproofing Co.... 70 

Globe-Wernicke Co., The. ..107 





or to replace the 


) THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. It answers by per- 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. 
in every land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. 
requests for catalogues to bring their files up to date, 
le in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 


In the execution 


desirable agents and 
Sabatier 


Subscribers’ 








Harter Corp., The...... . 133 
Metalstand Co. ........+.: 147 
Sherman-Manson Mfg. Co. .140 
Sturgis Posture Chair Co ..145 
Toledo Metal Furniture Co..108 


Tubular Specialty Mfg. Co..12 
Staples (Paper Fastening) 


Ace Fastener Corp........ 100 
Acme Staple Co.......... 145 
Hotchkiss Sales Co........ 78 


Neva-Clog Products, Inc...118 

Parrot Speed Fastener Corp.. 113 

Vail Manufacturing Co..... 120 
Stationery, Embossed, Eng 

American Embossing Co. ..149 

Engraved Staty., Buffalo. ..149 

Wiggins, The John B., Co. .144 
Stencils, Brass 


Meyer & Wenthe ......... 147 
Stenographers’ Note Books 

Rockwell-Barnes Co. ...... 72 
Stools 

Harter Corp., The. ..+..+-+ 122 


Sturgis Posture Chair Co. ..147 
Toledo Metal Furniture Co. .108 
Storage and Transfer Cases 

Art Metal Construction Co.. 79 
Art Steel Co....... $0 tue 124 
Bankers Box Co.......... 95 
Columbia Steel Equip. Co. .109 
Corry-Jamestown fg. Cp. .115 
General Fireproofing Co.... 70 
Globe-Wernicke Co., The. ..107 
Guide Syetm @ & Supply Co.. 98 
Imperi Method 

Oxford ae a Co...104 
Peerless Stee — agen Co. is 


Pronto File Corp.......... 32 
Rock well- Barnes AG ve wtnting 72 
Weis Mfg. Co. ....83, 4, 5, 6 


Yawman and Erbe Mfg. Co. 111 
Store Fixtures and Equi enent 
General Fireproofing Pm 
Globe-Wernicke Co., The: ..107 
Swinging Typewriter Stands 
Globe-Wernicke Co. 
Tables 
Art Metal Construction Co.. 79 
Art Steel Co 12 
General Fireproofing Co.... 70 
Globe-Wernicke Co. 
Tablets 
Rockwell-Barnes Co. ...... 72 
Telephone Accessories 
Amer, Automtc. Elec, 8. Co..139 
Dates Bis. GOecccviccvecs 125 
Meilicke Systems, Inc..... 137 
Victor Safe & Equip. Co. .74, 5 
Telephone Stands 
Art Metal Construction Co.. 7 
General Fireproofing Co.... 70 
Globe-Wernicke Co., The. . it 


Yawman and Erbe........ ll 
Thumb Tacks 

Graff, George B., Co....... 124 

Moore Push Pin Co....... 147 

Oakville Company ........ 

Vail Manufacturing Co..... 1.0 
Trimmi Boards 

Ideal School Supply Co... .136 
Type, Typewriter 

Amer, riting Machine Co, .127 

Ames Supply Co........:: 112 

Shipman-Ward Mfg. Co 121 
Typewriter Cleaning Material 

Amer. Writing Machine Co..127 

Cerotyne| Th tae seco sae 147 

Martens Type Cleaner Co. ..145 

Wes We We Wie ceccene 2 
Ty ne riter Cushion Keys 

unson Supply Co........ 139 
Peerless Key to pate venue 81 
Speed Key Mfg. Wis &.406.00 143 


Typewr. Cushion Knobs and Feet 
Amer. Writing Machine Co. .127 
Ames Supply Co.......... 112 
Peerless Bey Co. ...cccccser 8 

Typewriter Parts and Tools 
Kuner. seniete 2 hine Co. .12 
Ames Supply Co.......... 1 
Shipman- Ky Nie. a ee 
Wholesale Typewriter Co. ..116 

Typewriters, Mfrs. of 
American Auto, caries 143 
Corona Typewriter ........ 6 
Royal pie GO. casas 150 
Smith, L. 4 Corona Tws. 69 
or RE EF ..88, Back Cover 
Varityper Div. Coxhead. 71 

Typewriters, Rebuilt and Used 
Amer. Writing Machine Co. .127 
POU MR. o> eons ode Saabs 136 
Reliable Tw. & A. M. Co..146 
Shipman-Ward Mfg. Co....121 
St. Louis Typewriter —.. 144 


Ti 


a 


mis) 


Wholesale Typewriter Co. ..116 
Visible Systems Equipment 

Acme Card System Co...... 143 

BIE, Te. Bes GT 6 bo to oe 43 

Art Metal Construction Co.. 79 

Globe-Wernicke Co. ....... 107 

,. 9 eepeqaaee- 


Sheppard, The C. 
Victor Safe & uip. Co. ta | 


Yawman and Erbe........ 
Wardrobes 

Art Metal Construction Co.. 79 

Ase Dees Ges oc ccces -. 124 

General Fireproofing Co...: 70 

Globe-Wernicke Co. ....... 107 
Waste Baskets 

American Can Co......... 138 


Art Metal Construction Co.. 79 
Art Steel Co. 2 
General Fireproofing Co.... 70 
Globe-Wernicke Co., The. ..107 
Nat'l Vulenzd. Fibre Co....131 








6 OFFICE APPLIANCES 


RANI AND Ee): ert 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 


SITUATIONS WANTED REPRESENTATIVES WANTED 


CAPABLE STATIONERY MAN Thoroughly experienced it OUR HIGH GRADE TYPEWRITER SPECIALTY is proving a 
ill angles of managing uying, s« ng Excellent knowledge ery profitable item for typewriter, specialty salesmen and rib- 
of furniture ystems, equipment, stationery and kindred lines bon and carbon men ur policy of establishing one represen 
Can do splendid job ! concern see ng an intelligent and ex tative na territory, in conjunction with the very liberal com- 
perienced mat! wl knows buying ‘ ng ind managing mission, makes our proposition very interesting and profitable 
Chirty-tw year d Not particular as to location Very Write for details giving territory vou cove! Address S-141 
highest characte! nd ability references Address E-264, care care Office Appliances, Chicago 
Office Appliances, ©] is : : ; : S Ge EP AT owe A one : 

CHICAGO REPRESENTATIVE wanted for old established 
STATIONER WITH TWENTY-ONI YEARS experience 3 desk manufacturer Commission arrangement Excellent op 
salesman er manager and owner who disposed of his portunity for someone acquainted with office furniture busi 
business some t ‘ go, would like to establish connection ness in Chicago and vicinity Address S-147, care Office Appli 
with retails t mie middl western city Thoroughly neces, Chicago 
grounde t f ] ry system social i commere l - ; - ; 
- ~ tg office furnit a * ae ries i cauimanemt DISTRIBUTOR-SALESMEN WANTED Exclusive line cash 
(Jualified t va nt the business anywhere and fit at once ind cabinet registers $40) to $50 Good low cost equipment ‘Ss 
int he } ire 1 real producer Good health and good vhat will sell today. INDIANA, 265 Purchase, Boston, Mass 
tiles idea Addr £-262, care Office Appliances, Chicago 
EXPORT MAN eee ful sales and administrative record REPRESENTATIVES AVAILABLE 
with well knowr tationery manufacturer, seeks new conne« mn . Ener > — , 
tion Traveled extensively in Latin-America. Far East and AK TIER BOLAGET PREMIER, 4 Vilhonkatu Helsingfors, Fin- 


dis land, recently organized by Mr \ Haataja, well known 


Kurope Has sluable mtacts ul nz leading foreign - ° . . “ : : P 

fributor n 1ild up successful Export Department fron throughout northern Europe for his activities in the distribu 
scratch or fit . h established department as Manager ot on of American made office mine hines and equipment, offers 
Assistant Good neuist Address E-263, care Office Appli representation in Finland to United States manufacturers of 
u es () A specialties and staple items for office and business us¢ 
SERVICEMAN. « r fifteen vear experience on all makes SALESMAN selling a typewriter accessory direct to users in 
typewriter nd e other office n hines Qualified to han- New England has capacity for one additional line to be sold 


on same basis Not interested in novelties but will put real 





ale hop and office work Young man, good references, educa : . 4 i ; } 
tion and appearances Only permanent connection with reput- effort into some worthwhile device the merit of which can be 
ible organizatior nsidered Now employed Give particu proved by demonstration Will consider anything high priced 
are is ep Address E-265, care Office Appliances, Chicago or low with real sales possibilities Address E-266, care Office 
- : : Appliances, Chicago. 
CAPABLE TYPEWRITER REPAIRMAN experienced on 
ikes typewriter vell as other ffice equipment is open for 
new onnectior ty d references from previous connection BUSINESS OPPORTUNITIES 
W | be glad t ! der any location. Thoroughly reliable Ad - ~ 
dres E-267 ire Office Appliances, Chicago WANTED To add to our established line of Stamp Pads and 
: Office Specialties, new patented articles. Exclusive royalty 
YOUNG MAN x years experience office equipment and com basis only Address S-143, care Office Appliances, Chicago. 
mercial tations (General knowledge office work, bookkeep 
ng and a unting: desires inside position. Address E-259 WANTED Proven articles of merit for Stationery Trad 
Office Appliance cy} 2 Office and Factory use Exclusive royalty only Our progres- 
. sive manufacturing and merchandising facilities established 
AVAILABLI High xg de designer « dding ind re lated nm over ten years can help you. Address 8-144, care Office Appli 
chines Locatior ny where Address E-261, care Office Ap ances, Chicago 
ances, Cl ‘ 


rYPEWRITER REPAIRMAN. also thoroughly qualified to BUSINESS OPPORTUNITY 


handle adding machines and dictating machines, is open for THOSE CONSIDERING new lines or desirous of improving 

new connectior Because of change in management, will be old lines should investigate recent patent issued for an adjust- 

ready for new connection shortly after first of May Refer- able eraser Most meritorius feature for mechanical pencils; 

ences \ddres E 60. care Office Appliances, Chicago highly desirable for pencil extensions and separate eraser units 
Eraser is easily and quickly adjusted Simple, efficient, prac 

SALESMEN WANTED tical and inexpensive Patent for sale outright or on royalty 

basis Consideration given other propositions Address S-134 

EVERY OFFIC! prospect for one or more low priced en care Office Appliances, Chicago 

elone oisteners One piece eautiful pores six colors 

rec pe molsteners. One Piece, Peautiful porcelain, six colors. FOR SALE—Books, stationery, office-school supply, job print- 

i eounad i in. themwer C ing, 5500 population, established 1918; only store of kind in 
town; invoices $20,000—buy it right L. J. Bissey, Loveland 

NEW ENGLAND AND SOUTHERN territories open for sales Colo 

man with follov ffice furniture and stationery trade 


Ving mong 
st ur high grade popular priced desk pads, tops and 


fice spe Itle Address S-142, care Office Appliances, Chi FOUNTAIN PEN REPAIRING 
FOUNTAIN PENS REPAIRED (all makes) for the trade 


SALESMEN WANTED now handling ne or two non-competing since 1904 Mail repairs for prompt service Welty Pen & 
office iter handle ne of safe Full line A" and B Repair Co., 36 S. State St., Chicago 
label safs burglar proof hests, wal safes, vault doors, fur 
ind jewe y fe ete Territory , ilable in various se« 
tons of ~y Ss Straight com: on basis Address S-140 FOR SALE AND WANTED TO BUY 
il Corie pI nees, (hicagro 
ELLIOTT-FISHER MACHINES typewriters Adding Ma 
CON TROLLED LINES We have everal office ippliances chines, all office equipment, bought Lae sold Chicago Offices 
selling fror ne to five de irs on which we protect salesmen Appliance Co 33 So. Dearborn, Chicago 
specified territor Give references and other lines car- . 
ried Rep S-139 ire Office Appliances, Chicago MULTIGRAPH RIBBONS re-manufactured (;uaranteed 
- vork, quick service Send us your old ribbons today 144 vard 
SALESMAN wwe stationery, with following Good reels of typewriter ribbon fabric, with handy winder, a sp 
proposition to right party Address S-137, care Office Appli cialty Also two grades of excellent duplicator ink Lewis 
inces, 1601 Pershing Square Bidg., New York Co., 95l1a N. 4th St.. Milwaukee, Wis 
SALESMAN WANTED—Carbon paper and inked ribbon man 3LLIOTT-FISHER machines bought, sold and rebuilt. Teeter- 
o represent manut turers of a high grade line. Selling direct Warsh Co., Plankinton Arcade, Milwaukee, Wis 
col immer n New York City Fine opportunity for an ex 
perienced mat Address S-133, care Office Appliances, Chicag« FACTORY CLOSEOUTS, seconds, job lots, obsolete numbers 
, : : eee waaaaet 7TH : a . n office furniture of any description, filing and storage cab 
WM ta Fe. — : te RS addreas &.-1 ~ direc so offices op inets, safes, et« State full particulars, cash price Universal 
of vy lime dled ddre S-1 ire Office Appliances Business Equipment Co., Bridgeport, Conn. 
EXPERIENCED SALESMEN to sell. in addition to other lines MODEL 10 DICTAPHONES, Ediphones, 200M series offered t 
our well known filings upplies and equipment direct to offices dealers at prices that will make re il profits Visible filing 
Adare Caery re Office Appliancs 1 on eee quipment, all makes bought and sold. Hanover Office Equip 
' as ment Co., Ime 80 Greenwich St New York City 


SALESMEN DISTRIBU’ is Lit ty q rbe lands offer - panevneionte - 
BUTO! Rubber Bands of , BILLING AND BOOKKEEPING machines, late models, El 


vide repeat di nd whereve nt duce Se ere “ si~ 
with pocket delinge imple Ir a trial Pre = = x Allis -- . liott-Fisher, Underwood Burroughs, ete., bought and _ sold. 
Oh ie ; . : eta Maloney. Gilmore Co., 508 So. Dearborn St.. Chicago 
ADDRESSOGRAPHS Multigraphs Dictaphones Folders 
MECHANICS WANTED Sealers Write us, save money Pruitt, 166 N. LaSalle, Chi 
cago 
DETROIT FIRM interested in hig! iss typewriter mechani - -- 

Must be excellent on Noiseless. Include full details as to ex DICTAPHONES EDIPHONES—Rough ot rebuilt—special 
eriencs nd ference Box S-1 ire Office Appliances prices to dealers—increase your sales and profits—write us 
cy , American Dictating Machine Co 1141 Broadway, New York 

rYPEWRITER M HANI ke charge of shop. Must bs : 

y i n R | ne State experience references and WANTED TO BUY Rotaprint r Multilith machine, good con 
ex ted 1 tior Addrs S-145, care Office Ap dition low price Address S-146 care Office Appliances, 

pliances, b Chicago 








MAY, 1934 


PATENTS 


Copies of patents shown here can be obtained 

cons 0 ee oe of Patents, Washington, 

D. C., for ten cents each in cash, postofiice 

money orders or certified check. Stamps and 
personal checks not accepted. 











Design Patent No. 91,920. For flexible pocket re- 
ceptacle. Warner R. Buxton, Longmeadow, Mass. 
Application March 24, 1933. Serial No. 47,576. Term 
of patent fourteen years. : 

Design Patent No. 91,976. For combined mechan- 
ical pencil and letter opener. Frank C. Deli, Chi- 
cago, I. (assignor te Autopoint Company, Chicago, 
iil., a corporation of a Application Feb. 
1934. Serial No. 50,6 Term of patent 3‘ years. 

No. 1,951,382. pa 7 bag. Morris C. White and 
George W. Brown, San Francisco, Calif. (assignors to 
Bankers Protection Company, San Francisco, Calif., a 
corporation of Nevada). Application Sept. 9, 1931. 
Serial ne 561,980. Renewed June 12, 1933. 

No. 1,951,389. Paper slitting and stacking device. 
Joseph F. Anthony, Wilkinsburg, Penna. (assignor to 
The National Cash Register Company, Dayton, Ohio, 
a corporation of Maryland). Application July 22, 
1933. Serial No. 623,996. 


No. 1.951.432. Tabernacite safe. Henry P. Mertel, 
Ridgefield, N. J Application Jan. 16, 1933. Serial 
No. 651,959. 

No. 1,951,453. Typewriting machine. Burnham C. 


Stickney, Hillside, N. J. (assignor to Underwood El- 
liott Fisher Company, New York, N. Y., a corpora- 
New York). Application Aug. 29, 1931. 


” Table top construction. William 
Mich. (assignor to The 
Grand Rapids, Mich., a 
Application July 20, 1932. 


No. 1,951, 608. 
Eart Gunn, Grand Rapids, 
Gunn Furniture Company, 
corporation of acre 
Serial No. 623.5 

No. 1,951,673. 
ers. George J. 
Wilson-Jones Company, Chicago, Ill., 


a lock for loose leaf bind- 
Rundblad, Chicago, tll. (assignor to 
a corporation of 


Massachusetts) . Application May 18, 1933. Serial 
No. 671,611. , 
No. 1,951,682. Zero printing device for cash regis- 


ters and calculating machines. Alexander Varren, 


Essen, Germany. Application July 6, 1931. Serial 
No. 549.015. In Germany July 14, 1930. 
No. 1,951.755. Card feeding means. Walter J. 


Hausman, Westfield, N. 7 (assignor to Ralph C. Cox- 
head Company, New Yor N. Y., a corporation of 


Delaware). Application Get. 23, 1931. Serial No. 
570,521. 
“No. 1,951,848. Feeder pen point. Oliver Alfred 


Smith. Birmingham, England (agstoner to Spencerian 
Pen Company, New York, + &@ corporation of 
New Jersey). Application Jan. 27, 1933. Serial No. 


653,847 

No. 1,951,857. Package for pencil leads. George 
C. Boa and Ernest E. Hill, Chicago, II. (assignors to 
Rite-Rite Manufacturing Company, Chicago. Ill... a 
corporation of Illinois). Application April 29, 1932. 
Serial No. 608,166. 


No. 1,951,934. Duplicator. Shinjiro Horii. Tokyo, 
jee. Application Dec. 5, 1932. Serial No. 645,- 
No. 1,951,954. Duplicating machine. Ludwig W. 


Wagner, San Antonio, Texas (assignor to Ditto, Inc.. 
a corporation of West Virginia). Application Oct. 25. 
1929. Serial No. 402,475. 

No. 1,952,053. Typewriting and like machine. Rus- 
sell E. Benner, Middletown, Conn. (assignor to Rem- 
ington Rand, Inc., Buffalo, N. Y., a corporation of 


Delaware). Application March 3, 1932. Serial No. 
596.494. 
No. 1,952,111. Shelving construction. James E. 


(assignor to Lyon Metal Products, 
il., a corporation of Illinois). 
Serial No. 554,290 


Bales, Aurora, Ill. 
Incorporated, Aurora, 
Application July 31, 1931. 


No. 1,952,192. Noiseless typewriter action. Ra- 
phael Atti, Union City, N. J. (assignor % L. C. Smith 
& Corona Typewriters Inc., New York, Y.. a cor- 


poration of New York). Application Oct. 2, 1931. 
Serial No. 566.483. 
Card index. 


No. 1,952,298. Erna Thieme, geborn 


Overhoff, Amsterdam-Oost. Netherlands. Application 
Feb. 10, 1932. Serial No. 592,154. In Germany, 
February 12, 1930. 

No. 1,952,302. Rubber stamp mount. Samuel M. 


Weissman, Chicago, Ill., assignor to Samuel M. Weiss- 
man and Frank F. Crawferd (co-partners doing busi- 
ness as Bankers & Merchants Stamp Works, Chicano, 
a Application July 31, 1933. Serial No. 682,- 


"Nic. 1.952.629. Duplicating machine. Ingwald M. 
Newgard, Los Anaeles. Calif. Application May 2, 
1931. Serial No. 534,641. 

No. 1.952.983. Typewriting machine. Frederick A. 
Hart, Stamford, Conn. (assianor to Remington Tyne- 
writer Company, Ilion. N. Y., a corporation of New 
= Application Dec. 26, 1931. Serial No. 583, - 

No. 1,953,017. 
lapping visible index type. 
dorf, near Berlin. Germany 


Index member for files of the over- 
Fritz Kraenicke, Zehlen- 
(assignor to the firm 


Remington Rand, Inc., Buffalo, N. Y.). Application 
Aug. 13, 1931. Serial No. 556,920. In Germany 
Feb. 18, 1931. 

No. 1,953,121. Perforating device for checks, drafts 


and the like. Joseph Moll, Philadelphia, Penna. Ap- 
plication June 10, 1933. Serial No. 675,269. 

No. 1,953,316. Transfer element. Robert A. Stark. 
Park Ridge. N. J. (assignor to Mittag & Volger, Inc., 
Park Ridge, N. J., a corporation of New Jersey). Ap- 
plication Oct. 14, 1931. Serial No. 568,765. 

No. 1,953,552. Apparatus for the vertical filing of 
file wrappers or similar articles. Maurice Dequeker. 
Paris, France (assignor to Societe Dite Mce Dequeker 
& Cie., Paris, France). Application May 18, 1933. 
Serial No. 671,743. In France, May 31, 1932. 

No. 1,953,632. Type holder for marking machines. 
Claude A. Putnam, Keene, and Charles H. Cheese- 
man, Mariboro, N. H. (assignors to Markem Machine 
Company, Keene, N. H., a corporation of New Hamp- 


shire). Application May 29, 1932. Serial No. 614,- 
162. 
No. 1,953,900. Filing cabinet. Carl F. Wolters. 


Marietta, Ohio (assignor to Remington Rand tInc.. 


Buffalo, N. Y.). Application Jan. 12, 1933. Serial 
No. 586,252. 

No. 1,953,940. Self filling fountain pen. Russell 
B. Kingman, Orange, N. J., and Daniel J. Mayer 


(said Mayer assignor to said Kingman). Application 


Jan. 9, 1934. Serial No. 705.874. 
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No. 1,953,946. (No illustration.) Method of affix- 


Ernest Benger, Wilmington, Del. 
du Pont De N s&C y. 
a corporation of Delaware). Ap- 
plication Oct. 17, 1931. Serial No. 569,535. 

No. 1,953,981. Loose leaf binder. Clarence D. 
Trussell, Poughkeepsie, N. Y. (assignor to —= 
Manufacturing Company, Poughkeepsie, N. cor- 
poration of New York). Application Nov. 26, * 930. 
Serial he 498,268. 

No. 1,954,042. 
Scarsdale, i We 


ing stamps. 
(assignor to E. 1. 
Wilmington, Del., 





Punching device. Eugene A. Ford, 
(assignor to gy Aer = 


Machines Corporation, New York, N. Y., a pora- 
tion of New York). Application ‘Set 30, ios. Serial 
No. 572,079. ; ; 

No. 1,954,068. Liquid applicator. William W. S. 


Carpenter, Oak Park, tll. (assignor to Sanford Manu- 


facturing Company, Chicago, Hll., a corporation of 
ss9-% Application June 17, 1932. Serial No. 
617 . 

ic 1,954,130. Furniture slide. Sigfried Higgins, 


Verona, N. J. (assignor to Bakelite Corporation, New 


York, N. Y., a corporation of Delaware). Applica- 
tion Aug. 4, 1930. Serial No. 472,872. 

No. 1,954,265. Loose Leaf binder. John Schade, 
Holyoke, Mass. Rw -4 to National Blank Book 
Company, Holyoke a corporation of Massa- 
o—- Application May 26, 1932. Serial No. 
613,625. 

No. 1,954,472. Typewriting machine. William A. 


Dobson, Sridgeport, Conn. (assignor to Underwood 
Elliott Fisher Company, New York, N. Y.. a corpora- 
tion of Delaware). Application Jan. 26, 1932. Serial 
No. 588,980. 
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No. 1,954,667. Safe. Char' tes K. Ernst, Buffalo, 
N. Y. Application April 19, 1933. Serial No. 666,- 
“ 1,954,834. Shorthand typewriter. Neuere B. 


Smith, Washin —y D. C. Application Nov. 8, 1927. 
Serial No. 231, 

No. 1,955,059. Duplicating machine. John 3. 
Flanigan, Oak Park, Ill. (assignor to Vivid, tne., 
Chicago, I1l., a corporation of Illinois). Applicati 





Sept. 26, 1931. Serial No. 565,283. 

No. 1,995,372. Ribbon feed means for copywriters. 
Cart Hugo Thornbiade, Ly ® aga ( «y* te 
Original Copywriter Com om. 2 Wash.. 
poration of eens. a. ~1 Jan. 16, * O31. 
Serial No. 509,1 

No. 1,955,415. " Typewriting ts Birney 


Dysart, executrix 


Dysart, Cincinnati. Ohio; Eva 
” qecloner to Eva 


of said Birney Dysart, 


Perin Dysart. West Hartford, Conn.). Application 
ware 8, 1928. Serial No. 260,983. Renewed Oct. 

No. 1,955,578. Typewriting machine. Chester W. 
Crumrine, Rochester, N. Y. (assignor to Electromatic 
Typewriters, Inc., Rochester, N. Y.). Application 
Sept. 30, 1931. Serial No. 565,998. 

No. 1.955.592. Card index. David H. Linn, James- 
town, N. Y¥ (agtoner te Postindex Company, Ine., 


Jamestown, N. a corporation of “7-7 prmnaamed 
Application June i 1933, 
No. 1,955,606. Combined typewriting and comput- 
ing machine. Henry L. Pitman, Westfield, N. a 
(assignor to Elliott. Fisher Company. New York, WN. 
a corporation of D *¢). Application Feb. 23, | asi. 
Serial No. 594,495. 











A. B. DICK 


President of the A. B. Dick Company, Chicago, who has the unique dis 

tinction of be ing president of a busine SS CO) poration for fifty years. Mr. 

Die k 1s probably the only man in the U nate d States who has pre side d SO 
long as chi T ea ecutive. 
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EDITORIAL 





A Remarkable Record 

@@0On another page of the present issue is an ac- 
count of the fiftieth anniversary of the A. B. Dick 
Company of Chicago. This record is remarkable, not 
so much because the company has been fifty years in 
business, as for the fact that during that entire pe- 
riod it has been and still is headed by the present 
president of the company, A. B. Dick. There are 
many firms which have passed the fiftieth milestone ; 
in fact, there are a number which go back a century 
and over, even in the United States, but we recall no 
other firm which for fifty consecutive years has been 
headed by one man, who is still chief of the institu- 
tion which he founded half a century ago. 

Office Appliances extends its congratulations to 
Mr. Dick upon the record of a remarkable achieve- 
ment, both in the length of his connection with the 
company he founded, and also upon the success of 
the company so long under his direction. His two 
sons are prominent in the business and have taken 
much of the burden of detail off his shoulders. For 
this, too, he is to be congratulated. 

a, 
Headaches Over the Codes 

@@As we proceed farther and farther into the sub- 
ject of codes and their application, the more we are 
inclined to sympathize with those who find them- 
selves puzzled over the proper application of the 
several codes to the commercial stationery and office 
equipment business. Where a business touches a 
score of different lines as does this industry, the re- 
conciliation of all the codes is no easy task. We re- 
call that there are from three thousand items up to 
twelve or fourteen thousand handled by the station- 
ers of the United States, and that in view of this 
fact, more than a little confusion must at first result. 
This confusion will, of course, eventually be clarified 
and business will go on in a satisfactory manner. 

In the meantime, every dealer finds himself in the 
position of a learner trying to know just what to do 
with the several codes which affect the operation of 
his business. We may repeat here the suggestion 


that it would be well for dealers to attend as many 
conventions in this field as possible and take notes 
of the advice and suggestions of those who lead in 
the elucidation of the principles and practices in- 
volved in code application. 


Business Indicates Improvement 


@@Business in the field of office equipment and, we 
believe, in other fields as well, is apparently taking 
on some impulse toward a larger volume. This 
seems to be evident both in domestic and in export 
trade. In the present issue are reports of business 
shows in which keen interest has been manifested by 
the public and satisfactory results achieved by con- 
tributors. Shows are reported from San Francisco, 
Oklahoma City and from the Wilson Stationery & 
Printing Company at Houston, Tex. All of these 
shows, although local in their character, were dis- 
tinguished by such success as to warrant the ex- 
pectation that they will be repeated next year and 
that other concerns and organizations may take up 
the idea. 

The National Association of Credit Men, in a re- 
port released on April 30, states that for the third 
consecutive month, nation-wide sales conditions and 
collections in wholesale lines hold their own. The 
study on which this conclusion was based covers one 
hundred major markets in every state. Based on re- 
ports from the association’s branch offices through- 
out the country, the survey is a compilation of the 
experiences of the twenty thousand member firms 
engaged in manufacturing, wholesaling and bank- 
ing. Sixteen cities report good collections and 
twenty-two cities good sales. Thirteen of the thirty- 
eight cities reported both sales and collections as 
good. The remainder were in the single “good” list. 

An information letter sent out by the Acme Card 
System Company of Chicago, IIl., reported that on 
April 16 their domestic orders exceeded any other 
single day’s business both in number and volume 
received in the past twenty-one months. A consider- 
able improvement is noted in export business also, 
stock orders having been received from distributors 
in London, Shanghai, China, Helsingfors, Finland, 
Manila, P. I., and from Teheran, Persia. The last 
named shipment goes to Mohammerah port in the 
Persian gulf and thence by motor transport to 


Teheran, 
+ oe 


Interest Increases in the Work of Conventions 


@24No less than sixteen pages of the present issue 
are devoted to reports of important conventions. 
All of these conventions were held within a 











10 


month. The Ofhce Equipment Manutacturers Insti- 
tute met in Chicago, also the National Association of 
Manufacturers of Wood Desks and Tables. The fol 
lowing districts of the National Stationers Associa 
tion held Fifth District, Cleveland: 
Sixth District, Chicago; Seventh District, St. Paul; 
Kighth District, Kansas City, Mo.; and Tenth Dis 
trict, Denver. On the Pacific Coast the general man 
ager of the National Stationers Association accom 
panied by the president held meetings in the princi 
pal cities explaining the operation of the stationers 
code and urging attendance at the Buffalo conven 
tion next month, where stationers from every part of 
the country will discuss means of putting the code 
into action for the benefit of the industry. In New 
York City typewriter dealers and manufacturers got 
together in a meeting to urge a full attendance at 
the annual convention of the National Association 
of Typewriter and Office Machine Dealers to be held 
the latter part of next month at Los Angeles. 


conventions: 


At all of the meetings above mentioned interest 
was keen and the attendance was unusually large 
and representative. The operation of the codes, com 
ing home to each individual dealer and manufac 
turer, has brought about a keen interest in associa 
tion work, and the imperative need of understanding 
the operation of the codes which apply directly and 
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indirectly to the office equipment industry has 
caused many to attend the meetings who have sel- 
dom or never attended conventions before. 

Even if the codes do nothing eise they will create 
a wealth of personal contact and will lead the way to 
better understanding throughout this entire in- 


dustry. 
o 


The Filing Supplies Section 
@@Dealers who handle office furniture, files and 
filing supplies will be interested in the special sec- 
tion in this month’s issue devoted to such systems. 
There are twelve articles in this section and one 
page containing a chart which bears in condensed 
form a mass of information useful to every dealer 
in the lines covered. 

Only one of the articles in this section was written 
in the office of this journal—‘An Outline of Filing 
Supplies.” This is an historical sketch which in- 
volved some research. The eleven remaining articles 
were written by men in the retailing and manufac- 
turing fields who have practical experience in the 
manufacture and sale of the lines, and who, by rea- 
son of study and understanding qualify as experts 
competent to solve the toughest problems. 

We are certain that dealers will find the section 
worth their careful perusal. 


WATCH YOUR STEP 
By M. L. Hayward 


Mere “Dealer’s Talk” or Warranty 


If a seller makes a direct and definite 
the sale at the tims 


and will bind the seller 


ods, are generally construed as “puffing” 


strued as warranties 


would “sell like 


statement in reference to the 


On the other hand, 


For instance, in one 


subject matter of 


thereof, these statements will generally be construed as warranties 


mere general statements commending the 
mere “dealer’s talk,” and will not be con 


ase where a seller stated that his goods 


hotcakes,” the court held that this statement was not a warranty 


In a recent Utah case, however, an office appliance dealer bought a super-six automo 


bile for use in his business, the salesman 


stated that it would do whatever any 


other 


super-six would do, and the dealer sued for damages for breach of warranty. 


“There was no warranty—what I said 
tended 
“We regard the statement that the car would do 


is also amounting to 


f opinion,” said the Utah Supreme 


x 


was merely 


an express warranty, and not mers 


‘sales talk,” the salesman con 


what any other super-six would do 


‘sales talk,’ nor an expression 


Court in ruling in the dealer’s favor 


Was There an Acceptance? 


An Arkansas office 


appliance dealer quoted a certain price 


on certain appliances, and 


i prospective buver sent him an order to be shipped by a certain specified rate 
I PI I 


‘The 


through rate by the r 


sute which you specified 


prices which I quoted were based on a through freight rate, and there is no 


Kindly let me hear from you by return 


nail,” the dealer wrote, the price of the appliances advanced sharply, and the buyer 
laimed that there had been an unconditional acceptance of his order 
‘The language quoted shows that there was no unconditional acceptance by the 


dealer \ binding 


eptance by letter or telegram of an unconditional offer made in the 


titutes a binding contract 


and the agreement must be 


Supreme Court 


contract of sale may be made 


mutual as to every 


in deciding in the dealer’s fav: 


by letters and telegrams and an a 


Same Manner con 


Each party, however, must agree to the same proposition 


essential term,” said the Arkansas 


r. 


A Georgia Sale 


\ Georgia othce apphance dealer 
tions, the buyer was entitled to return the 
The appliances are held subject to your 


them.” the buver wrote, 
the contract price 
‘ , 
I returned the appliances to you, as per 
\ mere notice is not a ‘return’ within the 


nd the Georgia courts ruled in his favor 


sold appliances, 


order, or you can go to my 


refused to pay for the 


meaning of the contract,” the dealer 


a Cast 


and under certain specified condi 


appliances. 


storeroom and 


appliances, and the dealer sued for 


contract,” the buyer maintained 


argued, 


> 


reported in 106 S,E. 593 





IS YOUR COMPETITOR BETTER 
INFORMED? 


The Importance of Knowing Code 


:: H, I DON’T pay 
any attention to 
this business of codes 
and N.R.A. and all that 
stuff. Let somebody 
else figure it out. It 
doesn’t mean anything 
in my 
complicated to 
stand anyway.” 
That 1s what a certain business man told me in 
January. He is not in sympathy with the methods 
being used to regulate trade and commerce and his 
idea was that the whole thing was so hard to under- 
stand that he was not going to bother about it. 

Then in February | met him again and asked him 
if he was still leaving it to somebody else to figure 
out the code meanings. He grinned, “I’ve got to 
admit 1 was wrong, the way | was neglecting that 
sort of thing. The other day | lost a nice order 
because I didn’t know my code stuff when my com- 
petitor did. I quoted a prospect on an order for 
supplies and I told him he couldn’t buy them any 
cheaper anywhere, on account of the code regula- 
tions. He was buying for a county board and he 
went to my competitor and got a quotation forty 
dollars the same identical stuff. I heard 
about it and put it right up to that competitor. He 
told me our code allows reduced prices to be made 
to county and state governments. I called up the 
official who handles the code complaints and he told 
me that was right. I lost out on a good order just 
because I didn’t know this code business.” 

So much for a man who reasoned that what he 
didn’t know wouldn’t hurt him. Like all such think- 
ers, he was wrong. Ignorance of the law is never 
accepted as an excuse and at best ignorance in any 
business matter is never anything more than an 
explanation. 

A state school had occasion to buy some office 
equipment. Previously it had made all such pur- 
chases from certain firms having contracts with the 
state to supply at prices much under the published 
retail rates. Local dealers had been unable to sell 
the school. But under the code the contract plan had 
to be abolished. One dealer knew that and his com- 
petitor did not. The wise dealer picked up the busi- 
ness the other supposed would have to be handled in 
the old way through a contracting firm. 

Those are two instances showing the importance 
of knowing your codes. One man lost business be- 
cause he thought he could not cut the price when he 
legitimately could do so. Another man lost business 
because he thought prices could be cut when they 
could not be. Both lost business because of igno- 
rance of something they should have understood 
thoroughly. 

There was a day when a business man might get 
along fairly well without paying much attention to 
changes in methods and even to changes in laws. 
The changes were not radical and a man might get 
by with his old practices. But now it is different. 
The changes made within a year in laws and govern- 


sales. It’s too 
under 


less on 


Regulations, Operating Costs, 

Tax Figures and Other Profit 

Determining Factors.—By Frank 
Farrington 


ment rulings are of 
vital significance to 
every business man. 


He cannot hope to com- 
pete successfully with- 
out understanding 
those changes and he 
may easily find himself 
in the toils of the law 
and the Federal bu- 
reaus if he neglects to inform himself what is re- 
quired of him. 

Similarly changes in business methods, in business 
equipment, in processes, in products, are such as to 
demand attention from the man who is to secure a 
net profit on his sales. 

Expenses are higher. I met a retail merchant who 
through 1933 continued to mark up his stock on the 
basis of the cost of doing business in 1932. He 
thought that would give him an adequate profit. He 
had always taken last year’s expenses as a basis for 
the new year’s mark-up. As a matter of fact, his 
expense percentage rose during the last of 1932 and 
through 1933 to such an extent that his mark-up was 
not taking care of it and he ended the year with a 
loss due to nothing in the world but ignorance of his 
expenses. Working with a fairly narrow margin, 
the little advances here and there in practically all 
expense items left him with a small net loss instead 
of a reasonable net profit. 

He makes up the figures of his business only at the 
end of each calendar year and in time of such rapid 
changes as those of the present, much may happen 
to upset calculations. The expense costs of the first 
quarter of a year may be very different from those 
tabulated for the last quarter. It.is imperative that 
the business man keep close watch of such figures 
and adapt his procedure to them. 

Taxes multiply and as new taxes are added, we 
neglect to take into consideration the fact that they 
are assessed on today’s business. With the need 
for accounting at the end of the year and paying 
taxes based on this year’s business, we overlook the 
absolute need for taking those taxes into considera 
tion in estimating this year’s expenses. It is not 
enough that such tax payments be included at the 
end of the year in estimating the year’s expenses. 
It is too late then to assess any portion of them on 
the customers who have bought during the year. We 
may base next year’s selling prices on this year’s 
expenses, those new taxes included, but if our prices 
this year do not include this year’s taxes, we will be 
collecting that impost a year behind and when the 
tax is discontinued we lose any chance of getting it 
atall. As far as possible, we ought to begin to col- 
lect from our customers new taxes or other increases 
in the cost of doing business just as soon as the in- 
creases begin to be assessed upon us. 

I may seem to be making an adequate profit today 
on products bought or made yesterday and sold at 
figures based on yesterday’s cost of doing business, 
but a new expense item in the way of a new tax or 
some added business expense may begin today. Un- 





less I include that, I am fooling myself in the matter 
of profit. 

There is in some men an element of stubbornness 
that keeps them from informing themselves regard- 
ing a business procedure, a government regulation 
or a trade practice that is adopted in opposition to 
their beliefs. They may or they may not actively 
oppose its adoption, but when it finally becomes a 
fact, they sulk. They will have nothing to do with 
it and they will not conform to it until obliged to 
do SO. 

Such men may get some satisfaction out of that 
attitude, but they certainly pay well for what satis- 
faction they get. They persist in remaining igno- 
rant of the meaning of the new movement. They 
cannot take advantage of the opportunities they af- 
ford. They fail to receive credit for any co-opera 
tion. They don’t really know what it is all about 
and they jog along in darkness when they might 
have light if they would. 

Just the other day I interviewed a merchant who 
remodeled his store late in 1932. In the midst of 
dull times he threw out a number of departments 
that had long been mainstays and he spent thou- 
sands of dollars in fitting the premises for the new 
order of things. In the first year of the new arrange- 
ment, he doubled his sales. In his second year, now 
under way, he is making another large gain. 

What I wanted to say in this connection was that 
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it was inspiration from his tri ide journal that sti irted 
this man on his readjustment plan. It was from that 
trade paper that he got the ideas for all the chi inges 
he made. He gives that periodical credit for the 
whole thing and gives the credit enthusiastically, not 
grudgingly. If he were not a trade journal reader, 
he would be plugging along today with an old fash- 
ioned store and not even making an old fashioned 
profit. He did not of himself know what he could 
do. He had no knowledge of the possibilities con- 
fronting him. If he had thought of making a change, 
he would not have known what change to make. 

If he had jogged on in the rut, satisfied with what 
little experience had taught him about business 
methods, sure that what he didn’t know would not 
hurt him, believing ignorance is bliss, he would be a 
dud today. As it is, he is an up-and-coming business 
man, a leader and a money maker in a day when it 
is mighty hard to make money in the highly com- 
petitive industry in which he is engaged. 

More business men need to read their 
papers carefully and show more anxiety to know all 
about every new move in business affairs. Laws, 
codes, trade association standards of practice, busi- 
ness systems and procedures—all are something 
more than mere ethical principles, and he who fails 
to inform himself about them courts trouble, not to 
say disaster. 


business 


PERSONALITY AS A BUSINESS ASSET 


By D. C. Hegarty, Advertising Manager, National 
Blank Book Company, Holyoke, Mass. 


ECENTLY a well-known authority said that 
ninety per cent of the sales people that fail to 
good do so because they lack personality. 
Though the accuracy of this figure cannot be 
vouched for, it is certain that personality plays a 
very important part in the success of any business 
or person. If successful businesses or persons were 
to be analyzed, it would be discovered that they 
have strong personalities—that certain something 
which makes people like to do business with them. 
In fact, when personality is analyzed and stripped 
of all its high sounding phrases, it is simply that 
quality in businesses and people which makes it 
pleasant for others to deal with them. That phrase 
in itself does not sound like very much, and yet all 
things being equal personality is the important fac 
tor which brings success to the firm that has it or to 
the individual who radiates it. 
For example, a man goes to a certain store to pur- 
chase a suit of clothes. It is true that other stores 
carry merchandise equally as good in quality or as 
conveniently located, are just as good advertisers 
and could also meet the price. Yet this man goes to 
a certain store in all probability because he likes to 
deal with that store in which he found some one who 
made it pleasant for him to get what he wanted. 
lhus, the personality of the salesman whose service 
is pleasing is an asset not only to the store but to 


make 


himself. 
Take 


service station. 


as another instance a certain automobile 
A man patronizes it because the at- 


tendant mixes personality and service with the gas 


and oil he sells. He checks up tires, looks at the oil, 
puts water in the radiator and probably wipes off 
the windshield. Because all this is real service to 
the buyer of gas and oil he goes out of his way to go 
back again and again. 

Yet many salesmen fail to realize what a valuable 
asset sales personality really is. Recently when the 
writer tried to tell a successful salesman that he had 
a sales winning personality he responded by saying 
“Bunk! I’m successful because for one thing I like 
to sell. I get a kick out of it. There is something 
about making a good sale that thrills me. There is 
a challenge in meeting competition and overcoming 
sales resistance. To me selling is a game—and like 
any game, the more you know about it, the better 
your chances are for winning.” 

This man is only partly correct. In addition to 
the secret of “knowing his stuff,” he has a “selling 
personality.” A personality fired by enthusiasm. 
Enthusiasm that makes him spend long hours study- 
ing the things he sells and their application to the 
consumer. Enthusiasm that instills in him a confi- 
dence in himself, his merchandise, and his house. 
Enthusiasm that reacts in everything he says about 
Enthusiasm that radiates so strongly 


his goods. 
consumer’s confidence and wins 


that it wins the 
sales 

To a large degree the amount of real personality 
put into a business or a job determines what will be 
gotten out of that business or job. In short, the man 
who makes it pleasant for people to deal with him 
makes a good business investment that pays big 


dividends. 
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NATIONAL STATIONERS 
ASSOCIATION EXPECTS BIG 
ATTENDANCE AT BUFFALO 


HE fourth, fifth and sixth of next month will be red letter days for the 
stationery and office equipment dealers of the United States, for on those 
days the National Stationers Association will hold the annual meeting of the 
organization at the Hotel Statler, Buffalo, N. Y. The program for the several 
sessions will be carried out substantially as outlined in last month’s issue of 
Office Appliances. The Supplementary Code of the Commercial Stationery 
and Office Outfitting Trade as approved on March 16 will, of course, be the 
principal topic of discussion and elucidation. By-laws will be amended to con- 
form to the provisions of the code, officers and code authorities will be elected 
and other matters of interest will be taken up. This will be the twenty-ninth 
annual meeting of the Association, and the importance of the work scheduled 
justifies the expectation of a large attendance of members as well as non-mem- 
bers, all of whom will come under the influence of the code. 

The stationers of Buffalo, though not numerous, have been at all times 
among the leaders in association work. They have found it possible to work 
together and to go along at all times with the national organization in its work 
for the betterment of the trade. 

Peter J. Murett, president of the Buffalo Stationers Association, in view 
of the prime importance of the meeting, has extended to every stationer in the 
United States a cordial invitation to be present at the convention. He believes 
that the very foundations of the stationery business will be affected by the op- 
eration of the code, and that the wisdom and fidelity with which the code ac 
tivities are handled and the terms of the document complied with, will deter- 
mine its value to the trade. Before the code can receive the full compliance 
of those affected, its terms must be understood by all. 

Continuing his letter of invitation, Mr. Murett said: “We know that the 
time spent at the convention will be profitable to everyone concerned. Not 
only will our code be explained in detail, but other vital matters relating to 
the industry will be discussed. 

“A fine program of entertainment has been arranged. On Monday evening 
the Buffalo stationers will act as hosts, providing for their guests a fine enter- 
tainment to be followed by dancing in the beautiful Terrace room of the Hotel 
Statler. Suitable refreshments will be provided for all, prepared and served in 
the manner for which the Statler is famous. 

“The ladies in attendance will have a program all their own. This will con- 
sist of a motor trip to Niagara Falls and Old Fort Niagara, with a scenic trip 
over the internationally famous Gorge route, returning through Canada by 
way of the new Peace bridge to Buffalo. Other events of interest will also 
be featured. 

“We look forward to the best national convention ever held, and we shall do 
everything in our power to contribute to your pleasure and profit during your 


; 





stay.’ 

Arrangements have been made at the beautiful Meadowbrook Golf and 
Country club, Clarence, N. Y., for the post-convention golf tournament. The 
club has a golf course for the men and another for the ladies. Courtesy cards 
will be extended to all guests and they may play the course any time from June 
3 to Friday, June 8, at reduced green fees. 








MEADOWBROOK GOLF & COUNTRY CLUB, CLARENCE, N. Y 











———_————— 





W. F. CLAUSING THEODORE SCHAFFER H. C. SHILLING JAMES P. WARD, JR., 
International Typewriter Ex United Typewriter Company, New Fort Pitt Typewriter Company Shipman-Ward Mar ufacturing 
change, Chicago, President York, N. Y., Vice-President Pittsburgh, Penna., Treasurer Company, Chicago, Secretary 


NW. T. O. 4. D. A. MAKES READY FOR 
LOS ANGELES CONVENTION 


r' ABORATE preparations are being made for 
the ninth annual convention of the National 
lypewriter and Office Machine Dealers Association 
on June 25, 26 and 27 at the Biltmore hotel in Los 
Angeles. Highlights of the program are: 

Monday: Registration, 9:30 A. M.: address of wel 
come and routine matters; luncheons for men and 
women Afternoon: Tour of inspection for the 
ladies, covering the moving picture studios and a 
visit to the homes of some of the prominent picture 
people in Hollywood; for the men, business session ; 
dinner dance, 7:30 P. M., dancing starting at 8:00 

luesday includes in its features a trip to the har 
bor of Los Angeles in sightseeing busses where vis 
itors will board Wrigley’s palatial steamer, City of 
(Avalon, for a trip to Catalina Island, with luncheon 
at St. Catharine hotel. After luncheon, there will be 
a trip in glass-bottomed boats around the island to 
the de p sea g irdens, seal rocks, etc. 

Wednesday will include a business session in the 
morning: luncheon for men and women at noon, and 
a theatre party for the ladies in the afternoon. 

The registration fee will be $7.50 per person, chil 


dren, $3.75. These charges include all features of 





the program 


Single rooms at the Biltmore are $3.50 and up: 
; ingle ' ‘ ay BILTMORE HOTEL, LOS ANGELES, CALIF Headquarters National 
double rooms, two persons, one double bed, $35.00 Typewriter and Office Machine Dealers Association 
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H. M. HALVERSON, R. T. ARMAND, 
Halverson’s Typewriter Sales & Canada Typewriter Exchange & 
Service, Inc., Kalamazoo, Mich., Supply Company, Montreal, Can 

Director ada, Director 


and up, and double rooms, two persons, twin beds, 
Kach room has its own private bath. 

\rrangements for display booths have been made 
and reservations can be had by writing James P. 
Ward, Jr., Shipman-Ward Manufacturing Company, 


$6.00 and up. 





SCENES AT CATALINA ISLAND.—Top picture showing general view of 

harbor with its picturesque background of hills and wooded slopes. Bot 

tom picture.—Golf links at Catalina. On this famous island, the conven- 
tionites will be entertained for the better part of a day 























A. L. YOUNG, Cc. D. BILLS, 
The Fred Guy & Young Company, 


Typewriter Sales & Service Com 


Oakland, Calif., Director. pany, Washington, D.C., Director 
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ELMER YOUNG, 
American Typewriter Exchange, 
Chicago, Ill., Director 


MRS. JESSIE I. TAYLOR, 
Globe Typewriter Exchange, New 
York, N. Y., Director 


4401 Ravenswood avenue, Chicago. Reservations 
for rooms should be made through E. E. Thornton, 
California Typewriter Exchange, 517 South Spring 
street, Los Angeles. 

Transportation Arrangements 

Delegates from points north, east and south of 
Chicago are urged to come by way of Chicago, stop- 
ping long enough to visit the Century of Progress. 
The finest special train equipment from Chicago to 
the Coast will be at the disposal of delegates. The 
convention special will be routed over the Chicago 
and Northwestern and Union Pacific, and will leave 
Chicago at 9:35 P. M., June 21, and will arrive at 
Los Angeles on Sunday, June 24, at 8:30 A. M. Con- 
venient connections have been made between Min- 
neapolis and St. Paul, St. Louis and Kansas City. 
Eastern delegations, it is hoped, will arrive in time 
for this special train, which will go through some of 
the most interesting country in the United States. 
The round trip fare from Chicago to Los Angeles 
will be $86, tickets on sale May 15 to October 15, 
return limit, October 31. Members from the East 
and South who contemplate visiting Chicago before 
proceeding to Los Angeles may find it to their ad 
vantage to purchase round trip tickets from their 
home station to Chicago on account of the low fares 
authorized to the 1934 Century of Progress. Fur- 
ther information concerning train fares from all prin- 
cipal points, with direct return routes from Los An 
geles, may be had from James P. Ward, Jr. 

EK. E. Thornton of Los Angeles is local convention 
committee chairman and the local vice-chairman is 
A. Elmer Anderson of the Anderson Typewriter 
Company, Pasadena. 




















CHARLES MUENZE, R. E. HUFFMAN, 


Muenze Typewriter Company, Huffman Typewriter Company, 
Passaic, N. J., Director Aberdeen, 8. D., Director 
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NEW VERSUS SECOND-HAND 
FURNITURE 


A Couple of Illinois Dealers Talk to Office Appliances’ 
Reporter on the Subject of Office Furniture Selling 


if l WAS on the last day of the convention of the 
sixth Regional District when grips were being 
packed and transportation attended to for the home 


ward trip. Peacock Alley at the Congress hotel, 
Chicago, was astir with conventionites and their 


wives making ready for a final look at the sights of 
the midwestern metropolis. The Office Appliances 
man strolled in for a hail and farewell, and looking 
about he discovered a couple of old friends seated in 
a corner of the lobby. They were discussing the 
office equipment business in their respective cities 

H. D. McFarland was speaking of activities in 
Rockford, Otto Wagner expressed some 
thoughts on things commercial at Freeport. 

Taking advantage of a pause in the conversation, 
the reporter asked if there were not a right way and 
a wrong way to manage the customer who had con 
vinced himself that he wanted an outfit of second 
hand furniture (Foolish question 999,957,936.) 
Mr. McFarland instantly remarked that there are 
many wrong ways to get the worst of such a com 
mon situation, but that the right ways are like the 
“and few there be that 


while 


straight and narrow path, 
walk therein.’ 

“There is a sound selling argument in favor of 
new furniture for the office,” continued the Rockford 
dealer. “As times begin to get better the strength 
of the argument grows. In the unfortunate days a 
year or so ago it was possible to pick up presentable 
second-hand furniture for very little money. Much 
of such office furniture had been used no more than 
two or three years, and, if it had not been abused, it 
was still in first rate condition. Even then, however, 
the buyer had the problem of matching up the used 
furniture of somebody else with the furniture which 


was doing its part in his own office. With the 


gradual absorption of the better used furniture this 
problem became more acute and the would-be buyer 


was obliged to go farther and farther afield for what 
he wanted and pay higher prices for it. 

“This condition is, so to say, grist for the office 
furniture salesman’s mill. However good used fur- 
niture may be it always approaches from the rear of 
the procession. If it happens to be better than that 
already in use, it will usually not be long before it is 
in the same condition as the surrounding pieces. It 
has undergone several handlings; it has been used ; 
it has been pushed and carried here and there; it has 
accumulated dust and been cleaned; the fine finish 
has undergone some deterioration; a drawer may 
stick; fine dust has accumulated in the corners. 

“The new office furniture, however, proclaims its 
It stands out. It advertises the faith of 
It sheds the aura of its condition 
If it is a desk of wood 


newness. 
its purchaser. 
throughout the entire office. 
one gets from the open drawers the pungent odor of 
the newly treated lumber. Finally, it is up-to-the- 
minute. The manufacturer has used his_ best 
thought during the depression years to improve the 
product of his factory. He knows that the tide will 
turn and when it does, the best articles will be none 
too good with which to ring the chimes of a hap- 
pier day. 

“We should not forget that the desk and file of 
1929 are not the same articles that come from the 
factory today. They fall short by exactly the sum 
of the improvements in design, mechanical features 
and finish which have been added to the new mer 
chandise by manufacturers who know to a certainty 
that if they would sell their products under the con 
ditions which obtain today they must have some- 
thing better than the old lines to offer a hesitating 
constituency. 

“The office 
nizant of these facts. 
that the prospective purchaser of office furniture 


furniture salesman should be cog- 
He should get across the idea 
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will be better served by buying new and modern 
furniture than he will be if he is content to buy 
something at second hand, however acceptable it 
may appear to be. 

“The salesman should tactfully remind the cus 
tomer that new furniture is like a new suit of clothes 

it advertises the fact that the user or wearer con- 
siders himself prosperous enough to take an upward 
to improve his appearance and surroundings 

to register better times. All of us like to trade 
with the chaps who are going up—they are the pace- 
We don’t need any pacemakers on the way 


step 


makers. 
down. 

“A complete installation of new office furniture 
registers happily with every visitor in an office. 
Even the addition of a few new pieces creates a 
pleasant impression. It says in effect, “Times are 
looking up, and we are looking up with them.’ 

“Graciously modern surroundings aid the prestige 
of everybody who has an office—the banker, the 
broker, the insurance man, real estate dealer, lawyer, 
doctor, dentist. 

“The man who buys the intimate tools of his busi- 
ness on the basis of cheapness who believes he is 
getting bargains—usually pays full value for what 
he gets, but doesn’t know it. If he has any satisfac- 
tion at all it 1s in the sense that he has driven a good 


TWO INTERIOR VIEWS OF THE 

BANK FOR SAVINGS, NEW YORK, 

N. ¥ Upper view-——Work side of a 
portion of one of the counters 


New York Bank 
Enlarges and 
Modernizes 


The Bank for 
said to be the oldest savings 
bank in New York, N. Y., 


found it necessary to en- 


Savings, 


large its banking quarters, 


unsettled business 
Peabody, Wil- 


son & Brown were selected 


despite 
conditions. 


as architects, and Marc 
Eidlitz & Sons were gen- 
eral contractors 

A year before the con- 


templated addition to the 
old bank was 
Shaw-Walker 
ment head to determine the most effective way of han- 
The findings, with the 
submitted to the 


completed, 

representatives worked with each depart- 
dling his individual requirements. 
architects, were 
department at the 


specifications of the 
Shaw-Walker 
where detailed drawings of the unit equipment to be used 
These were then submitted to the bank 


engineering factory, 


were prepared 
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bargain—seldom does he experience the satisfaction 
that comes of having the best. He has pride of ac- 
quisition instead of pride of possession, and the 
former is the less durable of the two mental condi- 
tions. 

“Now is the time when the business and profes- 
sional man should take stock of his appearance and 
surroundings. To look prosperous does something 
inside a man that he can’t precisely understand. 
The influence is subtle. It brings his head up and 
chin in; it straightens his shoulders; it puts what 
Sheldon used to call a ‘come hither’ in his eye; it 
reaches out and takes hold of those he meets, and 
they think, “That guy is going to get somewhere.’ 

“The millionaire can perhaps afford to be shabby 

the average man can’t.” 

“Il agree with what Mr. McFarland has said,” re- 
marked Mr. Wagner, “but I would add the sugges- 
tion that salesmen should study simplicity of presen- 
tation. Most systems are easily understood if pre- 
sented in an orderly, logical way. Let there be no 
complex answers to simple problems. 

“One other point: When the salesman finds a 
willing customer—or any kind of a customer who 
pays his bills—that customer should not be sold 
more goods than he can make practical use of. In 
other words, don’t overload the customer.” 


Lower view, Birdseye glimpse, 

showing arrangement of the Shaw- 

Walker counters and also the “Sky- 

scraper’’ desks in the junior offi- 
cers’ enclosure 


and also to the architects. 

All of the counter equip- 
ment and all of the free 
standing files were  fur- 
nished by Shaw-Walker; all 
desks are Shaw- Walker 
“Skyscraper” items. A fea- 
ture which does not show in 
the illustration is that the 
counters are electrically 
planned. Conduits which 
are integral with the count- 
ers provide outlets for all 
lighting required, for power 
machines, alarm systems and buzzers. This installation 
shows how far it is possible for a dealer to go with the 
new Shaw-Walker counter height facilities in supplying 
the counter requirements of his customers. The dealer 
meets with installations of this magnitude from time to 
time. The manufacturer will back him up with his full re- 
sources—creative and production. 
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HALF century of progress in the art of stencil duph 
cation is marked by the fiftieth anniversary of the 


founding of t \. B. Dick Company, Chicago, which falls 
on May 5tl f this year The golden jubilee of a truly 
great inve! n is being observed fittingly by an organiza 
tion whicl as made the name Mimeograph a synonym 
for service throughout the world. 

Back of this simple announcement is a success story 
unique in the annals of American business, the record ot 
Albert Blake Dick's achievement Perhaps of no other 


enterprise can it be said that the man who created the in 


vention, and founded the company to manutacture it, suc 


cessfully directed its operations through half a century 


In recalling his early struggles to create a duplicating 


process, Mr 


Dick freely acknowledged the important con 


Thomas A. Edison 
of Mr. Edi 
that 
father of autographic 


made by the late 
In a letter to Tl Jehl, « 
son, Mr. Dick recently wrote 
l regard Mr. Edison as 


stencil duplication and theretore he 1s, 


tribution to the art 


mas ld time associate 
“IT am happy to state 
being the 
in my opinion, the 
Out of Mr 


Edison grew a life long 


grandfather of all other stencil duplications.” 
Dick’s early association with Mr 
friendship between the two men which is echoed in the 
Edison-Dick Mimeograph 


means of duplicating 


of the product, the 


In seeking to find a 


nance 


convenient 


letters, Mr. Dick tried countless experiments Then one 
momentous day he found himself with a file in his hand 
Upon his desk lay a sheet of waxed paper He laid the 


waxed sheet upon the file and casually drew an awl over 


it He 


forated along the line traversed by the awl 


Iding the 


paper to the light, he saw that it was per 


\ test showe d 


that ink passing through the perforated line would make 
a corresponding impression upon a sheet of white paper 
Mr. Dick knew instantly that he had crystalized his idea 


Reduced reprints of meaningful medal- 

lions depicting the evolution of writing 

done by Rockwell Kent for an impressive 

brochure commemorating the fiftieth an- 

niversary of the founding of the A. B. 
Dick Company. 





B. DICK COMPANY 
ACHIEVES FIFTIETH 
ANNIVERSARY 





of stencil duplication was born 
cess developed by Mr. Dick 


stencil being made by 


and thus the basic principle 

Che original duplicating pri 
Was autographic, the hand. Before 
it could be applied to the typewriter a new kind of stencil 
had to be The development of that stencil ranks 


After 


and has 


evolved. 


as a romance of American business vast research 


and experimentation it is now made, been for 


vears, from the long and soft fibres of a species of hazel 


bush that grows only on high mountains of certain islands 
off the coast of Japan 
The original duplicating device was a flat bed press on 


which single impressions, a few copies per minute, 


Today the most efficient Mimeo- 
graph duplicator works on the rotary 


were 
made with a hand roller. 
principle, is elec- 
trically driven, is almost entirely automatic and is capable 
of turning out thousands of impressions every hour 


The A. 


ufacturing plant 


B. Dick Company maintains a large general man- 


with executive offices on West Jackson 


Boulevard and a stencil sheet factory on West Lake Street, 
Chicago. Two sons of the founder, Albert Blake Dick, Jr., 
and Edison Dick, are associated with their father in the 


management of the business 


In commemoration of the attainment of the golden anni- 
brochure 
The 


opening paragraphs remind of the progress made during 


versary, the company has issued an interesting 


impressive for contents and typographical artistry 
the past half century and suggest that these years “almost 
span the modern world.” 

For when A. B. Dick established his company in 1884, 
“street cars were drawn by horses, gas and kerosene were 
tl there was not a mile of cement 
still 


Edison was yet perfecting the 


e universal illuminants, 


roads in the country, Indians roamed the 


Thomas A. 


lheht, the te le phone 


western 
plains; electric 


was an experiment, sanitary and heat- 
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ing methods were young and crude and there were no sub- 


ways, automobiles or skyscrapers. The population of the 


county was little more than fifty millions, most of it in 
rural communities.” 

From the brochure we learn that in England earlier in 
the century “several attempts had been made to achieve 
stencil duplication. Sheets of paper had been covered with 
different kinds of 


written upon with chemicals 


varnishes, which when dry, had been 
Che chemicals dissolved the 
varnish and allowed ink to be forced through the sheet 
vhere the solvent had cleared the way. Thereby was prob 
ably made the first stencil sheet, as we understand the term. 
But it was a crude and troublesome method and hardly 
came into practical use.” 

But there was no commercial application to any stencil 
form when in 1884, A. B. Dick, a young man engaged in the 
lumber business in Chicago, having occasion to send out 
letters 


at frequent intervals as many as fifty a day and 


all substantially the same, cast about for some practical 


form of letter duplication. The process used was slow, ex 
pensive and tedious. He was in search of a more econom- 
ical and speedy means of duplicating letters than by print- 
ing them from movable types. His first attempt was to 
employ a typewriter with needle point type to perforate a 
sheet of paper and make a stencil. It was unsuccessful 
Many experiments were tried. Says Mr. Dick in recount- 
ing that experience “T almost let my time and imagina 
tion run away with me in the attempt. But I did not seem 


to arrive.” Then came the important experiment made 


with the sheet of waxed paper, the file and the awl, the op- 
erations with which disclosed the principle long sought. 
The mechanisms and devices through which the principle 


was to be put in process were problems rather than objec- 


tives. “Experiments were made with beds of needles, with 
many different kinds of waxes, styli, papers and file-like 
plates 


“When finally the primitive effort became a practicality, 
the young lumberman proceeded to send out his form let 
ters. They 


were handwritten on ‘autographic stencils,’ as 


’ 


Che typewritten stencil was still a thing 
Plans for the 


hey were called 


general 


marketing of the 
Dick 


of facilitating his own 


of the future 


process were vague and uncertain Mr was still 
thinking of his invention in terms 
business.” 

When one day there came an 
inquiry as to where a machine 
for that kind of work could be 
obtained, “the inventor in- 


stantly received a_ broader 
vision of his accomplishment.” 


In the search preliminary to an 











application for patent, Mr. 
Dick learned of Mr. Edison’s 
electric pen 
“I immediately got in touch 

with Mr. Edison,” said Mr 

_— 5. 

ey 

—— i 
Imposing doorway of the men 3 Ju 
main entrance to the A. B. ani ee 
Dick Company office and fac- ; 
tory on Jackson boulevard, “ . 
Chicago. In the lobby be- 4--“Ja) —_ 

z a « 
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Dick, “and secured a license agreement from him to use his 
patents pertaining to stencil duplication, for Mr. Edison 
was quick to see the advantages and possibilities of my 


process. He also furnished me with a device that could be 


used for coating the wax stencil sheets. 
“The Edison ‘electric pen’ was a small pointed steel 


shaft, or stylus, with a rapidly vibrating needle at the point. 
The needle was vibrated by a tiny electric motor at the top 
of the shaft, a motor which derived its power from galvanic 
There were no power plants in that day. When 
the pen was held vertically upon a sheet of paper, it made 


be‘ ‘eries.” 


8,000 punctures per minute, little holes through the sheet. 
The stencil thus created was placed upon a frame, on which 
was put a clean sheet of paper. By rolling ink over the 
top of the stencil, that which had been written upon it by 
This 
invention, of course, had no application to typewriters, only 
to handwriting. But let it be recorded here that the tiny 
motor of that so-called pen was the first electric motor in 


the electric pen was duplicated on the sheet below. 


history to be manufactured commercially and sold in quan- 
tities. 

Mr. Dick and Mr. Edison had many conferences, the lat- 
ter offering many suggestions and assisting manually from 
time to time in the development, and investing a substan- 
tial sum in the new enterprise. 

The name “Mimeograph” was furnished by an old friend 
of Mr. Dick’s, who was superintendent of one of the Chi- 
cago schools. The name “Copygraph” had been suggested, 
but the old friend hit upon the combination “Mime” and 
“Graph.” “But,” says Mr. Dick, “it wasn’t euphonious. 
Then the ‘O’ was added, to give it the swing, and the right 
euphony was acquired.” 

With fundamental patents, a primitive flat bed dupli- 
cator, a stiff wax stencil, the A. B. Dick Company had 
something to offer outside of the lumber field. The re 
ceptivity of the business public to the device was at first 
discouraging. It was difficult to convince business con- 
cerns of its practical and economical application. Its 
utility was urged by a consistent program of informative 
advertising. 

Considering the extensive use of the Mimeograph in 
f all kinds today, it is interesting to 
railroad companies of 


business enterprises 


learn that the Chicago were the 
first to perceive the advantages 
Down to 
the present time, the railroads 
of the world are extensive 


users of the machines, which 


of the new process. 


serve railway systems in many 


ways. 
“Before 1887,” records the 
brochure, “the Mimeograph 
re was confined to the auto- 
—~ ah graphic process, but with the 
a typewriter looming larger and 
= larger on the horizon of busi- 
L 
+ 
as i, 
= —~ 
Sr: 
| 
: , 


hind the portals one finds an 
architectural note that is in 
perfect harmony with the de- 
sign of the entrance itself. 
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had to be met. A 


re experiments. Finally, a sort 


new set of conditions new 


iIved. Mi 


under a ct 


ness, a 
kind of stencil inv 


of nainsook cloth, ver of shortened wax, solved 


. * * 


Some of the finest work ever done on 
these 
Then one day Mr. Dick purchased a 


“Wrapped 


the problem 
Mime: 


can still so be done 


the graph came from nainsook stencils—and 


pair of patent leather shoes in a New York store. 


about them was a piece of very soft, long and fine fibred 
paper * * * that looked something like a Japanese nap- 
kin.” There was a search for its origin, negotiations with 


the Japanese manufacturers and the proper fabric, made 
trom the fibres of a species of Japanese hazelbrush, pro 
duced 

But the stencil, like the mechanism by which it was ap 


cess of evolution. The wax stencil, frail, 


affected by both heat and cold, 


plied, was in pr 


somewhat difficult to handle, 


would produce only a comparatively small number of copies 


before it deteriorated. In 1912 it gave way to the “Derma 
type ” st neil, which became a new tactor in the Mimeo 

raph | ess. Here was an almost indestructible sheet 
capable f producing more than one hundred thousand 
clear copies. For twelve years it enhanced the quality of 
the service and increased Mimeograph adaptability, but in 
1924 it ive way to the “Mimeotype” stencil sheet, which 
requires no moistening and upon which not only writing 
but designs and drawings of every kind can be easily traced 
Chis sheet pertected the process and made it a convenient 
and economical factor not only in business but wherevet 
duplication of all matter that comes within its range is de 
sired, suc is churches, educational institutions, chain sys 
ten incial and government operations, etc. 

‘Tw { the most distinctive and attractive factory and 
fhee buildings in Chicago now house the activities of the 
\. B. Dick Company Che stencil sheet factory on Lake 
treet, and the general manufacturing plant and executive 
othces on Jackson boulevard, while modestly conservative, 
are numbered among the architectural possessions of a 
reat city. Long ago, before moving to its present loca 
tion in 1902, the offices of the company were in the Marine 


Tim 


ND UNTO ONE he gave five 
talents, to another two, and to 
another one; to every man according 
to his several ability; and straightway 
took his journey. 

“And he that had received the five 
talents went and traded with the same and 
made them other five talents. 

“And likewise he that received two, he also 
gained other two. 

“But he that had received one went and 
digged in the earth, and hid his lord’s money.” 
You remember the parable of the talents. 

You remember, too, the reward of the faith- 
ful servants, and what happened to the sloth- 
ful one. 

In this parable, as in many others in the 
New Testament, there is a sales application. 

Think of the men being given territories in- 
stead of talents and you'll get the point. 

A company’s business might be likened to a 
mine that has many shafts, each with its 


(Copyright by 
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building, at West Lake and North La Salle streets; and the 
factory was in the Downy building, on North Des Plaines 
street. that 
pany tried the experiment of having a factory at Adrian, 
Mich. 


[Today it has branches in practically every large city in the 


Old records also show at one time the com- 


But its headquarters have always been in Chicago. 


United States, and representatives throughout the world.” 

Reading the story of the A. B. Dick Company, one is 
bound to be impressed with the fact that the man who es- 
tablished it and who conceived the idea around which its 
activities have centered for a half century, has guided its 
destiny throughout that long period. As the 
of something new in the world of business, he has had the 


actual creator 


satisfaction of seeing the one intriguing idea expand to the 
boundaries of civilization and serve a real and con- 
Of the form to which the idea has 


very 
stantly growing need. 
been evolved, the writer of the brochure says: 

“The Mimeograph is not a machine. It isn’t gadgets 
It’s a process, a method of getting important 
well 


and supplies. 
Its one objective is the delivery of 
easily, rap- 


things done 
printed duplicates of letters, forms and graphs 
It is what the process does that 


There - 


idly and inexpensively 
counts. The 
fore, the big task of the A. B. Dick Company isn’t merely 
To see that a high 


means of doing are only incidental. 
selling the paraphernalia—it is service. 
standard of efficiency is persistently maintained and that 
the quality of Mimeographing is kept up to modern re- 
quirements and that users everywhere have constantly at 
hand a source of counsel, technical help and supply. 

“As the original inventor, creator and developer of the 
Mimeograph idea, the A. B. Dick Company has, in this on- 
ward sweep, been responsible for every new development 


in its field. It is conceivable that there might be today no 


such thing as stencil duplication had not the youthful 
Albert Blake Dick persisted in his early inspiration.” 
The book which signalizes the golden anniversary of 


both the founding of the business and Mr. Dick’s presi- 
dency of the company was prepared by his associates as a 
Mr. Dick and his achievements. 


sincere testimonial of 


Talks 


workers, from which are taken the pay 
ore. Some workers are content to 
pick-and-shovel along day after day in 
their narrow environment, producing 
just enough to get by. Others are en. 
ergetic; they seek new veins; sink new 
shafts; enlarge their operations; constantly 
delve for pay ore. 

From which type of worker does the com- 
pany get increased production—develop its 
property? 

How much constructive selling have you 
done in the past six months? 

The measure of your work is not a “con- 
cealed asset.” Your company knows exactly 
what your territory must produce if it is to 
contribute its share toward the total sales 
volume. It knows what it does produce. The 
difference, if the wrong way of the ledger, is 
not exactly a deep mystery: it’s rather mani- 
fest. 


—TIM THRIFT. 


Tim Thrift) 
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Port Authority Commerce Building to House New 
York Business Show in October 

More than ordinary interest attaches to the announce- 

ment made recently by Frank E. Tupper, president of the 

National that the National 

Show in New York, through the week October 15-20, will 

be held for the first time in the new Port Authority Com- 


Business Show Co., Business 


merce building in that city. This witnesses the move of 
one more popular annual show fixture to the conveniently 


located site on Eighth avenue at Fifteenth street 





FRANK E. TUPPER 
President 


PORT AUTHORITY COMMERCE 
BUILDING, NEW YORK CITY, 
WHERE THE ANNUAL NATION 


In an interview with Office Appliances, Mr. Tupper said: 
“Many factors entered into our selection of the Port Au- 
An easily accessible center 
Equally important and desir- 


thority Commerce building. 
was a prime consideration. 
able was a show area that permitted the location of all 
exhibits on one floor level. 

“The first of these essentials has been proven thoroughly 
Chat the 
attendance of over 2,000,000 in three weeks removes any 
In fact, it has been 


recent Ford exposition in this building drew an 


doubt that might exist on this score. 
reported that an analysis of attendance figures shows that, 
excluding Sundays and holidays, the Ford show in the 
easily-reached Port Authority Commerce building actually 
exceeded those set up by the Chicago Century of Progress 
Exposition in point of daily attendance. 

“Commerce Hall in the Port Authority Commerce build- 
ing, covering more than five acres, offers the largest ex- 
position one-floor-level area in New York. Thus, exhibits 
in the thirty-first annual National Business Show all will be 
seen on a single floor, a feature that is important to ex- 
hibitors and popular with the visiting public. 

“Ramps leading to the second floor, where Commerce 
Hall is situated, allow motor trucks to be driven from the 
street direct to the exhibitor’s space. Four of the world’s 
largest freight elevators accommodate shipments by freight 
since they connect with an adequate freight terminal within 
the building. Another feature that can’t be overempha- 
sized is, that because of the immense size of Commerce 
Hall there is never any over-crowding. Visitors are able 
to circulate through the wide aisles with perfect freedom, 
breathing freshly conditioned air that the building’s 
modern ventilating system ensures 


“One of the surest indications that better business condi- 
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tions have set in,” continued Mr. Tupper, “is found in the 
fact that important national advertisers are making their 
show space reservations early and for increased space. 

“These and other salutary signs, as I read them after 
more than twenty-five years close association with the 
most careful and conservative business pulse-feelers, are 
highly significant and indicate that a definite upward busi- 
ness trend has already begun.” 

Mr. Tupper added that his belief that this year’s National 
Business Show would break all previous records as to ex- 





EDWIN O. TUPPER 
Secretary 


AL BUSINESS SHOW WILL BE 
HELD THE WEEK OF OCTOBER 
15 TO 20 


hibit space used, number of exhibitors, and average daily 
attendance, was based not on fond hopes, but on a public 
and business-world interest that is being shown in a most 
impressive and unprecedented way. 

This year’s show plans call for many novel and unusual 
additional features, all entirely new to the business-show 
world, but all of which have a definite influence and bear- 
ing on greater office production, increased accuracy and 
higher efficiency. 

One of the most important features of the show will 
mark for the first time the presence of the Direct Mail Ad- 
vertising Association and Graphic Arts exhibition in con- 
junction with the National Business Show. This new con- 
nection is being hailed by business executives as a natural 
and important tie-up. 

Henry Hoke, executive manager of the D.M.A.A., re- 
ports an unusually large and enthusiastic attendance at the 
shows his association has been holding throughout the 
country in the last two months. 
says, find that increased sales are to be found when mod 


Business executives, he 


ern, persistent and economical methods are used to seek 
them. 

Special features of the show at Commerce Hall in Octo 
ber that Manager Hoke promises, will be a showing of the 
fifty direct mail leaders, chosen from nation-wide compe- 
tition, as well as a graphic exhibition of the “49 Ways to 
Use Direct Mail.” Both of these features have created 
great interest wherever shown on the D.M.A.A. spring and 
summer exhibit circuit. 

All questions as to details and arrangements in connec- 
tion with the thirty-first Annual National Business Show 
should be addressed to the National Business Show Com- 
pany, Inc., 50 Church street, New York, N. Y. 











FILING 





SUPPLIES 


What all dealers in Office Equipment sell, but 
not everyone understands in the fullness of its 


possibilities. 


A line of merchandise which per- 


forms great service at comparatively small cost, 
and brings, when well chosen, satisfaction on 
every hand. 

In this section facts of interest are related con- 
cerning the origin and development of filing 
systems and supplies, and suggestions are offered 
to the end that sales may be increased by better 
presentation of the value of such systems in their 
daily use and application. 


AN OUTLINE OF FILING SUPPLIES 


HIS section has to do with the de- 

velopment of the supplies and sys- 
tems which round out the several methods 
of housing records. We are here not so 
much concerned with the cabinets or other 
devices in which records are kept as we 
are with the means of keeping active rec- 
ords of all kinds in orderly arrangement, 
so they may easily be found and later re- 
turned to their proper places with as little 
chance of error as possible. However, we 
can hardly describe the tenant without 
some mention of the house in which he 
resides, so, as systems and supplies form 
a unit, we must, aS occasion arises, men- 
tion the types of cabinets or other con- 
tainers which they are intended to make 
operable. 

Early Egyptians and Babylonians in- 
scribed their records on tablets of clay 
baked in the sun. In some, intended as 
permanent records, there was a hole in 
one corner and the records were filed by 
being strung on a rod. Some records 
were encased in clay envelopes and stored 
in sealed jars or chests. Here we have 
the original filing envelope! Parchment 
made from the skins of sheep and a kind 
of paper made from the papyrus plant 
came later and greatly extended the art of 
record-making. 

Probably Solomon paid little attention 
to the source or preparation of the mate- 
rials on which his records were kept. The 
fragrant cedars of Lebanon formed the 
great temple without nail or bolt of metal, 
but it is not known how he filed away the 
papyri that recorded the multitude of 
transactions that arose in his court. Nor 
are we led to suppose that the Queen 


of Sheba on her historic visit to the son 


Comment on Early 
Filing Methods and 
a Short Sketch of the 
Progress of the Sup- 
plies Necessary in 
Modern Systems 


of David brought anything in the chests 
her camels bore except gold and precious 
stones as fit gifts from one potentate to 
another. 

The merchant of an earlier day had a 
simple filing system. All memoranda, 
bills, receipts, etc., were impaled on a 
sharp-pointed spindle that sat dangerously 
upon his ancient desk with its sloping top 
and piano legs. Later he used a wire 
hook that hung on the wall. When 
spindle or hook were full, he took the 
papers off, sorted them and tied them in 
bundles which were dated and stored 
away. He did some necessary bookkeep- 
ing and later on and even up to recent 
years, he copied his answers to letters and 
the bills he sent out in a tissue book with 
a damp cloth and a heavy, cast iron press. 
Letters and replies were given identical 
numbers to prevent confusion. 

Meanwhile, by way of introduction 
new systems were coming into use. 

The alphabetical, geographical and 
numerical systems are the three general 
divisions of filing. The first is said to 
account for 95 per cent of the filing 
methods used. The geographical system 
is suited to those dealing with states, 
counties and municipalities. The numeri- 
cal system is frequently employed by rail- 
roads in their claim departments in con- 


nection with an alphabetically arranged 
card index. The alphabetical system takes 
care of individual and company name 
files, and covers the great bulk of the 
filing work done. 

Following the numerical idea came the 
alphabetical file, the first one of which 
we have knowledge being the Shannon 
arch file, which was also the first, ap- 
parently, to use something approaching 
filing supplies. This file consisted of a 
board somewhat larger than the dimen- 
sions of an ordinary letterhead, with two 
arches at the top. These arches were sep- 
arable, so that by turning the tops to the 
right and left respectively two posts re- 
mained. A punch was provided with 
which to make round holes in the tops of 
letters, bills or other documents to be 
filed. An alphabetical index (forerunner 
of the indexes of today) was fitted over 
the front posts. This was made of light 
cardboard with projecting tabs, lettered. 
When it was desired to file a paper under 
a given letter, the user turned the part of 
the file bearing the preceding letters and 
documents over to the back of the arches, 
which he then separated, and filed on the 
posts the paper in hand under its proper 
designation. The arches were then closed 
and the file restored to its original posi- 
tion. This type of file, bearing the alpha- 
betical index on guides and accompanied 
by a punch, suggests itself as the pioneer 
user of indexes and related equipment. 

The Shannon arch file, once almost 
universally used, has been succeeded by 
more efficient and elaborate systems, yet 
it remains with us still as a convenient 
and portable file for a number of daily 


uses. It is part of the extensive line of 
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the Yawman and Erbe Manufacturing 
Company. 

The next development was the box file 
made of heavy cardboard and equipped 
with alphabetical index. These files had 
curved backs like books, on which alpha- 
betical or subject designations were pasted. 
They permitted papers to be kept under 
cover, and, with the alphabetical or other 
index designations within, offered a more 
extended application of the filing idea. 
In these files, many of which are in use 
today, papers were still filed flat. 

None of the earlier filing methods used 
more than a hint of the many systems 
now employed. We find traces of a 
numerical system quite freely in use be- 
fore the Shannon file gave us the now 
almost universal alphabetical systems. 
The market for folders was practically 
non-existent. 

In 1868 W. A. Amberg of Chicago 
produced a self-indexing file, said to be 
the first of its kind. It consisted of a 
flat drawer containing a single A to Z 
index. A spring attachment clamped 
down the index and its contents. In 1875 
the Amberg File & Index Company pro- 
vided a cabinet to house the drawers in 
orderly arrangement, with a drawer for 
each letter of the alphabet. Each letter 
had five subdivisions in the order of the 
vowels, as, Sa, Se, Si, So, Su. 

The problem of distribution still re- 
mained acute, and it was not until 1906, 
after the analysis of a list of over 200,000 
names of business firms that Mr. Amberg 
was able to produce indexes up to 7,200 
divisions and achieve almost perfect even- 
ness of distribution among the letters of 
the alphabet. 

Impetus was given to filing systems and 
supplies by the advent of the verticai fil- 
ing systems and the necessary filing cab- 
inets designed to house the letters in 
guides and folders. 

The vertical file with its supplies and 
their method of use was first demon- 
strated publicly at the World’s Colum- 
bian Exposition in Chicago in 1893. Pa- 
pers were filed on edge in folders between 
alphabetical guides. This method was 
not at first favorably received, but has 
come to be the commonly accepted 
method of filing almost every type of rec- 
ord which has to be kept for reference. 

Out of the vertical sectional filing cab- 
inet has grown almost every filing system 
in use today, from the simplest to the 
most intricate. 

One of the earlier systems of filing was 
the Numeralpha, the invention of W. 
Wooley, of the Roneo Company, Ltd., of 
London, England. As its name indicates, 
the Numeralpha is a combination of the 
numerical and the alphabetical systems, 
whereby a much wider range of classifica- 
tions in filing is made possible than by 
either system alone. This system, it is 


understood, is widely used in the British 


Isles, but is now comparatively seldom 
encountered in North America. 

The system was patented in 1911 and 
was described and pictured in Office 
Appliances for January, 1912. The 
basis of the system is alphabetical. Be- 
side the alphabetical designation there is 
a numerical arrangement giving the ad- 
vantages of a supplementary system. A 
color scheme is also used. 

On opening one of the drawers of the 
cabinet, A to K, for instance, three sets of 
differently colored guides and tabs—red, 
blue and white—are visible. On the left 
hand side of the drawer one finds two 
rows of red and blue projecting guides, 
each of which indicates a small division 
of the alphabet, each alternating color 
being one subdivision of a letter. The 
different subdivisions are numbered con- 
secutively up to as many as may be in 
use. The extension guides to the left bear 
the odd numbers and those on the right 
the even numbers. The arrangement 
automatically discloses whether any guide 
is missing or not. 

Each guide is made of pressboard with 
a celluloid-covered extension bearing let- 
ter and number. The front of the guide 
is ruled and will accommodate thirty 
names. Each line is numbered so that 
each correspondent given a separate folder 
is allotted a number and registered on the 
guide next to that number. 

The second set of extension tabs is a 
different shade of blue from the first set. 
One of these is placed immediately be- 
hind each guide and bears the same serial 
number as the guide. Each one of these 
extensions indicates a folder intended 
to contain miscellaneous correspondence 
from concerns whose letters are too few 
to warrant separate folders for each. 

On the right hand side of the drawer 
is a series of small numbered tabs extend- 
ing above the folders, each set beginning 
with No. 1. Each of these numbers cor- 
responds with a number on the guide. 

In 1916 the Boston Index Card Com- 





ONE OF THE FIRST LETTER SIZE VER- 

TICAL FILING CABINETS.—This file was 

illustrated as above in a Library Bureau 
catalogue dated 1900. 
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pany, headed by Walter B. Peabody and 
James F. Dunleavy, brought out an in- 
genious filing system which they named 
the Russell Definite Index—an arrange- 
ment which may be termed, in a sense, 
phonetic. This system was acquired by 
the Library Bureau and now is produced 
and sold by the Library Bureau Division 
of Remington Rand, Inc., under the 
name “Russell Soundex System.” It is 
thus described: 

All names may be grouped in classes in 
which the liquid consonants, 1, m, n, rf 
and t predominate, in a way which deter- 
mines pronunciation. These consonants 
are called key letters. Let us take, for in- 
stance, the name, Johnson. Suppose that 
in a list of names one wishes to find that 
name. One knows that there are several 
names which sound nearly the same when 
spoken, as Jensen, Jansen, Johnson, etc. 
Many people will pronounce all three 
names practically the same and in a man- 
ner which gives slight indication of the 
correct vowel spelling. In the old form 
of index it would be necessary to look 
through the index for Ja, Je and Jo. How- 
ever, if one takes the key pronunciation 
of that name, in every case one finds that 
it is Jnsn. Test this by leaving out all 
vowels and pronouncing. So, such names 
are indexed thus: First behind Index 
guide J; then behind this guide are in- 
serted a set of guides whose titles are re- 
spectively L, M. N. R and T. One has 
the place marked by the letter J, the in- 
itial letter of the name. The first key 
letter that appears in the name is N. 
Therefore, the name is filed behind key 
letter guide N. In other words, if one 
groups names first by the alphabetical 
division under which the name naturally 
falls (the initial letter) and then groups 
under the first key letter which appears 
thereafter in the name, he has classified 
both alphabetically and phonetically, and 
it would be a strange twist in pronuncia- 
tion if one could not recognize the name 
by its key sound. 

Remington Rand, by the way, have sev- 
eral systems, including the Automatic in- 
dex, Soundex, Variadex, Triple-Check, 
etc. The color system of Variadex has 
been applied to card indices as well as to 
folders. 

There are several well known concerns 
which make a specialty of filing systems 
and supplies and practically all the lead- 
ing manufacturers make systems of their 
own which they recommend for use in 
their respective filing cabinets. 

Among the systems which are popular 
today, practically ninety-five per cent, we 
are told, are alphabetical or based on that 
idea. Some filing systems for highly 
specialized occupations have many sub- 
divisions and to the inexperienced person 
appear hard to understand. There are, 
however, few real difficulties, except such 
as arise from a multitude of classifica- 
tions. 
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Card Files and Visible Indexes 

The Library Bureau, now the Library 
Bureau Division of Remington-Rand, 
Inc., daims to be the originator of card 
index systems and of the vertical filing 
system, doubtless through their method 
of filing cards vertically in drawers. It 
is likely that this claim should be limited 
to the New World, for in an article pub- 
lished in this journal nearly thirteen years 
ago we find the statement that about 1776 
the Abbe Rozier of Paris, France, em- 
ployed a plan of card-indexing the publi- 
cations of the French Acedemy of Sci- 
ence. The reverend gentleman used play- 
ing cards on which to make his notations, 
remarking that they were thus more 
worthily employed than if they were used 
for the purpose for which they had been 
intended. It is said that the card index 
traveled from France to England where it 
was used by the Old College, the British 
Museum and the Bank of England. 

The Library Bureau resulted rather re- 
motely from a discussion at a meeting of 
the American Librarians’ Association (or 
the American Library Association) in 
1853 at Boston, where a member de- 
scribed a method of indexing his library 
by means of cards bearing such informa- 
tion as would serve to locate books and 
give a general idea of their subject matter. 
The idea, apparently after a period of 
slumber slightly longer than that of Rip 
Van Winkle, was adopted by the Library 
Association which was organized at the 
Philadelphia Centennial Exposition in 
1876, with Dr. Melvil Dewey as secre- 
tary. Dr. Dewey conceived the idea of 
supplying uniform equipment for all li- 
braries and organized the Readers and 
Writers Economy Company to carry out 
this intention. In 1881 the name of the 
company was changed to The Library 
Bureau, and in 1888 it was incorporated 
under Massachusetts law. The company 
developed into a large organization man- 
ufacturing and selling to users an ex- 
tended line of filing equipment and sup- 
plies. 

The vertical filing system is said to 
have resulted from a request by Dr. Na- 
thaniel S. Rosenau of Buffalo, head of 
the charities department of that city. He 
wanted something in which to file letters 
the same way as cards were filed, and the 
Library Bureau devised a plan for ver- 
tically filing letters in folders large 
enough to accommodate them when filed 
flat, or without folding. A duplicate was 
made for Dr. Rosenau to be exhibited at 
the World’s Columbian Exposition in 
Chicago in 1893, where Dr. Rosenau was 
superintendent of the exhibit of correc- 
tions and charities. After the fair the 


file was transferred to the Chicago office 
of the Library Bureau. The subsequent 
invention of the sectional unit vertical 
file is another story. 

In 1925 the Library Bureau became a 


part of the rapidly developing Rand or- 
ganization. 

The Library Bureau claims priority in 
the use of the celluloid protected tip for 
guides, the aluminum guides, the tab sys- 
tem on cards, the automatic index, and 
the Variadex-triple check. 

The celluloid protected tip was first 
installed in the files of the Society of 
Savings at Cleveland about 1899. The 
idea was suggested to the Chicago office 
by Henry Poesche, a salesman at the 
Cleveland office. The value of the sug- 
gestion was soon recognized and the main 
office in Boston adapted it. 

Aluminum guides soon followed the 
celluloid protected tip, and again the So- 
ciety of Savings was the pioneer in the 
adoption of these utilities. The guides 
were made for use on service ledgers, and 
the first ones had the numbers stenciled 
with a die punch and hammer on the 
projection from the body of the guide. 

The tab system on cards was invented 
by J. Newton Gunn in 1895. Gunn was 
secretary of the Y. M. C. A. at Akron, 
O. He developed his idea for a card 
file of membership and the tabs were used 
to show membership expirations by 
months. Gunn soon became a member 
of the Library Bureau. Later he was 
manager of the Studebaker Corporation 
at South Bend, Ind., and a vice-president 
of the U. S. Rubber Company. He died 
in 1927. 

The Automatic index was invented in 
1911 by Edward A. Dunn, now of New 
York City. It is a combination of al- 
phabetical and numerical indices. It has 
been produced by Library Bureau and 
Remington Rand since 1913. 

The Variadex-Triple Check systems, 
now sold by Remington Rand, were de- 
veloped by Howard Barker, now of 
Washington, D. C., in 1930. Both sys- 
tems group alphabetical divisions by 
means of recurring sequences of colors, 
the Triple Check carrying the numerical 
classification in addition. 


The Shaw-Walker Company 
In the extended filing equipment and 


business furniture lines of the Shaw- 
Walker Company of Muskegon, Mich., 
filing supplies play a* gmportant part. 
The Shaw-Walker Clip folder is a new 
specialty item. This folder binds papers 
securely without pre-punching. 

Among the special supplies and filing 
equipment we observe the Expandex 
“Tailor-Made” card index; the Ideal in- 
dex; Su Ideal index; Geographic in- 
dex, and Controlling index. 

Visible record equipment and the sup- 
plies accompanying it were rather fully 
discussed in the February issue of this 
publication. We learned that the first real 
impulse toward the creation of visible 
indexing systems is credited to James H. 
Rand, Sr., of Tonawanda, N. Y., who, 
nearly forty years ago, added projecting 
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tabs to customers’ ledger sheets in a bank 
of which he was cashier. These tabs bore 
customers’ names and proved to be a de- 
cided convenience in handling ledger ac- 
counts. This idea turned Mr. Rand’s 
mind definitely toward the development 
of visible indexing and he soon found 
himself at the head of a company manu- 
facturing index systems and supplies. 

The article referred to above gives a 
sufficient sketch of the historical aspects 
of the subject, including the adaptation of 
the loose leaf ledger principle. 

The supplies which the system uses 
consist of cards of various sizes or forms 
made on heavy ledger paper. The sys- 
tem is flexible to the highest degree, both 
in the cabinet and the loose leaf forms, 
and can be adapted, by means of spe- 
cially printed cards or sheets, to the re- 
quirements of every business. 


Concerning Expanding Envelopes 


It is related that W. A. Cooke, who 
later organized the Cooke & Cobb Com- 
pany in association with Mr. Cobb, but 
at the time of this incident was a stationer 
with a store near the Battery in New 
York City, one day conceived the idea 
of fluted edges on an envelope or series 
of envelopes which would make it pos- 
sible to file correspondence and other pa- 
pers vertically. He had some of these 
expanding file pockets made and sold 
them first to his customers, and then, as 
their popularity grew, to other stationers 
in New York City. Before long this 
business began to demand so much of his 
time that in 1870 he established a factory 
and continued on a larger scale the man- 
ufacture of the expanding file, which, in 
reality, is a series of envelopes. It is in- 
teresting to reflect that Mr. Cooke advo- 
cated the use of his product for vertical 
filing instead of horizontal filing, which 
was then the accepted system. 

The Cooke & Cobb Company also in- 
troduced in this country the “Grip” in- 
dividual binder and perforator in 1910. 
This was made under an English patent, 
and its purpose is similar to that of the 
“Acco” clip. 

In an article concerning expanding en- 
velopes which appeared in the National 
Stationer some time ago, Nelson Bush- 
nell of the Alvah Bushnell Company, 
Philadelphia, Penna., refers to the advent 
of filing envelopes made of “red rope” 
paper during the last decade of the Nine- 
teenth Century. Among the claims for 
the new envelopes were that the color 
would not show soil, and the material, 
being made of hemp rope fibre, was very 
durable. Bushnell’s Paperoid was among 
the first of the red rope envelopes. In 
the beginning, says Mr. Bushnell, sta- 
tioners did not take kindly to the new 
color, but gradually red rope became 
known for its fine wearing qualities and 
its use was extended to other products, 
including file folders. 
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ere on about everything the 
dealer sells have been dishearten 
ingly loose in the easily recognized period 
we are beginning to creep out of. One of 
the departments to a acutely is that 
devoted to filing supplies. This condi- 
tion was recently reflected in a remark by 
the head of a department of one of the 
largest stores in the West, and which by 
the way carries a notable line. He said: 
“You should see what we are doing up 
stairs in our own file department, and 
many of our best customers are doing the 
same. 

If anything this points to such analyses 
and reworking of plans as will put this 
branch on a better basis. 

You as a dealer possibly have a sales 
quota on filing supplies, but probably not 
in the sense of development possible to 
secure. Following the old plan, it more 
likely is based on last year’s business with 
10% added in the way of a hoped for in- 
crease. But quotas are not met on hopes 
alone. 

Perhaps the clearest way to point out 
what is to be done, is to suggest that you 
set up a large circle, large enough to give 
you the big view of what is possible to 
je and to show the necessary 
procedure to secure the planned results. 
Around this circle place four component 
divisions of the situation as it affects you, 
and grouped around these divisions set 
forth all the considerations that affect 
each one. All of these considerations 
are indispensable. None may be omitted 
without breaking the possible chain of 
achievement. I give you the circle be- 
cause it is coldly graphic and clearly dis- 
closes those points on which you are good 
as well as on those which need correction. 
It is all right to go ’round in circles if 
you make ends meet. You can start your 
rebuilding at any point on the circle 
which = el the necessity, always con- 
trolled by your local considerations. The 
four main divisions are: 

First: +The maker—does he cover your 
complete range of needs, does he 
stand foremost in progress, maintain 
a plant department as well as spon- 
sor field sales help? The type of 
system he sponsors will have great 
importance. 

Second: Yourself, the dealer—does 
your policy include a consistent and 
constant building of new accounts, 
based on the maker’s complete pro- 

am? 

Third: The salesmen who represent 
you—is their equipment “adequate 
plus” to work the combined plan? 

Fourth: Your customers—have you 
broadly analyzed their needs in your 
territory, that is, is it broadly indus- 
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trial, wholesale, jobbing, public build- 
ings, or is it restrictedly commercial? 

Should any point be undeveloped it 
will be as the weakest link in an other- 
wise perfect chain. With stabilized prices 
current it will be more than ever a matter 
of ability to secure your share of busi- 
ness. You will have to justify your sales 
on something more than price. The “so 
much and the discount is such” is dis- 
carded. 

The customer who enters to buy what 
he thinks he wants, a file upright, actually 
needs a system that will return the papers 
filed when he wants them, and the attack 
should be made from that point. The 
upright, if you please, is an accessory, and 
is pretty certain to be sold anyhow. 
Really it is a trap nest for the business 
eggs he has hatched or is hatching. 

The handling that the customer re- 
ceives will determine whether you will 
establish a repeat customer, or whether so 
far as you are concerned the deal is a 
finished transaction. As ordinarily com- 
pleted it is too often thought good if you 
sell the file and one or more sets of twen- 
ty-five division guides with a hundred or 
so folders. 

On the other hand, a series of casual 
inquiries will bring out the purpose of the 
prospect. In that case you may well add 
to the price of the upright, supplies 
amounting to half and in some cases ap- 
proximately the value of the file. I have 
known it to be double in exceptional 
cases. If that happens, what follows for 
you is a series of velvet repeat orders. 
If the customer buys what he thinks he 
wants, you have the completed one time 
sale, and the next time he is as likely to 


stop in at the first inviting store. He 
doubtless got a good file, but you failed 
to make a lasting impression on him. 
You made no suggestions of convenience, 
nothing resembling a system that would 
apply to his needs. The upright is never 
bought as an ornament, it is bought to 
make convenient what is housed in it. 

That is the store transaction. 

Right here occurs a fine starting point 
for much that may follow. A further tie 
up with the customer should be made in 
a follow-up to the outside salesman. If 
the short sale occurred the salesman may 
correct that to your profit with further 
orders. In any event the customer should 
be made to feel that you are interested in 
the performance of what he bought. If 
the outside man does not despise the day 
of small beginnings there is always the 
possibility of carrying this buyer through 
to larger sales. 

Many times the casual prospect is 
really a big buyer out to investigate the 
market. If information is indifferent, his 
mission so far as your store is concerned 
is concluded. A very good reason why 
the store department should be capably 
manned. I hope you do not sponsor the 
thought that the store sale belongs to the 
house, if the prospect comes back. I have 
known of many cases where likely pros- 
pects have been kept under the store 
salesman’s hat. All important store sales 
and prospects should be reported to the 
outside man, either to follow up a good 
impression or to correct a bad one. is 
applies with emphasis especially to con- 
structive prospects, but in any event to 
bind interest of store and customer. If 
you are not doing it, some one else is. 
Exceptional sales have developed from 
this practice and which otherwise would 
have gone to a competitor who was on his 
toes. 

Decidedly again, giving the upright 
first place is putting the cart before the 
horse. Selling the properly devised sys- 
tem, no matter how simple, is the feature 
that builds repeat sales. The upright 
must be bought. 

If you are in a highly competitive field 
with a wealth of varied commercial, 
manufacturing, and public office sales 
possibilities, the demand upon your re- 
sources if you are to lead will be severe. 
If in a section where filing is restricted, 
you will devote more attention to faster 
moving merchandise. The set - of your 
sales people will be similarly a ted 

You will see more clearly now the logi- 
cal conclusions to be derived from the 
circle analysis. It will determine for you 
the precise activities best for you to 
promote. 

It is not enough for the maker to be 
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letter perfect in the mechanical details of 
his equipment. Neither he nor you will 
reach your maximum sales if he does not 
maintain at the plant a department de- 
voted to promoting the supplies he makes 
and the systems possible to set up, pass- 
ing this on to you through bulletins and 
his travelers. Bulletins and inquiries will 
often clear up a doubtful point, and the 
travelers should be equally well posted. 
If you think that is too much to absorb, 
you are off the beat so far as making a 
success of this department is concerned. 
You will just run along with the buyer 
who wants what he thinks he wants. 

An ideal manufacturer policy you must 
have noticed included a national advertis- 
ing campaign. The set up was so com- 
plete and the travelers and salesmen so 
well trained that the maker could with 
pride include with his message a picture 
of his good men here and there and a 
reference to their constructive accomplish- 
ments. Wherever you might be, you 
would feel inclined to consult with the 
dealer in that line. Such a set up puts 
the contact man properly on a_ profes- 
sional basis. 

That is a great advance over the day 
when salesmen carried a 3x5 tray with 
guided cards to show what a card system 
was and what it might do. I should like 
to say for comparison that when I joined 
the sales procession we were limited to 
vertical and card filing systems, and what 
should make you think, we piled up in 
that limited field sales comparable to 
those you get from a world of products 
today. In other words, you may not be 
giving the specialized attention to the de- 
partment which will insure a trail of re- 
peat sales. I remain convinced that the 
system is the horse to pull the load. 

An example or two might serve. An 
Eastern hospital decided to perfect its out 
patient department, and working with the 
physicians, I devoted a great deal of at- 
tention to the system. That is the only 
evidence upon which you can decide the 
type and number of uprights, similar or 
varied. A report and sketches of the set 
up followed, and in spite of a somewhat 
higher price, I got the order on results ac- 
complished. When another department 
was outfitted the next year, I was called 
in and competition was not. Again the 
order. If the Western people do not cot- 
ton to the East, here is one in a Western 
state. A two day survey, followed with a 
report and sketches, realigned several un- 
wieldly systems. The state engineer gave 


ten minutes to the report, asked one ques- 
tion, and signed the order for $690.40 
for supplies (the wood cabinets had to be 
used for awhile), and they were all press- 
board tang folders, pressboard guides. 
Later, the dealer put that into eighteen 
five drawer steel uprights, then filled the 
room, transferred to another room and out 
into the hall, repeat orders constant for 
supplies, the system always working. 

The line is definitely marked between 
merchandising and specializing. The 
circle may help you decide which is best 
to follow. 

The survey with report and sketches 
is an indispensable part of specializing. It 
is the basis of those velvet repeat sales. 
It may be anything from a few minutes 
talk with your smaller floor prospect to 
several days going through a big set up. 
The dealer sometimes dislikes to take that 
much time from sales work, but you 
have to consider the volume of the sale 
resulting. Some salesmen affect to be 
pleased with escaping so much work, but 
in any fair situation they also escape the 
order. 

With frequent possible surveys in a 
large field, I suggest these be done by 
a well cial ouen filing woman, 
whose services may be sold at a figure to 
pay a profit. Even in the early days I 
sold such service at $50.00 a week and 
thought it not so much effort. In fact, 
I have sold my own services at $50.00 a 
week, three hours an evening. With in- 
frequent but important surveys, the 
factory should be able to furnish a proper 
operator, whose work will add to your 
good reputation. 

Much depends on a proper study of 
the prospect’s situation. A receptive eye 
on your way to the buyer’s desk, casual 
inquiries about procedure, smoke coming 
out of a big stack, may be leads. Near 
the close of a busy day I once saw smoke. 
When — there the bookkeeper said all 


those le gers were accounts receivable, 








LEST WE FORGET, WE SAY IT YET— 

Three words in certain juxtaposition that 

graphically point the sequence of the essen- 

tial steps in rebuilding business. (Reprinted 

from June, 1933, Office Appliances. Illus- 

tration by courtesy of The Hawtin Company, 
Chicago.) 
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8,000 of them. A handkerchief plant, if 
you must know. The next day they 
got a letter with card ledger samples, 8x5, 
catalogue, and three days after I had an 
order for the complete outfit, including 
card ledger desk and the alphabetical card 
index. And no competition, but things 
are not always so easy. There are situa- 
tions hard to make anything out of. 

All preparations being letter perfect, 
you still have to depend in the last 
analysis on your salesmen. If anywhere, 
here is needed the comprehensive view- 
point. It is not always easy to get. The 
salesman can upset your apple cart, and 
again he may display your big red apples 
to the best advantage. He should be the 
professional type, of sound knowledge 
generally, knowing procedure and the 
remedy to apply. He does not dog his 
competitors, but will know what they can 
do. There are good books at the library. 
I like Hunter for a view of filing. Know- 
ing accounting when he meets the treas- 
urer of a company will help. He will 
be temperate in customer contacts, yet 
aggressive in covering the field. His as- 
sociations will enhance his standing, and 
yours. 

Direct mail judiciously used is an in- 
valuable aid in maintaining old customer 
contacts, and in preparing new ap- 
proaches. The salesman may greatly in- 
crease his coverage, Uncle Sam doing the 
initial foot work. Lists should be highly 
selective, never any bulk to speak of in 
specialty work. It is not wise to uncover 
more than you can handle. My best re- 
sults have been secured with individually 
written letters. A piano manufacturer 
asked me where we got such beautifully 
done letters, and I had to tell him it was 
an individual letter to cover one of those 
conditions discovered. It got a rather 
good order. 

The dealers I know who have done 
best have taken new steps only after the 
most careful weighing of facts. The 
circle analysis may help some one to fix 
a finger on a weak point, or emphasize 
a good point, always based on the ex- 
perience of his own situation. Copying 
policies hardly ever works out. Natu- 
rally, I cannot tell you what policy to 
adopt. Rather from experience, I can 
point out things that have helped and in 
the end make a policy. Contract or ex- 
pand the circle of fact to cover your 
situation. 

And remember the circle to keep it 
whole. 











2. Egyptian papyrus 
records filed in chests 
with sliding covers. 3. 
The making and filing 
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10. Iron bound “safes” 
during turbulent times 
of English history. 11. 
North American Indi- 
ans making picture 
writing records. 12. 
Chinese methods of ac- 
counting and recording 
used until recently. 
13. Envelopes, boxes 
and chests used for 
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filing during the co- 
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period immediately 


preceding the general 
adoption of 
filing and record keep- 


Record files in an in- 
surance office. 
uable records in use 
during the 
kept in steel vaults at 
night. 
equipment in a “mod- 
ern” 








modern 







equipment. 15. 







16. Val- 







day are 







17. Filin 










office in about 
1920. 








(Reduced reproductions of illustrations used in the June, 1922, issue of Office Appliances through the courtesy of the Office Specialty 
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FILING METHODS OF THE PAST 


ILING is as old as civilization itself. 

It has been practised in one form or 
another ever since men began to live in 
cities and to carry on commerce with 
their neighbors. Its evolution forms an 
interesting chapter in the history of com- 
mercial enterprise. 

The Babylonians, as early as 2400 B.C., 
recognized the importance of records. 
Their files were clay tablets inscribed with 
cuneiform characters. These tablets were 
placed in jars and clay tablets were at- 
tached to the jars with straws to serve as 
labels. 

The Egyptians maintained files of 
papyrus, a form of paper, the volumes or 
rolls being wound round sticks and en. 
cased in hollow cylinders for preservation 
and reference. 

As time went on, parchment, made 
from the skins of calves and sheep, came 
into use as a writing material, and trans- 
actions were recorded on it and filed 
for safe-keeping. In Europe, during 
medieval times, a loose-leaf system was 
used extensively. The leaves were of 
wood covered with a heavy coating of wax 
and the records were inscribed on the wax 
coating. 

With the advent of paper, spindles, 
chests and other containers began to be 
used as files. But no distinctive advance- 
ments were made in the methods of in- 
dexing for many centuries, largely due 
to the fact that business, for the most 


By R. H. Sprague of 
The Weis Manufac- 
turing Company, 
Monroe, Michigan 


part, was a one-man affair, the principal 
handling what little correspondence as 
was necessary and trusting to luck that his 
own haphazard system would produce 
such records as might be required at a 
future date. If they were lost, it didn’t 
matter; his memory served him in such an 
emergency. 

We have only to go back as far as Civil 
War days to appreciate how really 
modern our present methods are. It is 
said that a popular method employed by 
our government to systematize record 
keeping during those stirring times was a 
bound book index in which names were 
arranged on ruled lines so as to be visible, 
but which was not adjustable so that new 
names could be inserted between two 
others. 

But necessity has long been the mother 
of invention. Out of the introduction of 
the steam railway, telegraph, telephone 
and typewriter arose a tremendous in- 
crease in commerce and in correspond- 
ence. Business began to be transacted in 
hours and minutes instead of days and 
weeks and months. It ceased to be local 
in character. Letters and other papers 
not only increased many times in num- 


bers, but took on new importance and 
value. There was an urgent need for bet- 
ter methods of preservation and reference. 

The first important development aris- 
ing out of this need was the use of guides. 
For a decade guides and crude cabinets 
were used. en folders sprang into 
use and a numerical system was devised. 
But invention did not stop there. The 
alphabetical method followed shortly 
after, and year after year other advance- 
ments were made with the result that 
filing today is something of a science in 
itself, with basic methods standardized 
and no filing requirement is so difficult 
that these standardized methods cannot 
meet it. 

No matter how many or how few 
records are essential in an office, there is 
a comparatively simple and inexpensive 
method of indexing them so that they 
may be filed and found with dispatch and 
accuracy. 

An indexing “system” is the simple 
arrangement of stock guides and folders, 
so arranged that it simplifies the filing 
and fading It behooves the ordinary 
stationer to study one of the many “sys- 
tems” on the market, become familiar 
with what it tries to accomplish, all of 
which will give him courage to approach 
a prospect and suggest this re-arrange- 
ment of ordinary guides and folders into 
a “system” to meet the prospect’s require- 
ments. 











THE FILE CLERK’S DILEMMA, OR HOW TO 
ASSIST 'EhM4 WITH SYSTEMS 


ARY JANE, when she got her new 
job as private secretary (alias girl 
of all work), found it necessary to start 
a new filing system. From a nearby sta- 
tioner she purchased 300 folders and a set 


of 25 division A-Z pressboard guides, 





25 DIVISION A-Z PRESSBOARD 
GUIDES 


letter size. They were of the ordinary 
“common or garden variety” shown here. 

Returning to the office, she headed up 
a folder for each name and filed them be- 


____Gariowavee. 














COMMON CORRESPONDENCE FILE 
FOLDER 


hind the proper guides in the 4-drawer 
steel cabinet which the boss had provided. 
She noticed, however, that many of the 
folders contained only one letter or card. 
Mary, being tighter with the boss’ money 
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PRACTICES ECONOMY FOR 
THE BOSS 


MARY 


than the boss himself, couldn’t “see this.” 
So she lettered 25 folders “A,” “B,” “C,” 
etc., with a colored crayon pencil, one for 
each letter. These she filed behind their 
respective guides. In them she placed all 
new names until these “names” accumu- 
lated 5 or more letters. Then and only 
then did she make out a separate folder 
for that “name.” In other words, Mary 


By Robert P. Jonas, 
Advertising Manager, 
Oxford Filing Supply 
Company, Brooklyn, 
N. Y. (Pen Sketches 
by S. A. Wood of the 
Same Company) 


made her own set of “miscellaneous” fold- 
ers because no one had ever told her they 
could be bought from stock. 

She later found that some folders were 


just bulging with papers. This had al- 





AN OVERWORKED 
FILE FOLDER 


ready led to some misfiling. The front 
and back flaps of these folders were pulled 
down below the level of the others. Often 
when Mary thought she was inserting a 
letter in one of these overloaded folders, 
the letter actually got into the folder in 
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THE BOSS ADMINISTERING A 
“BAWLING OUT” 


front. One “bawling out” from the boss 
was enough, and Mary decided to end 
this misfiling. She split the contents of 
these overloaded folders into several fold- 
ers, putting dates on those folders as well 
as the name, like this: “Jones, John & Co. 
—Jan.-March,” “Jones, John & Co.— 
Apr.-June,” etc. Thus she made her own 
“date period” folders, not knowing they 
also could be purchased from stock. 


Of course, Mary bought more folders 
from time to time. The business grew 
and soon the 4-drawer cabinet she was 
using was full. She had less and less time 
for filing and finding, with more of it to 
do, and she couldn’t seem to do it as fast. 
Of course she couldn’t. The 25 division 
set of guides placed throughout the four 
drawers of the cabinet amounted to only 
6 guides per drawer. That meant 20 or 
more folders behind each guide. Natu- 
rally, it took much longer to file and find, 
pe she was making more errors. The 
boss was getting cranky about conditions 
and Mary didn’t know what to do. 

Did she lose her job? No, Mary was 
lucky. Just when things looked blackest, 
a salesman from another stationer walked 
in. She recognized in the system he was 
selling the answer to all her problems. 
Both Mary and the boss were impressed. 
Besides the order for the system, they also 
purchased a new cabinet from the sales- 
man. This was a neat little $70.00 order 
for him and not at all a bad afternoon’s 
work. Now Mary knows where to buy 
her filing supplies. It is so much better 
for her to buy where she can get free ad- 
vice on her filing problems. 

This is what Mary bought: 

Item 1: 

1 set of 120 division A-Z steel tab 

guides. The salesman explained that as 





120 DIVISION A-Z STEEL TAB 
GUIDES 


the correspondence would soon fill six 
drawers, this gave her 20 guides to the 
drawer, and behind each guide were only 
5 or 6 folders, just the right number for 
efficient filing and finding. The guides 
were steel tab because they were to stay in 
the file year after year and not be trans- 
ferred. Also, as the salesman explained, 
when they needed a larger subdivision of 
the alphabet, it would be necessary to buy 
only a few additional blank guides and a 
larger set of subdivision inserts. If they 
used plain tab or celluloid tab guides, the 
entire set would have to be transferred 
and an entire new set bought. 

Besides the subdivision of the alphabet 
appearing on each guide, they were also 
numbered consecutively from 1 to 120. 





MAY, 1934 


The salesman explained that if these num- 
bers were put on the folder tabs, Mary 
could refile the folders by number, which 
is a lot faster than refiling them by name. 
Item 2: 

1 set of 120 division A-Z miscellaneous 
folders. These were printed and num- 
bered on the tabs the same as the guides, 
there being one such folder for each 











guide. Mary already knew just how to 
=. 
= =a 
Gu LT a 









































120 DIVISION A-Z MISCEL- 
LANEOUS FOLDERS 


use them in the current file, but was pleas- 
antly surprised to learn that they were also 
to be transferred with the name folders at 
the end of the year, and would act as 
guides in the transfer file. 
Item 3: 

1000 name folders. These were tabbed 
so that they would not conceal the tabs 











INDIVIDUAL NAME FOLDERS 


of the miscellaneous folders. They were 
also tabbed in two positions, so that two 
names could be seen at each reference. 
Item 4: 

15 sets of date period name folders. 
Some of these were printed Jan.-June, 


July-Dec. Others Jan.-March, Appril- 
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DATE PERIOD NAME FOLDERS 





June, etc. The exact number of sets and 
character of each (whether 2, 4, 6, or 12 


to the set) were ascertained by the sales- 
man after looking over the file and noting 
which folders contained the most corre- 
spondence. 
Item 5: 

A special name guide for each set of 
monthly folders. The salesman explained 
that as these names were referred to more 
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STEEL TABBED SPECIAL NAME 
GUIDES 


often, they should be “high lighted” so 
as to be found more easily. 
Item 6: 

6 bulk correspondence folders (press- 
board with 1” cloth expansion). These 
were to hold data on special projects and 
subjects which were especially important 








BULK CORRESPONDENCE 
FOLDER 


to the boss and which were not to be 
transferred. An additional supply of 
pressboard folders was purchased in as- 


— 


All Works of Quality must bear a 
price in proportion to the skill, time 
and risk attending their invention 
and manufacture. Those things 
called dear, are, when justly esti- 
mated, the cheapest; they are at- 
tended with much less profit to the 
artist than those which everybody 
calls cheap. Beautiful forms and 
compositions are not made by chance, 
nor can they in any material be made 
at small expense. A composition for 
cheapness and not for excellence or 
workmanship is the most frequent 
and certain cause of the rapid decline 
and entire destruction of arts and 
manufactures.—John Ruskin. 
(Reprinted in Office Appliances for the third time.) 


sorted tab styles for the catalog file. 
Item 7: 

1000 gummed folder labels. The sales- 
man explained the importance, in filing, 
of neat typed headings. The labels were 
obtainable in an assortment of colors and 
Mary decided to use a different color 





GUMMED FOLDER 
LABELS 


label each year so that current folders 
could not be confused with those from 
the “transfer” file. 

Thus was provided a place for every- 
thing. And when the salesman got back 
to his office he entered in a file of his 
own, the name of the firm, the subdivi- 
sion, etc., also the date on which the firm 
planned to transfer in order that he might 
be sure to call in advance of that time to 
get the order for the new set of miscella- 
neous folders, the name folders and any 
other items they needed. Also to make 
sure no one else got in ahead of him. 

Epilogue 

Were you the stationer who sold Mary 
the first 300 folders and the set of A-Z 
guides? Perhaps you had Mary’s busi- 
ness on folders and wondered why she 
ceased to buy. Or it may be that the 
salesman in this story was your represent- 
ative. If not, now is the time to wake up. 

Your manufacturer offers you a system 
of this type to sell. Look at the chart on 
page 32. All of these systems have the 
same component parts and differ only in 
positions, type of subdivision, etc. Look 
in your manufacturer’s catalog. Study 
what is stated there about correspondence 
filing systems until you thoroughly un- 
derstand it. Then write to your manu- 
facturer and tell him you want to do some 
system selling. He will be more than 
glad to help you. 

So-called direct sellers are now getting 
much more of the filing a 
in your locality than you are, because they 
sell on a system basis. Go thou and do 


likewise. 








30 


SURVEYING THE PROSPECT'S FILES 


— word “survey” has confused a 
large portion of the salesmen who 
enter the office equipment and stationery 
industries. They look upon the fulfill 
ment of the term as a great deal of effort 
demanding accounting and office man 
agement experience, and resulting in a 
small immediate profit 


It has been our first objective in train 
ing men to create in their minds the de 
sirability of survey work. With a proper 
plan of teaching filing and system work, 
we have been able to keep this lack of 
confidence and fear of survey work from 
existence in the salesmen’s mind. A 
thorough knowledge of any subject makes 
specialists of those who have this train 
ing and as in this case, survey work be 
comes a profitable pleasure. 

A survey to us means “Finding out the 
combination” of materials or filing sup- 
plies necessary to open rapidly a filing 
drawer and get the information desired. 
Our objective is obtained by merely ask 
ing the prospect simple questions which 
when analyzed result in setting up that 
desired combination. 

The information obtainable from rec- 
ords is just as valuable to the executives 
as the cash in the safe which is available 
at all times. The numbers to a safe are 
always known but the combination of a 
filing drawer depends upon the ability of 
the salesman to impress upon the cus- 
tomer the importance of suitable indexes, 
having proper subdivisions for quickly 
and accurately finding and filing corre- 
spondence, cards and other records. 


A survey might mean the analyzation 
of handling all papers in a large corpora- 
tion, but 95°”, of the time it is just the 
study of one man’s life or one depart- 
ment’s filing methods. These smaller 
problems are where a salesman can profit- 
ably devote his efforts with an assurance 
that he will be building himself and his 
firm into a solid position for future busi- 
ness. If he does a good job, not only 
will such a salesman get the future busi- 
ness on resulting installations, but these 
buyers are now glad to recommend his 
work to others around him. This condi- 
tion is, of course, true if he knows his 
subject and gives the buyer the correct 
material answer. 


I would like to cite a little example to 
prove the above remark and I am positive 
it is only one of many similar cases. A 
couple of years ago a piston ring com- 
pany, nationally known firm, 
started in this city and when they started. 
it was our privilege to call on them. We 
found them in the market for a few mis- 
cellaneous items, preferably used, and 
among those items wanted was a filing 
cabinet. This is where our work started. 


now a 
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as an untrained salesman would say, but 
really all that was necessary was to make 
a survey of this firm’s possible filing prob- 
lems. 

The survey consisted of asking a series 
of simple questions. 

Q. Mr. Jones, will you give us the 
opportunity of starting you out correctly 
on your filing systems? 

A. Yes, if you have the experience 
and know our requirements. 

Q. What records do you need first? 

A. A purchase and stock record. 

Q. How many items do you expect 
to purchase? 

A. Approximately 500. 

Q. Have you a sales department? 

A. We have a man selected to handle 
sales. 

Q. Will you sell to distributors or 
jobbers or direct to garages? 

A. We hope to sell all three groups 
before we get through. 

Q. Do you expect to sell nationally or 
just locally? 

A. Nationally. 

With the answers to these few ques- 
tions we were in a position to make our 
recommendations along the following 
lines: 

“Mr. Jones, we recommend for your 
purchase and stock record, our visible 
equipment. (Demonstration of G-W 
visible miniature tray, carried by our sales- 
men, followed.) We have a standard 
stock purchase and inventory form which 


will give you the data required so there 
will be no delay in setting you up on this 
part of your requirements. 

“You will, of course, receive invoices 
for all of these items which you propose 
to purchase, so a drawer will be needed 
for filing this material. At the present 
time you can keep these invoices filed al- 
phabetically in one of the drawers of your 
four drawer letter file, which you intended 
to purchase. A twenty-five subdivision of 
letter size insertable guides are necessary 
for this drawer and as expansion will take 
place, we recommend our Safeguard sys- 
tem. (A demonstration of this system 
from pictures follows, emphasizing insert- 
able guides. ) 

“You will also need at least two 
drawers for correspondence to start and 
will rapidly outgrow this space, doing a 
national business with the groups you 
propose to sell. For this general corre- 
spondence we recommend a forty sub- 
diyision of our Safeguard system or 
twenty guides to a drawer to start, of the 
insertable type as expansion features will 
be necessary here more than any other 
file. Now there is one more set of guides 
you will need for your order file, these to 
be of the same type as those used for your 
invoices. You should also have 500 
folders with gummed labels of three dif- 
ferent colors for use in your three differ- 
ent groups.” 

At this point we itemized his total 
cost for these materials. It came to ap- 
proximately $100.00. Not much for 
making the survey which untrained sales- 
men worry so much about, but here is 
what it did for us. With the proper 
starting system recommended and having 
appealed to the buyer, we were now able 
to suggest better filing equipment, as here 
again expansion would take place. A 
standard complete line of files would be 
more desirable than a used cull. We 
were successful in securing this initial or- 
der which amounted to less than $200.00. 

After the indexes were installed, this 
buyer referred us to the sales manager, in 
order that we might help him get started 
in the same efficient manner, and so on 
along the line. As the company grew 
very rapidly that year, our little survey 
resulted in over $5000.00 in purchases of 
furniture, filing systems and stationery. 
We think this was because of their con- 
fidence in us as a system house with 
trained system men. 

A survey of any office problem com- 
pleted and the recommendations having 
been accepted, invariably results in mak- 
ing the salesman that firm’s office advisor. 
His reward is the orders for materials 
which they purchase and these purchases 
are made without competition. 
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We encourage, in fact, insist, upon 
salesmen having training in filing systems, 
the knowledge of which can be obtained 
from any filing manual. It is necessary 
for them to know how many guides are 
necessary to properly index one drawer 
or forty drawers of correspondence, or- 
ders or invoices. They should know the 


proportionate number of guides necessary 
to adequately index and card file. They 
should be familiar with the records kept 
by any private group such as insurance 
offices, doctors, dentists, real estate, law- 
yers, etc. They should know how de- 
partmental records are handled such as 
credit, sales, purchasing, advertising and 
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production. This accumulated knowledge 
enables salesmen to go direct to the party 
or parties seeking better methods. These 
men are big enough in any organization 
to get what they want. 

The result will be the building of a de- 
pendable customers list with the friend- 
liest lasting business relations. 


INFLUENCE OF SIGNALS UPON FILING EQUIPMENT 


IGNALS play a more important part 

in the sale of filing equipment than 
many dealers realize. Being closely allied 
with other filing supplies, they are perfect 
complements, and as such fit nicely into 
the happy category of products that can 
and should be sold in groups. It is 
highly significant that the sale of signals 
is primarily dependent upon the sale of 
filing supplies. 

That a signal has no value until it is 
mounted on a card or folder, and that the 
two together can’t possibly do any work 
until they are placed in their proper po- 
sition within the file, is readily apparent. 
What should be more natural, therefore, 
than for the dealer to combine these ar- 
ticles when offering them for sale to a 
prospective customer. A little vision, a 
little ingenuity in creating an eye-appeal 
will work wonders. The dealer should 
always bear this in mind. Signals will go 
a long way to aid the sale of filing sup- 
plies and, conversely, filing supplies will 
aid the sale of signals. 


There are five major points which the 
dealer should recognize in the sale of sig- 
nals in conjunction with filing supplies. 
Brief comments on each point follow: 


First, signals are specialties which must 
be sold largely through demonstration. It 
is not the signal that is to be sold but the 
service that it can render. Consequently 
the only effective approach is by the dem- 
onstration method. To intrigue the pros- 
pect’s interest it is necessary to show him 
what the signals will do in the way of 
saving time, indicating the need for at- 
tention when attention should be given to 
a certain matter, etc. 


The second point concerns the flexi- 
bility in the applications of signals. The 
wide variety of sizes and styles available 
can take care of any need which may 
arise. 


It should be remembered that signals 
are not in themselves a system but are 
expressly designed to augment and en- 
hance systems in use. They are the stop 
and go signs constantly presenting a vis- 
ible warning to the system user as to the 
condition of his business or the particular 
phase of it that the system covers. 
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A fourth point to consider is that every 
firm in business is compelled to get the in- 
formation that signals are designed to 
give. A dealer who can show a prospect 
an easier way to get this information, gen- 
erally makes a sale. The first step is 
analysis of the customer’s need. The 
next step is to apply signals to his specific 
need and then tell him about it. 


The matter of studying the customer’s 
needs deserves special emphasis. The sys- 
tems of every customer offer fertile fields 
for investigation and analysis. Snap 
judgments as to the signals best adapted 
to a system are inadvisable for two rea- 
sons. First, snap judgments are for the 
most part merely guesses in which the per- 
centage of error is too high to risk. The 
other reason is that a careful and thorough 
study of the customer’s needs makes a a 
better impression upon the customer, who 
naturally appreciates the time and indi- 
vidual attention given him. Without a 
thorough understanding of the customer’s 
needs it is practically impossible to deter- 
mine what style of signal would be best 
for use on his system. A preparatory 
study is always worth while because it not 
only increases the sales potential but also 
creates that invaluable product known as 
customer’s confidence. 


Some Instances That Depict the 
Value and Importance of Signals 
in Filing Installations 


Not long ago, one of the larger au- 
tomobile manufacturers completely re- 
vamped its filing set-up. The revamping 
process naturally involved the necessity of 
purchasing a quantity of filing supplies. 


On the condition that he could supply 
the necessary signals within a specified 
time to complete the installation, a dealer 
was given a substantial order for filing 
supplies. Telephone conversations were 
held between the dealer and the signal 


manufacturer and finally a factory man 


was sent to Detroit to aid in making the 
proper set-up. The sale was made and it 
is interesting to note that while the dealer 
received a substantial order for filing sup- 
plies, running well up into four figures, 
the value of the signals which went with 
the filing supplies, was slightly more than 
double the value of the om oe supplies and 
the dealer depended upon the profit on 
the signals for his entire profit on the in- 
stallation. 
* * * 


During the epidemic of bank holidays 
which still haunt the memory, there were 
a number of banks unable to open after 
the moratorium. The government imme- 
diately set to work to place as many of 
them as possible in a position to open and 
to release impounded funds for the ben- 
efit of depositors. 


Bank examiners, working on a moder- 
ate size banking institution, came to us 
one day and outlined their requirements 
for certain types of signals, both printed 
and plain. A few pertinent questions dis- 
closed the fact that these signals were 
needed to properly visualize their records 
during the reorganization processes. A 
substantial order was obtained and in due 
course the bank reopened. The signals 
are now a valuable part of its operating 


equipment. 


* * * 


Some years ago a number of companies 
were endeavoring to secure an order for 
filing equipment and supplies which was 
to involve several thousand dollars’ worth 
of material. Different concerns made 
their bids and followed them up regularly 
for a number of days without anyone ap- 
parently making progress. It occurred to 
the branch manager of one of the manu- 
facturers that the difficulty lay in the sig- 
nal, which was the same in all bids. This 
man recalled a certain signal that he 
thought would be suitable. He wired for 
full information and revised his bid, sub- 
stiting the new signal for the old one. 
The new signal was accepted promptly. 
There was no price advantage. The sale 
was made simply because the new signal 
supplied more necessary information at a 
glance than the old one. 
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« PHYSICAL CHARACTERISTICS OF TWENTY-FOUR CORRESPONDENCE FILING SYSTEMS » 


his chart was originally developed by the Oxford Filing Supply Company, 340 Morgan Avenue, Brooklyn, N. Y., and was first 


presented in the March, 1931, issue of Office Appliances. It is here reprinted with the consent of the originator, in a re-arranged 
form and with additions. 














Position of Position of Height of Position of Height of deries 
Manufacturer Name of Tabs of Tabs of Miscel- Tabs of Indi- Open Space for Type of 0 
System Alphabetical Miscellaneous laneous Individual vidual | Special Headings | Subdivisions? Sub- 
Guides Folders Folders Folders Folders divisions 
Amberg File & Index Peerless Nua Last 3 of 1/5 cut tabs First position of 1/5 919° (2nd and 3rd of 1/5 comb 949° Four and one-half Double Title 24-36-48- 
( pany cut tabs 4th and 5th of 1/5 comb inches at left 72-et 
Amberg File & Ir Ma Last 3 of 1/5 cut tabs First position of 1/5 Oo" (2nd and 3rd 1/5 cut comb 949° |4'4 inches at left | Multiple Title 25-30-40-50 
Compa cut tabs ith and Sth 1/5 cut comb 60-50-etc 
American Business Practica First and second of 1/5) Fifth position of 1/5 10 trd and 4th of 1/5 com- 10 Four and a half; Single Title 25-50)-75- 
Supplies Compa cut tabs cut tabs bined inches at right ete. 
(rt Meta tr T'win Index Third and fourth 1/5 Third position of 1/7 9% |Ist and 2nd of 1/5 com- 9% Two and a half Single Title 25-40-80- 
Dany cut tabs cut tabs bined inches at right 120-160- 
et 
(rt Meta tr \ Visible Index Second and third of 1/5 First position of 1/5 9's All positions. 1/7, 1/5 94 None Single Title 25-40-60- 
n ( pote cut tabs cut tabs and 1/3 cut widths 80-100-160- 
etc. 
\utomatic File & Alpha Addex First and second of 1/5 Third position of 1/7 9% (5th, 6th and 7th of 1/7 9% Two and a half Single Titk 25-40-80- 
lr x it tabs cut tabs comb inches in middle et 
Automatic File & Alpha-Nur First 2 of 1/7 cut tabs First position of 1/5 9'e (2nd and 3rd of 1/5 comb 9'9 |Nine and a half Single Title 25-40-80- 
index ( cut tabs 4th and 5th of 1/5 comb inches at right eu 
2nd or 3rd of 1/3 
C. L. Barkley & Findit Second and third of 1/5 First position of 1/5 9% (4th and 5th of 1/5 com 9% |None Double Title 25-50-75- 
" it tabs cut tabs bined etc 
Browne- Morse ervice Index First 2 of 1/5 cut tabs First 2 of 1/5 cut tabs Yt (2nd of 1/3 cut and 3rd of 9'o (|Six and a_ half Multiple Title 25-40-80- 
1/3 cut inches at right etc 
I i : Kee t First position of 1/5 Second position of 1/5) 10 ird and 4th of 1/5 com-| 10 Two and a half Single Title 25-40-60- 
Burea FEF it tabs cut tabs bined inches at right 80-120-etc. 
Creneral Fir . ed First 2 of 1/7 cut tabs Third position of 1/7 10 4th and 5th of 1/7 comb 10 None Double Title 25-50-75- 
cut tabs 6th and 7th of 1/7 comb ete. 
Safe-Guard First 3 of 1/7 cut tabs First 3 of 1/7 cut tabs) 9 ith and Sth of 1/5 com-| 9% /|Two inches in Single Title 25-40-60- 
" bined center 80-120-etc. 
Ma f ‘erpetual Index First 3 of 1/5 cut tabs Fifth position of 1/5 %'y (2/5 cut tab to right of 9'2 |None Single Title 27-40-60- 
cut tabs center 80-120-et« 
Uxtiord I . Speed-Index First 3 of 1/5 cut tabs First position of 1/5 ¥ 2nd and 3rd of 1/5 comb Ye Four inches at Single Titk 25-40-80- 
‘ : cut tabs 4th and 5th of 1/5 comb right ek 
and Automatic & Direct First 2 of 1/7 cut tabs Third position of 1/7; 10 3rd and 4th of 1/5 com-| 10 Iwo and a haif Single Title 25-40-60- 
yB " Alphabetica cut tabs bined inches at right 80-125-et 
Checkt First 2 of 1/7 cut tabs Third position of 1/7 10 trd and 4th of 1/5 com-| 10 Two and a half Single Title 25-40-60- 
cut tabs bined inches at right 80-125-et 
Variadext First 2 of 1/7 cut tabs Third position of 1/7) 10 ird and 4th of 1/5 com-| 10 Two and a half Single Titk 25-40-60- 
cut tabs bined inches at right 80-125-etc. 
uw-Wa ‘ First 2 of > cut tabs Third position of 1/5 0 ith and 5th of 1/5 comb 10 None M iltiple Title 25-50-75- 
‘ cut tabs ete. 
Shaw-Wa er-[deal First 2 of 1/5 cut tabs First position of 1/5 9'o (2nd of 1/3 cut and 3rd of 9'2 |Six and a half Multiple Titk 25-50-75- 
pany cut tabs 1/3 cut inches at right ete. 
Wabash Cabinet Alpha-Merica First 2 of 1/7 cut tabs Third position of 1/7 10 ith and 5th of 1/7 comb 10 None Double Title 25-50-75- 
{ " cut tabs 6th and 7th of 1/7 comb et 
Wabash Ca t (Adaptex First 2 of 1/5 cut tabs First 2 of 1/5 cut tabs 9g (2nd of 1/3 cut and 3rd of 9's (Six and a half Double Title 25-50-75- 
f \ 1/3 cut inches at right et 
W agemaker Duple First 2 of 1/5 cut tabs Third position of 1/5 10 ith and 5th of 1/5 com- 10 None Double Title 25-40-50- 
‘ it tabs bined 60-75-80- 
et 
Weis Mfg. ( any ari ndex First 2 of 1/7 cut tabs Third position of 1/7, 10 ith and 5th of 1/7 comb 10 None Double Title 25-50-75- 
cut tabs 6th and 7th of 1/7 comb etc. 
Yawman and Erbe t Name Second and third of 1/5 First position of 1/5 9% (4th and 5th of 1/5 com- 9% (None Double Title 25-40-80- 
Mfg. ( ut tabs cut tabs bined et 
Also furnish 0°, h with guides of same body height. Use color scheme for subdivision of each letter on all units 
[Single title as below. [Double title as below. tMultiple title as below. 
-n7- O fur % 
Bre 17 \*°/Bro 16 BER 7 _\or/DV-DZ-50 aro RLU 42 \ OR [tun exterr ary 
BJ BLOZIBLY HUQ HUNT 








A working knowledge of the popular correspondence filing systems 
in use today is a desirable part of the mental equipment of the 
filing supply salesman. The usefulness of the chart above is 
apparent. The similarities or differences of the various systems are 
facts that the salesman should know regardless of what system he 
is selling. The data given is “boiled down” to essentials and pre- 
sented in a form that permits easy reference. Thanks is due to the 
Oxford Filing Supply Company for having originated this idea of 
charting the characteristics of filing systems. 
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BUILDING SALES AND GOOD WILL WITH SIGNALS 


Lhe SALES potentialities of signals 
not only add items of profit but as 
builders of good will are now recognized 
everywhere by dealers in filing equipment 
and supplies. The prospective purchaser 
is not so much interested in the physical 
characteristics or construction of the par- 
ticular equipment as he is in the saving 
of time and the greater efficiency which he 
may expect from its use. 

In demonstrating filing equipment of 
any type, therefore, the salesman should 
bear in mind that he is not selling an at- 
tractive assortment of racks, cards, trays, 
binders, etc., but a system which will en- 
able the prospective purchaser to readily 
obtain vital information regarding the 
operation or condition of his business. 

Doing this successfully creates a meas- 
ure of good will which will be evidenced 
by the steady repeat business that will be 
enjoyed not only in the sale of additional 
units of the particular system but also in 
other office necessities such as carbon 
paper, stationery, pencils, etc. 

The use of colored signals in conjunc- 
tion with filing equipment for flashing 
information is of course, well recognized. 
There is, however, nothing new in the 
conveying of information by prearranged 
signals. It has been used throughout the 
ages. The beacon fires from a mountain 
top warning the people of possible inva- 
sion and the smoke signals of the Indians 
were originated with the idea of flashing 
information to the observer much more 
quickly than could be carried verbally or 
by the written word. 

In modern times the use of color in 
conjunction with signalling Pg. ocean 


portrayed by our modern traffic systems. 


Ebates tremendous amount of filing 
supplies used by business firms to- 
day, says J. S. Sprott, vice-president of 
The Globe-Wernicke Company, Cincin- 
nati, Ohio, has made this line of merchan- 
dise a factor of prime importance in in- 
creasing dealers’ sales and profits. No 
longer may they be considered merely in- 
cidental to office furniture. In many 
offices, the cost of supplies used over a 
period of years will far exceed the money 
spent for equipment. 

When filing systems were first devel- 
oped, the dealer had nothing to sell ex- 
cept folders and simple alphabetical or 
numerical guides. Naturally, the supply 
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We are able to traverse dangerous inter- 
sections at comparatively high speeds with 
safety because the green light flashes the 
information that we have a clear right of 
way. Conversely a red traffic light de- 
notes danger and we respond instantly by 
bringing our car to a stop. The color and 
the conditions are synonymous in our 
minds. 

Thus it is with the signalling of busi- 
ness records. The color of the signal 
flashes to the brain through the eye a cer- 
tain fact or condition and we respond ac- 
cordingly. For instance a red signal on 
the receivables might caution the system 
user to go easy on additional credit. On 
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business at that time didn’t keep the cash 
register very busy. However, as better 
and more elaborate methods were devised, 
a growing number of dealers realized the 
possibilities for greatly expanding their 
sales of filing supplies. Once the user 
learned of the many advantages of im- 
proved filing systems that save time, work, 
and money, it was not very difficult for 
the dealer to build up his supply business. 

Today business has recognized the im- 
portance of an efficient filing system that 
permits speed in filing and finding, pro- 
tects valuable correspondence from becom- 
ing lost or misplaced, saves time and 
money, and is so easy to understand and 


purchase records it might signify that 
stock on the particular item is low. On 
sales records, it would flash to the brain 
the information that a certain customer 
had not purchased for some time and was 
due for a follow up. In fact, any variety 
or combination of vital facts can be sig- 
nalled so as to insure prompt and eal 
action. 

Manufacturers of signals have kept 
pace with the development of business 
records and today there is available a 
signal for every type of record. Metal 
signals have become practically standard 
on all types of records due to this greater 
adaptability and the ease with which they 
may be attached and removed. 

Metal signals should be made of non- 
corrosive metal so that regardless of 
climatic conditions they will not corrode 
and stain the cards or sheets. They 
should be so designed that it is practically 
impossible for adjoining cards to catch 
underneath the points of the signal and 
accidentally displace it. This is of vital 
importance on visible record systems 
where the cards are being continually 
flexed back and forth. The better type 
of signals now on the market meets these 
conditions fully and the dealer by watch 
ing these points will insure 100 per cent 
customer satisfaction and a measure of 
good will which will mean a steady re- 
peat business not only on signals and 
other filing supplies but on all other items 
which the customer uses. 

Signals sell systems and they bring to 
the Sie a steady repeat business which 
is rapidly increasing in this recovery 
period when the availability of important 
facts is a prime requisite. 


operate that the average employee can do 
the necessary work with a minimum of 
supervision. Naturally, such a filing sys- 
tem requires an arrangement of guides 
and folders that makes necessary the in- 
vestment of a tidy sum by the user. It is 
not uncommon for the cost of guides and 
folders to exceed the price of a vertical 
file. 

However, there are still some dealers 
who do not realize the tremendous possi- 
bilities for increasing sales of filing sup- 
plies in their communities. They are still 
thinking in terms of a set of 25 A-Z 
guides and a few folders as being all the 


equipment necessary for a four drawer 
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letter file. These dealers are not only de- 
priving themselves of business and profits, 
but also failing to provide their customers 
with up-to-date methods that prove eff- 
cient and economical and justify the 
added investment. 

* * * 

Guy M. Harrington, advertising man- 
ager of The Shaw-Walker Company, 
Muskegon, Mich., points out that filing 
supplies can be sold strictly as commod- 
ities or as systems applications. The real 
profits arise from systems selling. Every 
time a retail salesman installs a filing sys- 
tem, he paves the way for the annual or 
semi-annual repeat business. At every 
transfer time his customer will naturally 
come back to his store for individual fold- 
ers, miscellaneous folders, folder tab past- 
ers, etc. These repeated calls afford op- 
portunity to talk about transfer cases and 
to keep in touch for added requirements. 

“Specialty items,” continued Mr. Har- 
rington, “are also valuable entrees to new 
supplies business both when displayed in 
the store and when promoted through 
salesmen.” 

* * * 

Edward L. Little, sales manager of The 
Wabash Cabinet Company, says he has 
always felt that the dealer is only begin- 
ning to recognize the value of filing sup- 
plies as an item of stock. 

“Sales of filing supplies,” continued 
Mr. Little, “go to the dealer who does the 
best selling job.” Mr. Little related how 
Koch Brothers of Des Moines got the 
contract for a quick job of work because 
they presented a plan for handling corre- 
spondence that met the needs of a list 


which was growing with tremenduos ra- 
pidity. 

“There will be a great many files that 
will have to be reindexed before the first 
of next year. During the last four years 
the efficiency of file rooms has suffered 
greatly from lack of new equipment. 
Thousands and thousands of folders have 
been relabeled and used again. Even the 
best grade of folder will eventually wear 
out and with any kind of business revival 
this fall should see the best season for new 
filing supplies that we have experienced 
since 1929. The cream of the business 
will go to the dealer who begins his ad- 
vertising campaign well in advance of the 
hoa 

x * * 

Mr. Little has prepared for the use of 
salesmen a series of cards bearing transfer 
data records. Each card is three by five 
inches and contains space for a great deal 
of information about prospective cus- 
tomers. The user is directed to file the 
card for attention sixty days before the 
transfer date. This “Transfer Data 
Record” provides space for customer’s 
name, address, date of transfer, buyer, file 
clerk, department, make of file, number of 
drawers, condition, prospect of change, 
style of index, miscellaneous folders, style 
of name folders, weight, quality, gummed 
tab labels, quantity, colors, special guides 
and monthly folders, special guides for in- 
dexing firms beginning with name of 
town, style of transfer case, quantity, etc. 

* * * 

Otto H. Eisenlohr of the Dorsey Com- 
pany, Dallas, Texas, at a session of the 
National Stationers Association in De- 
troit three and a half years ago, described 
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a method his company had used to “bring 
more people into the store.” A series of 
business efficiency courses was instituted. 
He said that the first course—files and 
filing systems—reminded him of the in- 
cident of the yegg who rushed into an 
office, exclaiming, “Quick, quick! Where 
can I hide this? The cops are after me!” 
The office manager looked around and 
said, “Put it in the file over there. No- 
body has ever found anything there yet.” 

“So,” continued Mr. Eisenlohr, “we 
instituted a business efficiency course on 
filing. .. . We demonstrated actual fil- 
ing systems in filing cases. We estab- 
lished permanent displays, and in each 
file placed a different kind of index. Each 
was lettered, had names on them, and 
back of the guides and folders we put cor- 
rugated board to simulate actual material 
in the folders. 

“During the week more than 250 per- 
sons took the course and at least 300 ex- 
hibited more than casual interest. We 
did not attempt to make sales, but took 
such orders as were offered. In addition 
to business executives who were invited to 
send their employees to take the course, 
invitations were extended to business col- 
leges, and were eagerly accepted.” 

Following the week of the filing school, 
the company sent letters to executives they 
had previously approached, asking per- 
mission to make surveys of the files in 
their offices. This letter resulted in nu- 
merous requests for service, and the in- 
stallation of systems in a number of 
offices. 

The entire stunt was handled by the 
salesmen of the Dorsey Company. 


Here endeth the special Filing Supplies Section of 


the May, 1934, issue of Office Appliances. 


Its pages 


are replete with interesting historical data and 


merchandising suggestions. 


It is presented 


with the assurance that close perusal 


of its articles will repay all 


The advertisements of the following manufacturers of filing supplies appear in 


whose daily business is 
concerned with fil- 


ing supplies. 
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Pratt Memorial Unveiled 


Tribute to one of its outstanding 
citizens was paid on Friday, April 6, 
when the people of Union, S. C., un 
veiled a marker to the memory of 


John Pratt, whose townsmen claim for 


him the distinction of being the inven- 


tor of the first typewriter to develop 
into a commercially successful ma 
chine. The stone marker was erected 
close to the spot where the inventor 
first saw the light of day. The exer 
cises, sponsored by Union Post No 
22, of the American Legion, the 
Legion Auxiliary, Voiture 576, the So- 
ciety of the Forty and Eight, and 


other interested individuals and organ 


izations, were attended by practically 


the entire population of Union and en 


virons. 

Che principal address was delivered 
by M. D. Ainsworth, secretary of the 
Spartanburg Chamber of Commerce 
George M. Percival, historian of the 
Union Post, presided and introduced 
Mr. Ainsworth. Other distinguished 
guests were introduced by Harry M 
Arthur, past department commander 
of the Legion Che invocation was 
pronounced by the Rev. E. A. Me« 
Dowell, Jr., pastor of the First Bap- 
tist church, while the Rev. L. M. Rice, 
editor of the Union Times, offered the 


benediction 


Che marker, of gray colored granite, 


was unveiled by four children, sons 
and daughters of members of the 
American Legion After the unveil 


ing, a brief talk was made by E. A 
Garner, commander of the Union 
Legion Post Mr. Ainsworth paid 
tribute to the inventor of the type 
writer, pointing out that Mr. Pratt, 


being inventor, was a 


The marker bears the fol- 


aside from an 


journalist 
lowing inscription 
“Tohn Pratt first 


Inventor of the 


Out of the Record 
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Passing 


and 


iad it specially made 


(Published originally in the 
Show : 


reprinted in the 


Philadelphia Public Ledger for April 3, 1934.) 


ight; 


id 


interested 


typewriter 


April 13, 1831; died 


patented 1866. 


Tenn., July 21, 1905. 
Union Post No. 22, The 
Legion and its Auxiliary, 
576, Society of Forty and 


students of [ 
Elliott 
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Tnion schools, the 
Fisher Company 
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Florida and Sailfish Lure Mr. 
Malcolm from Business 


For four weeks recently, George F. 





GEORGE F 
GENERAL 


AND 


MALCOLM 
MAN 


, VICE-PRESIDENT 
AGER, THE F. 8 


WEBSTER COMPANY, BOSTON, BETWEEN 


TWO SAILFISH WHICH FELL 


VICTIM TO 


HIS SKILL OFF THE COAST OF FLORIDA 
RECENTLY 
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Malcolm, vice-president and general 
manager of the F. S. Webster Com- 
pany, Boston, soaked up sunshine and 
battled with sailfish and other finny 
creatures at Palm Beach, Florida. It 
apparent the accompanying 
photograph that Mr. Malcolm was the 


is in 
victor in his piscatorial encounters. 
While in Florida, Mr. Malcolm had 
little time for indulgence in anything 
but 
Proofs of his 


his favorite sport of fishing. 
skill with the 


reel, in the form of two sailfish, are 


rod and 


pictured with him. The smaller one 
measures six feet nine inches and the 
feet four The 
latter fish is one of the largest caught 


larger seven inches. 

during his stay in Palm Beach 
+o 

Fellow Citizens Elect Henry Buse 
Tax Collector 

Henry W. 

with the Penn Mutual Life Insurance 


Buse, now connected 
Company and formerly a stellar light 
in the sales end of the typewriter in- 
dustry, has been elected tax collector 
for the of Ridley Park, 
Penna. Mr. Buse was formerly mayor 


borough 


of Ridley Park (without pay, he inter- 
polates), and his neighbors have now 
made him tax collector for four years. 

As a representative of the Penn Mu- 
Life 
March, Mr. Buse earned membership 


tual Insurance Company in 
in the Leaders’ Club, an honor organ- 
that be 


recording a high volume of busi- 


ization cannot joined except 

by 

ness. 

Mr. 
He professes to 

age, of 

which he spent in the typewriter busi- 


In a recent communication, 


Buse was statistical. 


be sixty years of thirty-six 


ness with the Underwood, Remington 


and Royal organizations, and three 


years with the Penn Mutual Life In- 


surance Company as a special agent. 
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NEW MACE 


G-F Offers Bull’s-Eye Folders and Roll-Bearing 
Guides 


Among the new products developed by the General 
Fireproofing Company, Youngstown, Ohio, are the “Roll 
Bearing” guides which are made exclusively for use with 


the new G-F “Super-Filer” cabinets, and the “Bull’s-Eye’”’ 
folder which differs radically from standard file folders in 
that the index tab is on the front of the folder instead ot 
the back 

Che new guides have an aluminum roll bearing which 
provides a rotating axis upon which the guide turns. The 
roll bearings, attached to the bottom of the guides at the 


center, anchor the guides to channels in the drawer bottom 


which provides for longitudinal movement of the guides 


and expansion of drawer contents The tab of the guide 
is of the angle type and provides maximum visibility It 
consists of at uminum channel into which a heavy, an 
led, celluloid wi w is inserted and locked in plac¢ It 
can be converted t i flat type tab by using a flat celluloid 
window and lab« 

Che G-F “Bull’s-Eye” folder with its front tab is said t 
greatly increase the speed with which filing may be done, 
particularly if used with “Super-Filer” cabinets In the 
latter case the tab supplies the “trigger” by which the 
contents art irted directly at the filing point within the 
folder. When the folder is opened by pulling forward on 


the té Ider tab, the and the 


letter is di pped 


without extra effort 


filed is uppermost 


next directly into its correct position 


> 


Harter Handistand as a Utility Desk 


\ new Har tand, which is being effectively used as a 
utility desk for typewriters and other office machines and 
for holdiu e1 files and charts, was recently an 
nounced by t Harter Corporation, Sturgis, Mich This 





HANDISTAND UTILITY DESK 
Handistand, which the manufacturer describes as having 
ten ut andin features, was developed to meet the dk 
mand tor great fice eft ! and lower operating cost 
The new stand is easily movable on its hard rubb« 
astors he le itor lift, by vhich the castors are lifted 











AND DEVICES 


take 
The 


1 brown, green 


tubular legs, bottomed with steel di 
Handistand ol 


new unit is produced in standard finishes 


while the 


the load, makes this 


mes, 
unusual utility. 


Or maroon. 


An interesting folder describing the ten special features 
stand is available to dealers on 
oe 
Liberty String Binders Offered by Bankers 
Box Company 


binders have 


t the new request 


lines by 


536 South Clark street, Chi- 


Liberty string been added to its 
Box Company, 


These 


and 


the Bankers 
CaO, Ill 


records 


binders are for use in packaging old 
sales 


They 


papers such as checks, deposit slips, 


slips, charge slips, bill stubs, toll tickets and the like 





PICTORIAL 
USE OF THE 


DEMONSTRATION OF 
NEW LIBERTY 
BINDERS 


THE 
STRING 


are designed to replace ordinary string, rubber bands, 


satisfactory in 


straps and wires, none of which are very 
actual us¢ [The accompanying illustrations show what 
the binders are and how they are used 
aie : 
Right Hand Margin Stop Device 
E. S. Hall, 82 Grand avenue, New Haven, Conn., has 


patented a device for attachment to typewriters which he 

declares does automatically what the operator is supposed 
I Pp 

that it stops 


word when approaching the 


to do after hearing the bell ring. He states 


the action at the end of the 


margin, locking the key He claims that by the use of 
this device, it is not necessary for the operator to take her 
attention from the copy to finish a word. We are told 
that when adjusted to a close range of about four letter 


spaces, this control wil ‘nm out a margin as regular as 
t trol ll tur: ut 1 I regular 


the English language permits. Long words which would 
project too far into the margin if finished are caught so 
that the operator may finish the word or syllable as desired 
by using the margin releas« It is found, we are told, that 


most lines are stopped automatically at the end of a word 


Mr. Hall his device saves time and nervous 


claims that 


energy for the operator who uses it. The inventor declares 
that the operator in using his device can save the greater 
part of 1,500 glances and other operations per hour. 


Mr. Hall is interested in obtaining offers for his devic« 


on some acceptable basis 
> 


A File for Cut Stencils 
Richard Gossow & ( 


Germany, has perfected a file for the preservation of 


‘ompany, Pariser strasse 3, Berlin, 


cut 
oden board 


stencils. Two metal frames are placed on a w 


and manipulated until the required distance between the 


holes of the 


stencils is obtait ed, 


Che cut 


and then fastened by two 


ind used stencils are hung on the 


h 


large screws 


frames and between eac stencil a wax-coated interleaving 
About fifty 


' 
} 


space to push the stencils t 


sheet is placed sheets can be filed leaving 


enough 
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New and Sightly Envelope Sealer 
The MacDermed envelope sealer is a new, convenient de- 
vice made of the finest Coors porcelain in one piece. The 
brown and black. 


colors are rose, sea green, ivory, blue, 


he device is given a highly glazed finish and the lines are 





THE MAC DERMED ENVELOPE SEALER 


The 


attraction through the agency 


symmetrical. There are no moving parts. sealer 


operates by capillary of a 


fine bristle brush his sealer is declared to have great 


structural strength and therefore will not break easily. 


C. G. MacDermed & Company are located at 1627 Lin- 
coln street, Denver, Colo. In addition to the envelope 
sealer, they make a memorandum pad which matches the 


sealer in color and lines. 

—~>.- 
Useful Types of Expanding Document Containers 
Manufacturing Corporation, 401 West 
New York City, has placed on the mar 
of expanding containers which merit the 


The Josephson 
Fourteenth street, 
ket two types 
attention of commercial stationers. One is known as the 
“Noetape” expanding wallet and the other as the “Noe 
Both j 


and as the names imply, neither tape 


string” expanding envelope articles are made of 


nine red rope sto k, 
nor string are required for secure closure, while opening 
and closing are accomplished with ease. 


The “Noetape” 


expanding wallet has a cloth-lined flap 





JOSEPHSON 


NEOTAPE 


EXPANDING WALLET 
and may be had with cloth or paper gussets. This type of 
wallet is available in assorted sizes. 

The “Noestring” expanding envelope is of one-piece con- 
struction and has the same patented closing device as the 
“Noetape.” It is designed with the intention of meeting 
a demand for an envelope of lower price. 
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Improvements Announced in Babe Speed 
Fastener Staples 

Babe Speed Fastener staples, made by the Parrot Speed 
Fastener Corporation, 363 Broadway, New York, N. Y., 
for use in the Babe staplers, are now, according to the 
manufacturer, being produced under new methods. By a 
special cadmium-coating process, these staples are made 
rust-proof. Their points are carefully processed to insure 
penetrating as many as forty sheets of paper at a time. 
Their shoulders are micrometrically adjusted so as to pre- 
vent buckling, clogging and consequent loss of time. 

An improvement in the package, adding to its sales 
suggestion qualities is also announced by the manufacturer. 
Dealers are invited to write for complete details. 

woncnncanlaaiesheaind 


A New Type of Plier Punch 
The “K-O” Plier Punch No. 1 is the name of a device 
recently put on the market by the Edward L. Sibley Manu- 
facturing Company, Inc., of Bennington, Vt., manufac- 
turers of the “Challenge” eyelet press and other items since 





1886. The new punch is guaranteed to give five years’ 
evELeT REMOVER 
“K-O” PLIER PUNCH NO. 1 
perfect service provided Challenge eyelets are used ex- 


clusively. 

In using the punch, a squeeze of the handles drives the 
eyelet through the paper and another squeeze heads it over. 
\ little gadget is added both to remove and redeem a set 
eyelet—more material may be added and the original eyelet 
reset. 

emtiaiiiieiabt 

Globe-Wernicke Offers New Steel Waste Basket 

An attractive, new steel waste basket, made by the 
Globe-Wernicke Company, Cincinnati, Ohio, is made in 
dark green; also walnut and mahogany grained finishes. It 
is built of heavy steel, with welded joints and baked enamel 
finish. 

Rounded corners have rubber protecting bumpers which 
prevent torn clothing and marring of furniture. There are 
no sharp corners inside, making it easy to keep clean and 
sanitary. 

The Globe-Wernicke steel waste basket has the same 
qualities of economy, strength, durability, and appearance 
possessed by other G-W steel office furniture. A descrip- 
tive folder, “You Don’t Have to Hide This Waste Basket,” 
is provided for dealers’ use as an envelope enclosure. 

a 


White & Wyckoff Duo-Typewriter Tablets 
Typewriter tablets with alternating sheets of typewriter 
paper and second sheets assembled ready for use have 
been announced by the White & Wyckoff Manufacturing 
Company, Holyoke, Mass., under the name “Duo-Type- 
writer” tablets. The sheets are 8% x 11 inches. 
The new tablets, copyrighted and trade marked, are made 
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up in two grades The No. 921H has a cover ot buff and is of black bakelite molded and the extreme writing point 
brown ind ntainsS Sixtyv-six sheets thirty-thre« white is gold filled 

and thirty-three vellow The N 493H contains 120 sheets, The No. 66GL pencil is equipped with the standard Auto 
sixty sheets of white Par Value parchment, watermarked, point mechanism which has only one moving part 
substance 16, and sixty sheet f yellow copy paper \ > 

sheet I irl pape! Ss upp wit each tablet 


Art Steel Company Gets Out New Specialty 


\ new section has been developed for the Asco Tidy 


Meilink Brings Out New Cash Drawer Desk, made by the Art Steel Company of New York City 
: To set up the Tidy Desk, place the base with the label 











4 1, ‘ ] ™ ‘ ] ‘ 
si - "7 = steer Sate Company of Lotede, Ome, Revs holder facing the user. Hold the divider so that the small 
employed electricity to safeguard cash in two new money 
round hole will be in the lower right hand corner. Insert 
protecting units just developed Che current to pertorn 
this duty may be btained tron inv light socket The out 
standing feature of these new units is the application of the 
electr urrent to the controlling mechanisms In the 
Meilink delayed control money locker, for instance, for 
bank tellers and others receiving large sums of cash, an 
electrically controlled delayed opening device interposes a 
time lapse of fifteen minutes between the moment of the 
ld-up and any possible opening of the strong box 
Che Meilink Electrolock remote control cash drawer is 
the other unit designed for the usual cash drawer pur 
THE ASCO TIDY DESK 
prongs in the desired slots, then press down the divider 
and push it back to the rear Che divider will then be 
securely locked To release, push the divider toward the 
front. Hole punching on the side and back of this base 
enables the user to bolt two or more units end to end or 
back to back to form continuous sections 
> 
Useful Ticket File 
An effective device used for filing small slips or tickets, 
canceled checks, waybills and the like, is the Rand ticket 
file and binder, a product of the Victor Safe & Equipment 
Company, Inc., North Tonawanda, N. \ Chis ticket file 
MEILINK BURGLAR AND HOLD-UP LOCKING SYSTEM 1 
DESCRIBED IN THE ACCOMPANYING ITEM IS Simple and easy to use It consists of a wood base 14 
poses, and which electricity instantly locks by remote cor 
trol when a hold-up threatens. The drawer cannot then bi 
pened until a key is brought from another plac« It is 


declared that these units provide the security of a time 


locking safe and the easy accessibility of an ordinary cas 
drawer r Sale 
[The operation of these devices is simple and easily 


learned by those who handle cash in any given institution 


Neither f these new articles can be conveniently carried 


New Autopoint Is Combination Pencil and 
Letter-Opener 


Under Catalogue No. 66GL, the Autopoint Company 





1801 Foster avenue, Chicago, is marketing a mechanical 
pencil with a “letter-opener” taper or cap. The new pencil 
is offered in sparkling pyralin—gold-black, silver gray-red 
marine green, and black. On request orders for a dozen 
' ’ THE RAND TICKET FILE FOR FILING SMALL 
ire provided in assorted colors on an easel display card SLIPS, CANCELED CHECKS, WAYBILLS, ET 
Che letter-opener taper is about 234 inches long It is 
removable, permitting the use of the eraser beneath hie by 57g inches, on one end of which is mounted a punch 
over-all lengt f the pencil is 634 inches. The writing tip for perforating the tickets to be filed. In the other end 





AUTOPOINT PENCIL EQUIPPED WITH LETTER OPENER TIP 
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are two small holes in which the spindles are inserted, also 
the tubes and wire which hold the filed tickets before they 


are bound Anyone who will examine this device will 


readily understand its operation and utility 

The Rand ticket file and binder was originally designed 
to provide practical filing for deposit tickets in banks. The 
All the 


said to be admirably met 


law requires that these be kept for a certain time. 
requirements of such device are 
by the Rand ticket file 

Improvement in Cooke & Cobb File Pockets 
Che Cooke & Cobb Company, Brooklyn, N. Y., 


that they have 


announce 
achieved an improvement in the construc- 
tion of their red rope file pockets, which line will now be 
known as Dubl Frunt file pockets, the name being descrip 
tive of the 

The file pocket is made of two full sized pieces of red 


stock on the 


improved construction 


outside front and a half piece on the 


hese file pockets are 


rope 


inside front lined on the inside 
back with a high-grade salmon color stock. Those dealers 
ooke & Cobb line of Dubl Frunt file pock- 


ets will have none but dealers for their competitors. 


who carry the ( 


(Attractive window cards and envelope inserts with deal 
ers’ imprints will be supplied on request to all who stock 
the line 

> - 
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THE GILLNER MOISTENER This mois 
tener, made by Otto M. Gillner, 74 Long Beach 
road, Rockville Center, L. I., N. Y., was de 
scribed in the April issue of Office Appliances 
on page 34 
_—_—__—~<>——_- 
Invention Aligns Both Sides of Typewriting 
Joseph SpielVogel of Joseph S. Vogel & Company, 24 
street, Newark, N 


of typewriting said to eliminate the irregularity of the right 


Commerce J., has developed a process 


hand margin of a typewritten column intended for photo 


lithographic reproduction. The inventor has produced a 
sheet of finely crinkled and slitted paper which is cemented 
to a backing sheet. The typist writes on this paper in the 
usual manner and the aligning is done after the sheet is 
taken from the typewriter. The right end of each line of 
typewritten copy is lifted from the backing sheet, stretched 
to the required width and is then replaced on the backing 
sheet. The 


plastic 


special cement used remains permanently 

According to the inventor, the aligning operation is per 
formed by the proof reader without appreciable loss of 
time 

It is said that characters do not appear distorted when 
the lines are stretched. Instead of that, the spaces between 
each letter and word are enlarged proportionately. 

Chis invention is claimed to have an important relation 
to the Many 
adopted photo lithography on account of the low cost of 
Spiel 


some bearing upon this tendency in the 


printing art. publications have already 


equipment and operation. This invention by Mr 


Vogel may have 
future 
Eaton Presents “Corrasable” Typewriter Paper 
The Eaton Pittsfield, Mass., has 
on the Highland Bond 


Paper Corporation, 


placed market a new member of the 
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line designed primarily for the typist who does his or her 


own personal typing. The new paper carries the name 


“Corrasable,” which means that is capable of being erased 


I NN SA RI 





with a light touch of a pencil eraser. It is said that no 


PACKAGING FOR EATON’S HIGHLAND BOND 
“CORRASABLE” 


blemish or mark is left on the paper by erasing and that 
when the correction is written over it is almost impossible 
to find the place where the error occurred. 

“Corrasable” paper is attractively packaged and is avail- 
able in two sizes—one, two-fold single sheets 7% by 10%; 
the other, single sheets 8 by 10. 


. yee . 
Combination Eraser and Shield by A. W. Faber 
\. W. Faber, Inc., Newark, N. J., which has pioneered 


a number of “best sellers” for stationery stores, has ap- 


plied for a patent on a combination eraser and shield. 
Typewriter erasers with or without brushes are clipped on 
shield. This 


stenographers, and leading stationery stores are featuring 
it 


an erasing item has proved popular with 


The shields are made of celluloid; however, the patent 





FABER COMBINATION ERASER, BRUSH 
AND ERASER SHIELD 


A. W 


claim includes the use of other suitable materials, such as 


aluminum. Robert Sauter, general manager for A. W. 


Faber, Inc., announces that the combination eraser-shield 


have been trademarked “Combinair.” 
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Representatwes of office equipment concerns abroad, visiting the United States, are cordially invited to make the 

ea of this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, 

and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 

St. and Park Ave., New York, will be happy to be of any possible service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 
United States manufacturers traveling to London are cor- 
dially invited to call upon Vincent Jackson at 22 St. An- 
drew street, Holborn Circus, London EC 4. Mr. Jackson's 
association with the trade and his contacts with its organ- 
izations afford him information valuable to those desiring 
to cultivate the British market. In subscription matters, 
Mrs. S. S. Elliott, 6 St. Bride street, London, EC 4, is the 


authorized representative of Office Appliances in the 
British Isles. 


London, April 9, 1934 Here is a photo sent me by Mr. A. Wylie, one of the di- 

Bright and cheery! rectors of Universal Mailers Ltd., who showed me the 

Chis seems to be the general outlook inspired by reports finished product. Here also is a brief “makers’ specifica- 
of budget surplus and increased employment. This old tion,” 

world of ours is getting better, without question. We are “A single unit performs the complete cycle of mailing 


getting over the convalescing stage and, may be, soon your operations at a speed of 3,000 per hour with a single han- 


Doctor Roosevelt will let you out for a good walk too! dling, thus dispensing 
B sealing and franking or stamping machines, as well as the 


with several separate folding and 


Just after writing you last month, I listened to Mr. H 
\llum, of H. M. Office of Works, talk to the Office Ap 
pliance Trades Association at the March luncheon. Mr 
\llum’s talk was illustrated by lantern slides which showed 
their efforts to design and make office equipment to suit 
the requirements of the different government offices and 
departments Mr. Allum expressed his appreciation of 
the splendid cooperation of the trade in these experiments 
and service generally 

Nearly ten years ago, a man rang up and asked if there 
was a machine on the market which would fold letters and 
circulars, put them in envelopes, tuck in, or stick down the 
flaps of envelopes and stamp them. Needless to say I told 
him “No!” I was invited round to see such a machine 
roughly made without lathe or anything more than a 
bench, a vise and simple hand tools. Well, that box of 
tricks certainly worked, rather laboriously and certainly) 
with much noise, but—it did all the inventor, Mr. A. G 





Cogswe laime oO aceite . 

gewell, claimed for it FOLDING, INSERTING, SEALING AND STAMPING 

From time to time I have heard of efforts being made to MACHINE MADE BY UNIVERSAL MAILERS, LIM 

‘ ITED, LONDON, ENGLAND 

produce this appliance and market it along economical 
commercial lines, and last week I saw the result of all laborious and costly work of inserting by hand the enclos- 
these years patient improving and experimenting—a busi ures into the envelopes 
nesslike piece of equipment running smoothly and with no “The machine automatically withdraws the letter, invoice, 
more noise than an average power duplicator. (That re- etc., from the pile; delivers and opens an envelope from 


mark is going to bring the duplicator people down on me! the pile; folds the enclosure to any size; inserts it into the 
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affixes a postage 
for the mail 


flap or tucks it in; 
counts the mail and stacks it neatly 


envelope; seals the 
stamp; 
bag 
“All classes of mailing matter can be handled, such as 
like; and either plain 
or window used 
“The standard illustrated 


sizes of enclosures and envelopes up to foolscap and 9”x4” 


letters, invoices, circulars and the 


type envelopes may be 


mailing machine handles all 


envelopes. It weighs roughly, 400 pounds and measures 
four feet long by three feet wide by three feet six inches 
high, thus occupying only the space of a small office desk. 

“The machine is electrically driven and requires less than 
lighting or power 


h.p. It can thus be run off any 


supply.” 

For handling large mailings of standard size forms and 
envelopes, there is unquestionably a considerable saving of 
and I was much impressed with the smooth and ac- 
Some of your readers will 


time, 
curate running of the machine 
no doubt be interested in the question of manufacture 
under license. If they will write me I will get in touch 
with those interested on this side. 

The London Chamber of Commerce, an influential body 
of traders, has an Office Appliance Trades Section. Mr. 
(National Loose Leaf Co., Ltd.) has just 


second year in succession— 


J. Adams Keene 
been elected chairman for the 
a tribute to his efforts of the past year to make this a 
Clifton Tollit (Tollit & Harvey, 
The office appliance 


worth while section. Mr 
Ltd.) was chosen as vice-chairman 
for spectacular efforts but 


section has seldom gone in 


rather works quietly behind the scenes, doing some good 
work often in connection with government legislation af- 
fecting our trad I remember some years ago, when I 
was secretary of our trade association, this section of the 
chamber fighting hard and successfully in getting portable 
typewriters recognized as personal luggage and not treated 


as ordinary typewriters and charged the respective goods 


rate. They have something else up their sleeve now, Mr. 
Keene tells me. 

Today I have been to the April business luncheon of the 
Office Appliance Trades Association As table (not 
stable!) companions I had Mr. A. W. Thomas, Royal 


Typewriters, and chairman of the Typewriter Traders Fed- 
eration, Mr. A. V. Speke (Acco) and Mr. J. 
structors, Ltd. (steel equipment). I took the opportunity 
of getting them to reveal their gloomiest thoughts on busi- 
ness in general, but even at the beginning of the luncheon, 
“Set 


Finer, Con- 


they were as cheery and optimistic as one could wish. 
not rolling in orders and 





fair’ seemed to be the situation 


money, of course, but “up on last year.” 
The speaker at this luncheon which was presided over by 
the chairman, Mr. W. Desborough (O. B. E.) was Mr. S 


W. Rowland, LL.B., F.C.A., a partner of the well known 


firm of accountants, Sellars, Dicksee & Company. Many 
of your readers will remember the late Professor Dicksee 
who was such a good friend to our trade. Mr. Rowland 


find 
prejudice on the part of professional accountants and audi- 
tors that it is really refreshing to get a pat on the back 
and to be told how helpful we are—especially from one of 


comes under the same category. So often do we 


the leading members of the profession. 

Mr. Rowland traced the gradual progress from the “one 
man” business in the true sense—manufacture, selling and 
keeping of all records, such as they were, by the proprietor 

to the development of employing others to keep records. 
This at first only called for a check or audit by the pro- 
prietor, but with the introduction of trading on borrowed 
So the 


natural sequence was the introduction of mechanical means 


capital came the necessity of an independent audit. 


to obviate tedious work and give greater control. Mr 


Rowland spoke of the great value to anditors of 


mechanised accounting inasmuch as it practically elimi 
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nated detail checking providing a sound system was in 
vogue, leaving the auditor to make a comprehensive survey 
in far less time and with greater accuracy. 

One could not help regretting that the speaker had not 
made more specific reference to mechanised accountancy 
systems, but his talk was an extremely interesting and in- 
formative one, punctuated by dry humour. In his con- 
cluding remarks he made reference to the press publicity 
“talks” of a writer for some well known stores, selling 
everything from “elephants to sausages.” Referring to 
the acknowledged advantages of rapid turnover of stock, 
the writer of this article stated that these stores turned 
over stock eight times a year. Mr. Rowland dryly re- 
marked on the obvious advantages of selling eight ele- 
phants a year but deplored the state of a sausage that 
wanted six weeks or so before it was “turned over!”—VEJ 

a 

Finnish Office Equipment Man Organizes Firm 

Under the name Aktiebolaget Premier, Mr. V. Haataja 
has established a new firm to deal in office machines, 
equipment and accessories at 4, Vilhonkatu, Helsingfors, 


Finland. Mr. Haataja is now in the process of contacting 





V. HATAAJA 
American manufacturers for the purpose of establishing 
agency relations. He would, therefore, welcome corre- 
spondence from manufacturers in the United States who 
desire representation in Finland. 

In 1909 Mr. Haataja with Count Carl 
founded Aktiebolaget Systema, a highly successful enter- 
prise that grew in the succeeding twenty-two years into 
an establishment known throughout northern Europe as 
a distributor of American-made lines of office machines and 
equipment. As sales manager of the firm until it discon- 
tinued business in 1931, Mr. Haataja was to a large extent 
personally responsible for the introduction of American 
typewriters, adding machines, billing and bookkeeping ma- 
chines and other special machines as well as record keep- 
ing, filing systems, etc., into Finland. 

During his business life Mr. Haataja has visited the 
United States several times. He became and remains an 
admirer of American methods and equipment and acquired 
a thorough knowledge of them during a sojourn of a num- 
ber of years in the United States. He has an excellent 
working knowledge of accounting, particularly as to the 
use of loose leaf and card index forms in accounting and 


Mannerheim 


other records. 

With Mr. Haataja’s fine record of achievement, his keen 
business ability and broad experience as a foundation, a 
successful future for Aktiebolaget Premier is safely pre- 
dictable. 

————- ~ 
Copenhagen Firm Incorporates 

The firm F. E. Bording, book and lithographic printer, 
Copenhagen, has become a corporation with capital of 
The directors are the printers, H. and 
This organization has the representation 


695,250 kronen. 
Q. J. Bording. 


of Acme Card Systems. 


(More Other Lands News on Page 133) 
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Lund General Sales Manager Friden Calculating nated, and the latter organization will no longer have a 
Machine Co. stock interest in the Eaton Corporation 

John M. Lund has been made vice-president and general Horace W. Davis, a director, and formerly president of 

sales manager of the Friden Calculating Machine Com Agfa Ansco Corporation of Binghamton, N. Y., has been 

pany, Inc., of Oakland, Calif lhe appointment becam« elected chairman of the executive committee and has be- 

effective on Mav 1] come actively identified in the general management of the 

Mr. Lund’s sales experience | in in 1906, when he be business, with special reference to the development of its 


sales policies. The corporation reports a very satisfactory 
business during the early months of this year, particularly 
mn its staple lines. 
Pete McLaughlin Breaks Arm 

Peter F. McLaughlin of St. Joseph, Mo., who calls on 
the stationery trade of the Mid-Western section in the in- 
terests of several well known manufacturers, had the mis- 
fortune to fall and fracture one of his arms on April 16 
It is stated that he will be at St. Joseph’s Hospital, St. 
Joseph, until the fractured member is sufficiently healed to 
permit him to leave without danger of further injury. In 
the meantime, Pete would like to hear from his friends 

~~ 
Shipman-Ward Company Expands Its Service 


[The Shipman-Ward Manufacturing Company, 4401-9 





JOHN M. LUND Ravenswood avenue, Chicago, have taken on the sale of 
Royal typewriters in addition to their complete line of Un- 
une a ciated with the Remington Typewriter Company derwoods, parts and platens of all makes. The company 
as salesman in the Birmingham, Ala., territory, where he has had so many calls for Royal machines that the man 
did so well that he was later appointed branch manager agement decided to take them on. 
in Indianapolis in 1908. He became manager at Birming —_ 
ham, Ala., 1910; San Francisco in 1911, and Chicago in The “Trading Post” Incorporates 
1919. He gave up the managership of the Chicago office in Riding the tide of increasing business in the Mid-South, 
1921 to become manager of the western division, including The Trading Post, dealing in new and used business equip- 
ill offices west of the Rocky mountains ment, at 101 South Second, Memphis, Tenn., has expanded. 
Mr. Lund’s experience in the calculator field started in The first step was in incorporating with Harry E. Shau- 
1924 as district manager for the Marchant Calculating Ma man as president, George B. Monsarrat as vice president 
chine Company in San Francisco In 1926, he was ap- and treasurer, and Campbell Yerger as secretary 
pointed assistant sales manager, and in 1927 general sales “The Trading Post is growing,” said Mr. Shauman. “We 
manag n charge of domestic and foreign sales Che are in the market to buy used business equipment, par 
sales organization of the Marchant Company under Mr ticularly office furniture, and to sell new and used equip 
Lund’s direction made outstanding progress The greater ment of which we have large and constantly refreshed 
ortion of his time was spent in the field in the United stocks.” 
States, as well as in Europe, establishing branches and a sees 
agencies for the distribution of the product. Immense Car Striking Advertising Stunt 
In leaving the Marchant Calculating Machine Company Che illustration shows the World Wonder car which has 
to become associated with the Friden Calculating Machin« as part of its office equipment a Smith-Corona typewriter 
Company, Mr. Lund carries with him the good wishes ot and a Vivid duplicator. The car is fifty-two feet, six inches 
his many friends and associates who know him for his long and has nine U. S. government displays and exhibits 
integrity, loyalty and ability from nearly every country. These exhibits were com- 
> pleted and arranged by John D. Lippy, Jr., to promot 
Eaton Terminates Management Agreement with visual education throughout the country 
Western Tablet The car started in Washington, D. C., and already has 
In it innual report to stockholders, the Eaton Papert visited several states and entertained over 40,000 peopl 
Corporation has announced that its advisory management It is understood that an educational tour of all the schools 
iwreement made with the Western Tablet & Stationery in the United States is being planned, the estimated time 
Corporation will soon, by mutual agreement, be termi required being six years 





: WORLD WONDER CAR 
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THE WORLD WONDER CAR, WHICH IS EQUIPPED WITH A SMITH-CORONA TYPEWRITER AND A VIVID 
DUPLICATOR, BOTH MADE BY L. C. SMITH & CORONA TYPEWRITERS, INC., SYRACUSE, N. ¥ 





Oklahoma Business Show 


\ group display of office equipment organized by manu- 


facturers’ representatives was put on recently at Oklahoma 


City, Okla Che exhibit was open for three days from 
12:00 o’clock noon to 10:00 P. M., and free parking was 
provided for evening visitors 

\ll office appliance companies were invited to partici 
pate in the show Publicity included the sending out of 
over 5,000 letters of invitation These were followed by 


2,500 postcard notices and by many telephone invitations 


Those who participated in the 
Adding 


ompany, 


show included the follow 
The National 
Addressograph-Multigraph Cor- 
poration, Dictaphone Sales 


ing: Burroughs 


Cash 


Machine Company, 
Register ( 


Agency, Ditto Sales Agency, 





SOME OF THE BOOTHS AT THE OKLAHOMA CITY BUSINESS SHOW 
Company, National Cash Register Company, Kee-Lox Manufacturin 
Autographic Register Company At the right, top to bottom Dic 
Division of Addressograph-Multigraph Corporation, Ditto, Inc., and 


r 


‘taphone Sales Corporation, 
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At the left, top to bottom: 
Company, 


Burroughs Adding Machine 
Monroe Calculating Machine Company, and United 
F & E Checkwriters, Addressograph 
Multigraph Addressograph-Multigraph Corporation 


Division of 


F&E 


Autographic Register Company, 


Checkwriters, Oklahoma Paper Company, United 
Kee Lox 
Moody, representing G. E, 


Manufacturing 
Office Air 
Conditioning; Monroe Calculating Machine Company and 
Herwig-Graham. 


Company; George 


At a breakfast given for the exhibitors on the final day 
of the show the event was voted a complete success and 
the exhibitors one and all voiced appreciation of the 100 
per cent cooperation received from the show management. 

Visitors who came thinking that but one make of ma- 
chine in each of the several divisions of the industry would 


be 


that some of the exhibitors were competitors who never- 


demonstrated were surprised and pleased to discover 


theless showed a friendly and cooperative spirit, 
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W. H. Foster Suggests that Fletcher-Rayburn Bill 
be Revised 

Certain portions of the stock exchange control measur 
known as the Fletcher-Rayburn Bill should be modified, 
according to William H. Foster, chairman of the board of 
directors of the General Fireproofing Company, Youngs 
town, Ohio, reported in Youngstown Telegram: “The Act,” 
says Mr. Fv “makes the issuance of unlisted secur 
ties almost impossible even with the approval of the trade 
mail or telegraph 


ster, 


commission It forbids the use of the 


for selling these stocks. The only method of sale would 
be to personally contact the buyers 

“Il am of the opinion that this provision is unnecessary 
Some of the best stocks during the past few years have 
At the same time, 


shown worthless al 


been those not listed on the market 
I could itemize hundreds which were 
though they were listed.” 

Mr. Foster points out that his company carries its pre- 
ferred stock unlisted, as do a number of other companies 
in the Youngstown area. 

The door, of course, is open for us to list these stocks 
but the 
sales and other bookkeeping data is great 

“We have 
stock but decided against it on account of the expense 


Other concerns have made similar decisions where the se 


expenses of filing regular reports, notices of all 


several times considered listing our preferred 


curities remain inactive and are kept from circulation. 
“We and other such companies are not primarily inter 
That 
is of secondary importance. We operate our company to 
If we do that the price 


ested in what the price of our stock is on the market. 
show a profit and pay dividends 
f stock takes care of itself 

“I don’t believe we should be subjected to the whims of 
an open market and the chances of having our stock be- 
‘f manipulation by speculators. Unwar 
a bad effect upon the operations 


come the object 
ranted speculation has 
and expansion plans of the companies. 

“I am not asserting that reforms should not be made in 
There have been abuses, of course, 
permitted to work hard- 


the securities market 
but the reforms should not be 
ships on the concerns which are not violating any rules 
»f honesty and ethics.” 


> 


Mr. Caswell Completes Extensive Business Trip 
Webster 


Caswell recently made an exten 


In his capacity as sales manager of the F. S 
Company, Boston, F. H 
of the country visiting Webster dealers in twenty 
During the trip he attended National Sta 
tioners Association Regional Meetings in Houston, Tex., 
and Kansas City, Mo 

Mr. Caswell reports that everywhere he went he was im 
press¢ d with the signs of recovery In studying the United 
month of April, in which 


sive tour 


seven States 


Business forecast map for the 
business conditions in all parts of the United States were 
shown, Mr. Caswell found that the territories through 
traveled were all listed as above the average in 


forecast map is en 


which he 
recovery His corroboration of the 
couraging 

In commenting on his trip Mr. Caswell said that the 
South is getting the full benefits of the administration poli- 
cies. An optimistic feeling prevails in practically all of 
he southern and western states 


ee 
Houston, Tex. Dealer Puts on Office 
Equipment Show 
The Wilson Stationery & Printing Company, Houston, 
Cex., on Saturday, March 24, and the following Monday, 


? 


Tuesday and Wednesday, put on a business show partly 
for the benefit of those who attended the Houston conven- 


tion on March 22 and 23. The attendance at the show was 
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PICTORIAL GLIMPSES OF THE OFFICE EQUIPMENT SHOW 
CONDUCTED RECENTLY BY THE WILSON PRINTING & STA 
TIONERY COMPANY, HOUSTON, TEXAS.—At the top is a view 
of the furniture display on the second floor of the Wilson estab 


lishment The middle picture shows an exhibit of Eberhard Faber 
products At the bottom is a general view of the commercial 
stationery booths 


All the major buyers of Houston 
exhibits Mr. Wilson ran four 


thoroughly satisfactory 
came and examined the 
newspaper advertisements in each of the three daily news- 
papers and mailed out four different pieces of direct mail 
advertising to approximately 2,500 business executives. 

\ list of exhibitors at this event appears on page 53 of 
the April issue of Office Appliances 

“The outside of the store,” said E. Clifton Wilson, “was 
draped with pennants worded ‘Office Equipment Show.’ 
On one front and one side window were painted signs in 


Both the first and second 


viting the public to come in 


floors had a number of pennants of different colors draped 
from the ceiling. 

“There were sixteen booths on the mezzanine floor, the 
smallest of them being ten feet wide by five feet deep. The 
second floor had a beautiful display of Stow-Davis, Grand 


General Fireproofing and Standard desks. The 


Rapids, 


GF Company also displayed chairs, safes and filing equip 
ment Other chair people represented included Sikes, 
Stow-Davis, et« There were twelve windows, each more 


or less devoted to one manufacturer’s line 


[The company has a really beautiful store consisting of 


four floors, a mezzanine and a full-size basement 
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FRANCISCO BUSINESS SHOW OF PROGRESS IN 
PICTURES.——At the top are the members of the executive com- 


THE SAN 


mittee Left to right Walter G. Traud, Ditto, Inc., treasurer; 
Ward Harris, Ediphone Company, chairman ; E. V. Lawrence, Post- 
age Meter Company, secretary Second from the top is a general 
view showing, among others, displays of the Ediphone Company, 
The Postage Meter Company, International Business Machines 
Corporation, and Ditto, Inc. The next picture is another general 
view in which are the exhibits of The H. & M. C. Company, Ad 
dressograph-Multigraph Corporation, Teletype Division of the Pa- 
cific Telephone & Telegraph Company, and United Autographic 
Register Company The bottom picture is also a general view. In 
it are displays of Felt & Tarrant Manufacturing Company, A. B 
Dick Company, Pacific Manifolding Company, Marchant Calculat- 
ing Machine Company, and Burroughs Adding Machine Company 


San Francisco Business Show of Progress 
Under the sponsorship of the Office Appliance Club of 
San Francisco and others, a successful business show was 
held in San 
evening, April 13 
Palace hotel in San Francisco, and throughout 


Francisco, closing at ten o’clock on Friday 
The event was held in the Gold ball- 
room of the 
every open hour there was a continuous flow of interested 
business and professional people crowding the booths and 
Attendance passed the 9,000 mark during the four 
There was an exceptionally high 


aisles. 
days the show was held. 
percentage of executives. An executive committee com- 
posed of Ward Harris, Ediphone Company, chairman; E. 
V. Lawrence, Postage Meter Company, as secretary, and 
W. G. Traud of Ditto, Inc., 


bers of the club in making the exposition a success. 


as treasurer, assisted the mem- 


An intensive publicity campaign was put on. Business 


men all over the San Francisco district and the Bay Cities 
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and east as far as Sacramento supported the proposition. 
Space was taken in the daily newspapers, while there was 
a widespread distribution of tickets of admission. Blotters 
were also used, giving characteristic illustrations of mod- 
ern San Francisco. 

It was reported that before the close of the show, a dele 
gation of the exhibitors was anxious immediately to sign 
up space for the next show which has been planned for the 
early part of 1935. It is the intention of the Office Appli- 
ance Club to secure a space large enough next year to ac- 
commodate all those desiring to exhibit. 

The following companies had exhibits with representa- 
tives in charge: Addressograph Sales Agency, C. E. L. 
Shaw, sales agent; Burroughs Adding Machine Company, 
H. S. Vaughn, agency manager; Felt & Tarrant Manufac- 
turing Company, J. P. Warren, district manager; Dicta- 
phone Sales Corporation, J. H. Best, branch manager; 
Ditto, Inc., W. G. Traud, district manager; Ediphone Com- 
pany, Ward Harris, manager; F. & E. Checkwriter Sales 
Company, R. Wernick, manager; H. & M. C. Company, 
F. A. Hammergren; International Business Machines Cor- 
poration, A. M. Roy, manager; Marchant Calculating Ma- 
chine Company, Hugo A. Bedau, manager; Mimeegraph 
department, H. S. Crocker Company, J. Alfred Peterson, 
manager; Multigraph Sales Agency, D. D. Miller, sales 
agent; Pacific Manifolding Book Company, S. I. Osborn, 
manager; Postage Meter Company, E. V. Lawrence, dis- 
trict manager; Triner Scales Agency, C. W. Hunt, Jr., sales 
agent; Underwood Elliott Fisher Company, J. C. Young, 
branch manager; Uarco Business Systems, Carter Norris, 
manager; Victor Adding Machine Company, L. C. Wolter, 
Jr., district manager; Visible Records Equipment Com- 
pany, L. E. Adams, manager; Elliott Addressing Machine 
Company, H. E. Parrish, branch manager; Pacific Tele- 
phone & Telegraph Company (Teletype division), E. E. 
Switzer. 

SS Sen 
Hours of Prison Work Coded 

Hours of work among prison inmates engaged in prison 
industry are limited to forty per week under a compact of 
fair competition for certain of the industries of the United 


States. This compact has been approved as of April 19 
by the President. 
The governors or prison executives of twenty-eight 


states have signed the compact and more are expected to 
do so. The purpose is to establish and maintain fair com- 
petition between products of private domestic industry and 
those of prison industry. Prison products, it is stated, 
shall not cut the fair market prices of competing private 
products and prison labor shall be contracted for at 
amounts equalling in value the labor overhead of compet- 
ing domestic industry. A prison compact authority is 
created, consisting of nine members, six of whom shall be 
elected annually by representatives of the states signing, 
while three will be appointed by the President. 
$< 


Code Authority Appointed for Lead Pencil Industry 

The National Recovery Administration announced on 
April 18, through the office of Division Administrator 
George L. Berry, its approval of the method of selection 
of the following as the code authority for the Wood Cased 
Lead Pencil Manufacturing Industry: 

John King Reckford, American Lead Pencil Company, 
Hoboken, N. J.; J. H. Schermerhorn, Joseph Dixon Cruci- 
ble Company, Jersey City, N. J.; Herman Price, Eagle Pen- 
cil Company, New York City; Eberhard Faber, Eberhard 
Faber Pencil Company, New York City; Asa B. Wallace, 
Wallace Pencil Company, St. Louis, and A. H. Best, Rich- 
ard Best Pencil Company, New York. 

All of the above were selected to serve for a period of 
one year. 








46 OFFICE APPLIANCES 


THIS :10.000 CARLOAD OF Skxip 


On TS WaAaw TT 


W.H.KISTLER STATIONERY CO. DENVER,COLORADO 





CARLOAD OF SKRIP POSES FOR PHOTOGRAPH Ten thousand dollars is the value of the carload of 


s p, the likeness of which is shown in the accompanying picture This carload was sent to the W. H 
Kistler Stationery Company of Denver, Colo., a short time ago. That part of the building at the left of 

picture houses the shipping room and part of the planning department. The building immediately in 
the rear and to the right of the car houses the Skrip factory, and the track on which the car rests runs 
ip to the corner of this building, making for easy loading of bulk shipments On the second floor of the 
Skrip factory is a large airy room in which the nib grinders, the most specialized of all workers in 
fountain pen manufacture, turn out thousands of fine quality gold points every day The W. A. Sheaffer 
Pen Company yptimistic over the outlook and is featuring its specialties, including Skrip and Skrip 
Grip adhesive in several of the leading magazines and many newspapers This advertising is four color 


special position work 


Otto Kretchmer Returns from Abroad The activities and set-up of Mr. William Watson, Man 
‘A wonderful trip,” replied Mr. Kretchmer of the Peet aging Director of Watson’s Typewriters Ltd., Glasgow, 
less Key Company, Inc.. of New York City. when asked made a deep impression upon Mr. Kretchmer. “There is 
about his trip to Europe. “It was a most successful trip an establishment that would warm the heart of every sales 
I found busin« nditions in England verv greatly im manager—a live, enterprising, alert, go-getting bunch ot 
proved as against a vear ago and getting still better. But enthusiasts. Mr. Watson’s retail set-up is as modern and 
what I enjoved most of all was meeting so many of my up-to-the-minute as any I have seen on two continents. In 
old friends over there and making so many new friends.” addition to the regular activities, a motorized mechanical, 
rhe genuine enthusiasm and optimism that radiated from sales and service staff combs the whole of Scotland.” 
Mr. Kretchmer as he talked was in such marked contrast Of business conditions, Mr. Kretchmer spoke encourag 
many guarded and negative reports made in recent ingly, having seen evidence of progress wherever he went 
vears that it was refreshing to chat with him. And with with the possible exception of Paris where the recent po 
it all. Mr. Kretchmer is not unmindful of the serious re litical disturbances have been inclined to upset business as 
straint f political nature that threaten the free inte has the decrease in tourist trade In Berlin, he observed 
course of trade between nations conditions to be better than they were on his last trip about 
Mr. Kretchmer went on recounting the many courtesies a year ago 
that had been extended to him by members of the office One important factor observed by Mr. Kretchmer was 


the increase in the number of factories in England and 
Scotland as a result of the demand for British made goods, 
sterling going off gold and the tariff 

“It was a great trip and I came back, after nine weeks, 
with a lot of new ideas gained by contact with my friends 
n the other side.” 

_ 
Mr. Brainard on Codes and the New Government 
Policy 


George C. Brainard, president of The General F 


reproof 
ing Company, recently returned to Youngstown from an 
extended visit to Washington 

\s chairman of the National Emergency committee of 
the Business Furniture, Storage Equipment and Filing 


Supply Industry, Mr. Brainard devoted considerable time 





to code work while in the capitol He reports extensive 
activity and many innovations in connection with the vari 
; us codes 
equipment industry in the various countries which he 
visiead Pasticaiasty dose he seem to enioy telling of the The new policy of the government in decentralizing au- 
weekly luncheon of the typewriter men at the Shuttl thority, says Mr. Brainard, will make for greater efficiency, 
worth Club in London. to which he was invited as a guest a much more rigid enforcement of codes, a much closer 
the eight-hour ride from London to Glasgow on Britain’s check on “chiselers,” resulting in severe penalties for 
crack express, the Royal Scot; the week-end auto tour of violations 
the famous |] h Lomond region of Scotland and Aber While in Washington, Mr. Brainard attended the Dr. 
deen, Dundee and Edinburgh, his visit to the shrine of all Wirt hearing, which he says aroused a wide interest and a 
golfers, St. Andrews, and so o1 gvreat deal of suppressed excitement 
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Oakland Typewriter Men Remodel Establishment 
& Young ( 


typewriter establishment at 


ré mode le d 
Fifteenth 


The Fred Guy ompany recently 
and enlarged their 
Oakland, California Che 


and Franklin streets, company 


is distributor for the Royal Typewriter Company, Inc., and 
a flourishing business The cx consists ol 
Arthur L 
vitation to typewriter dealers and others attending the an 
National Association of 
Dealers, to stop off a day in Oakland 
Members of the association living in 


Ana les by 


and Oakland without additional cost 


is doing mpany 


Fred Guy and Young, who extend a cordial in 


meeting of the Typewriter 


Mai hit 


and visit the plant 


nual 
and Office 
the east can route themselves home from Los 
way of San Francisco 

Mr. Young came to Oakland after having served in the 
World War and became 


typewriter 


branch manager for a leading 


company He points out that there has been 


ver weerte ea) 


ee ee 





TRIO OF WEST COAST ROYAL TYPEWRITER MEN DISCUSS 1934 


MODEL Left to right, Art. L. Young, East Bay Royal distributor; A. W 
Barlow, Royal's western sales manager, and C. E. F. Russ, district sales 
manager Below Recent y remodeled and enlarged quarters of the Fred 


Guy and Young Company 


marked growth and development in the use of typewriters 
and ofhce appliances generally even in the last fifteen years 
Fred M 


[Typewriter Guy. The 


Che company was established by Guy in 1916 


He styled himself the 


first location 
Kahn’s department store, and 
omee In 1920, a 


Young was formed 


was on Broadway, opposite 
consisted of desk space ina real estate 
partnership between Mr. Guy and M1 
and the business was moved to Seventeenth and San Pablo 
where a full line of typewriters and office 


1924, the 


ifteenth and Franklin streets, 


streets, equip 
ompany moved to its pres 
they 


originally 


ment was added. Ir 
ent location at F where 


have been for the past ten years [The quarters 
outgrown, the company has taken addi 


treet, 


taken having been 
tional space and now has over four thousand square 
floors of the 
—_ 
The Art of Writing Four Thousand Years Ago 


of “Little Tails, 


Pencil ( 


building 


comprising the three 


In the a house organ 


published by the 


Spring 1934 issu 


General ‘ompany, Jersey City, 
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NX. J., is told an interesting story of some of the earliest 


forms of writing. The story is illustrated with a reduced 
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SKETCH OF A MESOPOTAMIAN CUNEIFORM DATED ABOUT 
2000 B. C 


reproduction of the Mesopotamian cuneiform dated about 
2000 B. ¢ 
Pencil Company and is part of an extensive historical col- 
The cuneiform 


The actual cuneiform is owned by the General 
lection of writing materials relates the 
story of a grain transaction in which the original wheat 
was bought for the purpose of seeding to be returned at 
the end of the 
one-third per cent. 

With each copy of the house 
the offer of a 


harvest with interest at thirty-three and 


organ is inclosed a post 


card carrying clay reproduction of the 


cuneiform to be used as a paper weight by any one writing 


for it. On the back of the reproduction is the name of 
the General Pencil Company and a brief story of what 
the cuneiform represents. 

The house organ “Little Tails” is prepared by Monroe 


F. Dreher, Inc., Newark, N. J 
— 
Mr. Sheaffer Vacations in California 

On February 10, W. A. Sheaffer, president of the W. A 
Sheaffer Pen Company, Fort Madison, Lowa, left his home 
and journeyed to Beverly Hills, Calif., where he and Mrs. 
Sheaffer enjoyed the pleasures that offers to 
vacationers. Mr. Sheaffer expects to return to Fort Madi- 
this month 


California 


son early 
= 





REPRESENTATIVES OF LARGE BRITISH CONCERN 


IN THE UNITED STATES.—H. F. Tann (right), factory 
manager of the account book and office equipment mills, 
and A. London (left), factory manager of the envelope 
mills for John Dickinson & Company, Limited, Hemel, 
Hempstead, Herts., England, have been in the United 
States for several weeks Starting in the East, they 
went as far west as Chicago where they visited the 
Wilson-Jones Company and other concerns before re 
turning to New York. While in Chicago they looked in 
upon the regional meeting of the National Stationers 
Association, which was held at the Congress hotel 
They spent much of their time visiting companies in 
lines of business related to their own The gentleman 
in the center is C. B. Irving, vice-president of the Wil 
son-Jones Company, Chicago. John Dickenson & Com- 
pany, Limited, is one of the outstanding firms in the 
paper and stationery business in Great Britain 
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LOUIS P. JOSEPH J. S. SPROTT Cc. 8S. LEOPOLD 
Director President Treasurer 
J. S. Sprott Elected President of Wood Furniture \ specific project of the association involves plans to 
Association assist dealers to capitalize on the increasing recognition 

At the annual meeting of the National Association of of the appropriateness of wood furniture for certain uses 
Manufacturers of Wood Desks and Tables, held in Chicago _ 

\pril 9 and 10, J. S. Sprott, vice-president and general Underwood Officials in Chicago 
manager of The Globe-Wernicke Company, Cincinnati, Fred F. Wright, general sales manager of the Under- 
Ohio, was elected president; H. W. Koehn, president of wood Elliott Fisher Company, and W. F. Arnold, sales 
the Sikes Company, Buffalo, N. Y., vice-president, and C. S manager of the adding machine division of the same com- 
Leopold, president of the Leopold Company, Burlington, pany, were in Chicago, conferring with R. B. Buswell, west- 
lowa, treasurer These three, with G. H. Bosse, president ern district manager, April 26 

f the Imperial Desk Company, Evansville, Ind.; L. P Mr. Wright reported that business was being secured in 
Joseph, president of the Jasper Desk Company and the an attractive volume, so much so in fact that in some cases 
Jasper Chair Company, Jasper, Ind.; 5S. M. Brewer, presi sales were challenging production He found the general 
dent of the Standard Furniture Company, Herkimer, N. Y., outlook favorable for all the divisions of the business. 
and A. H. Stringe, president of the Commercial Furnitur: Mr. Arnold had been west to Iowa. where he was visiting 
Company, Chicago, constitute the board of directors some of the Sundstrand adding machine sales agents, and 

Although Mr. Sprott’s name is generally more closely stopped in Chicago on his way back to New York. 
associated with steel furniture rather than wood, his elk te 


tion to the presidency of the wood furniture group proves 
logical when it is recalled that The Globe-Wernicke Con 


pany, whose activities Mr. Sprott directs, produces a wide 


Portland, Ore., Concern in Larger Quarters 
The Office Supply Company of Portland, Ore., S. ( 
ull resi 1as take arger premises at S h < 
at alt Ghent Gecnlinnn tattedine desks on coutenet. book Pullin, president, has taken larger premis« " ixth ave 


nue and Adler street, the better to accommodate expand- 
cases, cabinets, partitions, et« 


Mr. Sprott brings to the organization initiative and en ing business. The company was formerly located at 639 
terprise which is expressed in his work in the field through Southeast Morrison street.—CML 
the years. His close contact with dealers has given him a p — 
fine appreciation f their merchandising problems Hi Macey New York Office Moves 
understands dealers’ needs thoroughly, and as head of th [The Macey Company offices in New York, formerly lo 
wood furniture association is already formulating plans for cated at 545 Fifth avenue, were moved to new quarters on 


operation and helpful service to dealers Monday, April 30. The new address is 385 Madison avenue. 





MAY, 1934 


Underwood Elliott Fisher Personnel Changes 
J. L. Hoyt, who has executive 
department of the Underwood Elliott Fisher Company for 


been a member of the 


the past two years, has been appointed branch manager 


for the company at San Diego, Calif. Mr. Hoyt journeyed 
to the Pacific Coast to take up his new duties on the S. S. 
of Cuba and the Panama Canal. 


He was accompanied by his daughter, Miss Betty Hoyt. 


President Pierce by way 
In commenting on the promotion, Mr. Crewdson, sales 
manager of the typewriter division, said, “We shall miss 
Jim Hoyt’s smiling countenance and his calm, unruffled 
manner of meeting and surmounting work-a-day difficul- 
ties. No matter how tough the obstacles, Jim has a fac 
ulty of meeting them with a poise that is to be envied.” 
William F. Oswald has ] 


been selected as 
Mr. Hoyt. Mr 


Crewdson, who says of him, “I know of no individual in 


successor to 
Oswald was previously assistant to Mr. 
the whole sales organization who is more interested in 
furthering the sales possibilities of Underwood typewriters 
through faithful 


this evidence of 


than who diligent and 


effort throughout the 


this young man, 
vears has merited 
the confidence and esteem of the company’s officers.” 

Another 
formerly assistant branch manager at Los Angeles, to the 
Denver. 


change involves the promotion of Ted Sloat, 
UEF consolidated offices in 
post, Mr 


radio by the 


managership of the 
Sloat was presented 
staff of 


Before leaving for his new 


with an automobile members of the 
the Los Angeles branch. 
~~ 
Office Machinery Shows Export Increases 

rhe United States Chamber of Commerce recently is- 
sued a report on the export and import trade. This report 
included among various lines typewriters and other office 
1933 over 1932. 


United Kingdom remains the largest 


appliances. These increased in export in 
It is stated that the 
customer for United States goods. Europe is the 

United States both 
However, in other parts of the world 
“W hile 
the trade of any one country may be small as compared 
says The Wall Street Journal 
“vet the aggregate is large and many countries 


single 

largest consumer of surplus goods, 

crude and finished. 

there would appear to be attractive possibilities. 

with the leading importers,” 

of April 27, 

in 1933 increased imports from ten to fifty per cent above 
1932 records.” 

— 
Signs Point to Business Recovery 
A recent Week” 


which graphically illustrated indications of recovery prog- 


issue of “Business contained a chart 


The picture was based on data developed in inde- 


pendent investigations conducted by the statisticians of the 


ress. 


publication named above, and covered eighteen leading 
business factors. 

The Business Week Index—a composite yardstick of 
business indicators—sets a composite figure of plus 26 per 
cent. It may be pointed out that all the factors bear the 
plus sign except Utilities, which register a minus of 20 
per cent. 

a 


One Customer Who Couldn’t Skip 


National advertising of a new fountain pen caught the 
attention of a long-term inmate of the Federal penitentiary 
at Atlanta. 
sent him, he would pay for it after he had served his term, 


He wrote the manufacturer that if a pen was 


and had commenced earning again. 
_— =< - 
Chicago Filing Student Sings Over Radio 
It is suggested that William Wirt may have a rival in 
popular interest in the person of Miss June Peterson, a 
student at the Chicago School of Filing, who recently sang 
on a radio program sponsored by the city of Gary, Ind. 
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The Guest Book 
C. G. MacDermed of Denver, Colo., signed The Guest 
Book April 2. Operating C. G. MacDermed & Company, 
he manufactures envelope moisteners of porcelain. He 
reported a successful trip through the middle west. 


Claude Conger of Trussell Manufacturing Company, 
Poughkeepsie, N. Y., also signed The Guest Book on the 
second. He was on his first trip in his new connection and 
was gratified at the reception he received on his calls and 
at the outlook for increased business. 


J. S. Sprott, vice-president and general manager of The 
Globe-Wernicke Company, Cincinnati, called at our office 
on the eleventh. He was in Chicago to attend the meeting 
of the National Association of Manufacturers of Wood 
Desks and Tables, of which he was elected president. Ref- 
erence to the meeting will be found elsewhere in this issue. 


Merrill Burr Sands, vice-president of Dictaphone Sales 
Corporation, called at our office on the twelfth with A. E. 
Blackstone, Chicago manager. By coincidence, L. C. 
Stowell, president of Dictaphone, was in Chicago at the 
same time to conduct the meeting of the Office Equipment 
Manufacturers Institute, of which he is president. Mr. 
Sands was cheerful over the business outlook. He felt that 
increasing business activity and the necessity for greater 
efficiency in shorter hours offered a remarkable opportunity 
to office specialty manufacturers. 


W. D. M. Simmons of Underwood Elliott Fisher Com- 
pany signed The Guest Book on the thirteenth. He at- 
tended the Chicago meetings of the Office Equipment Man- 
ufacturers Institute, which he headed for two years prior 
to the incumbency of the present head of the organization, 
Mr. Stowell. Mr. Simmons expressed interest in the in- 
creasing number of manufacturers who are participating 
in the activities of the Institute as a means of cooperation 
in handling problems common to themselves and other 
members. 

EO 


Almost Ends Tax on Fountain Pens 

On April 11, Senator Robert LaFollette of Wisconsin 
asked the Senate at Washington to amend the revenue bill 
so as to virtually remove a ten per cent tax on fountain 
pens. 

The Senate acceded to the Wisconsin senator’s request. 
The original bill provided that the ten per cent tax apply 
to all fountain pens selling for $3 and over. This provision 
was changed to read, “all fountain pens selling at $25 and 
over.” This eliminates from taxation the great majority 
of all fountain pens manufactured. 


a 


Wants Adding Machine Analyzed 

In the department, “Our Readers Say,” of the Popular 
Science Monthly for May, a correspondent suggests that 
it would be a good plan to have an article written on the 
mechanism and working of the adding machine, the Comp- 
tometer or bookkeeping machine. He counts the adding 
machine among the marvelous achievements of the age, 
yet few people appreciate the value of this type of machine 
or the inventive genius displayed in its construction. 

—_————— 


Miss Tudor Advertising Manager of Filing 
Association Bulletin 

The officers of the Chicago Filing Association, 25 East 
Jackson boulevard, Chicago, have announced the appoint- 
ment of Miss Elaine Tudor as advertising manager of the 
association’s Official Bulletin. Miss Tudor will have com- 
plete charge of advertising and will supervise an energetic 
advertising campaign to be put on by the publication she 
represents. 
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Meetings--Conventions--Dinners 





MEMBERS OF THE OFFICE EQUIPMENT MANUFACTURERS INSTITUTE AS THEY FACED OFFICE APPLIANCES’ CAMERA IN A FIFTY-MILE 
GALE ON THE ROOF OF THE BUILDING AT 333 NORTH MICHIGAN AVENUE, CHICAGO Reading from left to right H. R. Russell, Remington 
. M 


Rand In A. I orrissey, Burroughs Adding Machine Company; John L. Stewart, Burroughs Adding Machine Company; L. C. Stowell, Dictaphone 
Sales Corporatior J. ¢ Nevins, Felt & Tarrant Manufacturing Company; M. B. Horton, Burroughs Adding Machine Company; R. O. Buehler, Victor 
Adding Machine Company; J. M. Hackney, Woodstock Typewriter Company; G. W. Evans, Burroughs Adding Machine Company; R. J. Koch, Felt & 
Tarrant Manufacturing Company A. C. Buehler, Victor Adding Machine Company; Paul Gollnick, Selectograph Company ; W. D. M. Simmons, Under 
wood Elliott Fisher Company; Clark M. Hayes, International Business Machines Corporation; H. T. Worthington, Ditto, Incorporated; William Hart 
man, National Cash Register Company; 8. F. Hall, National Cash Register Company; E. W. Quirk, Brandt Automatic Cashier Company ; W. G. Zaeng 
leit Monroe Calculating Machine Company; L. B. Taylor, Monroe Calculating Machine Company; G. A. Jensen, Monroe Calculating Machine Com 
pany Kent Chandler, A. B. Dick Company: W. K. Page Addressograph-Multigraph Corporation E. W Burbatt, A. B. Dick Company Ward R 
Hickok, Stromberg Electric Company, and Thomas J. Flynn, Thomas A. Edison, Int 


The regular meeting of the Office Equipment Manufa the practice of basing quantity discounts on potential re 
turers Institute was held in Chicago April 12 and 13 at the quirements practical and advisable? To what extent do 
Pavern club, 333 North Michigan avenue Che interest was members of this industry base quantiiy discounts entirely 
keen, the attendance larger than the officers anticipated on past and current purchases of the seller's product? 
Phroughout the sessions there was marked enthusiasm Would it be practical for all members of the Institute to 
with lively discussion following the several addresses attempt to standardize on a uniform schedule of quantity 

The session was opened by L. C. Stowell, president of discounts? J. L. Stewart, Burroughs Adding Machine 
the Institute, who also is president of the Dictaphone Cor Company, and M. V. Miller of the Royal Typewriter Com 
poration lle read a statement on code activities whicl pany, Ine 
consumed the first forenoon What effect will a shorter week have on the office equip 

Following the luncheon. the visitors were addressed by ment industry, both as to production problems and in 
Homer Buckley, president of Buckley, Dement & Com creased or decreased sales possibilities? K. M. Henderson, 
pany, on the subject, Forging Ahead on the Business Up Ditto, Inc., and W. R. Cummings of the Monroe Calculat 
turn. Mr. Buckley held his audience at close attention in ing Machine Company 
pointing out the necessity of adapting policies to changing \re local branches of office equipment manutacturers 
business conditions. He prefaced his remarks with some considered “retail outlets” and, as such, subject to the retail 
information about the 1934 World's Fair in his capacity as assessments (varying from 75c to $1.00 per employee) 
chairman of the World’s Fair Public Information com which are now being made on such establishments? Can 
mittee we be subject to assessments under the Retailers Code 

Che remainder of the program was as follows when we are operating under the Office Equipment Code? 

Che bad effect of local service by “pirate” or “bootleg’ Discussed by G. C. Brainard of The General Fireproofing 
sales and service men, and their possible restraint or clas Company. 

cation under the code in the specialty field. Discussed Rentals and deferred payment sales. Should there be a 
by S.C. Allyn, The National Cash Register Company definite limitation of the period for which rentals of equip 

Che 1934 World’s Fair Did vou consider your exhibit ment can accrue to the credit of the purchaser of the equip 
investment a profitable one in 1933? If so, what was yout ment? On deferred payment sales, what is the minimum 
vardstick for measuring the benefits? As a result of last percentage of the total that should be gotten “down” with 
year’s display, what changes are being made in plans for the order? Or should the first payment be made following 
the 1934 Fair All members who exhibited in 1933 were shipment What is the maximum period over which de 
asked to come prepared to comment on this subject ferred payments should be spread? A. B. Dick, Jr., A. B 

The applicability of radio advertising to the office equip Dick Company, and E. W. Quirk of the Brandt Automatic 
nent industry. What percentage of a total appropriation Cashier Company 
is recommended for radio? If the appropriation is limited, Service Contracts and Rates. Is the age of equipment 
is it advisable to spend any of it for radio advertising? Dis a factor in determining annual service contract rates? Is 
cussion by M. S. Eylar. Underwood Elliott Fisher Com the zone basis used in establishing these rates, or does 
pany, and H. R. Russell, Remington Rand, Inc the out of town user pay the same amount but receive 
Will the Export-Import Bank be of any value to the service attention less frequently? Have service rates, in 
iffice equipment industry, and if so, how J. C. Nevins, general, been reduced during the past few years? What is 
Felt & Tarrant Manufacturing Company now the average hourly rate Discussed by W. K. Page 
Commercial Education, discussed by W. D. M. Simmons of the Addressograph-Multigraph Corporation 
f the Underwood Elliott Fisher Company Branch Managers. What do you do to prevent them 
Quantity Discounts Is the trend toward limiting dis from degenerating into “chair-warmers’”? What methods 


unts to quantities actually purchased on firm orders? Is do they employ in keeping salesmen “in their stride” every 
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day? What methods do your branch managers use in 


directing the “prospecting” activities of their salesmen? 


What steps have you taken to reduce and simplify home 
office correspondence with branches? F. H. Bloom, The 
Todd Company, and W. M American Sales Book 


Company, Ltd 


Looper, 


In the absence of any who were scheduled to address the 
meeting, the subject was covered by the official representa- 
tive of the same company in attendancs 

Che chairman of the program committee was Ward R 
Hickok of Stromberg 
He was complimented on the fine results he accomplished 


Electric Manufacturing Company 


in the program and entertainment 
—<j_ 
Annual Meeting of Cleveland Typewriter and 
Adding Machine Dealers Association 

The annual meeting and election of officers of the Cleve 
lypewriter and Adding Machine 
Hotel Allerton, Cleveland, with a very 
Prior to the 


land Dealers Association 
was held at the 
good attendance. business session the ma 


jority of the members had dinner together The new 


John Kenny, president; Irving Dawson, first 
Pfahl, second vice-president; A. W. 
Pierce, Harry Katz and L. R. Culler, 


officers are 
vice-president ; E 
Schleht, secretary; L 
directors 

George Barricks of the Acme Typewriter Company was 
unanimously elected to membership. 

The 
handle group advertising: Irving Dawson, Sidney Glick, 


Katz and A. W. Schleht. 


appear in the Cleveland News, an evening 


president appointed the following committee to 


Morris Jacobs, Harry This ad- 
vertising is to 
newspaper under the association’s name and, in addition 
to listing all members’ names and addresses, will carry an 
announcement that these firms are in a position to give 
the public better service at reasonable prices. No prices 
are to be mentioned. 

The association has done much to foster fair trade prac 
tices among members and to secure a reasonable scale of 
prices for services performed. Price cutting tactics have 
been practically eliminated and harmony prevails. 

A feature of the evening was the presentation of a hand 
some leather brief case to Walter “Doc” 


president, for his splendid work while in office. 


Hanson, retiring 
Mr. Han- 
son, after expressing his appreciation, urged the members 
to go forward with their good work and pledged his active 
support in every way possible. 


The association has selected the Hotel Allerton for its 


regular meeting place —AED 
~~ 
Connecticut Valley Activities 
A meeting of the Connecticut Valley Stationers Asso- 
ciation was held at the Quinnipiack club, New Haven, 
Conn., on Wednesday evening, April 25. Stanley McGar, 


secretary, urges the cooperation of every member in apply 
ing the principles of the code and all who can should at- 
tend the Buffalo meeting in June and learn about code ac 
tivities and how to apply them. 
i — 
Mid-West Travelers Club 
The Mid-West 
the Muehlebach hotel, Kansas City, March 28, with Presi- 
dent Walt Stempel of Wilson-Jones Company in the chair 
\fter Fred 


[ravelers held their regular meeting in 


several routine matters were disposed of, 
Schaefer of Sanford Ink Company presented the following 
resolution which was adopted unanimously: 


“RESOLVED, 


largely supported by the commercial travelers of this ter- 


That as the hotels of this territory are 


ritory, and, 


“That said travelers secure their business from mer- 


chants of this territory and such business is in direct pro- 


uw 
— 


portion to the amount of local business that each mer- 
chant is able to obtain from his customers, and, 

“That business which is sent to points outside of our 
territory represents a direct loss to our customers and 
ourselves. 

“Therefore, the members of the Northwest Travelers 
Club believe that hotels which support the printers, lithog- 
raphers and stationers upon whom we are dependent for 
our business are worthy of our support. 

“We therefore recommend to our members that they 
patronize such hoteis whose stationery shows by the man- 
ufacturer’s imprint that it was produced in the territory 
traveled by our members.” 

The travelers were glad to commit themselves to this 
step in the interest of the dealers in their territory. 

In the election of officers, Oscar Hug of F. S. Webster 
Company became the new president, Bill Braden of Sta- 
tioners Loose Leaf Company was elected first vice-presi- 
dent; Fred Schaefer of the Sanford Manufacturing Com- 
pany, second vice-president. R.C. Moore of the Columbia 
Ribbon & Carbon Manufacturing Company was continued 
as secretary-treasurer. 

As part of their contribution to the regional meeting, 
the travelers gave a luncheon to the stationers in the grill 
room of the hotel. 

scieunanialitaaaaels 
Eighth District Holds Rousing Meeting 

The annual meeting of the eighth district of the National 
Stationers Association was held March 28 and 29 at the 
Muehlebach hotel in Kansas City. More than one hun- 
dred fifty were registered, principally dealers, with the 
total attendance around two hundred. 

Herman H. Cast of Western Lithographing Company, 
Wichita, governor of the district, presided. 

The meeting opened with self-introduction, each person 
giving his name, connection and city. Following that, 
Charles P. Garvin, general manager of the National Asso- 
ciation, introduced W. M. Symon, executive manager of 
the Chamber of Commerce of Kansas City, who welcomed 
the visitors to the city and pledged full cooperation to the 
stationers in their activities. 

The principal speaker of the morning was E. A. Keeling, 
general sales manager of the Art Metal Construction Com- 
pany, his topic being The Business Furniture Code (steel). 
He spoke of the original profitable condition of the office 
furniture industry when goods were sold at fair prices and 
how more manufacturers and more dealers created more 
pressure for business which resulted in national accounts, 
price cutting and other harmful factors which left a very 
small margin for profit. The prosperity of both dealers 
and manufacturers, he observed, depended from now on 
upon how closely the code is observed. Price-fixing is 
neither indulged in nor permitted, but there is a price con- 
trol which is the key to the code and a quality control. 
The trade is obliged to sell at published prices. Reference 
was made to efforts to open up the code so as to particu- 
larly favor government bodies and hospitals. A discussion 
followed which consumed the remainder of the forenoon. 

At noon most of the visitors gathered in the hotel for 
lunch, but Mr. Garvin repaid the compliment of the Cham- 
ber of Commerce by attending its meeting and making 
the address of the day, which was entitled Business Aces 
and the New Deal. 

The afternoon session was opened up by J. A. Carpenter 
of the Kansas City Paper House, who spoke on The Paper 
Distributing Code, giving particular attention to those sec- 
tions which related to the commercial stationery trade. 
His remarks, which were well received, were followed by 
an interesting discussion period in which many dealers 
participated. 

The next speaker was Mr. Garvin, who spoke on various 








5? 
phases of the NRA. He was introduced by 
who told of the good work ac« through Mr 


in Washington in behalf of the 


mplished 
Garvin's efforts steel furni 


ture code 


The afternoon program was completed by discussion of 
the stationers’ code, which was read principally by Al 
Skibbe of Associated Stationers Supply Company and ex 


plained section by section as fully as time permitted. 
Phe 
by Fred Scl 
pears in the story of the 
this issue This was followed by 
thanks to Mr. Cast and Mr 
preparing tor and handling the convention 
Norman Pencil ¢ 
read and carefully « xplained the features of the lead pe ncil 
His 
complete knowledge of his subject and he was able to an- 
swer all questi 


W. A. Vincent 


rhursday sessions were opened by a resolution read 
Midwest It ap 


travelers’ 


aefer for the Travelers Club. 


meeting elsewhere in 


unanimous votes or 


Garvin for their good work in 


Pearce of Eberhard Faber ompany then 


code which aftected stationers remarks showed a 


ns which had any bearing on the code. 


f Western Lithographing Company gave 


an address on Open Price Provision, after which the Trav- 
elers Club entertained the group at lunch 

Several addresses, all on code matters, were provided 
for the afternoon, but with the interest prevailing on open 


they were dispensed with in favor of several hours 


prices 


of discussion. Questions were raised as to what protec 


tion the stationer might have against chain stores and de- 


partment stores operating under the general retail code 


with their privilege of selling office supplies as low as ten 
per cent above cost Lively attention was accorded re 
marks on the practices of wholesale houses which sold 
fice supplies retail at wholesale prices. The thought was 
advanced that, with the open price section of the station 
ers’ code observed, the competition with wholesalers, whose 
interests in most cases were largely in other fields, would 
not be so serious as at present 


Mr. Ke € ling, 





OFFICE 


APPLIANCES 


OPPOSITE, SNAPSHOTS TAKEN AT THE KANSAS CITY MEETING.—1 
George Hausam, Hutchinson Office Supply & Printing Company, Hutchin 
som, Kas. ; Charles Meyer, Burnap-Meyer, Inc., Kansas City, Mo., and Bob 


Latsch, Latsch Bros., Lincoln, Neb 2. Charles P. Garvin, general man 
ager, National Stationers Association; R. C. Moore, Columbia Ribbon & 
Carbon Manufacturing Company, Kansas City, Mo., and Mrs. J. O. Fur- 
long, Western Lithograph & Office Supply Company, Wichita, Kas., the 


Pete McLaughlin and Ted Caswell, all 
of the F. 8S. Webster Company 4. Rudy Johnson, Omaha Stationery Com- 
pany, Omaha, and John Ford, Jr., Peterson Lithographing & Printing 
Company, Omaha 5. S. C. MeKee, Ozark Pencil Company, and John C 
Pydiek, Blaisdell Pencil Company 6. J. B. Mayhugh and Edwards F 
McClure, Old Mill Office Supply Company, Kansas City, Mo 7. Former 
district governors: front, Herman H. Cast, Western Lithograph & Office 
Supply Company, Wichita, Kas.; Charles L. Mitchell, Crane & Company, 
ropeka, also former president National Stationers Association. Rear, Bob 


convention reporter 3. J. H. Ellis, 


Latsch, Latsch Bros., Lincoln, Neb George Hausam, Hutchinson Office 
Supply & Printing Company, Hutchinson, Kas Ernest Hazel, Lockwood 
Hazel Company, Atchison, Kas.; Bill Schmiederer, Buxton & Skinner 


Printing & Stationery Company, St. Louis, Mo.; Al. Skibbe, Associated 
Stationers Supply Company, Chicago, former governor sixth district, all 
others eighth district 8. F. E. Gallup, Gallup Map & Supply Company, 
Kansas City, Mo., and A. H. Krohne, American Pencil Company. 9%. Lou 
Obstfeld, Markwell Manufacturing Company, Inc.; B. Dougherty, Dough- 
erty Stationery Company, Kansas City, Kas. ; George H. Geiger, George H 
Geiger & Company, Leavenworth, Kas 10. Mrs. W. H. Palmer, Jr., and 
W. H. Palmer, Jr., Boorum & Pease Company ll. James Constantine, 
Palace Office Supply Company, Tulsa, Okla William Schmiederer, Bux- 
ton & Skinner Printing & Stationery Company, St. Louis, Mo., and Karl 
H. Kiesel, The Carter’s Ink Company 12. Mid-West Travelers Club offi 
cers Front—Walt Stempel, Wilson-Jones Company, retiring president; 
Martha Hanson, secretary to Mr. Moore; R. C. Moore, Columbia Ribbon & 
Carbon Manufacturing Company, secretary-treasure! Rear—O. E. Hug, 
F. S. Webster Company, president; W. R. “Bill’’ Braden, Stationers Loose 
Leaf Company, first vice-president; Fred Schafer, Sanford Manufacturing 
Company, second vice-president ; Willis Palmer, Jr., Boorum & Pease Com 
pany, auditor 13. W. G. Glynn, Pearson-Douglas Company; Bill Smith, 
Ace Fastener Company, and Charlie Mitchell, Crane & Company, Topeka 
14. O. L. Hamm, The General Fireproofing Company; Al Steitz, Field Sta- 
tionery Company, Tulsa, Okla., and J. E. Conlon, Rockwell-Barnes Com 
pany 15. C. B. Irving, Wilson-Jones Company; J. A. Uden, Burnap 
Meyer, Inc., Kansas City, Mo. ; Trice Bryant, Bryant & Douglas Company, 
Kansas City, Mo.; Ed. L. Little, Wabash Cabinet Company 16. J. M 
Keeling, Art Metal Construction Company; Ernest Hazel, Lockwood-Hazel 
Company, Atchison, Kas.; O. E. Hug, F. S. Webster Company; W. A 
Blomberg, Lockwood-Hazel Company 17. Ernest Hazel, Lockwood-Hazel 
Company, Atchison, Kas. ; E. A. Keeling, Art Metal Construction Company ; 
C. A. Erlandson, Steel Fixture Company 18. Harry Murdoch, Wilson- 
Jones Company; Fred Downs, Downs-Randolph Company, Tulsa, Okla., 
and Jim Pryor. 19. W. A. Vincent, Western Lithograph & Office Supply 
Company, Wichita, Kas., and R. B. (Bob) Valleau, Milwaukee Chair Com 
Braden, Mrs. W. R 


pany and The Leopold Company 20. Mrs. W. R 
Kane and Mrs. Willis Palmer, Jr 21. Harry O. Boling, J. I. McKibben, 
both with Security Stationery Company, Kansas City, Mo 22. Paul W 


Cheney, Southworth Company; Al. Charleville, Carpenter Paper Company, 
Omaha, Neb., and H. J. Walsh of Southworth Company 23. Carl Leopold, 
The Leopold Company; Carlton Swiler, Jr., Orchard & Wilhelm Company, 
Omaha, and M. C. Windrum, Watson Manufacturing Company 24. F. J 
Merrill, George D. Barnard Company, St. Louis; John McLusky, Wilson 
Jones Company, and Francis K. Adams, S. G. Adams Company, St. Louis, 
Mo. A late print of a picture taken in Kansas City is grouped with the 
Chicago meeting pictures 





AT ONE OF THE GENERAL SESSIONS OF THE EIGHTH REGIONAL 


Charles M. Meyer, ot 


was chosen for governor; John Ford, of 


Mever, Ine 


Peterson 


Kansas City, 
Litho 


Burnap 


graphing and Printing Company, Omaha, for retail dire: 


governor given authority to select the con 
vention city for 1935 Mr. Mever 


during the year Mr. Cast, Mr 


Was 
selected as lieutenants 


Hausam, Fred 


Downs of Downs-Randolph Company, Tulsa, Oklahoma, 
and B b Latsch of Latsch Bre thers, Lincoln, Nebr 

The followin were chosen as members of the district 
code authority J. H. Parkin of Parkin Printing & Sta 


Rock, Ark 
Printing & 
Mo.; Trice Bryant, Bryant & 
M Bob Latsch, Latsch 
Western Lithographing 
d Harmon of the Cox 


Guthrie, Okla 


tionery Company, Little William Schmiederer, 


Buxton & Skinner Stationery Company, St 


Louis, Douglas Company, 
Kansas City 
Nebr.: H. H. Cast 
Wichita, 


lishing Company 


Brothers, Lincoln, 
Company 
yperative Pub 
working hard to get the national 
1935 \ motion to the effect that the Na 


invited to hold its 


The eighth district is 
convention tr 
stati 


tional con 


DISTRICT MEETING IN THE 


MUEHLBACH, 


HOTEL KANSAS CITY, MO 


vention next year in Kansas City was made and adopted 
unanimously 

The meeting closed with a tribute to the travelers for 
their assistance in entertainment and one to Mr. Garvin, 


who referred to this as one of the most intensive meetings 
he ever attended. 

The Wilson-Jones Company and The Carter’s Ink Com- 
Muehlebach and Car- 
Wilson Jone S 


leaf binders of va- 


pany had displays, the former in the 


ter’s across the street in the Baltimore. 


Company exhibited a full line of loose 
rious types, forms, Zippit Carryalls, blank books, expand 


The 


vice-president, as 


ing envelopes and folders, visible record systems, ete 
exhibit was in charge of C. B. Irving, 


sisted by other members of the organization working in 
the eighth district. 
The Ink inks and 


adhesives, show card colors, ribbons and carbons. Robert 


I Kiesel, S. FE 


Carter's exhibit showed a full line of 


by Karl 
Mollerstrom and Jack Donahue, who is an expert in show 


B. Randall was in charge, assisted 


card color demonstration. 






































z OFFICE APPLIANCES 


. . >; : ON THE OPPOSITE PAGE, SOME SNAPSHOTS FROM THE ST. PAUL 
Seventh District Holds Fine Meeting MEETING.—1. E. E. Cornwell and Harry Spurlock of National Blank 
’ P ¢; Book Company 2. F. H. Geiger, H. A. Rogers Company, Minneapolis; KR 
h code scussion as a special incentive the meeting I 4 ger, Se 

Wit de di u ion a . pe il incet . . _ : V. Maneval, A. W. Faber, In W. E. Smith, Ace Fastener Company and 
of stationers in the seventh district in the Hotel Saint Paul, Vail Manufacturing Company 3. James D. Pryor Wilson-Jones Com 
St. Paul. A 117 1 18 +} ’ ‘ ttended pany; Harry C. McPherson, Thomas & Grayston, Minneapolis, and Harry 
aul, pri / ane Oo, Was one ol i¢ cS atte! ca Murdoch, Wilson-Jones Company 1. Henry Thoren, H. ¢ Boyesen Com 
an Minneapolis, and ¢ B. Irving, Wilson-Jones Company >» A. g 

and most t sting district has hi The territory pany I i &. W I 
. a imtere ing the rT , vad ' : Walker, Farnham Printing & Stationery Company, Minneapolis, and Glenn 
covered includes Minnesota, the Dakotas and lowa RK. Grindle, The General Fireproofing Company 6. J. C. Weygant, Taylor 
' BU.EB toll : Weygant, Goodspeed Company, Duiuth; Frank Palmer, Berkshire, and 
The meeting was called to order with B d eTISTOH OF A. Ben Gustafson, Architectural & Engineering Supply Company, Duluth 


Ray Johnson, Quality Park Envelope Company; L. Ed. Friedman, Russia 


Koch Brothers, Des Moines, regional governor, presiding 
, . J e — 5 5 . I Cement Company and Ed Gurney Smead Manufacturing Company 


After self-introduction by all present, ( harles P. Garvin, 8. Harry Horder, Horder’s, Chicago, and H. T. Griswold, Sanford Manu 

. facturing Company 9. Charles P. Garvir general manager, National 

veneral manager of the National Association, wave the i Stationers Association, and William Hoge, The General Fireproofing Com- 
troductory talk, which was mostly on the stationers’ code pany. 10. Officers of Northwest Travelers Club. Rear—W. E. Smith, Ace 
Fastener Company and Vail Manufacturing Company, auditor E. J 

He commented on the wide interest in code matters whi Mitchell, Levison & Blythe, second vice-president Harry Spurlock, Na 
. . tional Blank Book Company, first vice-president Front—-Fred Schaefer 

was shown in stationers’ gatherings throughout the coun Sanford Manufacturing Company, historian-correspondent Harry Short 
try He remarked that one important object of codes was Columbian Art Works and Oakville Company, retiring president; L. Ed 
Friedman, Russia Cement Company, president; Karl Castle, Weis Manu 

self-government in business and that price considerations facturing Company, Chicago district secretary Inset, Roy C. Clarke, F. S 
} IR Aste } . 2 Webster Company secretary-treasurer ll L. W Hamm. The Pierce 
shoud no yscure other important matters Company, Fargo, N. D., and G. W. Trapp, Curtis 1000, St. Paul. 12. J. E 
‘ — >: 7. . os , P . Gaffaney, Office Specialty Company, Fargo, N. D ind P. J. Meyer, Hos 
With Walt Pierce of e Midland Paper & Stationery kins-Meyer, Bismarck, S. D. 13. K. E. Chase, Dennison Manufacturing 
Company r¢ ading a por tion ot the stations rs’ code section Company; Harry Berquist Wilson-Jones Company Ed. Hansen Miller 


Davis Company, Minneapolis 14. Jack Davis, Miller-Davis Company, Min 
uined the meanings and went neapolis ; R. J. Conell, Stationers Loose Leaf Company, and V. A. Hanson 
Brown & Saenger. Sioux Falls, S. Dak 15. J. M. Roller, Roller Office 


by section, Mr. Garvin expl 


, ; ta;! +} " ; ‘ " ' 
' deta ' e definitions wholesaler and retail Supply Company, Grand Forks, N. D., and H. C. Pehrson, Jones & Kroeger 
The set up t the National Cod Authority, the regional Company, Winona, Minn 16. A. W. Gran, Des Moines Stationery Com 
pany Cc. ¢ Holley, L. W. Holley & Sons; J. O. Popple, Zaiser’s; B. J 
de authority and the local authority he described with Bristoll, Koch Bros., all of Des Moines. 17. H. S. Adams, Rochester 
aan ee Pie mart , aes Se Minr and Al Nordstrom, Smead Manufacturing Company 18 L. M 
( Vat u inctions S$ pa it the program ri iver Ackert, Eaton Paper Company M. D. Hasty, Sengbusch Self-Closing Ink 
tself int a code forum which lasted until time to adiourtr stand Company; Karl Castle, Weis Manufacturing Company.; Ed. Hansen 


Miller-Davis Company 19. W. S. Read, St. Paul Book & Stationery Con 


for an excellent lunch pr vided bv the Northwest Travelers pany I Cc. Stauffer, W. A. Sheaffer Pen Company 20. Tom Valleau 
: Bob Valleau, The Leopold Company and Milwaukee Chair Company 
Club Elmer Krumwiede, Commercial Furniture Company and G. J. Aigner Con 
' ' an 4 John McLusky, Wilson-Jones Company: O. E. Hug, F. S. Web 
l L ternoon oO ) is I « ; , pany 21 y 
n the af oon, John Day t Miller-Davis Company ster Company, and J. Parrott. Matt Parrott & Sons Company, Waterloo 
Minneapolis, a former governor of the district, introduced lowa. 22. R. C. Moore, Columbia Ribbon & Carbon Manufacturing Con 
iny, and Edward L. Little, Wabash Cabinet Company 23. Herbert Fall 
VW | (,reis i member ot the National Code \dmiunistra Japs-Olson Company, Minneapolis, and Art Grayston of Thomas & Gray 
; e ston, Minneapolis 24. Fred Schaefer, Sanford Manufacturing Company, 
n committee for the Graphi Arts ¢ ide, who spoke T nd Sterley Jerue, McClain & Hedman, St. Paul 25> H. J. Walsh and 
' al hens So orth Company 26. F. F. Harris and Karl Kiesel of 
— s af ol | : et “~. e _ Paul Cheney, Southwort pa 2 
pre : t < at code which affect tationer He com The Carter's Ink Company 


a b re 
BSR ove. 
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pared previous unsatisfactory conditions with improv: Paper Supply Company, Minneapolis, and R. E. Cole, 
ments made possible bv the code \s a recommendatior Fargo Paper Comipany, Fargo, N. D 
in applying code requirements he made the sound stat: The evening was occupied by a delightful dinner danc: 
ment that “the less we say we are forced by the code t in the Saint Paul hotel under the auspices of the Travelers 
do certain things, the better the new program will be a Club 
cepted by the buying publi He cautioned dealers not \fter some preliminaries, the second day was opened by 
to stir up antagonism by threats to those who have not yet a clear description of the steel furniture code by William 
acce pted the new Situation, but t lay the proposition be I ve, Manager of agencies tor The (rene ral Fireproofing 
fore them in a businesslike and friendly way (ompany, who prefaced his remarks with a history of the 
Arthur J. Walker of Farnham Printing & Stationery ode and then explained meanings and provisions dwelling 
(Company, former president of the National Stationers As principally on those portions which affect retailers H< 
ciation, introduced Arnett Leslie, of John Leslie Paper also outlined the details of the divisional supplemental cod 
Company, Minneapolis, who spoke on the paper distribut f the steel office furniture industry He called special 
ng code and utlined definitely improved conditions attention to Article 5 which he said would answer most o 
brought about by the cod ne of the most important of the dealers’ questions on that particular code 
whicl he rid. was increased « peration among papet Code Administration from Wholesale Angle” was the 
dealers subject ot a well received talk by Harry Horder ot Asso 
Che last act f the first day was the selection of candi ciated Stationers Supply ( mpany He mmented briefly 
dates for the National Code authority, which resulted as on the enormous amount of work in assembling and dis 
follows Retail: Arthur J. Walker, Farnham Printing & assembling open prices. He expressed the hope that wher 
Stationery Company, Minneapolis, and C. C. Holley, Hol the open price arrangement was worked out any feelings 
lev & Sons. Des Moines: furniturs lr. E. Carpenter, Sperry existing between wholesalers and retailers might be elimi 
Office Supply Company, St. Paul, and V. A. Hanson, Brow1 nated He demonstrated an exceptionally clear grasp of 


& Saenger. Sioux Falls, S. D.: wholesale: Harrv Matteson, his subject After the meeting, several expressed then 
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selves privately as wishing he had had time to pursue his 

subject further 
Norman | 


with the assistance of Claude 


Pearce of Eberhard Faber Pencil Company, 
Fleet of the 
spoke on the lead pencil code, reading and explaining the 


same company, 
most important sections. He answered all questions asked 
f the code, he said, the Lead 
was trying to have put into effect 


Certain suspended paragraphs « 

Pencil Institute 
Discussion of the stationers’ code was resumed and then 
Mr. Garvin 


Hoge > 


their part in the pro 


summed up by 
Messrs 


Paul for 


the high points were 
Thanks 


Pearce for coming to St. 


were extended t Horder and 


chairman, and other members of 
and to the N 
tor their assistance in registration and entertainment. 

L. W. Hamm 


the choice of the 


' 
ram to steriey Jerue, 


irthwest Travelers Club 


he local committee 
t the Pierce Company, Fargo, N. D., was 
district for governor: G. W 

retail director. Mr 


Trapp of 


Curtis 1000, St. Paul, for Hamm in 


a short talk suggested state associations to work with the 


district and to handle problems strictly local in character 


—__~> 


Sixth District Meeting Has Record Attendance 

At the Regional Meeting of the Sixth District of the 
National Stationers Association held in the 
April 19 and 20, 165 dealers, 
and manufacturers representatives were regis 


te red, stablisl ing a 


Florentine 


Kkoom of the ¢ meress Hotel 


wholesalers, 


record for the district and causing 


many to express the opinion that the Chicago meetins 


1 ' 


ichieved a higher figure than has been recorded at any other 


| 


regional meeting in the country 

Under the chairmanship of G. O. Stevens, regional gov 
ernor, the meeting opened promptly at ten o'clock An 
iddress of welcome was delivered by F. F. Harris, Chicas 


mpany, wl l 


manager of the Carters’ Ink ¢ o spoke, how 


ever, as a representative of the Chicago Association of 


_ommerce Mr 


Harris included in his welcome an invi 


SOME OF THOSE WHO PARTICI 
PATED IN THE REGIONAL 
MEETING AT CHICAGO Upper 
left Long and short. T. W. Nor 
ris, Columbian Art Works, and E 
M. Kuschbert, Thielke Kuschbert 
Company, Milwaukee. Mr. Kusch 
bert though short in stature, is 
ng in understanding and genuine 
sales ability Both he and Mr 
Norris displayed active interest ir 


the proceedings Top center 
Ollie Hamilton F. S. Webster 
Company \ R Skibhe Asso 
iated § Stationer Supply Con 
pany (seated ind Charlies P 
Garvin, general manager, National 
Stationers Association (After an 
old tintype from the family album 


taken just before the establish 
ent of the photograph gallery 
where posing was before half 
drawn curtains revealing the ar 


cestral palace n the hill) Upper 
right J. S&S. Sprott The Globe 
Wernicke (¢ mpany who ex 
plained numerou provisions of 
the steel furniture cock Lower 
left William Schuster, Nationa 
Blank Book Company, who is ir 
harge of the printing and pub 
licity and Mrs. Schuster Lower 
center: Josephine Zullo, Horder 

and = Laurette LaFair, Graver 


Dearbort Corporatior who as 
isted Fred Coggin in the regis 
tratior I Oliver 
Stevens, regional governor who 
presided at the meeting. and his 
father, C A Stevens, both of 
Stevens, Maloney & Company 
Earlier In the month they cel 
brated the thirty-third birthday of 


wer rig 





OFFICE APPLIANCES 


ON THE OPPOSITE PAGE, SOME PICTURES TAKEN BY OFFICE AP- 
PLIANCES’ CAMERA AT THE CHICAGO MEETING 1. J. G. Burgess, 
Zion Office Supply Company, Zion, lll.; A. J. Markelz, The Book Shop, 
Joliet; M. F. Westring, Mid City Stationers, Rockford, and A. A. Thorsell 
2. Hubert Bolles, Graver-Dearborn Corporation ; John Rushmore, Reyburn 
Manufacturing Company. 3. Frank Palmer, Berkshire Paper; H. H. Haw- 
kins, Stationers Loose Leaf Company R. F. Morrow, Ace Fastener Com 
pany 4. M. V. Elligen, L. E. Waterman Company; Dan Hansen, Carlson 
Brothers, Moline; Frank Waterman, L. E. Waterman Company 5. Miles 
C. Fuller, Business Equipment Company, Peoria; William H. Sahm, Eagle 
Pencil Company 6. Glenn Grindle, The General Fireproofing Company 
G. J. Aigner, G. J. Aigner Company; Adrian A. Davis, The Globe-Wernicke 
( 7. Front: F. F. Harris, The Carter's Ink Company; Harry Cal 
vin, Wilson-Jones Company; Bill Durchslag, Stevens, Maloney & Com 
pany Middle J. J. Ramma, Automatic Pencil Sharpener Company 
Granville Davis, Acco Products, Ine Will Bruner, Office Stationery & 
Equipment Company, Chicago Rear Norman Pearce, Eberhard Faber 
Pencil Company; R. B. Gingland, Esterbrook Steel Pen Manufacturing 
Company; ¢ H. Weiler, Severinghaus & Weiler, Chicago; Will Adams, 
Gibson Art Company 8. A. M. Allen, American Lead Pencil Company 
und William P. Hoy 9. E. R. Lund, Englewood Blue Print Company 
John R. Krueger, F. S. Webster Company, and Oscar Modene, Marshall 
Jackson Company, Chicago 10. Front: Lou Wingert, General Pencil Con 
any; George R. Tynan, F. S. Webster Company Ben J. Powell, A. W 
Faber, In Middie: Otto Wagner, Freeport; C. W. Lofgren, Sanford 
Manufacturing Company Harry Prescott, Associated Stationers Supply 
Company Rear: R. M. Tussing, Victor Safe & Equipment Company ; ¢ 
B. Horr, Victor Safe & Equipment Company; Harold A. Brosk, Kenosha 
Wise., and George Cormack, Wilson-Jones Company ll. J. A. Johnson 
Paul H. Bolton, J. K. Martin, all Globe Furniture & Stationery Company 
Chicago; Bill Schuster, National Blank Book Company 12. T. F. Rentz 
ind W. M. Small of the Johnson Chair Company 13. Three Bills: Bill 
Cox, The Carter’s Ink Company; Bill Weber, Ace Fastener Company and 
Bill Smith of the Ace Fastener Company 14. F. R. Simmons, Springfield 
ill H. Chumley. Woodworth’s Book Store, Chicago; Jess Sutton, Wood 
bury Book Company, Danville, Il 15. G. J. Kickels, The Globe-Wernick« 
Company; Paul H. Bolten, Globe Furniture & Stationery Company, Chi 
cago. 16. G. N. Davidson, Davidson-Pearsall Company, Aurora; John W 
Ogren, secretary, Stationers’ Club of Chicago; Fred Coggin of Boorum & 
Pease Company 17. B. Terkel, H. Niedecken Company; Gus Sengbusch 
Sengbusch Self-Closing Inkstand Company, and D. C. Miller, Office Appli 
18. Ray Eichenlaub, Service Steel Products Company; Tom Bled 


ances 
soe, Autopoint Pencil Company 19. Frank Brisendine, John C. Streibich 
Company, Peoria; O. R. Geuther, Marshall-Jackson Company; Marion Fol 
lin, manufacturers’ representative 20. Dave Agnew, Office Equipment 
Company, Chicago arl Schutz, Quill Ink Company; F. J. Minds, Wilson 


c 
Jones Company 21. Chester Segersten, Stromberg, Allen & Company, 
Chieago ; H. J. Funk, Faithorn Chicago Stationers Inc., Chicago. 22. A. C 
Van Horne, H. O. Atwood, N. L. Pearce, all of the Eberhard Faber Pencil 
Company 23. Fred Schaefer and Russ T. Carpenter, Sanford Manufactur 
ng Company Harry Murdoch, Wilson-Jones Company 24. A late print 
from the Kansas City meeting: Phil Anderson, Newton, Kan. ; John Crow, 
Hall Stationery Company, Topeka 4. S. Allen, A. 8S. Allen & Company 
Wichita 25. James T. Lacey, A. G. Carlson, Carlson Brothers, Molin« 
August Hunn, The H. H. West Company, Milwaukee 


tation to hold the National Stationers Association conven 


tion in Chicago in 1935. 
e importance 


Governor Stevens commented briefly n 
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of the meeting and then appointed a nominating committe 
consisting of A. R. Skibbe, 
Company, Chicago, chairman; 
Milwaukee, Wis., 


ford Manufacturing Company, Chicago, 


Associated Stationers Supply 
Hunn, H. H. West 


Russell San 


August 


Company, and Carpenter, 
to present nomina 
regional governor and retail director 

Charles P 


National Stationers 


tions for 
(sarvin, secre 


Asso 


Following these preliminaries, 


tary and general manager of the 


ciation was called upon. Mr. Garvin responded with a 
dynamic address about NRA and the basic philosophies 
behind it. He pointed out that after its purposes and tech 
niques were explained, NRA has received approval and 


engendered a spirit of cooperation everywhere 
W. Ogren, Club of 


was introduced and spoke effectively on the place 


John secretary of the Stationers 


Chicago 
and function of local association with particular reference 


to their importance in helping to establish and enforce 


In his address, Mr 
f American business and indicated the 
for the National 


and the 


codes Oegren, traced the development 


apparent necessity 


Recovery Act Che act involved setting 


up of codes first question was, of course, how 


should a code be formulated? Because of the vastness of 


the project, the town meeting was found to be impractical 
was delegations and the use of instrumen 


The big 


establishment of enforcement machin 


The alternative 


talities already existent such as associations 


question now ts the 
ery and that is where local associations can function ad 


\fter all, Mr 


vcal and logically any 


mirably Ogren pointed out, the majority 


if problems are | infractions or vio 
lations should be handled locally 

Norman ft the 
with the help of Mr 
paragraph by paragraph. Mr. Van 
and Mr 
questions, explained the provisions and led in a discussion 
of them Mr fact that 


present 


Pearce Eberhard Faber Pencil Company, 


Van Horn, presented the pencil code 


Horn read the para 


graphs Pearce, in cases where there were any 


Pearce stressed the there are at 


several suspended paragraphs which, if they are 


not included in the code, will destroy much of the value 


ft the code 
At this 


Garvin, who 


over to Mr 
Code 


who read the 


point the meeting was turned 


conducted the first section of the Forum 
assistance of A. R Skibbe, 


interpreted by Mr 


with the articles, 


which were Garvin 


Che general provisions of the paper distributing codes, 


particularly those affecting commercial stationery dealers, 


Harry Horder of Horders’ Incorpo 


Horder 


a sufficiently advanced stage so that the cod 


was ably presented by 
rated, Chicago. Mr pointed out that the paper 
code was in 
authority was about ready to ask for statistics to determine 
costs, and also to ask for open prices. Casual study would 


indicate that the code will tend tg put the stationer out 


of the paper business yet there is a desire on the part of 
paper distributors to cooperate with the stationer and 
work together with him in every way possible 

The meeting was adjourned temporarily so that those 


in attendance could partake of luncheon The group re 


assembled early in the afternoon for another “Forum” ses 
discussion developed on Section 2 of 


his 


reads, “On F OB factory shipments of merchandise direct 


sion. Considerable 


Article 4 concerning factory shipments section 


to the customer on which the selling member of the trads 


has not filed any F O B factory price on his open price 
schedule and which do not include any handling service 
on the part of such member of the trade, due allowanc« 
can be given to the customer in lieu of such service; but 


in no case can the price quoted be below invoice or replace 


ment cost, whichever is lower Che discussion ended with 


was promptly seconded, that this section 


code The 


motion, whicl 
be stricken from the motion was unanimously 
approved 
committee for the code authority 


Horder’s 


The nominating 


cil, consisting of F. P 


coun 


Seymour, Incorporated 


OFFICE 


APPLIANCES 


chairman; August Hunn, H. H. West Company, Milwau- 


kee; Miles Fuller, Business Equipment Company, Peoria, 
and Oscar Modene, Marshall-Jackson Company, Chicago, 
was called upon for its report. The following were nomi- 
nated H. S. Jacquin, Jacquin Company, Peoria, and 


\ugust Hunn, H. H. West Company, Milwaukee, distribu 
tor representatives; B. Terkel, H. Neidecken 
Milwaukee, and A. R. Skibbe, Associated Stationers Sup 
ply Company, Chicago, wholesalers representatives; V. D 
Parker, Parker Madison, Wis., and G W 


Davidson, Davidson-Pearsall Company, Aurora, IIL, trade 
unani 


Company, 


Company, 


member representatives [The nominations were 


mously approved. 


The annual banquet was quite properly presided over by 


W. A. “Bill” Smith in the famous Joseph Urban Room 
of the Congress Hotel. With his usual dexterity, Mr 
Smith started things functioning and won the undivided 


250 assembled by announcing 
After the 


“meeting 


approval of the more than 


that there would be no speeches. introduction 


of the notables at the banquet the was turned 


over” to the regular entertainers who provided an excel- 


lent floor show and fine orchestra music for dancing 


On Friday morning, Mr. Garvin reviewed the preceding 
day’s Code Forum, clarifying some of the points and 


emphasizing others that were passed over too hurriedly 


in the previous session. 

Wernk ke 
a splendid inter- 
talk, Mr. Sprott 


doubt about the 


J. S. Sprott, vice-president of Globs Company, 


presented the business furniture code in 
address. In the course of his 


“Why is 


under the 


pretive 
asked the 


code?” 


question, there any 


Everybody code is operating on the 


same basis just as when everybody was operating on the 
cut price basis. The difference is that under the code 
everybody will make a profit. 


Following the address there was a lively discussion inter 
questions which Mr. Sprott 
knowledge of the steel fur 
Sprott said, “No 
corporation in the country is properly equipped from the 


spersed with a number of 


answered from his thorough 


niture industry code. In conclusion Mr 


standpoint of furniture and machines. Creative selling is 
the only answer to the situation.” 

The Code 
of the steel code and dealt specifically with the permissive 
Article & of the 


final Forum session followed the discussion 


trade practices listed in general whole 


sale ct vce ° 


The nominating committee was called upon to report 
and presented the name of D. S. Hansen, Carlson Bros., 
Moline, Ill, for governor, and W. Bredesen, Bredesen 


Beloit, Wis., for 
unanimously 
to Mr 


convention adjourned 


Brothers, retail director Che nomina 


tions were approved and the meeting was 


turned over Hansen, who made a few remarks be 


fore the 


. * « 


visitors at the meeting were A. London, 


and H. F 


account book and office 


Among the 


factory, manager of the envelope mills, Tann, 


factory manager of the 
mills of John Dickinson & Company, Ltd., 
stead, Herts, England 

On April 19 the 
ing with the newly elected president, L. Ed 
\ number of the 
meeting at St 


equipment 


Hemel, Hemp 
Northwest Travelers Club held a meet 
Friedman of 
the Russia Cement Company, presiding 
members who attended the regional Paul 
came down to Chicago in a special car to attend the Sixth 
District meeting 


- ~—>— = 


School Supply Association Meeting at Chicago 
Code 


Association, was held at Chicago, 


\ meeting of the members of 
National School Supply 
April 12 


Palmer House; the discussion was chiefly on the differen- 


Region C, of the 
There were twenty-five members present at the 


tials schedule 
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Tenth District Meets in Denver 
Albany 
ver, Colo., on Friday, March 30, the annual convention of 
the Tenth District of the National Stationers 
Association was called to order at 9:30 a. m. by 
Kistler of the W. H 
tended greetings in behalf of Regional Governor William 
Mason, Jr., Colorado 


tee on arrangements 


Meeting in the auditorium of the hotel in Den- 
Regional 
Edward 
Kistler Company, Denver, who ex- 


Springs, Colo., and the local commit- 


General Manager C. P. Garvin of the National Stationers 
Association, who flew to Denver from Kansas City, Mo., 


George H. Wolcott of the Wilson-Jones 


accompanied by 








FRANK WINFIELD 


WILLIAM MASON, JR E 


briefly. 
said Mr. 


Company, Chicago, was introduced and spoke 


“Just the 


Garvin, and such it proved to be 


preliminary of several hours’ talking,” 


Committees then were appointed to nominate candidates 
and delegates to 
Buffalo, N. Y., in 


for regional governor, code committee, 


the meeting of the 


national council in 
June 

At this juncture the meeting was turned over to General 
Manager Garvin, who, in a very interesting and entertain- 
ing manner explained to the convention, step by step, the 
work done in Washington and elsewhere by himself and 
associates in securing the code that was signed on March 
effective on March 26. Mr 


only occasionally referring to notes or 


16 and became Garvin spoke 
extemporaneously, 
other knowledge not only of 


Delegates 


data, showing a complete 


code matters but every detail of the industry. 
propounded a few questions from time to time, but Mr. 
Garvin's clear and concise handling of the subject left little 
for additional explanation. 

Mr. Garvin then gave way to Jack Kendrick, of the Ken- 
drick-Bellamy Company of Denver, who delivered a splen- 
did address on the subject, “Open Price List.” Mr. Ken- 
drick said, in part: 

“The Open Price List, as I understand it, is this: The 
manufacturer, wholesaler or retailer (as the case may be) 
makes up the complete list of prices and terms of discount 
and dating upon which he will sell his items of merchan- 
He sends it to the local Code Authority. When duly 


Code Authority it be- 


dise. 
investigated and approved by the 
Any departure 


comes his established ‘Open Price List.’ 


from its prices or terms, directly or by subterfuge, con- 

Code 
His list may be changed by him 
Any 


stitutes a violation of the and upon conviction, is 


NIRA 


at will. Changes become 


punishable under 
effective as soon as filed. 


manufacturer, wholesale or retail dealer may set up his 


own List, or he may adopt the list of a competitor or even 


of an independent agency, as his own and if it is approved 


by the Code Authority, it becomes binding. Such Lists are 


all open to inspection, under reasonable restrictions, to 


competitors but not to the public generally. If any con- 


cern or individual fails to file such a List he is presumed 
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to be bound by the lowest one on file. Copies of lists 
shall be furnished at cost to any non member requesting 
them. Such a list may apply Nationally, or in any one or 
more geographical divisions, 

“Open Price Lists will stabilize prices. 
vides for some form of cost accounting, yet to be drawn up 
When so determined, all stationers must 
use it and report upon its details when requested so to do 
by the Code Authority. Such costs, I feel sure, when so 
reported will be very close to a common figure. 

Price fixing in- 


The Ce de pro- 


and approved. 


“Open Price Lists are not price fixing. 
volves agreement among two or more to sell at identical 
prices, with some penalty for failure to do so, usually a 
The Open Price List is the declaration of the indi- 
Failure to sell at what he has stated 


fine. 
vidual firm or dealer. 
he would sell for is his own violation of the Code.” 

Following Mr. Kendrick’s able address and brief discus- 
sions of some of the points brought out, the convention 
recessed for lunch, which was served in a dining room 
adjoining the convention hall, where the delegates and 
guests regaled themselves with a bountiful spread from the 
kitchens of Boniface Dutton of the Albany. This was the 
occasion for a real get-to-gether of delegates from New 
Mexico, Wyoming and Colorado, and guests from Chicago 
and elsewhere. An interchange of ideas and plans, ex- 
planations of problems confronting their business, etc., fol- 
low ed. 

At 2 P.M. the convention reconvened, when an excellent 
address was delivered by E. B. Erskine of the Butler Paper 
Company of Denver. This talk was one of the high lights 
of the meeting, and Mr. Erskine was warmly congratulated. 

Mr. Erskine explained the present status of the paper 
distributing code particularly with reference to Colorado 
and New Mexico. He outlined the plan of organization of 
the national code authority, the regional committees and 
the sub-committees and also explained the method of op- 
eration under the price reporting plan. There was some 
discussion of procedure in the matter of assessments and 
Mr. Erskine expressed the opinion that a trade 
working under its own specific code would be acting con- 
trary to the spirit of NRA if such trade did not attempt 
to cooperate in every way with other trades operating 
under specific codes and that he felt that it was the desire 
of the paper merchants to cooperate in every way possible 
with the retail and wholesale stationers’ code and that the 
stationers would in turn cooperate with the paper mer- 


violations. 


chants. 

Mr. Erskine presented the fact that the price reporting 
plan has not yet been adopted for Denver trading area but 
that the plan had been approved by the code authority 
and that it would probably be in effect in the near future. 
Also, that it was his object and that of the sub-committee 
to make certain that the paper distributing code was fully 
understood by all members of the trade and that the first 
object was to bring to each member of the trade every 
benefit possible under the code. 

Mr. Garvin then took up where he had left off at the 
recess hour, and for several hours conducted a round table, 
at which was brought out additional and important in- 
formation relative to the code, its planned procedure and 
application to the stationers’ business. Delegates freely 
discussed with the speaker and with each other various 
features of the code and its probable effects upon their 
particular business. 

Mr. Garvin impressed upon the delegates that the code 
not only is the best that could be secured, all conditions 
and the multiplicity of angles in the stationers’ business 
considered, but that it is here to stay. He also urged 
strict compliance upon the part of those engaged in the 
industry. 

“This is our code and yours,” 


“We 


said Mr. Garvin. 








have worked out the plan ourselves for our own guidanc: 
and government, and we will be watched to see how poorly 
or how well we nduct ourselves, and, if we do a ¢ 
job, there nothing to fear, but if we fail, then you may 
expect something to happen 


mmiuittees ere 


unanimously adopted, thi 


Regional Govern E. Frank Winfield, Grand Junction, 
( } 

Code Committe E. Frank Winfield, Grand Jun tion, 
Colo.; W. R. Harper, Albuquerque, N. Mex.; J. L. Gillespie, 
Sheridan, Ws \. A. Greenman, Boulder, Colo.; Jack 
Kendrick and Ea Kistler, Denver, Colo. 

The code committee was also named as delegates to the 
meeting { the national council, which meets in Buffal: 
N. Y¥., in Jt 

Che ttee will ive direct ¢ irge of the cod 
n the t trict, and will handle all complaints, aid 
’ em! r eT 

Resolut ve adopted voicing the appreciation of the¢ 
members for the splendid work of Regional Governor Wil 
lam Ma t Colorado Springs, and the various con 
mitt that ved the association so ably and well the 
past year I cal committee on arrangements received 
the thar f the convention for the splendid entertain 

ent provided the delegates. And, by a rising and enthu 

ist t General Manager Garvin was extended thi 
thanl ft nvention for his painstaking efforts and 
untiring and effective work in behalf of the association 

Chere being 1 further business, the convention ad 
journed t the igain in the evening tor a sumptuous 
dinner wl was served in the spacious dining room ot 
the Denver Athletic Club. Earl Kistler presided in a gra 
iou inne ind with all the dignity he was permitted 
to assume under the circumstances \mong those present 
it the convention and banquet the following were noted 


Mills-Jackson, 
West oa. 


ky Mountain 


Sheridan, Wvyo.: Willian 
Springs, Colo.; A 


Note Co., Puebl 


rad 
Bank 


Longmont Book 


ave & Stationery ( 
Longmont, Col F. B. Robinson, “Robinsons,” Golden, 
Col George H. Wolcott, Wilson-Jones Co., Chicag 
E. ©. Kistler, | \. Kistler, W. H. Kistler Book & St 
nery ( Denve O. H. Richards Lim | S. Webster 
Co.. Chicas Gus ( Lipp, W. H. Kistler Co., Denve 
I Frank Winfield, “Winhelds Grand Junction, Col 
kK. L. Hea Santa Fe Book & Stationery ( Santa Fy. 
NV. Mex B. N. Gagnon, W. H. Kistler Ce Denver: A. R 


CORONA SALES CONFERENCE 
Rack row eft t right George B 
Samue New England representative 
1. M. Baker, Middle Eastern repre 
entative L. D. Waller, Washingtor 
brancl I I Aller inager, lr 
dianay branct I t Buchhol 
Midd Western representative rp 
DeWitt Easter presentative 
Front row: J. R. Col Corona fas 
tory ‘ entative John J 
Metor ‘ } tant iles manager 
portable d M M. R. Keller 
manag scl lepartment ; Hurlbut 
W. Sr ler Robert Bastow 
sales manager, portable divisior 


Denver 
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Kincaid, Commercial Products Co., Denver; F. J. Schriver, 
Schriver Book & Stationery Co., Greeley, Colo.; H. J. Siegel, 


nery Co., Denver: 
Denver; W 
Soderquist, H veckel Be k 


Kendrick, Kendrick-Bellamy, 


' 

Spiegel 
. 

Be 


Denver; 


stati 


son, 
P. Schumar, Colorad 
& Stati 


Denver; F J 


llamy C 
[var nery Co 


> 


Denver: L R 


Kendrick- 
News Co., 


Dunst, Hoeckel Book & Stationery ( Denver; H. A 
Shields, Rustcraft Company; Charles E. Robinson, The 
Wahl Co., Chicago; Jack Harper, Albuquerque, N. Mex 
O. W. Peckham, Denver Stationery ( Denver; A. A. 


] 
+? 


\\ Li tlehale, 
Metal ( 
Denver; Joseph J. 


yrrge Thompson, W. H 


Art 


nstruction Co 


Boulder, Colo.; L Gibson 

Wells, Art 

\arons Stationery ( 

Jones Co., Chi 

GSW 
a 

New York Stationers Golf Association 


The of 
yners Golf 


Queens Va 


Greenman, 
Company; Roy E 
H. Aarons, 
mer, Wilson 


Kistler ( 


Sim 
Cre 


anv, 


Denver 


season of the 
was held at the 
24 Mc 


pains to make 


ening tournament of the eighteenth 
Association New Y« 
April 


ist and spared 1 


TK 


ot 


lley course on Tuesday, Leroy 


Cready was the member h 


the party enjoyable. Luncheon was served at noon and a 


fine dinner at the conclusion of the tournament. 


Four prizes will be distributed by the association at 
each tournament yne each for classes A, B and C of equal 
value, and one guest prize. Only members who have paid 
their dues for 1934 are entitled to compete for prizes and 
for points on the season’s cups. Any member who wins a 
prize at any tournament and does not remain for dinner, 
shall not be entitled to receive the prize, and it will be 
given to the next lowest competitor present at the dinner. 


an 
Corona Men Hold Sales Conference 


\ conference of representatives of the Corona Division 


of L. C. Smith & Corona Typewriters, Inc., was held at 


the Syracuse and Groton plants of the company, March 
12-17. 

[he purpose of the meeting was to exchange ideas re- 
ulting from contact with ( na dealers and to consoli 
date plans for promoting Corona sales. Trips were taken 
through the Syracuse plant where the L. C. Smith office 
typewriter is manufactured and through the Groton plant 
where the Corona and Smith-Corona are made 

At Syracuse, President Hurlbut W. Smith addressed the 
representatives and entertained them at luncheon. He also 
took part in the conference at the Corona plant, together 
with several other executives and department heads 

Che accompanying photograph was taken at the Groton 
plant 
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Fifth District Holds One-Day Convention 
in Cleveland 
meeting of the 
trict of the National Stationers Association was held in the 
Coral room of the 

April 21. Members 
Rapids, Toledo, 


total attendance was around seventy-five 


\ very enthusiast Fifth Regional Dis- 
Hotel Carter, Cleveland, on Saturday 
Detroit, 
Massilon, Columbus and other cities. The 


were present from Grand 


It was an all day 
session and the principal business was the discussion and 
explanation of the commercial stationers’ code. 

J. S. Fecho, Cleveland, governor of the Fifth District, 


was chairman. The guest of honor and principal speaker 





J. S. FECHO Cc. W. ROTH 
was Charles P. Garvin, general manager of the National 
Stationers Association, who received a warm welcome. 
[The morning session opened at ten o’clock. The code 


was read section by section by the chairman excepting 
those provisions that were not of major importance. Mr. 
Garvin then interpretated each in detail and cheerfully 
answered the barrage of questions that were fired at him. 
Incidentally his ready wit and fund of anecdote did much 
to relieve the monotony of sitting for hours on straight 
backed hotel chairs. 


which he 


Not only that, but the lucid manner in 
explained everything helped materially to hold 
the interest of everybody. There was much spontaneous 
laughter at his numerous sallies and a perfect gale when, 
at the request of a member, he defined a cockroach, a term 
“A cock- 


roach,” said Mr. Garvin, “is a bedbug with a dress suit on.” 


he frequently used in speaking of chiselers 

He stressed the point that the codes would be enforced 
and that the average person had no conception of the 
enormous task that the government has on its hands in 
establishing them. He urged the trade not to be impatient 
[lo those who cited chiselling and unfair practices in their 
home towns, he advised that they make complaint and get 
Stabiliza 
he pointed out, means better selling methods 


an interpretation from the proper authorities 
tion of price, 
will be needed. He expressed the hope that time would be 
given by the government to people to adjust themselves tu 
the new conditions. 

Roosevelt for the work he has 


He praised President 


done for the country, stressing the handicap under which 


he has lab« Te d 


After luncheon the discussion of the code was resumed, 


the same procedure being followed as in the morning 
At four o’clock the 
took his leave, first 


thanks, to which he responded briefly. 


reading was finished and Mr. Garvin 
however being accorded a vote of 


The chairman appointed the following nominating com 
mittee for a_ regional and retail 
Edward H. Sell, Columbus; Lynn B 
Joseph Leroux, Toledo 
Regional Governor, Charles W 
ment Company, Dayton, Ohio; 
Ohio. 


governor governor: 
Emery, Detroit, and 
Their selection was as follows: 
Roth, Roth Office Equip- 
Retail Governor, Edwin I 


Baer, Baers’, Canton 
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Mr. Pearce of the Eberhard Faber Pencil Company then 
gave interpretations of the wood cased lead pencil code, the 
same procedure being followed as for the stationers’ code. 
He stated that the success of the code rested upon the 
suspended paragraphs being included. He asked for a 
showing of hands in regards to letters on this point hav- 
ing been sent to General Johnson, The showing was about 
fifty per cent. He urged those who had not done so to get 
busy and send a letter at once. 

Mr. Pearce explained the discounts of manufacturers and 
other matters of interest relating to the code’s provisions, 
as he went along, and answered a number of questions. 

The chairman then asked for expressions from mem- 
bers in several cities as to how they found things working 
out. E. H. Sell of Columbus stated that he had never 
seen the outlook so bright although he had been in business 
for forty-two years. 
active and when one quotes on steel furniture it is with the 
knowledge that there will be no fear of unfair competition. 

C. B. Krenz of Grand Rapids, Mich., said he was very 
optimistic and that their local association was getting 
things done. As a result many matters of trade practices 
were being amicably settled. 


The Columbus association is very 


Ken Boyer of Toledo, stated that their organization met 
every Friday and was doing good work. One question 
under consideration was whether representatives of manu- 
facturers selling from catalogues in competition with the 
local trade should be eligible to membership. 

Henry Koehn of Detroit said their organization was 
five or six years old and told how they went about get- 
ting unfair practices eliminated and getting new associa- 
The outlook is fine, he stated. Steve Stout 
was asked to give his opinion as a sales representative. 
He said he was surprised to see so few dealers from small 
towns present, and felt that if all the trade would get to- 
gether it would be the best thing possible for the industry. 

Following these comments the meeting adjourned. The 
arrangements for the meeting were made by the Cleve- 
land Stationers’ Association, of which J. S. 
dent, was chairman.—AED 


tion members. 


Fecho, presi- 


sncieaiacamaststagl 
Chicago Office Furniture Dealers Organize 

Practically every dealer in office furniture in Chicago is 

a member of the Office Furniture Dealers Club of Chicago 

The club 

meets twice a month for dinner, followed by a business 

meeting and a 


which was organized about two months ago. 


discussion of common problems on a 
friendly basis of interchange of information and ideas. 

At the 
Office Furniture 


chairman. 


organization meeting, S. Spitzer of Spitzer’s 
House, Inc., was unanimously elected 
Mr. Spitzer is enthusiastic about the coopera- 
tion verbally expressed at the meetings and proved in 
Similar organizations have been 
attempted in Chicago several times in the past without any 
marked success. 
stantial and enduring base of friendly cooperation. 

A number of committees have been appointed to handle 
special work and a definite step has already been taken in 
the matter of setting up a credit bureau through which 
members exchange credit information. 


action between meetings. 


The new association is built on a sub- 


Other cooperative 
ventures for the benefit of the trade in Chicago area are 
in the process of development. 
_— 
Cleveland Stamp Men Meet in Annual Session 

The annual meeting of the Cleveland Stamp Manufac- 
turers Association, held last month, was well attended and 
the following officers were reelected: H. R. Seefried, presi- 
dent; Walter Tache, vice-president, and J. L. Gilgan, sec- 
retary-treasurer. The trustees elected were George H. 
Bracht, M. C. Lederer and D. A. Miller. For the Rubber 
Stamp division, William Taylor was elected chairman and 
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Walter Tache, secretary. For the Metal division Georg 


H Bracht was elected chairman and J W 


Swartz, se 


retary 

The association, which represents the marking devices 
industry in northeastern Ohio, including Akron, has at 
tained a fine growth since its inception last September it 


is expected that a number of representatives will be sent to 
Manufacturers Association con 


in June \ED 


the International Stamp 


vention which meets in Chicag 
+e 


Typewriter Trade Reviewed by Seattle Association 


Conditions in the typewriter industry were briefly ri 
capitulated at the April 5 meeting of the Seattle Typewritet 
Dealers’ Association by Arthur Ames of the Ames Supply 
Company, Chicago Che entire meeting was devoted to a 
round table discussion of the pending typewriter code, 


rental rates and service charges in the various large cities, 


and suggested remedies to meet conditions caused by itin 
erant mechanics. Mr. White of San Francisco was also an 
honored guest at this meeting 

Copies of the latest trade-in allowance sheets, a com 
posite of lists compiled by the four leading companies, 
were distributed to members present 

During January and February two cases of renting typ 


writers below cost were reported, and both matters were 


disposed of satisfactorily by the Grievance Committee 
Every member, on a motion approved by the association, 

closed his store on Washington’s birthday 

been 


Chairmen of important standing committees have 


given the responsibility of getting the members of their 


respective mmittees to the weekly meetings and collect 


ing dues 


Owing to the inability of Mr. Walker to attend the meet 


ings, Mr. Wells was appointed by President U. G. Moore 
as chairmar f the Adjustment and Fair Practice Com 
mittee 

\ vote of thanks by the Association was tendered at the 


March 20 meeting to Mr. Anderson, former manager of the 


. % Smith-Corona Typewriter Co., Inc., of Seattle, for 
the cooperation and interest he had taken in the work of 
the group during the time of his membership. Mr. Ar 

derson has been transferred to San Francisco. Mr. Eylar, 
manager of the same company here some years ago, has 


assumed Mr Seattle JCJM 


Anderson's duties in 


8 
Northwest Travelers Gather in St. Paul 


In connection with the regional meeting of district No. 7, 


the Northwest Hotel 


Saint Paul, St resolution voted by the 


Travelers Club held its meeting in the 
Paul, April 17. The 


travelers at the Kansas City meeting, which appears in the 


story of that meeting elsewhere in this issue, was adopted 


unanimously. It is an agreement of the travelers to pat 


nize hot which purchase their stationery from local 
concerns Several new members were added. The club 
had full charge t entertainment at the stationers’ gather 


elected President, L. Ed 


vice-president, 


Che tollowing officers were 
Russia Cement Company: first 
Harry Spurlock, National Blank Book Company; 
vice-president, E. J. Mitchell, Levison & Blythe; auditor, 
W. E. Smith, Ace mpany, and Vail Manufa¢ 
turing Company Roy Clarke of F. S. Webster Company 


' 
Fred Schafer of Sanford 


Friedman, 


second 
Fastner ( 


is permanent secretary-treasurer 
mpany was appointed historian-corre 
Karl Castle of The Weis Manufa: 


turing (ompany was elected Chicago district secretary 


Manufacturing ¢ 


spondent a new nce 


>_> 
Stationers Square Club Holds April Meeting 
April 


e Governor Clinton hotel 


Che Stationers Square Club of New York City on 


19 held its regular meeting at tl 


APPLIANCES 


OFFIC! 


Chicago Office Appliance Managers Hear Stowell 
L. C. Stowell, president of the Dictaphone Sales Cor 


poration, and also of the Office Equipment Manufacturers 
Institute, was the f honor at the April 
the Chicago Othce Managers 


followed the dinner he expressed the opinior1 


guest meeting ol 


Appliance Association. In 


his talk whicl 
that the office equipment industry was on the verge of the 
reatest development in its history. He based his conclu 


sion partly on the forty-four week with a resulting demand 
for a full day’s work for a full day’s pay He 


that office workers, to give that full day’s work, needed the 


explained 


necessary tools and that those tools were the products ol 


industry He explained also that be 


of office 


the ofthce apphan« 


cause of the enormous advances in the ethciency 
machines and devices, business as it expands cannot afford 
to put into use any old equipment which might still be on 


the shelf 
art of selling, Mr. Stowell remarked that 
NRA and an 


business in general to bring each person his own share of 


Referring to the 


we cannot count on increasing volume ot 


orders. Salesmanship of a high grade still is necessary for 


successful accomplishment. He mentioned that half of all 


the salesmen who call upon him have something about 


them which is offensive, smoking during his 


knowledge of the 
some Other shortcoming more or less common. 
all to be found 


whether it be 
canvass, personal appearance, lack of 
product or 
These unfavorable points he was sure wers 
in the sales forces of the office equipment companies, and 


managers had the responsibility of eliminating them just 


as tar as possible 
he remarked that 


now employs almost eighty 


In commenting on increasing volume, 
the othece industry 


five per cent of the number of workers it had in 1929 


appliance 


Mr. Stowell is a member of the code executive commit 
tee for the office equipment industry. He followed his talk 
with a discussion of codes and answered numerous ques 
tions. 

Besides Mr 
Merrill B. Sands, general sales manager, and Ellis M 


both of 


included 
Thal, 


Sales Corporation; 


Stowell, visitors at the meeting 


Detroit manager, Dictaphone 
W. D. M 
hott Fisher Company, and several others 
sili , 
Chicago Typewriter Men Discuss Pertinent Topics 
Three leading subjects were briefly touched upon at the 
[Typewriter Dealers As 


held in Los An 


geles next June - the matter of city licens¢ 4% and the code 


Simmons, educational director, Underwood El- 


monthly meeting of the Chicago 


sociation—the national convention to be 


The dinner-meeting took place on Tuesday evening, 


April 10, at Staley’s Tavern, 127 South Wells street An 
excellent dinner was served, during which lively and tune 


ful entertainment was provided by two young women, who 
mpaniments on 
Ames Sup 
ply Company arranged the entertainment and even proved 


his Own competency as a musician by playing a few bars 


sang popular songs in duet and played acc: 


tl Sheehan tr the 


he guitar and concertina. Ed 


m the concertina himself 


Froehlich called the meeting to 


National As- 


Dealers, out- 


\fter dinner President 
William F 


[Typewriter and Office 


president ot the 
Machine 
place at the National 


hotel, Los 


ordet Clausing, 
sociation of 
lined the activities which will take 


Association’s annual meeting at the Biltmore 


, rf the 


Angeles, June 25, 26 and 27. Particulars program 
planned appear on another page of this issue 
Walter F. Keating reported for the 
licenses \fter a brief discussion it was 
the test case. 
Frank Kline, 


event would occur on July 


committee on city 


agreed to drop 


chairman of the picnic committee, said that 
15, and that further particulars 
would be forthcoming later 


This concluded the business of the evening 








NEW 


YORK 
TAURANT 


National Typewriter Week Sponsored by 
N. T. O. M. D. A. 


Under the sponsorship of the National Typewriter and 
Office Machine Dealers Association, the week of May 7 
will be celebrated as National Typewriter Dealers’ Week 
in cooperation with the typewriter manufacturers. The 


Remington and Underwood organizations plan to mak« 


National Typewriter Dealers’ Week a feature of their radio 
broadcast The Royal Typewriter Company is providing 
its dealers and agents with special window display mat« 
rials oe Smith & Corona Typewriters, Inc., 1s also 
providing window streamers and special sales helps. The 
Woodstock Typewriter Company is offering prizes to 


salesmen making the best sales record during the week 


\ thorough explanation of the plans for the observance 


of the pre sented to the 
machine New York at a dinner at 
New York City on April 3 lhe 


the wholesalers, supply he 


week was typewriter and office 


dealers of Rosoff’s in 


dealers were guests of 


uses and representatives of the 
They expressed 


numbers 


typewriter manufacturers and rebuilders 


their appreciation by attending in large 


Ne WwW 


Harry 


The committee in charge of preparations for the 
York district, Harry Thor, 
Hoagland and H. ¢ 
on of the 


chairman; Jim Lafferty; 


Smith, all contributed to the explana 


plans being made to assure making this week 


a boon to dealers 


\s chairman pro tem of the meeting, Mr. Thor proved 
himself an adept in keeping things humming and discus 
sions to the point. Wisely he gave all a chance to 


\sa 


Suggestions were 


express 
result a number of good, common sound 


offered. 


themselves 


Stirring appeals were made for 


the wholehearted cooperation of the dealers to insure th 


success of the plant and assurances were given by the deal 
ers present of their belief in and their intention to co 
perate to the fullest extent 
Office Appliances believes this a splendid opportunity for 
every typewriter and office machine dealer in the United 
States, and urges the support of every unit in the field. 
an 
St. Louis Typewriter Dealers Association Grows 
Che St. Louis Typewriter and Adding Machine Dealers 
\ssociation now has a membership of thirty-six dealers 
They have been successful in carrying out the cutline of 
the work established some time ago with regard to prices 
tor rentals, repairs, et 


TYPEWRITER DEALERS AT DINNER SPONSORED 
NEW YORK CITY 


BY MANUFACTURERS AND WHOLESALERS, ROSOFF’S RES 
APRIL 3, 1934 


Dallas Honors Garvin 
Dallas 


guests honored Charles P. 
National Stationers 

March 20 
his way to Houston to 
the Ninth District 


Members of the Stationers Association and in- 


vited Garvin, manager of the 
Association, with a dinner on the eve- 
Mr. Garvin stopped over in Dallas on 


attend the 


ning of 


annual convention of 


Baker hotel, with approxi- 
mately 60 members present. The Fort Worth association 
was represented by Lee Coleman of E. L. White & Co., 
and W. C. Northern of Stafford-Lowden Company. 
Henry Dorsey of The 
and presented W. Neill Stewart, past-president of the Na- 


The dinner was held in the 


Henry Dorsey Company presided 


tional Stationers Association, who introduced the guests 
of the evening. Lee Coleman introduced Mr. Garvin, who 
made a short talk covering the work in Washington on 


the construction of the Code, and its acceptance by the 
NRA administration. 

Other 
Brainard of The 
Skibbe of 


manufacturers’ 


guests of distinction in this field were George C 
and Al 


and 


General Fireproofing Company 


\ssociated Stationers Supply Company, 
representatives and salesmen.—BCR 
> 
Louisville Stationers Approve Code 
At the regular monthly meeting of the Stationers Asso- 
ciation of Louisville, held Monday evening, April 2, at the 
Brown hotel, Louisville, the recently signed supplemental 
code for the stationery trade was presented and discussed. 
The entire assembly—the meeting was unusually well at- 
tended 
was recorded as an official act of the association. 
ease. 
Portland, Oregon, Stationers Meet 


On April 9, a meeting was held by the stationers of Port- 


expressed approval of the code. The approval 


land and surrounding territory. Eighty-eight persons were 
in attendance at this meeting, which was conducted by 
Charles P. 
Association, and Harry 


Garvin, general manager of the National Sta- 
tioners Morgan, president of the 


National 


tioners’ code in general. 


Association, who discussed the new retail sta 


An afternoon meeting was held and a dinner in the eve- 
ning, April 10, Mr 
Mr. Garvin left for Seattle and Spokane to conduct like 


and on the following day, Morgan and 


meetings 


Chis meeting with the president of the National Associa- 
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has nothing to do with the 
Northwest Stationers 
Pacoma, on June 29 and 30, by which time 


tion and its general manager 


convention to be held by the Pacifx 
Association at 
the National 


falo and the 


Association will have held its meeting in Buf- 


delegates will bring to the meeting at Tacoma 


the findings of the National organization 


we 
Dr. Ralph Haefner Addresses N. Y. Typewriter 
Dealers 
The highlight of the regular April meeting of the Na 
tional Typewriter and Office Machine Dealers of New 


Y ork, held at the 


tional address of Dr 


Advertising Club April 11, was an educa 
Ralph Haefner of the Columbia Uni 
Under the auspices of the 
Haefner 
tests 


versity, a renowned educator 


Typewriter Research Bureau Dr. and his asso 


ciates conducted a series of exhaustive among el 


mentary school children 


Dr. Haefner opened his remarks with a concise history 


f the development of the typewriter, stressing particu- 


larly the fact that the original intent and primary develop 


ment were to produce a writing instrument for personal 


orresp and use in the home How the p< rfected 


rsally adopted by the commercial world 


machine was unive | 


and became an adjunct to it, is well known 


But it so 


indispensable 


transpired that up to five years ago no time was 


spent in discovering the possibilities of the typewriter in 


juvenile education. 
In 1929 Dr 


of experiments among elementary pupils to dete: 


Haefner and his associates launched a broad 
ScTies 
if possible, (1) What effects the use of the typewriter 
(2) What 


typewriter on the 


mine, 
the development of a child, and, 
would be the effect of the the 


would have it 
use Ol! 
child’s temperament 

this end, classes were formed 


To gain experimentation 


and conducted for two years, involving 14,000 children from 
the kindergarten to the sixth grade, the 400 teachers who 
schools, 2,000 portable 
typewriters and in 12 different cities in various parts of the 
country At the 


presided over them, 50 elementary 


beginning a series of tests was 
the 


group composed of those who used the 


very 


given both teachers and pupils of two groups in the 


Saimne scho l, one 
typewriter and the other group of those who did not. 
During the entire two years, every paper written by the 


pupils in these classes was carefully preserved and kept for 


inalysis Tests were made at various stages as the ex 
periment progressed. 
At the completion of the experiment it was discovered 


that the groups of pupils who had used the typewriter had 


gained about one month of a school year over those who 
did not 


est in s¢ h 


It was further indicated that the children’s inter- 
increased through the 
this 


ol and in knowledge were 


employment of the connection, Dr 


Haefner recited 


typewriter. In 


many details and interesting material 


which bore witness to the fact that the typewriter is with 
out question a decided boon to children in their elementary 
education. 

As a sequel to the test and experimentation, two books 
were published which give all the information and bring 


out some startling conclusions. Dr. Haefner has found it 


necessary to go a step beyond this and has published a r« 
markable little text book prepared for the guidance of the 
child in proper 


teaching him the use of it in 


learning the use of the typewriter, and 


connection with his other 
educational activities. 

In conclusion, Dr. Haefner ventured the prediction that 
when typewriter history is completed, this series of tests 
and experiments will be noted as an outstanding contribu 
tion. He the belief that it 


opinion that the adoption of the typewriter as a necessary 


further expressed was his 


adjunct to juvenile education had just about reached the 


point where it would “break” in a big way. 


OFFICE 
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[The members of the association expressed adequately 


their appreciation of Dr. Haefner’s courtesy in address- 
ing them. 

The meeting then launched into a discussion of the pro 
posed trip in connection with attendance at the National 
Convention to be held in Los Angeles this June. N. H 
Jones, city agent of the Chicago & North Western railroad 
described the highlights of the proposed trip 


assisted by Jim Lafferty and Harry Th: 


He was ably 
1r, Whose oratorical 
prowess and enthusiasm for California we commend to the 
Los Angeles Chamber of Commerce 
The meeting then buckled down to the routine business 
of the association which under the able leadership of Presi- 


dent Convery proceeded to a rapid conclusion 


~~ — 
New York Stationers Square Club Dines and Dances 
On April 14 the Hotel Governor Clinton was the scene 


of the annual dinner and dance of the Stationers 


Club of New York City. 


treated to a sumptuous dinner 


>quare 
Members and their guests were 
The good cheer and optimism manifested were in direct 


contrast to the pall that last year gripped the same affair, 


which took place on March 4, 1933. As one guest was 
heard to remark to another, “Gosh, this is just like old 
times. Don’t tell me things are not breaking better.” 


evening the only wall flowers that one 


those that 


During the entiré« 


could observe were manently attached 

to the walls. 
President A. I. 

club to all 


Chrockmorton-Plushbottom 


were per 


Goldberg extended the 


ome of the 
Lord 


discovered to be 
f Noesting Pin 


wek 


and made a facetious introduction of 


whom we 
none other than our friend, G. F. Griffiths 
Ticket Company. 

(trom 


of the alias with 


Griffiths “told a coupl« 


Carrying out the part 
speech) Mr 
ing then to sincerity he 


pertection 
Switch 


distinguished 


monacle to 
paid tribute to the 
and untiring efforts of Louis Wertheimer and presented 
him with a beautiful watch as a token of the esteem and ap- 
the Club. To Mr. Wer- 


responded in music by assembly in 


preciation of cries of “Speech,” 


theimer leading the 
the famous “Schnitzlebank.” 
Louis 


efforts 


There were many words of praise for Chairman 


Wachtel 


were responsible for the success of the evening 


and his entertainment committee whose 


>_> 
Addressograph-Multigraph Makes Good Report 
\ddressograph-Multi- 


and 


“Consolidated net profit of the 


graph Corporation, Cleveland, Ohio, subsidiaries for 
the first two months of 1934 was $87,274, compared with a 
loss of $29,040 in the same period of 1933.” So said Joseph 
president, at the recent annual meeting of the 
stockholders 
first 


E. Rogers, 


company’s Domestic new equipment or- 


were one hundred 


»f 1933 in dollar 


ders in the quarter of this year 
thirteen per cent ahead of the first quarter « 
ir new equipment nineteen 


volume, with foreign orders f¢ 


per cent ahead. Mr. Rogers said that with one exception, 
March proved to 
March of last 


and twenty-two per cent in dollar volume and one hundred 


be the best month since 1930 as compared 


with year. The increase was two hundred 
and three per cent in number of machines sold 
The back on the job at the 


Cleveland plant and there seems to be a better spirit in the 


full force of workers is now 


plant today than at any time since the merger. 
eaemiiiiaapaam 
March Record Month for Ames Supply Company 
In March, 1934, the Ames Supply ¢ 
recorded the largest volume of business in the history of 
About six months prior to that time the 


‘ompany, Chicago, 


the company. 
volume began to grow and kept building up steadily until 
the record was established in March. As this item is writ 
ten the records indicate that April will show an even bet- 


ter figure than March 
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Copeland Made Wilson-Jones Eastern Sales 
Manager 

Harrie E. Copeland, formerly in charge of provincial 

sales in the Eastern territory for the Wilson-Jones Com- 

pany, Chicago, has been appointed Eastern sales manager, 

succeeding C. M. Farrell, who passed away early last 

month. 


Mr. Copeland is a man of wide experience in the loose 





H. E. COPELAND 


from a snapshot 


leaf industry. From 1914 to 1925 he 
Boorum & Pease Company in the New England states. In 
December, 1925, he became Boorum & Pease general sales 
in 1930 he was elected vice-president 


represented the 


manager and early 
and director. 

His broad and accurate knowledge of loose leaf equips 
Mr. Copeland admirably to discharge the duties of his new 
position. 

— 

Sales Service Bureau Organized by Autopoint 

C. N. Cahill, general manager of the Autopoint Company, 
Chicago, a subsidiary of the Bakelite Corporation, has an- 
nounced the appointment of F. C. Kinney as sales service 
manager to organize and conduct a Sales Service Bureau. 

“Through this bureau,” states Mr. Cahill, “a new type 
of national and local sales-producing cooperation will be 
furnished to the Autopoint 
dealers and specialty salesmen in the United States, Can- 


sales organization, jobbers, 


ada and foreign countries. 

“Mr. Kinney brings into this important work a valuable 
background of thirteen years’ practical field sales and sales 
development experience, covering both intangible and tan- 
gible specialty products, mail sales and salesmanship train- 
ing. He is a graduate of Princeton University and has 
served as advertising and sales promotion manager for sev- 
eral large companies in the specialty manufacturing and 
personal service field.” 

een 

Royal Typewriter Breaks More Sales Records 

The Royal Typewriter Company’s domestic selling or- 
ganization broke some more sales records in the month of 
March when a greater volume of sales was turned in than 
during any previous month in the entire twenty-five years 
of the company’s history. This was known as the Quota 
Month General Sales Manager M. V. Miller ex- 
pressed himself as much gratified at the results. He said 


Drive. 


that the general business improvement is of course a fac- 
tor, but two other factors were predominant, namely, the 
driving power of the men in the field and the improvements 
which have been added to the product from time to time. 
esi 
Booksellers Code Approved 
The Supplementary Code of Fair Competition for the 
Booksellers Trade (a division of the Retail Trade) was 


approved on April 13. 
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Canadian Group Plans 1934 Business Show 

Twenty members of the Canadian Business Equipment 
Manufacturers Association were present at a meeting held 
in the Royal York Hotel, Toronto, on April 5. Because of 
illness, T. R. Crayston, president of the association, was 
unable to be present. In his absence G. F. Morris, general 
manager of International Business Machines Company 
Ltd., and vice president of the association, presided. 

Following a discussion it was unanimously decided to 
conduct another business show and if possible combine it 
with the Canadian National Exhibition to be held the last 
week of August and the first week of September this year. 

A report and proposed plan from the Canadian National 
Exhibition, relative to space in one of the modern build- 
ings where the business equipment show could be housed as 
a complete unit, was presented to the membership. The 
plan includes designation of sufficient space to accommo- 
date about thirty exhibitors in one section of the Industrial 
building, the section to be redecorated and exhibit space 
changed to afford modern display for all exhibits. A pro- 
posal that the entire space be constructed so that all parti- 
tions would be eliminated and that no signs nor display 
boards be permitted met with unanimous approval. The 
special business show committee, consisting of R. A. Mac- 
Dougall, factory manager of the National Cash Register 
Company of Canada, Ltd., as chairman, A. T. Hunt, general 
manager of the Gestetner Company, G. F. Morris, general 
manager of International Machines Company, 
Ltd., and Dwight E. Bissell, Toronto branch manager of 
Addressograph-Multigraph of Canada, Ltd., was instructed 
to proceed with making definite arrangements with the 
Canadian National Exhibition for the required space. 

— ae 
Remington Rand Personnel Changes in Calgary, 
Canada 

G. Rowland, formerly field man for Remington Rand 
Ltd., in central Alberta, has been appointed manager of the 
Calgary office. He was preceded in this capacity by H. V. 
Hartree. 

Mr. Rowland has been with Remington Rand ten years, 
starting as office boy, going through the repair shop and 
finally branching out as country traveler. During this 
period he has served the company at Fort William, Fort 
Arthur, Toronto and Lethbridge. 

Another change at the Remington Rand office in Cal- 
gary concerns F. Hartnell, formerly salesman in the ma- 
chine division. Mr. Hartnell has been appointed local rep- 
resentative of the systems division with headquarters in 
Calgary. 


Business 


GO 

Bankers Box Company Increases Business Quarters 

Factory and office space has been virtually doubled by 
the Bankers Box Company, 536 South Clark street, Chi- 
cago, Ill., during the past month. The expansion is due 
to an increase in business and confidence that general 
business conditions are certain to continue on the up-grade. 

H. L. Fellowes, president of the company, extends an 
invitation through the news columns of Office Appliances 
to all Liberty dealers to visit the enlarged plant when in 
Chicago on business or to visit the 1934 Century of 
Progress. 

- 
United States Imports of German Calculators 

The Buro-Bedarf Rundshau, Berlin, reported shipments 
of office machines from Germany to the United States. 
Typewriters do not appear in this tabulation. The follow- 
ing figures show the imports of German calculating ma- 
chines into the United States for the months indicated: 

July, 1933, none; August, 1933, 8; September, 1933, 12; 
October, 1933, 15; November, 1933, 11; December, 1933, 
none; January, 1934, 6. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Stationers Association 








OFFICERS: 


Harry A. Morgan, Stationers Corporation, Los Angeles, Calif, president; H. T. Griswold, Sanford Manufacturing Company, 
Chicago, Ill., vice-president, manufacturers’ division; Harry G. Horder, Horder’s Inc., Chicago, Ill., vice-president, wholesalers’ 
division; Lou H. Hoelscher, Hoelscher Stationery Company, Buffalo, N. Y., vice-president, commercial furniture division; W. 
E. Hough, Victor Safe & Equipment Company, North Tonawanda, N. Y., vice-president, field division; Percy Grand, Grand 
& Toy, Toronto, vice-president, Canadian retailers’ division; R. Norman Brown, Brown Brothers Ltd., Toronto, vice-president, 
Canadian manufacturers’ and wholesalers’ division; Charles A. Lent, Brown, Lent & Pett, New York, N. Y., vice-president, bank 
and commercial stationers division; William E. Stockett, ]r., Stockett-Fiske Company, Inc., Washington, D. C., treasurer; W ood- 
son P. Waddy, Everett Waddey Company, Richmond, Va., auditor; C. P. Garvin. Washington, D. C., secretary and general 
manager. 


Regional Governors 


No. 1 Frank H pany, Birmingham, Ala. 


Bridgeport, Conn 


Fargo, 


No. 5. Jack Fecho, Bur- 

~~ > Se ee rows Brothers, Cleveland, 
town, Y. ‘ Obie 

No. 3. William H. Brooks, No. 6. G. O. Stevens, Ste- 


vens-Maloney Company, 


Jr.. William Murphy’s Chicago, TIL. 


Sons Company, Philadel- 
phia, Penna 


No. 7. B. J. Bristoll, Koch 
No. 4. William J. Douglas, Brothers, Des Moines, 
Zac Smith Stationery Com. Iowa. 


General Offices and Information Bureau 
Place and date of next annual convention 


Temporary Code Authority for Stationers 

April 18 by the National Re« 
Administration that Administrator Hugh S. John 
National Stationers Association, 


fa temporary Divisional Code 


\nnouncement was made 
covery 
son, at the request of the 
has appointed the members « 
or the commercial stationery and office outfitting 
trade Che code for this trade, which was approved March 


16, provide Ss ror the election if the members ot the code 


auth ty, but it was explained to the Administrator that 
an election cannot be held until the annual convention ot 
the Association in June Those appointed by the Adminis 


trator will serve until the election is held Che members 
temporary code authority are 

harles G. Stott & Co., Washing 
Stockett-Fiske Company 


Balti 


hairman, ( 
ton, D. ( W. E 
Washington, D. C.; J. G 
more, Md.; W. Booth Settle, 


Stockett. Jr.. 


Kaufman, Lucas Bros., 


Commercial Stationery Com 


pany, Baltimore, Md.: O. H. Spencer, Spencer Stationery 
Company Chester, Pa \\ H srooks, Jr. Wm I 
Murphy's Sons Company, Philadelphia, Pa.; W. P. Waddy, 


Everett Waddey Company, Richmond, Va.: S. B. Groom, 
Thos. Groom & Co., Mass ( P. Garvin, Na 


tional Stati Washington, secretary 


Boston, 

ners Association, 

_ 

N. Y. Stationers Plan to Take Active Part at the 
Buffalo Convention 


From William H Greenleaf, secretary of the Stationers 
Association in New York, it ts learned that the New York 
group is making plans ft active participation in_ the 
twenty-ninth convention of the National Stationers Asso 
ciation to be held in Buffalo in June Because of the im 
portance f the convention this year, due to the code for 


e commercial stationery industry, interest is widespread 


and special activity in the way of preparation for attend 
ance é lenced t uc ut the country as well as in New 
\ K ( y 
Jame | Neary has been appointed chairman f the 
ansportatior ymmittee for New York by the Stationers 
\ss itior f New York and is now engaged in making 





of the program was very much 1 


Herman Cast, West- No. 11. J. H. Gonyea, The 


No. 8. 
Stationers, Tacoma, Wash. 


ern Lithographing Com- 
pany, Wichita, Kans. 
No. 12. Harry J. Stratford, 
Neal, Strattord & Kerr, 
No. 9. William C. Clegg, San Francisco, Calif. 
The Clegg Company, San 


Antonio, Tex. No. 13. T. V. Bell, Thos. 
V. Bell, Ltd., Montreal, 
Canada. 

No. 10. William Mason, 

Jr., Out West Printing & No. 14. John J. O’Brien, 

Stationery Company, Colo- 


J. J. O’Brien & Sons, New 


rado Springs, Colo. York, N. ¥ 


525 Investment Building, Washington, D. C. 
Hotel Statler, Buffalo, N. Y., June 4,5 and 6, 1934 


Tex.-Okla. Travelers Meet 


The annual meeting of the Texas-Oklahoma Travelers, 
held in connection with the convention of the Ninth Dis 
trict, took place in Houston, Tex., following the close oft 


the stationers meeting 

President L. H. McDaniel presided, and a short discus 
sion was held, covering the improvement in business con 
number of orders, and the out 


ditions, the upturn in the 


look for increased business during the remainder of the 


VCcal 


Silent tribute was paid to the memory of George Elliott, 


Conklin Pen Company, and Roy Simpson, Sanford Ink 
Company, who passed away during the vear 

The new officers elected for the ensuing vear are 

Wm. Elliott, Conklin Pen Company, president; O. D 


Mann, manufacturers’ 
Thomas H 
ond vice-president; Ward Silliman, Sengbusch Company, 
R. Wakefield, 


(Dick 


representative, first vice-president; 


Hanson, National Blank Book Company, sec- 


third vice president ( Parker Pen Com 


pany, fourth vice-president; R. F Lanham, Binney 
& Smith, fifth vice-president; Sam Plant, Globe-Wernick« 
(Bill) Pickering, Eberhard 


BCR 


Company, secretary; and Wm 


Faber Pencil Company, treasurer 


> 
Jersey Stationers Have Big Time 


a “hot night of 
Northern 


annual banquet at 


There was time in the big town” the 
March 26 when The 
New Jersey convened for its twentieth 
the Hotel Douglas in Newark 


The menu was delectable, the compan 


Stationers’ Association of 


nship genial, the 
spirits immense, the dancing ladies—ah, but that’s a story 
of the 


ition \s usual a 


in itself. Interested readers are referred to anv one 


further intorn 


all although vi 


younger Jerseyites for 


eood time was had by ur reporter did sus 


pect that some were having a better time than others. 
Chairman Martin E. Escoffer and his entertainment com 

mittee “did themselves proud” again and as usual \l 
hough the evening was a damp one (in more ways than 


ne) the enthusiasm of the assembled diners for every part 


| evidence 
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FROM HERE TO THERE 


To go from where you are, to where you want to arrive, 





may be largely a matter of your own personal planning. 

How nicely and insistently are you doing that job? Per- 
sonal planning! One employee of a great institution made 
an intensive study of the possibilities of Mimeographing 
for that industry, sold this idea to his superiors, and ad- 


vanced himself materially. With the utmost nicety the 





Mimeograph turns out an hourly grist of thousands of well- 

printed copies of any form, letter, bulletin, graph, map, line- 
drawing—at low cost and high speed. Its range has been 
multiplied by many improvements, making possible thou- 

sands of new applications. Greater precision! Why not find out 
what the Mimeograph can do for your business—and for you? It 
may not be far from here to there. Write A. B. Dick Company, 


Chicago, or see your classified telephone directory for local address. 


| MIMEOGRAPH 
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in friendly conver- 


**Dictate 


sation with your reader.” 


as if you were 


All right: talking 


through a gag if your typist’s ribbon is go- 


but you might as well be 


ing to blur your message, and offend the 
reader's eye. 
ribbons handicap if not 


Even reputable 


fitted to your needs. There is a Panama 


Harmonizing Ribbon for every machine, 


type face, paper, typist’s touch. 


MANIFOLD SUPPLIES CO. 


BROOKLYN, N. Y. 
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Illinois Booksellers and Stationers Meet at Peoria 
rhe topics of uppermost interest at the coming meeting 
of the Illinois Booksellers 


nual convention at 


and Stationers Association an- 


Peoria on May 8 and 9 will be the dis- 


cussion of which code—the retailers’ code or the distribu- 
tors’ code—holds out the best prospect of interest and 
profit to the members of the association. Illinois book- 
sellers and stationers are strongly urged to attend the 


Peoria meeting and present their ideas so that intelligent 


action may be taken representative of the sentiments of the 
membership. 


Each code has advantages and disadvantages, the officers 


state. “If it is expense in which one is interested, then he 


might favor the retail code; if it is purchasing power for 


one’s store from manufacturers, then one may be interested 


in the distributor’s code—if one can qualify.” 


The matters to be discussed and decided at this meeting 


affect every bookseller and stationer in the state, and the 


turnout should exceed that of anv meeting of the 


held. 


associa 
tion heretofore 
Go to Peoria! 
— 
“Stebco” Line Has New York Office 
Brothers Manufacturing 564. Adams 
Chicago, Ill., have opened a New York office in the 
building. E. R 


Stein Company, 
street, 
known to 
of the 
“Zippackets,” 


zipper folios, selling envelopes and zipp cases, is on display 


Empire Manning, who is well 


stationers and dealers in leather goods, has charge 


office. The entire “Stebco” line, consisting of 
at all times 

in Manhat- 
New York 


, extend a cordial 


The increasing demand for the “Stebco”’ line 
tan is responsible for the decision to open the 
Stein Brothers, and Mr. Manning 


invitation step in and 


office 


to dealers to inspect the compre- 


hensive line of modern streamlined brief cases 


zipper 
—_——— a ne 


Prominent Typewriter Man Taken by Death 


As Office mi aalg ag was going to press came word of 


— 
52 


the passing of Roy M. Rowland, 52, owner of the Rowland 
Typewriter Company, Sacramento, California. Mr. Row- 
land was stricken with a heart attack on April 21, while 


playing golf, and died instantly. 


He was a native of Indiana and had been engaged in the 


typewriter business in Sacramento for more than twenty 


years. He was manager of the Underwood Typewriter 


went into business for himself 


an office at 1007 J Street 


Company there before he 


about two years ago with 


He leaves his wife, Mrs. Naomi W. Rowland: three chil- 
dren, Roy Maynard, Clarence Albert, and La Verne Row- 
land; his mother, Mrs. Sarah Ann Rowland: and a brother, 


William Rowland. 
Che family home is at 4847 
The deceased was a member of Sacramento 
40, Free & Accepted Masons; the Scottish Rite 
Ben Ali of the Shrine and the Masonic 


Club 


Eleventh avenue 
Lodge No 
bodies, the 


remple Luncheon 


> 

John F. Dietz Passes on at Eighty-Two 
John F. Dietz, of the J. F. Dietz 
Ohio, April 22 after a 


He was eighty-two vears old. He 


founder Company, Cin- 


cinnati, passed away short illness. 


was born at Oberglen, 


Germany, and went to Cincinnati as a young man. He 


created and developed the J. F. Dietz Company and oper- 
ated fifty years 

Surviving are his widow, Mrs. Wilhelmena Dietz, three 
sisters—Mrs. H. Eiephaus and Mrs. B. Schumacher, Cin- 


and Mrs. A. Fassold, Whitesburg, Ind.: four daugh 
Froehlich, Mrs. W nai Duhlmeier, Mrs 
Mrs F. F Fisher, and thre 


Cincinnat! 


cinnati, 
Mrs. L. W 


Knapp and 
all of 


ters 
J. H 


dren, 


erandchil 
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now available—complete 


CORONA THREE 
only °245 

















Over 600,000 were sold at $50—new low price and liberal 


discount to the dealer means added volume and profit 


Weight—Under seven pounds 

Automatic and Manual ribbon reverse 
Two-color ribbon—Back spacer 

Ten inch carriage—takes a No. 10 envelope 
84 characters 

Right and left hand shift keys 

Writes both capitals and small letters 

Right and left hand carriage release levers 
Right and left hand margin release 


L C SMITH & CORONA TYPEWRITERS 


SYRACUSE 


Right and left hand margin stops 

Adjustable paper fingers 

Convenient ~dheiedan carriage return 

Single and double line spacing 

Carriage centering woe escapement throw-out 
lock 

Strong one-piece aluminum frame 

100%, visibility of the writing line 

Paper table extension arms 

Attractive carrying case included 


INC 


NEW YORK 
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A Licnt pull opens the Swing-Front of the new 
GF Super-Filer, unlocks the buttonless safety- 
latch, releases compression and the drawer coasts 
out on balanced, ball-bearing suspensions. There 

in full view —and sloped back at just the 
right reading angle — are the guide and folder 
tabs that enable the operator to file or find with- 


out loss of time. 


Such super-visibility is obtainable only in the 
new GF Super-Filer because of the ingenious 
Throw-Back Compressor which, acting in con- 
junction with the Swing-Front, slopes the guides 
and folders rearward when the drawer is closed 
and keeps them from falling forward as the 
drawer is opened. The small illustration visual- 
izes the action of the Throw-Back Compressor. 


Such revolutionary innovations as the Swing- 
Front and Throw-back Compressor that afford 





Supertiler SLOPES MATERIAL 


THE MECHANIZED FILE 


OFFICE APPLIANCES 






super-visible indexing; smooth, effortless opera- 
tion made possible by true ball-bearing sus- 
pension; automatic safety-latch and efficiency of 
the GF Super-Filer have placed this perfected 
filer in a class by itself. It’s the sensation of the 
Business executives are enthusiastic over 


year. 
its economy of operation and maintenance. 

GF Super-Filer is proving the quickest seller 
and surest profit-maker in office equipment lines 
in years. Every business — large or small — is 
a prospect. Here’s a real opportunity for those 
with enough vision and push to go after sales 
that await them. Full information, illustrated, 
is offered by our folder, “Released! New Profits 
from an Unexpected Source.” Ask for a copy at 


once, Address 


THE GENERAL FIREPROOFING 
YOUNGSTOWN, OHIO 


co. 


BACKWARDS AT JUST THE RIGHT READING ANGLE 
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Novel Slant on Fire Insurance 
interesting discussion has arisen among 


An 
men and adjusters as to whether an article which falls ac- 


insurance 


cidentally into a fireplace is covered under a fire insurance 


policy. In a typical case, a man was leaning over to poke 


the fire when a fountain pen slipped out of his vest pocket 
and was consumed. The adjuster held that the loss was not 
covered under the fire policy, but offered to pay to avoid 
Che insured said that he did not want any 


he held that the claim 


controversy 
thing he was not justly entitled to; 
was either covered or not covered, and should be paid as a 
matter of contract, or repudiated. The objection to pay- 
ment rested on the point that so long as a fire is kept within 
its natural limits, such as a fireplace, it is not “fire” in the 
meaning of a fire insurance policy. It was argued that even 
if an article falls accidentally into a place where fire is nor- 
mally kept, the Others 
hold that refers to articles deliberately 


placed in a fire, and that property accidentally placed there 


loss or damage is not covered. 


this prohibition 


is as much entitled to recovery as any property accidentally 
burned elsewhere. A court authority holds “nothing was 


burned in the fire which was not intended to be fuel for 


it,” the inference being that anything burned which was 


not intended as fuel for a fire is fire damage 
—_ 


Merchandise Mart Moves Buyers’ Bureau 
Within recent weeks The Mart moved its 
Buvers’ Bureau from the second floor of the building to the 
eleventh, just north of the bank of local elevators 
fortable 


Merchandise 


\ com- 


lounge room has been established for the con- 
venience of visiting buyers, and equipped as heretofore with 
writing desks, current trade publications and directories, 
and public telephone \ secretary in charge of the bureau 
supplies information on buying sources for merchandise, 
replying promptly to inquiries received by mail, telephone, 
or personal call at Chicago. 

“Tenants and buyers alike are pleased with the move to 
room 11106,” said T. J. 
Mart. “Now the bureau is readily accessible to the floors 


it will serve, and more centrally located on the floor than 


Reed, general manager of The 


formerly.” 


Hotel Reservation Service Again Planned 
the World’s 


the Buyers’ Bureau will again make hotel reserva- 


Beginning with the opening of Fair 


Tune 1, 


on 


tions for merchants in advance of their arrival in Chicago. 
Through cooperation with reputable hotels and apartment 
house owners, requests for accommodations will be given 
careful attention as soon as received. Last year this free 
service made arrangements to obtain the type of accom- 
5,000 retailers, 


at a creat saving to them in time and ex- 


modations desired for over buyers, and 


their families, 
pense 


—<——— 


Tacoma Stationers Participate in Good Will Tour 
\. B. Coulter 
pany, and Howard Davis and Mrs. Davis 


of the Tacoma Paper and Stationery Com- 
of the Stationers, 
Incorporated, recently took part in a Chamber of Com- 
of 


te- 


will tour to Harbor region 


good 


Washington. 


merce the Gray's 
of the mills in this section have 


-CML 


Some 


opened, it is said, and others will follow 
ie 


Miss Hamilton Rejoins Remington Rand 
Miss I. Hamilton has rejoined the Remington Rand Ltd 
office at Calgary, 


Alta., Canada, in the capacity of office 


manager. She started with the company at Calgary in 
1917, and was connected also with the organization at 
Winnipeg and Los Angeles. She left Remington Rand 


in 1929, and has now returned to familiar duties 
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A VARITYPER 


SAVES 


Paper Cost and Improves Copy in All 
Hectograph Processes 


When writing hectograph copy you can 
use 60 different sizes and styles of 
type all interchangeable with adjust- 
able horizontal and vertical spacing 
on one Varityper Composing Machine. 


increases Capacity 67% to 110% 


Many reports or statements you would. 
like toprint onyour DITTO, VIVID, 
STANDARD, SPEEDOGRAPH, GRAPHIC 
or ORMIG are too large, take two or 
more pages or must be put through one 
Or more sets of carbon copies which 
is an expensive operation. 


Condensed Statements 


Even ordinary reports you run could 
be reduced toone half the size,easier 
to handle and saves paper, binder and 
filing cost. 


Uniform Results 
Then again Varityper's electro mechan- 
ical impression gives a uniform de- 
posit of ink which insures uniform 
readable copies. 


Simplicity of Operation 
The Varityper is easy to operate as 


the keyboard arrangement is the same 
as that of the ordinary typewriter. 








This Ad was 
completely written 
on VARITYPER 


0 
: 
: 
: 
: 


Ralph C. Coxhead Corp. 


VARITYPER oivision 1 peek Place, N. Ye 


DEALERS 18 PRIBCIPAL CITIES OF THE WORLD 
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Promotions in Smith-Corona Ranks 
Charles J. Rogers, vice-president and executive sales 


manager of L. C. Smith & Corona Typewriters, Inc., has 


announced the appointment of L. A. Platz, as manager of 
R O B A R C @) the Kansas City branch, and of S. G. Garvey as manager 
of the Columbus, Ohio, branch. 
Mr. Platz entered the typewriter business in 1927 at 
Vertical St. Louis, Missouri, where he was in the employ of the 
Royal Typewriter Company. He remained in the employ 
of that company until 1927, when he went into the auto- 
mobile business. In 1930 he became branch manager for 
FILE FOLDERS L. C. Smith & Corona Typewriters, Inc., at Columbus, 
Ohio. He remained there until February, 1934, when he 
was appointed branch manager at Kansas City 
Mr. Garvey formerly was employed by Montgomery 
Ward & Company in various capacities. He later became 
associated with Steger & Sons Piano Manufacturing Com- 
pany, continuing there about five years 
He entered the typewriter business with the Young 
[Typewriter Company, which was at that time also inter- 
ested in the phonograph business. Mr. Garvey liked the 
typewriter business and in October, 1921, he entered the 
employ of the Chicago branch of the L. C. Smith & Bros. 














Typewriter Company and was placed in charge of the sub- 
office at South Bend, Indiana. A year later he returned to 
Chicago to take over the school sales in the branch terri- 





tory. He carried on in this capacity and assisted in the 





supervision of the sub-offices and L. C. Smith dealers until 
the merger of the L. C. Smith & Corona companies. Short- 
ly after the merger he took over the retail and wholesale 
sales of the Corona and the wholesale sales of the L. C. 
Smith. His connection with the Chicago office continued 





until his recent transfer to Columbus 
= 


London Newspaper Sponsors Typewriting Contest 

The British National Typewriting Contest, held in Lon- 
don on March 24 under the auspices of the London News- 
Chronicle, was an event of more than a little interest. In 














A complete line, including qualities, 


the final contest, candidates being selected after elimina- 


weights and sizes to answer all filing tion tests, there were 100 participants 
. “as A First prize was won by Miss Kathleen Mary Harris, who 
requirements. received an award of 100 guineas and official recognition 


as Britain’s champion woman typist for 1934. Second prize 


was won by Miss Elizabeth Olive Blissett, and third by 


STOCK FOLDERS — Standard Miss Pesie Anderson 


height and Guide Height in letter The board of control and the judges consisted of some 
i of England’s ablest commercial educators and other quali- 
and cap sizes. Straight cut or Tab fied persons 


cut. The judges were: Albert Potts, senior examiner for the 

Royal Society of Arts: M. E. Cheesman, examiner to the 
London Chamber of Commerce, and Maxwell Crooks, 
president of the typists’ section of the Incorporated Phono- 


SPECIAL FOLDERS—S pecia] 


sizes Re-enforced Folders Prong The three prize winners, we are informed, used Royal 


typewriters and Columbia British-made “Classic” type- 


Folders — Fluted Folders — Printed i a 
Folders. 


graphic Society 


ne 


D. W. McDerby Joins Calgary Business 


D. W. McDerby, “The Typewriter Man,” has his name 


Send for Samples and on the frosted glass again in the Central building, Calgary, 
Alta. He has gone into business again with Independent 

-4 - 43 x 
Price List F-431 [ypewriters, associated with C. Mulholland and G. Priest- 


ly. Mr. McDerby was formerly with the Standard Type- 
writers Company and L. C. Smith & Corona Typewriters, 


Inc. at Calgary. 


Rockwell-Barnes Co. - 


Graham’s Seattle Branch Moves 
1511 West 38th Street, Chicago 


The Seattle branch of the Spokane house of John W. 
Graham & Co. has taken handsome new quarters at 111] 
Fourth avenue, across the street from the previous loca- 


tion CML 
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Fads come and go.... 
while LIFETIME’ sales 
surge steadily forward! 


SHEAFFER’S LIFETIME’ FEATHER- 
TOUCH pens and sets constitute the 
steadiest source of income that exists 
for any pen department. 


Year in and year out these superior 
products create new friends for the 
dealer, increase his unit of sales, increase 
his profit. 

There is no substitute for the SHEAFFER 
LIFETIME established consumer demand 
built upon a reputation for quality. Con- 
centrate on the big profit-maker— push 
the new Ebonized Pearl LIFETIME—-you’ll 
get results! 


WRITEZFOR BOOKLET, ‘‘RESULTS COUNT’’ 


S 
PENS-PENCILS-DESK SETS:SKRIP 
Z S. Pat. Off. 


SKRIP-GRIP PARA-LASTIK 
W. A. Sheaffer Pen Company, Fort Madison, Iowa, U.S. A. 
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INTRODUCING 


Electric Calculators 


with 


aetna CONTROL 
POTOFLOW DRIVE 





Fridén Electric Calculator, Model B 





> HE Friden brings many features 
upon which users will soon insist . . . Synchromatic Con- 
trol . . . Rotoflow Drive . . . Positive “Sweep” Clearance. 
Revolutionary simplicity of design reduces servicing through 
the practical elimination of springs. A complete modern 
figuring machine with full automatic division . . . true figure 
multiplication . . . electric carriage shift . . . smooth, quiet 
operation. 

The Fridén is created by the engineer who has contributed 
many modern improvements in the calculator field. It is the 
result of 27 years exclusively devoted to calculator engineer- 
ing and building. 


Cfhe Friden Figures Faster 


FRIDEN 


CALCULATING MACHINE COMPANY, INC. 
FACTORY — OAKLAND, CALIFORNIA 


Applications from agency-distributors for unallotted terri- 
tories in United States and fereign countries are invited 
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Noise in the Office 


Das Sparburo (Vienna) made reference to the campaign 
against noise in the office. The article had reference to 
avoiding lost energy due to distracting noises. The plan 
works out to show increased production, both quantative 
and qualitative This interesting theme, which up to the 
present time was empirical, has been demonstrated thor- 
oughly since the office equipment organizations have 
worked it out. The results of experimentation by Mr. S. 
Kagan, of the organization of Heinrich-Hartz Institute, 
Berlin, have been announced. Records made through a 
special microphone, for example, gave in one office using 
230 adding machines the same volume of sound as was re- 
corded at 1 p. m. in Potsdammerplatz (Berlin) one of the 
important thoroughfares. 

3ookkeeping, accounting and typewriting machines 
maintain their standing as causing noise in office opera- 
tion. Research shows that the noise depends on the tempo 
of the work, the location of the machines, size of the rooms 
and types of wall coverings. Further, the skill of assem- 
bly, location and erection, and the draping of the walls and 
ceiling with silencing fabrics, hinder the volume and spread 
of noise. Especially important is, in the case of all ma- 
chines under consideration, improved mechanical action 
which reduces operating noises. So 100 noiseless type- 
writers had their operating sounds reduced to the volume 
of a single standard typebar typewriter. The silencing 
effect of the felt used as a pad for typewriters is known, 
and is employed extensively. 

The research of the Heinrich-Hartz Institute in this di- 
rection affords definite evidence of the reduction of ma- 
chine noise through covering the walls of the office with 
sound dampening fabrics. Five bookkeeping machines in a 
room provided with hushing fabrics made a total volume 
of sound equivalent to a single similar machine in a room 
with undraped walis. 

An excellent result—the reduction of eighty per cent op- 
erating noise—justifies the cost of draping walls with sound 
deadening fabrics. 

a 

Ohio State Liquor Stores Use “G-W” Equipment 

\ccording to H. H. Wittstein, vice president of The 
Globe-Wernicke Company, his company furnished the 
filing supplies for all of the state liquor stores in Ohio. 
Che original installation of steel shelving, counters, rail- 
ings, etc., for sixty-two of the liquor stores authorized by 
the state was supplied by The Globe-Wernicke Company. 
This order was followed with one calling for filing sup- 
plies for all of the state stores. A considerable part of 
the equipment has been installed already; additional mate- 
rial will be furnished as rapidly as new stores are opened. 

ae 
Mrs. W. H. N. Shipman Passes 

Mrs. Mae Isabel Shipman, widow of the late W. H. N. 
Shipman, pioneer typewriter rebuilder, passed away at 
Elmhurst, Ill., March 27. Mr. Shipman founded the Type- 
writer Emporium at Chicago, which later became the 
Shipman-Ward Manufacturing Company. Surviving Mrs. 
Shipman are three children—William, Dorothy and Betty. 
She leaves also her mother, Mrs. Sarah Meikle; two 
brothers, William and Andrew Meikle; three sisters— 
Elizabeth Schmidt, Florence Bell and Helen Dimmick. 
Funeral services were held April 28 at Elmhurst; inter- 
ment was at Mount Emblem. 

SE 
Acme Card System Company New York Office 
Moved 

The New York branch office of the Acme Card Sys- 
tem Company, formerly located in the Chrysler building, is 
now established in larger quarters at 342 Madison avenue. 
The removal was made on the last day of April. 
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COOK’S =& 


VISIBLE 
RECORDS 


for Speed and Accuracy 

-Cook’s Signals are 
recommended by sys- 
tem specialists to clas- 
sify or follow up impor- 
tant data — each color 
flashes facts. 


Here is a profitable re- 
peat line—There are 8 
styles in twelve bright 
colors, also printed sets. 
Order from your whole- 
saler or direct. Write 
us for Free Salesman’s 
Color Card of samples. 


THE H. C. COOK 
COMPANY 


14 Beaver Street 
Ansonia, Connecticut 





STAINLESS STEEL 
SIGNALS 








new 


HOTCHKISS 
Stapling Plier 
CAPACITY 
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There's no monopoly on ideas but you'll find 
that HOTCHKISS has most of the good ones 
for stapling equipment. This time it’s a brand 
new Stapling Plier—No. H-53-—with Greater 
Capacity and more features than any similar 
model—at a price that appeals to everybody. 


The new Hotchkiss Model H-53 Plier was 
created to meet the big demand for a strong 
and sturdy, dependable Plier type machine for 
stapling. It is intended especially for hard 
service in office and factory, store and ware- 
house. It fills many needs that formerly re- 
quired high priced equipment. It answers 
many duende that plier stapling machines 
used to be unable to meet. It’s the machine 
for 1934 business. It’s the machine to show 
you profits now. 


Hotchkiss Model H-53 is highly polished 
nickel for good looks and long wear. It weighs 
only 14 ounces and has a stapling range of 15% 
inches. It uses .019 wire staples with 4" or 
546” legs, packed 5000 to the box. It has a ca- 
pacity of 125 staples and fastens up to 50 sheets 
of 16-Ib. paper or its equivalent. It’s just out 
and going fast—get your order in early!—and 
include an order for H-53 genuine Hotchkiss 
Staples made especially for the NEW H-53 
Plier. 


THE HOTCHKISS SALES CO. 


Norwalk Conn. 
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Schiller & Schmidt Expand at Chicago 
Schiller 223 West Jackson 
1620, 309 West 


this 


& Schmidt, until recently at 


have moved to Suite 


This is the 


boulevard, Chicago, 


Jackson boulevard second move made by 
organization, each time to enlarged quarters, due to the 
Che 
street eight years ago. 
at 223 West Jackson 
a block 309 


south, with an 


increasing business. business 
172 North Franklin 


years ago space taken 


was to 


requirements of was 
established at 
\ few was 
boulevard; the recent change 


West The 


abundance of daylight, as the sixteenth floor of the build- 


west, at 


Jackson new location faces 


ing towers above the neighbors. 

Space is provided at the new location for private offices, 
shipping clerk, and a large stock room, fitted with steel 
shelving There is access to freight elevator service 
a door in the stock room. 

cineanaidiaimmas 

“Hesco” Distribution at Boston 

The Blake Office Supply 


Boston, Mass . 


through 


Company, 157 Federal street, 
is distributor for the “Hesco” line of dupli- 
cator supplies, including stencils, inks and “Hescoscopes.” 
In addition the company does a general typewriter busi- 
ness—also handles office machines and supplies, as well as 
The 


Company are H. E 


commercial stationery and carbon paper 
of the Blake Office Supply 
president, and A. J 


principals 
White, 
Blake, treasurer—both connected for- 
merly with the Office Appliance Company of Boston; J. F. 
Morrissey, of this company, has had a long connection with 


the office supply and machine business. 


—_$—~<@_- 
U. S. Ruling on Marking British Manufactures 
Anglo- News 


merce in London) reports that English manufacturers are 


American (American Chamber of Com 


perturbed because of a ruling by the United States Treas 


ury department covering exports to the United States. Un- 
der this ruling stamps and dies reading “Made in England” 
may not be used for shipments to the United States. The 
treasury requires the mark to read, “Made in Great 


Britain.” This ruling is based on the wording of the regu- 
lations, which are specific in requiring the national name, 
instead of a subdivision of the nation. Colonies, posses- 
sions or protectorates outside the boundaries of a mother 
country shall be considered separate countries 
isan 
Lindbergh, Sr.’s Book Featured in L. C. Smith 
Window 
Che New York branch of L. C 


writers, Inc., presented an interesting window display not 


Smith & Corona Type- 


long ago featuring the recently published book of the late 
Charles A. Lindbergh, 
Minnesota, father of Col. C. A 


Congressman from 


The book, en- 


Sr., a former 


Lindbergh 


titled “Your Country at War,” was written on an L. C. 
Smith typewriter. In connection with the book display 
there was a letter from W. E. Quigley, law partner of Mr. 


Lindbergh, mentioning his preference for the L. C. Smith 


machine. 


— 
Does U. S. Boycott European Lead Pencils? 

rhe Papier Zeitung (Berlin) queried if the United States 
is boycotting European lead pencils. This newspaper re- 
ferred to the N.R.A 
to make it difficult to 
States. The 
refers especially to 
trade \s 


American pencil trade, wholesale or 


industrial codes and their tendencies 
import European pencils into the 


Association of American Importers 
the for the 


understood in 


United 
wor rd cased pencil 
the 


sell im 


code 
Germany no member of 
retail, may 


ported lead pencils. 


Sati teate 
John B. Kennedy Passes On 


Office Appliances goes to press an an 
telling of the John B. 
» 


Norristown, Pa 


(As this issue of 


nouncement 


Kennedy, Kennedy Stationery Co., 


reaches us passing of 
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‘ABOARD 
for 
Buffalo 








From every indication ...a stepping-up of the Buffalo will point the way to new accomplish- 
business tempo... a new crop of optimism... ment for every member in attendance. All 
a brighter outlook generally ... the June meet- prognosticators say —‘“‘Here’s Opportunity, 
ing of the National Stationer’s Association at ready and waiting. Come to Buffalo!” 





* Jamestown 


. . . Where another welcome 





awaits. Just a few hours run, 


or drive, and you reach the Art 


Metal plant ... where you can see 15 acres of complete line of steel office equipment on the 
modern steel cabinet working equipment and market ... and get, at first hand the complete 
hundreds of Art Metal craftsmen at work... story of Art Metal cooperation. Come to 
follow each step in the building of the most Jamestown, too! 


AGENCY DIVISION 


ART METAL CONSTRUCTION COMPANY 


JAMESTOWN, NEW YORE 

















Port Authority Commerce Bldg. 





NATIONAL 
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31. Annual National 





BUSINESS SHOW 


Phis Fall! 


The Week of October 15th-20th ! 


At Commerce Hall, the New Port Authority 
Building ! 
In the Heart of New York City ! 


The thirty-first Annual NATIONAL BUSI- 
NESS SHOW will be held from October 15 to 20, 
1934, in COMMERCE HALL, PORT AUL- 
THORITY BUILDING, Eighth Avenue and 
Fifteenth Street, New York. 

\n important addition to this year’s entirely new 
and enlarged Show is the presence of the DIRECT 
MAIL ADVERTISING ASSOCIATION and 
GRAPHIC ARTS exhibition. 

All indications point to the greatest number of 
exhibitors, and the largest attendance of buyers 
and business executives the NATIONAL BUSI- 
NESS SHOW has ever known. 

Commerce Hall offers the largest one-floor level 
exhibition area in New York. Exhibitors are 
urged to make space reservations without delay. 


BUSINESS SHOW 


America’s Efficiency Exposition 
FRANK E. TUPPER, Managing Director 


50 Church Street - New York City 
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Ninth District Convention Brevities 

Che following paragraphs accompanied the story of the 
Ninth District convention of the National Stationers As- 
sociation at Houston, March. 
appeared in last month’s issue, but there 


Texas, last Report of the 


convention was 
“Brevities.” 
+ 


no room tor the 


Among the several matters brought out in Mr. Garvin's 


remarks on the code were some figures which are of more 


than a little interest. “When we had finished our work and 


were ready to appear before the government men,” said 


Mr. Garvin, “we had 341 pages of typewritten matter cov- 


commercial stationers. Sixty-five local associa- 
National Stationers 


»xies from firms and individuals not mem 


ering the 
tions were represented. The Associa 
tion had 1,200 pr: 
bers of the 


of the 


association We represented eighty per cent 


volume of the business, and eighty-five per cent of 


industry.” 
* * * 


the members of the 


Hamilton are to a con- 
They fit into 
and promote the strength and harmony 
Wherever 


will and good entertainment. 


George Cunningham and Horace 


vention what the keystone is to the arch 


the social structure 
of the they are, there is 


other elements good 


* 


William C., 


Ninth District through one 


Thanks are due to Clegg for the capable 


manner in which he served the 


of its most trying periods. Because of the cancellation of 
the meeting last year Mr. Clegg in reality served two 
terms as regional governor. His work was impartial, effi- 
cient and constructive 


+ + aS 
The absence of Ed. Little of the Wabash Cabinet Com- 


was much regretted. This was the 


pany, Wabash, Ind., 
first convention in this region that Mr. Little has missed 
tor some time es 

George H. Wolcott, vice-president and western manager 
of the Wilson-Jones Company, Chicago, was the recipient 
of a rousing welcome We know no man who has more 
friends among the stationers and traveling men than 
George Wolcott He attended the Ninth District conven- 
tion on his way to his headquarters on the Pacific Coast 


after a trip to the Chicago factory and to other points east 
* * * 

Miss Alvey Wakefield is the 

Wakefield, and he 

Miss Wakefield entertained 


which were received with enthusiasm. She is 


hter of C. R. 
banquet 


beloved daug 
is very proud of her At the 


with several dance numbers 


a charming 


young lady who seems destined to go far in the profes- 


sion she has chosen. For three years she was a member 


of a troupe which toured Europe. She has also played 


I od productions 


: @& £ 


its in several Hollywe 


Charlie Garvin is not only a capable general manager, 


but he is also an excellent piano player. Following the 


luncheon Thursday noon, he entertained the delegates with 


a tew fine musical selections, swinging easily from the 
popular airs to classical music. 
* a + 
Suggested amendment to the code It shall be consid- 


ered unethical and subject to capital punishment for any 


member to offer hot tips on race horses.—BCR 


—_—» 

Vogt Book Store Taken Over by Pape Estate 
It is stated that Nettie M. Pape, 
William B. Pape, deceased, has taken over the 
Vogt Book Store at Fort Smith, Ark., 
Action by the Pape estate is said to 
the fact that R. L. Vogt, 
himself 


administratrix of the 
estate ol 
including all assets. 
have resulted from 
having contracted to buy the 
unable to make all the 


+ 


store from Pape, found 


ayments specified in the contract 




















THE ONLY KEY 


Withthe “Security” Feature 


‘(Peerless 


THAT’S THE KEY TO SELL! 


Tuer E is only one rubber typewriter key 
with the SECURIT Y feature—the hard rubber 
collar that prevents the key top from loosen- 
ing or turning in the base. Its name is 
PEERLESS and it means the biggest rubber 
key business you can get. It means the type- 
writer key that is recognized as the leader— 
quality, in exclusive features, in sales, in 
profits. 
PEERLESS KEYS give you more in every 
way. That’s why 4 out of 5 le: ading dealers 
sell them. And the Peerless line is complete 
there are Peerless Rubber Keys for every 
business machine—typewriters, adding and 
billing equipment, cash registers — rubber 
cushion feet and twirler rings. 





The Peerless line sells better and the Peerless 
sales policy protects your profits. Peerless is 
the line to push! 


PEERLESS PADS Stop *‘Walking’’ Typewriters 


Vow you can offer your customers a better rubber pad 
for typewriters and telephones. Peerless has perfected 
new, non-skid, shock absorbing pads that are correctly 
designed to do all thal is claimed for them. They lessen 
noise and vibration, relieve nerve strain, hold the ma- 
chine firmly in position. They'll add to your profil 
from the Peerless line. 











+ 
PEERLESS KEY Co., INC, 
176 Fulton St. New York City 


Manufacturers of the only complete 
line of rubber keys sold through dealers 


— we 





PEERLESS KEY CO., Inc., | 
176 Fulton St., New York City | 
Please send me full details on what the | 
Peerless Profit policy is, how it will bene- 
fit me, and information regarding the | 
new Peerless “Security’’ Typewriter | 
Keys and Pads. 
Name | 
| 


Firm 














IN DUTCH? 


In Holland you'll find the Weldon Rob- 
erts Eraser No. 900 Suede smoothing 
away mistakes that might otherwise 
“beat the Dutch.” 


NOT MUCH!—— 


The Dutch are hard to beat and when it 
comes to choosing their erasers they pick 
the Weldon Roberts Eraser No. 900 
Suede for value and performance. This 
soft, gray eraser 
gives quick, clean 
results on all kinds 
of paper. It isa 
favorite with 
users of typewrit- 
ers, and book- 
keeping machines. 











You, too, can profit with such a fast sell- 
ing eraser. Think of how many you 
could move if you sold one for every 
typewriter and bookkeeping machine 
your customers own! Suggest Weldon 
Roberts Eraser No. 900 Suede for all 
erasing of this character. 


ORDER NOW 


WELDON ROBERTS RUBBER CO. 
Newark, N. J. 


WITH SUCH!—— 
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Reconstructed or Rebuilt Calculating Machines 

Che Schreibmaschinen and Burobedarf Zeitung, Vienna, 
quoted the following from “Der Wirtschaft,” Prague 

rhe firm Vilim & Company, Prague, which sells several 
types of office machines, and also has the sale of the Mon- 
roe calculating machine, for considerable time had 150 


calculating machines in operation by the Czechoslovakian 


railroads. Last summer the ministry in charge of rail 
roads claimed that the calculating machines were not new, 
but rebuilt machines. The letter “R” on these machines 
did not indicate that they were rebuilt, but that they were 
reconstructed. The ministry was offered these machines, 
not at list price, but at lower prices in keeping with the 
character of the machine. The difference between list and 
the price at which these machines were sold was about 
$30.00 each. The railroad ministry has questioned the 
claim. The association of offic machine handlers held that 


so large an installation of machines should be sold 
cheaper than list price The reply was that the railroad 
ministry should be satisfied. 
—_$—» 
South African Ruling on “Printed Matter” 

The South African Printer and Stationer commented 
on what constitutes “Printed Matter.” The Government 
Gazette applies the term to any “picture or mark con- 
veying any meaning which has been produced on any ma- 
terial by impressing any other material thereon.” The 
Stationer calls for elucidation, for even the impression 
made by a rubber stamp must, in a literal sense, come un- 
der the heading of printed matter. Likewise, any type 
of duplicating machine becomes a “printing machine.” The 
editor does not think for one moment that such is the 
intention of the act. On the other hand it may be desir- 
able to bring these machines within the scope of the new 
bill when they are used, as they freely are, by some firms 
for gain and definitely in competition with the printing 
industry It is expected that these points will be ex- 
plained in due course. 

— 

Addition Planned to Russian Typewriter Plant 

Che Biiro Industrie reports that the Russian typewriter 
factory at Kasanj is to receive additions this year. This 
factory produces typewriters with roman characters for 
the offices of the Soviet union After the completion of 
the addition it is expected that the annual production of 
typewriters will be increased from 3,000 to 30,000 type 
writers 

> 
United States-France Commercial Treaty Needed 

Foreign Trade, the publication of The American Cham- 
ber of Commerce in France, urged that a commercial 
treaty with France is needed by the United States. Many 
attempts have been made to establish a regular treaty 
with France. Without it, American nationals are ham- 
pered in their trading, in a country which should be a gilt 
edge market for our products. 

—_~@— 
Racket Roils Los Angeles Councilman 

Che Los Angeles Times reported that Councilman Tat 
asked the city to buy him a noiseless typewriter. He said 
that the old machine in his office is worn out, and since 
he has to have a new machine, he wants to dispense with 
the racket. His plea was referred to the finance commit- 
tee, while Tate’s colleagues chuckled 

ee aes 
A One Man Power House 

Maurice Polack of Maurice Polack, Inc., Grand Rapids, 
Mich., representative of the A. B. Dick Company, Chicago, 
covers thirty counties in central Michigan. In spite of the 
size of the territory he makes all his calls personally. And, 


the reporter adds, he is making a success of it 























Will Soon Be 
Mid-Year 


ranstfer — 
‘Time 


and this is a reminder that we are in a position to 





it 














furnish you with equipment to hold your transferred 
correspondence or record cards. The seven kinds of 
Weis fibre board and binder board transfer cases illus- 
trated on other side, offer suggestions for equipment 
that will be both durable and economical. We shall 
be glad to talk with you to determine which of the 


seven will best meet your needs. 








Free Mid-Year Transfer Cireulars 
for your mail and package distribution 





Dealers The above text matter and opposite page made into 9 x 12 cir- 
culars, printed in the two colors, two sides, will be furnished with 
Read YOUR imprint here. Ask for Mid-Year Transfer Circulars, say 


how many and furnish imprint copy. 


This 
Monroe y cig Michigan 

















Cut the cost of storing important papers and records 
after they have been removed from active files, by using 


Sjz Eeonomy Storage Cases 


Made of heavy fibre board, and so constructed that 
you receive them folded flat, but are easily and 
quickly set up ready to use—no flaps, clamps or bands 

just snug fitting covers to keep out dust and dirt. 
Equipped with pulls to facilitate removal from shelves 
or stacks. Made in eleven standard sizes—for every 
office transfer need. Twenty inches long and high 


== ~ 


Ever want correspondence or record cards from’the file 
room in a hurry—then have to wait until someone un- 
piled a lot of storage cases before they could procure 
your papers? You can do away with this fuss and con- 
fusion by equipping your file room with the new type, 
pull out drawer 


fe Wizard Storage Cases 


You can always pull out the drawer that holds your 
records—pull them easily. And how you will appreciate 
the quickness with which transferred papers can be 
secured. Entire case is made from extra strong 


: enough to permit use of vertical guides with top tabs. 


: Ask for free sample. corrugated fibre board and are low in cost. 





Sf ia 
475 Line 
Document Transfers 





jes Sturdy Sixteen Card 
Transfers 
Made from extra heavy binder board 
and covered with a black and white 
marble paper, with removable covers, 
are long enough to take contents of reg- 
ulation card index file drawer and high 
enough to accommodate tabbed guides. 
Where shelving is available for holding 
transfers, these Sturdy Sixteens with 
the removable covers are recommended. 
Sizes to hold 3x5, 4x6, 5x8 and 6x9 cards. 





Telescope style, are suggested where 
no designated shelf space is available 
for holding the trays after being filled. 
Cases can be stacked one on another; 
the pull-out style allows drawers to be 
removed from shell without disturbing 
other transfers. Strongly constructed 
of extra heavy binder board and covered 
with black and white marble paper. 
Made for 3x5, 4x6, 5x8 and 6x9 cards. 


For holding folded papers up to 43" 
wide by 10" high. Made of extra 
heavy binder board, covered with 
black and white marble paper. Tel- 
escope style with back of tray 
tapering down to facilitate reference 
to filed papers. Twelve inches long 
outside. Just the thing for desk use. 





Where only a few transfers are required we recom-. 
mend this Nine Hundred Line. pom legge Scorn 
of extra heavy binder board, covered on outside with 
black and white marble paper; inside lined with 
white paper. Come knocked down, . in three 
inch high carton, but are easily and quickly set up 
without the use of any tool. Carefully creased and 
cut for assembling, reinforced at corners and folds 
with strong binding material. Two lengths in the 
Letter and Cap sizes—20 and 24 inches long. Invoice 
size is 20 inches long. Use the 24 inch for transferred 
material containing indexing guides with bottom eyelets. 


Sfe Pertection Transfer 


Here's a dust proof transfer of the Box File type, 
with flanged cover, wood back and front, extra 
heavy binder board ends and automatic catch on front 
lid. Outside covered with long wearing, hard sur- 
faced, green fibre paper. Made to hold correspon- 
dence size papers, 84x11. There are years and 
years of wear in this type transfer. 
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Columbia *MFRCHANDISING Will WIDEN Your Market! 





WHAT DO YOU DO 
WHEN 
YOUR SALES-GAINS STOP 


in typewriter ribbons 
and carbon papers? 





Ix ribbons and carbons it takes MORE than quality and MORE 
than price to WIDEN your market and your profits! 


Have you ever wondered whether you could increase this business? Has anyone ever 
shown you how? 


The Columbia representative who solicits your business is not merely a salesman but 
a sales engineer—not an order taker but an order getter—for you! He asks questions 
first—and for business afterwards—when he has definitely shown you some practical 
sales cooperation that gets business for you in an unusual way. 


Modern merchandising—the scientific analysis of sales and markets, is an important 
part of the training of every Columbia sales engineer. This training is all for your 
benefit. Ask us how you can benefit! 


COLUMBIA RIBBON & CARBON MFG. CO., Inc. 


Main Office and Factory Glen Cove, L. I., N. Y. 
NEW YORK PHILADELPHIA KANSAS CITY PITTSBURGH CINCINNATI 
NASHVILLE NEW ORLEANS MINNEAPOLIS CHICAGO 





*The Columbia policy of 

cooperative MERCHAN- 
: DISING for the dealer 
| combines the completeness 
and quality of the fore- 
most ribbon and carbon 
line, with a sales promo- 
tion service that utilizes 
modern methods of mar- 
keting. 





PINNACLE 


OLUMBIA 


Makers of “SILK GAUZE” and “PINNACLE” Qualities 
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UNDERWOOD STANDARD QUIET PORTABLE 
New quiet carriage return... New and easily accessible variable line 
spacer... New quiet and easier key action... New quiet shift key mecha- 
nism dutomatic Ribbon Reverse... Generally improved and more 
pleasing lines... Furnished in attractive colors and black. 


Retailing at $60.00 






@ A complete line of Underwood Por- 


tables, made by the largest manufacturer 
of typewriters in the world, built to Under- 
wood standards of performance and backed 
by the biggest campaign of advertising in 
ali Underwood Elliott Fisher history. Five 


popular models, retailing at from $33.50 


UNDERWOOD 











PORTABLE 


PRODUCT OF U.E.F. 


~ = — — 
. ~~ 
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UNDERWOOD 
; NOISELESS PORTABLE 
Ay Pressure printing type bar...Star wheel escapement... 
i New non-gilare, eye-resting keyboard... New composi- 
. = ; tion keys of black with white lettering... Chromium 
Ee plated parts...Variable line spacer...Lateral paper 
guide...Ribbon cut-out for stencil writing. 


Retailing at $64.50 








up to $69.50. Push Underwood Portables, 
Mr. Dealer. They RESPOND! 


Typewriter Division 
UNDERWOOD ELLIOTT FISHER COMPANY 


Typewriters... Accounting Machines... Adding Machines 
Carbon Paper, Ribbons and Other Supplies 


342 Madison Avenue, New York, N. Y. 
Sales and Service Everywhere 


LR 
(SEE BACK COVER) ww 
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Office Decorations a la Mode 

“The average man who has an office spends 84 per cent 
of his-working hours in that office, it is figured,” said A 
J. C. recently in “Under the Whispering Willow,” a depart- 
ment of the Topeka Daily State Journal. “And so the 
experts in office furnishings have adopted a plan whereby 
the worker must have surroundings as comfortable and as 
pleasing as his living room at home 

“In the first place these experts have frowned on photo- 
graphs, hung on the walls. ‘Out!’ they say—no photos 
of your favorite fishing stream, your favorite governor, or 
of little Jenny and Willy, grinning at the family dog. 

“The model office, the office with perfect appointment, 
they say, must have a carpet on the floor, only steel 
engravings, paintings or tapestry on the walls and must be 
lighted with bright colored globes. 

“Over at Crane & Company the manager, Charles L. 
Mitchell, has adopted the plan. He has both a painting 
and a tapestry on his walls. The painting, by the way, is 
a huge oil from the talented fingers of Dave Stirling, widely 
known artist known by hundreds of Topekans who visit 
Estes Park, Colo., regularly. Mr. Stirling lent this view of 
Mt. Baker to Colonel Mitchell as an exhibit.” 

nella 
Acco Canadian Manager Makes Interesting Tests 

Because a number of business organizations have been 
investigating the efficiency of hand operated paper punches, 
( F. Earle, Acco Products, Inc., manager in Toronto, 
recently conducted a number of similar experiments on his 
own account. His researches led to some interesting find- 
Ines. 

It was discovered that in the average office only two or 
three sheets are punched at a time and that a punch is filled 
to its capacity only on very rare occasions. This led to 
the conclusion that short drive punches such as the Acco 
require only a light finger-and-wrist action to punch holes 
in the average two or three sheet punching job. Thus in 
most cases it is not necessary for the operator to lift an 
arm or elbow from the desk while operating the punch. 

> 
Mimeograph “Makes” the Comic Strip 

“Just Kids,” a comic strip which is syndicated to news- 
papers all over the country, gave prominence to the Mimeo- 
yraph in a March release. The “Kids” have been playing 
at newspaper making, and appointing a staff. Suddenly 
they remembered that a newspaper requires printing facili- 
ties. What to do! A resourceful mother suggested that 
the Mimeograph used by the school teacher might be 
borrowed, which was done 

It is understood that the A. B. Dick Company has had 
comments from users and dealers from many parts of the 
country. One inferred that high diplomacy was needed to 
get this free publicity. Another thought it was a stunt 
used in the introduction of a new model. 

—>—_—_. 
Brockton Store in New Location 

The George T. Bailey business, conducted for many 
years at 42 Central street, Brockton, Mass., has been 
moved to a new store at 57 Main street, Brockton. The 
new store is 135 feet deep and has two large windows, 


providing greater opportunity for effective display of mer- 


chandiss¢ With new wall and floor cases and with busi- 
ness offices on the balcony, the interior of the new estab- 
lishment is unusually attractive Mr. and Mrs. Dextre 


Brown are co-proprietors of the business 
snanninnitiliiniianite 
Thought Stimulator by Oxford Filing Supply Co. 
The Oxford Filing Supply Company, 340 Morgan street, 
Brooklyn, N. Y., dispatched a mailing to dealers asking for 
their opinion on a suggested change in listings and dis- 
counts covering Oxford sliding drawer storage files 





* A more active market is ready for the Postindex 
agency. Under the new codes, visible files... as a 
factor of economy and efficiency . . . represent greater 
sales opportunities than ever before. 

New systems, more exacting systems, greater time 
saving systems are demanded by business today. 
Postindex, with its better control of facts and figures 
and its adaptability to new code demands opens the 
way to attractive profits. 

Sales records and performance records prove it. 
Examples! Big Publicity House transfers 5 records to 
one Postindex System; Retail Food Chain chooses 
Postindex for these reasons — greater capacity per 
unit, larger writing surface on card, portability of each 
book; Large Manufacturer buys Postindex Cabinets 
and Panels because of flexibility, compactness, ease of 
operation, larger posting area, low cost for expansion 
of system. 

These and hundreds of other examples give a pic- 
ture of the field that is open to Postindex Representa- 
tives. Let us give you this profit story in detail. 


(Coming to Buffalo? Why not visit the 
nearby Postindex Plant at Jamestown.) 
AGENCY DIVISION, THE POSTINDEX COMPANY 
JAMESTOWN, NEW YORK 
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Vertical File Jackets 


4 (No Flaps) 


Made of Heavy Document Manila 
in One-Piece Construction Style 


The Economy Filing Container 
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IN LETTER AND LEGAL SIZES 
With 1, 14% and 2-Inch Expansions 


























IN LETTER AND LEGAL SIZES 
Flat Style—No Expansion 


These File Jackets offer a cheap but efficient container 
for law briefs, correspondence, reports and other 
papers filed flat—not folded. 





Have your outside salesman show a dem- 
onstrating sample to State and County legal 
departments, also to file clerks, office 
managers, etc. We can print from your 
copy at a small additional cost. 











For samples, prices, etc., address 


Quality Park Envelope Co. 
11-116 Merchandise Mart 
CHICAGO 


Factories at St. Paul, Minn. 
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Year Book for Stationers & Publishers 
Board of Trade 


Che fifty-eighth annual report of the Stationers and Pub- 


lishers Board of Trade of New York for 1933 has just been 
issued Chis includes a list of officers, committees, past 
presidents of the Board and the annual report of H. W. 
\rmstrong, president [The Board is fortunate in having 


funds available to enable it to improve its services to mem- 


bers and to handle additional important work. A new typ 


of committee has been appointed for 1934 to simplify, coor- 
creditors. 


forth 


dinate and advance the handling of distressed 


Che president believed that the year 1934 will bring 
l 


a greatly improved service in several directions 
The report of the 


interesting and en 


detail 


secretary was 


couraging and went freely into the of the Board's 


yperations throughout the year 


Gordon Cameron, who has been secretary as well as 


treasurer of the Board for many years, has its work in hand 


probably better than any other man connected with the or- 
ganization 


1933 of 


previous year \ part 


The treasurer reported a profit for the year ot 
$1,098.70 as against $759.80 for the 
of this increase is made up in the amount charged tor de- 
preciation on furniture and fixtures. Allowing for the dif- 
ference referred to, the profit for 1933 would still be a little 
better than that for 1932 of $22, 
228.35. The 


779.39 in savings 


Che report shows assets 
n bank; $11,- 


Bond iny 


had $3,935.30 cash 


Board has 


bank and Liberty estments of 


$6,165.62 


Che booklet sent out by Mr. Cameron also contains the 


report of the attorney for the Board and a list of members 


and credit managers 


> 


[This report is one on which the Board should be con 


gratulated. 
iin 
Shaw-Walker Appoints New Dealers 
The Shaw-Walker Company, Muskegon, Mich., has 
swelled the dealers in times by the 


addition of the 


ranks of its recent 


following representative concerns, which 


have received the exclusive sales franchise from R. H 


McGowan, sales manager: 
Clarke & 
Company, Casper, Wyoming 


Utah: Owen, Inc., Watertown, S 


Galveston, Texas; Prairie Publishing 
\. Walter Stevenson, 
Dak.: The Fisher Office 
Liverpool, Ohio; Public 
Office Supply Company, 


Sales Company, Spring 


Courts, 
Oeden, 
Supply Company, East Oxford 
Oxford, N. ¢ Rom« 
MacCready 


ompany, Flint and Lansing, Mich.; 


Ledger, 
Rome, N. Y.: H. R. 
field, Mo.; R. P 


Lewis ( 


Roberts Printing & Stationery Company, Hutchinson, 
Kans.; Jos. Miller, Hammond, Ind.; Johnson Typewriter 
Company, Princeton, Ill.; Peck & Robbins, Gloversville, 
N. ¥ 

> 


School Slate Plant Damaged by Fire 


\ fire loss of $125,000 was suffered March 21 at the plant 


of the Pennsylvania Natural Slate Blackboard Company, 
\llentown, Penna. There were about 30,000 feet of fin 
ished blackboard slate ready for shipment in the storage 
house This plant is operated by Morris L. Bachman, 
Slatington, and John N. Bachman, Neffs Che plant has 
been improved since the Bachman brothers bought it 
iT 1929 


<j 


Graff Company Moves New York Office 

The George B. Graff Company 
York City office to 321 Broadway 
fective April 16 The office is 
Charles W 


quarters in 


New 


became ef 


has removed their 

This Move 
under the direction of 
Lipman, who will continue to make his head 


New York 


ssible to members of the 


and will be glad to extend every 


urtesy p trade 
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Try this New tune on your cash- 
register! It’s an overnight hit 
with Stationers all over the 

country! A New American-made 

Nickel Columbus pencil, made in 

five popular degrees of the fam- 

ous A. W. Faber lead.. Packed in 


New boxes, all beautifully litho- 
graphed in four colors... Adver- 


i e | tised right on your counter by 
“i ; colorful New Display. And this 
' bright little counter salesman 
, comes FREE with every order. 
4 FROM A. ‘ABER, Ine., NEWARK, N. J. 


The Ideal Commercial Pencil 
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ACCO 












What do you consider the most important features in any line 
you are asked to sell? 


KNOWN REPUTATION? Acco has it! 
RECOGNIZED QUALITY?—-Acco’s is! 
DEMAND BY NAME? Acco enjoys it! 
GROUP SALES APPEAL? Acco insures it! 
SALES COOPERATION? Acco gives it! 
COMPLETENESS OF 


THE LINE? Acco’s is greatest! 
REFERRING INQUIRIES 

TO YOU? Acco does! 
REPEAT BUSINESS? Acco gets it! 
FAST TURNOVER? Acco speeds it up! 
BETTER PROFITS Acco makes them! 


On every account the ACCO Line stands out as a leader. For over 30 

years Acco has concentrated on making products for paper fastening and 

paper holding and in seeing that the dealer in Acco Products made money. 

The result is that Acco dealers know that it pays to concentrate on Acco 
the line with more PLUS features. 

Figure it out for yourself—and then send for the ACCO catalog—-push 


the line that pays. 


ACCO PRODUCTS, INC., 24th St. & 39th Ave., Long Island City, N.Y. 
Canada: Acco Canadian Co., Ltd., Europe: Acco Co., Ltd., 18 Whitefriars St., 
454 King St., W., Toronto London, E. C. 4 

















ACCO PAPER FASTENERS 


AcCO Speed PUNCHES 


Finger-tip Action 














Unlimited 


Capacity If Filing Supplies are important enough 


to deserve a special issue of Office Appli- 
ances they’re important enough for careful 
thought when you're picking the right line. 


ACCOPRESS BINDERS I AT RCT TTT ACCOBIND FOLDERS 
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New Marketing Methods for Eaton Social 
Stationery Lines 

In a letter to the trade, the Eaton Paper 

formerly Eaton, Crane & Pike Company, Pittsfield, Mass., 

states that it will market its social stationery lines under 


orporation, 


the following arrangement: 

The name “Eaton” will be applied only to rag content 
papers, the name “Pike” will be applied only to sulphite 
papers, and “Eaton’s Highland” will be extended so that 
it presents a complete line in four fine papers, laid and 
ripple having been added to its linen and vellum 

“Eaton's Highland” papers will be designed especially 
for those outlets which must restrict their social stationery 
lines to small but representative stock. These papers will 
be available direct and through adequate, though restricted, 
wholesalers 


a 
1934 Office Equipment Register Out 


Another useful valuation schedule for used mechanical 
y the Reliable 


office equipment has just been gotten out | 
Typewriter and Adding Machine Corporation of Chicago. 
This consists of four price lists in a convenient folder suit- 
able in size for the pocket. Section one of register No. 
795 includes adding and calculating machines. Section two, 
a separate pamphlet, deals with used typewriters. Section 
three is a valuation schedule of billing and bookkeeping 
machines and section four includes addressing, dictating, 
duplicating and stamping machines 

These registers became effective on April 1. Each one 
is priced at $1.50, but a lower proportionate price is an- 
nounced for the set 

— 
Schaarmann Typewriter Company in New 
Quarters 

Recently the Schaarmann Typewriter Company moved 
from 208 North Neil street, Champaign, Ill., to 119 West 
Church street, which is characterized as “one of the most 
traveled streets in the city.”. The Schaarmann organization 
has been in the typewriter and office equipment business 
for fifteen years. It is now carrying a complete line of 
typewriters, adding machines, and office equipment and 
has exclusive agencies for Royal typewriters and Victor 
adding machines. Portable typewriters and rebuilt and 
used machines of all makes are also included in its lines. 
Among the filing equipment lines handled by the company 
are Y and E, Aurora and Shaw-Walker 

— 
New Deal Typewriter Company Changes 
Ownership 

Che New Deal Typewriter Company, 316 North Ervay 
street, Dallas, Tex., formerly owned by the late Guy R 
Curtis, has been purchased by Walter W. Haseloff, who 
was connected with the Underwood Elliott Fisher Com- 
pany for many years and is thoroughly familiar with the 
typewriter business. In continuing the business, Mr. Hase- 
loff carries a complete line of rebuilt and used machines, 
a well equipped service department. 

a 

Dalrymple Business Is Moved 

Early last month Edwin H. Dalrymple, formerly located 
at 41 North Fourth street, Easton, Penna., moved his sta 
tionery business to the building at the corner of Fourth 
and Church streets, where he is now operating under the 


and supplies, and has 


title, Dalrymple Stationery Store 
os 
Duluth Firm Retires 
A. A. Quelette, in a recent letter to Office Appliances, 
states that the firm of Ouelette & Company have retired 


from business. 





NATIONAL 
DISTRIBUTION 





Inked ribbons and carbon paper for every purpose. 


Exclusive dealers and stationers who desire to 
build successful distribution of carbon papers and 
typewriter ribbons with the assurance of satisfied, 
permanent customers, as well as dependable profit, 
will find the outstanding quality and extra points 
of value built into OLD DUTCH LINES will pay 
big dividends in consumer confidence and attending 
good will. 


Old Dutch Line of carbon papers and inked 
ribbons are engineered to meet a broad spread of 
consumer requirement and price range. We have 
scientifically allocated each quality number of 
carbon in formula charts as to weight of tissue, 
strength of write and price range, which will enable 
your sales organization to readily prescribe the 
correct quality for a given requirement, thus 
rendering a superior service which builds good will, 
wins repeat business with attending profits. 


If there isn’t an Old Dutch dealer in your city, 
write for details of dealer franchise. 


i ~= 





OLD DUTCH CARBON & RIBBON CO. 


\S 70-4 ab ob - 50 © 2A © OF We ob ob - 
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ST LOUIS, MO. 
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Ash- 
Away 
SMOKE 
STANDS 


Empire $7.50 


Trophy $5.00 


quick to perceive the many ad.- 
\ simple 
disappear 


Office 
vantages of these useful, 


executives are 
attractive stands. 
pressure on the key the deposited ashes 


airtight receptacle, cannot seatter nor blow 
Fumes, fire hazards, cigarette burns, etc., en- 
eliminated. All metal construction, easily 


emptied in a few seconds. Choice of several colors, 


into an 
around. 
tirely 


chromium trim. 


Victory $2.00 Ideal Stand $1.50 & $1.7 




















Stationers and office furniture 
dealers are in position to add 
materially to their profits with 
these popular items. Try a few 
in your display and you'll be 
surprised at how 
Send 
your order or write for illus- 
matter and 


pleasantly 
quickly they will be sold. 


trated 
trade discounts. 





descriptive 
Ideal table 75c & $1.00 


The Nagel-Chase Mfg. Co. 


2813 N. Ashland Avenue Chicago, U.S. A. 














on the road to recovery He 
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Useful Book on Selling 


hundred twenty-eig 


e 
\ new handbook of one t pages on 


“Steps to the trom 
Chicago and New 


Dartnell 


selling, entitled Order,” recently came 
Dartnell Corporation, 
Aspley, editor of the 


publications 


the press of the 
York Phe 
advertising 


%k is of coat pocket Size 


author is J. ¢ 
sales and 
Che bor 
e€ point Phe 


Its stvle is terse and to 


conclusions are epitomized by diagrams 
double 


handbook is distin 


and illustrations on sheets tipped in 
littl 


avoids giving 


In effect, this guished by the 


things to which it paramount position, as 


well as by the 
hackneved The old standbys of 


assumes that the 


sense of newness it imparts to ideas not so 


advice to salesmen are 


mentioned, but the author reader pos- 


sesses the intelligence necessary to enable him to avoid the 


more obvious mistakes of personal conduct 
here and there from the 


here are pertinent selections 


handbooks of such widely known concerns as The 
Register Company, Addressograph-Multi 


\utomobile Company and 


sales 
National Cash 
graph Corporation, the Chrysler 
other concerns 

to help the 


Order intended 


preparing to sell,’ 


“Steps to the is primarily 


man who is says the foreword, “but 


it should prove equally valuable to the veteran salesman. 


access to proven methods which America’s 


most successful salesmen have 


It gives him 
found sufficiently effective 
as the standard for 


to warrant their company using them 


the entire organization.” 


The book 


is priced at one dollar cloth; $1.50 leatherette 
—>—- 
Pacific Northwest Notes 
Western Stationery Company is the name of a new store 
Bend, Ore 


supplies as well 


opened by Phil Denu, formerly of Minnesota, at 
in the O'Donnell 


T¢ atured, along 


building, where office 


stationery are with books and supplies for 
school. 

¢ ¢ 
taken by the Sliced 
Exchange 
featured 


New recently 
Wood Corporation of 


thin slices of wood ars 


were 


Seattle in the 


headquarters 
Railway 


building, where the being 


Offices were previously located 


Seattle 


in new stationery uses 


in the Rainier building 


* * 


Northwest, calling on the ofhce ap 
and stationery houses of the region 
April by Ralph D 
tive of the Automatic Pencil Sharpener ( 
Ill. On recent trips in the Western region he has found 


in business.—C ML 


\ trip through the 


pliance , is being made 


late in Buckley, the western representa- 


ompany, Chicago, 


marked increase 


a 
New Orleans Firm Combines House and Office 
Furniture 
Mathews Brothers. 528 Baronne street, New Orleans 


household furniture with office equipment, 
built up a steady business in office 
handles both new and used 
Its ec 


furniture, 


La., combine 


and have furniture for 
many years. This company 


including refinishing rverage of the 
field 
cales, cash 
tans, etc The ofthese 


\. A. Justrabo 


othee turniture, 


fice equipment includes fixtures, store 


fixtures, registers, lighting fixtures, electric 


furniture department is directed by 


buyer. 
>: 


Mr. Crayston Regaining Health 


lr. R. Cravston, general manager of the Dictaphone Sales 


Corporation Ltd., and president of the 


Toronto, Canada, 


Canadian Business Equipment Manufacturers Association, 


who suffered a nervous breakdown some weeks ago is now 


is still « fined to his home 


but is making good progress altho he aan will not be 


able to be at his plac of business for some weeks to come 
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STYLE “A” 
One Button 















STYLE“B” 


TwoButton 













With Index 


Tab 


USED For... 


Checks . . . Deposit Slips Bill 
Stubs .. . Toll Tickets Sales 
Slips . . . Charge Slips Time 
Pickets Vouchers Receipts 


all similar types of records and 
papers 


USED By... 
Banks . Investment Houses 
Public Utilities City, 
County, State and Federal Offices 
Manufacturers Railroads 
Dairies by any bank or busi 
ness office wanting convenience in 


storage filing 


Stores 

























String BINDERS . . . 


No Tying Necessary. 
New Promo- 


We 





For Packaging Records and Papers. 
Three Styles. Highest Quality Materials. 
tional Campaign Starting. Worthwhile Discounts. 
Have an Interesting Proposition to Make to You. 





* * 





* 





button, two button, and 
They are used to 


IBERTY String Binders are made in the three 
| ie styles shown — one 

tabbed, right or left position. 
package checks, deposit slips, sales slips, charge slips, 
bill stubs, toll tickets, and numerous other records. 
Virtually every office having storage filing to do is a 
prospect. As to sales possibilities, a large railroad buys 
in 15,000 lots. Many banks and business offices are 
buying in lots up to 5,000 or more. The purpose of 
these binders, of course, is to replace ordinary string, 
rubber bands, straps and wires—which are either un- 


satisfactory or expensive. 





For many years, a large number of 
’ stationers have been selling these 
Some months ago we 


A Proved 
**Live Line’ 
binders. 
made our first move to promote the line aggressively. 
Sales have increased so markedly that we are now ready 
to release our complete campaign, including national 
advertising, distribution of samples in LIBERTY Stor- 
age Box cartons, advertising folders like that shown 
below, and aids for salesmen. It is fair to expect that 
inquiries and orders will be received by every stationer. 









LIBERTY String Binders are not 
carried in stock. They are made to 
order in any size wanted and may 
be plain or printed as desired. Note 
the types of printed binders shown 
Plain cards for backs, same size as 
the binders, are also available. For 
convenience in handling and filing 
such papers and records as are listed 
on this page, LIBERTY String 
Binders are one of “The biggest 
little things you can buy.” 


You Are Invited ... 


Every interested stationer is invited to mail the coupon 





for full information. We are very confident you will be 





able immediately to cash in on our promotional efforts 
and that this additional line will prove satisfactory to you 


both in sales and profits. Be sure to mail the coupon today 





BANKERS BOX CO... INC.. 
536-538 8. Clark St... Chicago, Ill. 


Count us in on LIBERTY String Binders. Send us your full proposition. 
Naturally we want to take advantage of the promotional work you are doing. 
We also want a supply of advertising stuffers (shown in coupon) . . . will be 
enough to cover our list. 









Name 







Address 


Attention of 
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STYLE INTEREST 


makes for 


SALES INFLUENCE 





SPECIALLY true of this Myrtle 3800 


Queen Anne Executive Series is t 
Style Interest to the buyer, who today 
discriminating between the average a 


he 
is 


nd 


the distinctive, between price and appear- 


ances, between price and value. 


And, as with all Myrtle Desks, buyer in- 
terest does not end with Style alone, but 


is held by Quality, in keeping. 


oEsks 






fo) 
1 "3S Yeo 


DESKS 


MEMBER GOOV 


MYRTLE 





WE DO OUR PART 


MYRTLE DESK COMPANY no 





HIGH POINT 
RTH CAROLINA 
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“Coals from New Castle” 

Printer’s Ink headed “Coals from New 
on the mental attitude of the popula- 
\ big Ohio city turns out half its street 


An editorial in 
Castle,” 
tion of two cities 
and further to reduce public expense, 
municipal takes its political 
hands and cuts ash collection to twice yearly. 

And not far to the west, just beyond one interstate boun- 
dary, the community of New Castle, 
shunts them into a siding, and links their boilers 


commented 


lights: a courageous 


administration life into its 


Ind., rents five loco 
motives, 
to a manifold, so that they may generate steam for an in- 
dustrial area which hums with an awakening. 

Thus industrial recovery takes on the characteristics of 
a malady in which the major symptom is a rash of con- 
trasts. 

Metropolitan centers face the problem of picking up the 
slack in relief the Civil Works Administration 
ceases to administer; and New Castle takes over railroad 
ot 


work as 


cabooses to provide sleeping quarters for an onrush 


workers 
do a_ business 
In New Castle, 


transient 


Elsewhere printers and stationers still 
fairly brisk in signs that read “For Rent.” 
the Hotel Plaza has been turning away 
and “doubling up” not because by crowding 
they heat and but 
quarters everywhere full. 

In New Castle, pay day is like a Yukon Traffic 
policemen ride herd on lines of depositors at the banks. 


guests: 
families are 


can save rent, light, because living 
are 


rush. 


And why all this? 

New Castle, too busy to meditate much 
inclines to credit the Blue Eagle and cites the three shift 
full force crews at New Castle’s Chrysler motor plant and 
the factories of the Ingersoll Steel Disc Company, Hoosier 
Cabinet and The Perfect Circle Company 

Depending upon our politics, we who view the phenome- 
the outside may attribute New 
sance either to the New Deal or to what the Republicans 
are beginning to call “normal economic development.” 

But, whatever the cause, we all, regardless of political 
bias, shall be blind indeed if we fail to see, not only in the 
resurrection of New and symptoms 
throughout the body of business, a prognosis of returning 
health 

Our corporations report increased operations. 
chants better and faster 
people are buying shoes and clothes and automobiles; 


about causes, 


non from Castle’s renais- 


Signs 


Castle, but in 


Our mer- 
Our 
and 


report sales collections. 
they’re buying paint and wall paper and rugs and linoleum 
And quality consciousness, long stifled, is stimulating 
nerves that to the pocket book. Says Theodore 
Steinway, whose name means pianos: “Our own firm has 
shown a March total 170 per cent over our volume for 
March, 1933.” 

We shall be sensible if we discount forecasts of a bbom— 
and forecasts of that kind are scarce. 

We shall do well to remember that, compared with New 
York, or Chicago, New Castle is small 

We shall do well to remember that one Indiana city can- 


lead 


not be expected to spread prosperity from ocean to ocean 
But we shall do well to remember, also, that, although a 


single swallow doesn’t make a summer, one bluebird is 
enough to herald the coming of spring. 
—p_-— 
New York Stationers Celebrate Fortieth 
Anniversary 


Jaques & Company were forty years’ old recently. They 
are among the well known stationers of the city of New 
York. 


On March 1/7, 50 


1894, they opened their first store at 
East Forty-first street. After eight years, they moved to 
125 East Forty-second street, and in 1912, when the build- 


ing was about to be demolished, they removed to 116 East 
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JOHNSON 
POS-CHAIR 


serves all 


office 


workers 







re Ren 


Patented 
No. 1720KK 





There is a Pos-Chair to meet every 
working requirement of every office 
worker from telephone operator to exec- 
utive. 

Pos-Chair embodies all principles of 
correct and comfortable seating. It does 
not “‘straight-jacket”’ the user but gives 
flexible body support in all sitting posi- 
tions. 


Detachable leather cushions can be fur- 
nished if wanted. 


Pos-Chairs eliminate body strain and 
fatigue—just one reason why so many 
large corporations find them a profitable 
investment. 


Pos-Chair is but one of Johnson’s com- 
plete lines of chairs for use in general 
offices, Court Houses and other public 
buildings. 


Further information on request. 


JOHNSON CHAIR CO. 
4401 West North Avenue 
CHICAGO, ILLINOIS 


Canadian Representative 
Preston-Noelting, Ltd., Stratford, Ontario, Canada 
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The order is always 
in the bag if you are 
handling 

And there is a good reason 


We have assembled a line of filing 
supplies to meet all the requirements 
of the dealer. We make what you 
want instead of trying to sell you 
what we make. 


Of uniform good quality—priced com- 
petitively—GUSSCO filing supplies 
bring good profits to every dealer. 


Write for 
samples, prices 
and catalog. 









and now 


TRANSFILE 


presents a follow block! 


TRANSFILE leads again. 
steel reinforcement—First with steel 
roller bearing drawer suspension 
and now a simple, effective Follow 
Block. So the TRANSFILE becomes 
a complete, serviceable, economical 
filing unit--strong and durable with 
all the advantages of a regular office 
file at a fraction of the cost. 
TRANSFILE makes a real hit’ with 
your customers. Get a sample now! 
TRANSFILES ARE MADE IN TWO STYLES 
REGULAR and SUPER-TEST 


First with 


gf Guide System & Supply Co. 


335 Canal St... New York 


-In the bag 
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Finally, the company erected its own 


Forty-fourth street, in 
floors. The 
Pershing Square build 


1924 


Fortv-first street 
twelve-story building at 202 East 


which they occupied two entire company s 
stationery business is now in the 


ing, 125 Park avenue That was established in 


> 
Typing Student Waxes Poetical 
\llan Poe’s poem, 


In tl Edgar 
‘The Bells,” Miss Florence Shepard, a typewriting student 
in Miss Sylvia Leao’s Pan American School, Richmond, 
Va., wrote a poem entitled “To a Typewriter.” A copy of 
L. N. Cooke Safe & Lock 


It is quoted below 


e meter and rhythm of 


the poem was sent us by the 
Company of Richmond 
Oh, the steady tapping, 


kevs, kevs, keys, 


Like a musical retrain 


tapping 
On the 


Chat but gives the hearer pain 
Is the always tapping, tapping 
On the keys 

Like the ever rolling of the 
Drums, drums, drums, 

Is the tapping on the keys 

Krom which soothing quiet flees 
Oh, the pounding noise advancing 
From the keys! 
Like a poet with his poems 
Seeing light quite bright, 
Like the thunder in the rain 
Comes this too familiar strain 
\s some dunce attempts to writ 


On the keys 


Chere’s a certain tascination 

In the kevs, kevs, kevs, 

And | watch them with delight 
As they spell the phrases right 
There’s no doubt there’s fascination 


In the keys. 


> 

Bailey Now Manager of Buffalo “Elsie” Office 
Alvan E Worcester, 
Mass., office of L. ¢ [ypewriters, Inc., 


has been appointed manager of the 


rormer 
Smith & Corona 
Buffalo otmce ot that 


Bailey, manager of the 





ALVAN E. BAILEY 


\. M. Baker who was recently named 
as traveling representative for the 


Mr. Bailey 


1928, becoming a salesman in the Worcester branch. 


company, succeeding 
portable division 
entered the Smith-Corona organization’ in 
Later 
he was made manager. In both positions he made an un- 


usually good record. In 1932 he won the president’s cup 
contest and also the H. W. Smith special contest for Divi 
sion 9. 

Mr. Bailey is a native of Des Moines, Ia., and was edu- 
cated in the Des Moines public schools and Des Moines 


university. 


= i - 
Golden Anniversary of Bookseller and Stationer 
The Bookseller and Stationer, 


fittiet! 


Toronto, celebrated its 


anniversary with its March issue 
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Flowers to the Living” 


Qur morning mail recently brought us the letter reproduced in part below. 
Such unsolicited testimonials are evidence not only of the excellence of and 
continual demand for the Oakville Yellow Box Line, but also of the trade’s 
approval of Oakville Policies. We are extremely grateful to the trade for this 
spirit, and for their appreciation of our efforts: To produce the best products 
in the field; to help merchandise them in the most profitable manner; and 


to cooperate in every way possible with the trade. 


a bratie ” : rnia 
San Francisc?» Califo 


Gentlemen:  re-errange- 
cKs 


, inee- 
Oakville 1+ ¢ Oak 
both know the quali ai thon to 
AS Wis the bests but 20 and the 
e oods 4 so neatly pe 


, ar is 
hight the 4p that 
attractive par hardly sell cl+p 

es they | 
mt an Oakville- of shelf 
| The put aay of ye-merc . on mmonplace 
ateere Fs hes even Ws the no® 
a big tac , 
of items- pecause We 
is letter oe 
ite you this the Living 
ae ae flowers es caskets of 
believe Po placi them on 
rather 
the deceasets " 


OAKVILLE COMPANY DIVISION 


SCOVILL MANUFACTURING COMPANY 
WATERBURY CONNECTICUT 
Utility Gifts of Metal 


Pins, clips, fasteners, thumbtacks, Tak-a-Pins, etc. 





WE Do ove maeT 


Retailers find many advantages in 
standardizing on the Yellow Box Line 





of stationery items. The line covers 
. NEW YORK CHICAGO SAN FRANCISCO 
a wide range—allows one order for 


many items. A quality line, a real 
profit line, it brings satisfied cus- 
tomers wherever it is sold. 
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THREE LEADING FLYERS 


BUILT FOR YOUR STANDARDIZATION 
ACE *6°° PILOT *4° | CADET *3° 


Built to Last Built to Give Small — Sturdy 
a Lifetime Years of Satisfaction Inexpensive 














Hardened to i 
Give Lone Life ALL STEEL CONSTRUCTION ony 
(NO CASTINGS) 
GUARANTEED JAM-PROOF —GUARANTEED PERFECT OPERATION 
ONE SIZE STAPLE FOR ALL MACHINES 






















Genuine ‘*Ace” Staples 
Make Satisfied Cus- 


tomers and Guarantee 


ACE price 86.00 


Your Repeat Business. 


CADET STAPLES 
Made in Packed 2500 per box 
A. 


No Hinged Door. 
No Front Plate, 
No Opening, 
Your Guarantee 
Against Jame 





NY 


Loads 210 
Standard Staples 


Weight 20 oz. No Hinged Door, 


No Front Plate, 
No Opening, 
Your Guarantee 
Against Jams 





DEALERS 
Do Not Delay Writing 


CADET 


S »S T 2se c « 
for Samples of These tine ae inae 
High Quality Stapling Standard Staples 

Weight 14 oz. . . 
~hi >< o Hinged Door. 
Mac hine - No Front Plate, 
No Opening, 
Your Guarantee 
Against Jams 





wit Do ove meer 


ACE FASTENER CORP. oe ern 


Standard Staples East of 


3415 N. Ashland Ave. CHICAGO, ILL. Weight I1 oz. Rockies 
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Barkley & Co. Issue New Price List 
An list of filing supplies which became 
effective 
Barkley 
517 South Jefferson street, Chicago. 
Price List No. 334, and fulfills the functions of a catalogue 
as well as those of list. It contains twenty-one 
pages of useful information for stationers. 
firmly bound in limp covers, ornamented with a design in 
blue, and the size over all is 11% by 8% inches 
Among the lines listed are Duratex, Tuftex and Leather- 


attractive price 
on April 1 has been issued to the trade by C. L 
& Company, manufacturers of filing supplies at 
It is designated at 


a price 
The pages are 


ette folders in ivory, blue, green, gray, canary, orange and 
brown; Redropo and Double Top folders, the Findit sys 
tem, machine posting indexes, metal tabs, guides in special 
the Barkley 


sizes, labels, pressboard vertical file folders, 


fastener, etc. 


Filing supplies are classified under such headings as 
Folders, Vertical File Guides and Card File Guides. 

Price List No. 334 shows cuts of each individual height, 
grade and tab position, with the price opposite each cut 
The same procedure has as far as possible been followed 
in listing guides. Indexed vertical file guides and blank 
vertical file guides in several different grades and styles 
of tabs are shown. Two facing pages show indexed and 
blank guides in letter, legal and invoice sizes, made of ma- 
nila and pressboard, with metal tabs, plain tabs and cellu- 
loid tabs. 

Che same plan is followed in listing popular sizes of card 
index guides, indexed and blank guides being shown in all 
colors and grades of tab 
The company has tried to simplify the job for the sales- 
man and the buyer and will welcome any suggestions for 


improvement, 
The price list has a thumb index for convenience in find- 
are either 


ing the several divisions. These thumb indexes 


plain or in the colors above named. 


wataitiiiniia 

New Southworth Representative in Chicago 
Herbert J. Walsh has been placed in charge of the Chi- 
cago warehouse of the Southworth Company, manufacturer 
of typewriter papers. The territory which 
includes the Middle West and the South. Although he was 
this new connection just a month ago, he has 


he will cover 


moved to 





H. J. WALSH 


middle western cities and three re- 


National Stationers Association. 


covered a number of 
gional conventions of the 

Mr. Walsh’s first experience in the office equipment field 
consisted of seven years with the Corona Typewriter Com- 
pany. Later he joined the sales force of the Van Dorn 
Iron Works Company selling the Van Dorn files to dealers. 
The first of the year Mr. Walsh took an extensive trip with 
Paul Cheney, sales manager of the Southworth Company, 
East 
He has many friends among the dealers. 


which gave him contact with dealers in the and in 


the South 
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Feature No. 


i 


i) 


CEN-TR-KOTED 


**The Carbon Paper that combines 
every Modern Idea”’ 


Miade 
of the finest 
Imported 
Tissue 
in the world! 


Here is a carbon paper that will “Repeat” and 
“Repeat” and “REPEAT.” Samples will be sent 
you upon request. 


GRAND PRIZE 
CARBONS and RIBBONS 


PACIFIC CARBON AND 
RIBBON MFG. CO. 
J. FRANCIS O'CONNOR, Pres. 


Head Office and Factory: Ph 
1451 Harrison St., San Francisco, Calif. 


Chicago Office: New York Office: 
608 So. Dearborn St. 42 Exchange Place 
Boston Office: Los Angeles Office: 
66 Franklin St. 406 So. Main St. 
Denver Office: Atlanta Office: 
1030 15th St. 503 Volunteer Bldg. 





Send for BOOKLET 
WRITE FOR YOUR 
COPY OF “CARBON PAPER 


FACTS” Containing interesting data concerning the 
manufacture and use of carbon paper and typewriter rib- 
bon—this booklet will help to increase your sales It’s 
free and yours for the asking. 4 
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Thirty Years of Calendar 
Supremacy is our Guarantee 


of QUALITY and SERVICE 
PERFECTION DAILY 
REMINDER 

JUMBO GEM | 
GEM ys 
PERFECTION .< 
DESKAID ~~ 






"PERFECTION 
DAILY REMINDER" 





The MOST 
COMPLETE Fe 
line on the 

market for 


1935 





NO. 50 "PERFECTION" 
. 4 


KA sre 


ana 





"GEM" 


DEFIANCE SALES CORP. 


72 SPRING ST., N. Y. C. 
The CALENDARS in the BLUE BOXES 
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New Catalogue of G-W Visible Record Equipment 

An attractive and useful catalogue of visible record 
equipment has just been released to the trade by the Globe 
Wernicke Company, Cincinnati, Ohio The catalogue not 


nly describes in detail many items that are included it 


this line, such as cabinets, tables, stands, storage cases, 
panels, books, safes, etc., but also shows a large number 
1 practical applications. 

“We believe visible record equipment offers tremendous 
possibilities for dealers to increase their sales and profits,” 
states J. S. Sprott, vice-president and general manager of 
the company. “It meets the requirements of modern busi 
ness by providing essential facts instantly, with a minimum 

f work and expens¢ In each community there is a vast 
market that has hardly been touched. Sales of visible rec- 

rd equipment by Globe-Wernicke dealers are showing a 
marked increase as business conditions improve 

In connection with the new catalogue, dealers are re 
quested to ask their prospects to make this simple test 

Check your sales, stock, accounts receivable, and 
purchase records with the questions asked below 

Do they measure up? Then apply similar searching 

questions to all your other records 

Do your sales records actually increase sales? 

Do they show which customers have stopped buying? 

\t the time they stopped: Which customers 
are not buying your complete line? Where to look 


for new trade connections? Territorial possibili 
] 


ties Which prospects warrant special sales 
work What business produced by salesmen: 
How much by mail? 

\ copy of the new G-W visible record equipment cata 


logue will be sent upon request 


> 





ROYALITES GET BIG BUSINESS IN BROOKLYN Sales organization of 
W. B. Faustmann, Brooklyn, N. ¥Y Royal distributor Left to right 
James Doyle, manager; Walter B. Faustmann, Harold Webster and Ter 
rence McGovert 
> 


Association of German Fountain Manufacturers 

The Association of German Fountain Manufacturers 
Verband Deutscher Fullhalterfabriken) was organized 
March 7 on the occasion of the Leipzig Trade Fair. The 
roposition was that the entire profession of fountain pen 


manufacture in Germany join to include their trade and 


business interests The board of directors comprises 
Messrs. Dziamber (Montblanc Hambure: Grube (Ka 
weco) Wiesloch:; Dr. Soennecken, Bonn; Quaas (Sing- 
witz Zorn (German-American), Munich: Dr. F. Stahl, 
syndic, Karlsruhe i. B Our information is from Buro- 


Bedarf Rundschau, 











aa 
* 


NVA 





IDNAGHT 





THIS IDEA 
IN CARBONS 
HAS WORKED 


\ ee 
\,% * 


ARTER’S Midnight Carbon ‘‘clicks.”’ 

It steps right out ahead of its less 
dashing sisters in the user’s memory. 
And its identifying personality is coupled 
with solid quality . . . clear-cut copies, 
long wear, freedom from smudging. Its 
gay design attracts attention. Its solid 
merit asa high-quality carbon keeps users 
coming back. 3 colors, 3 weights. 


Stock the Carbon that sticks in the 
memory. The Carter’s Ink Company, 
Boston, New York, Chicago, Montreal. 


(@urters 
MIDNIGHT 
CARBOSMS- RIBBONS 
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You do not need to be a Sys- 
tem Expert to sell the Oxford 


Speed-Index 


Our drawer-unit idea, an Oxford orig- 
ination, allows you to prescribe the 
exact subdivision your customer re- 
quires, simply by ordering a com- 
plete outfit for as many drawers of 
correspondence as will be filed. 
Customers who buy the Oxford 
Speed-Index come back to you year 
after year at transfer time for re- 
placement of Oxford individual name 
folders and Oxford miscellaneous 
folders. 

A correspondence filing system in- 
stalled today brings you tomorrow’s 
folder business. Install the system 
that provides rapid, easy, and eco- 
nomical filing and finding — devel- 
oped to its highest efficiency in the 
Oxford Speed-Index. It is a life-time 
system, adaptable to expansion, sim- 
ple yet thorough, priced to sell and 
“asy to sell. 








Oxford folders 
for specific 
systems 























certain positions. 
these system folders in stock 
ferent numbers are listed on page 5 of 











SR 3 ONO Se Le NEP SORE SEA ROPER RTS 


* 


ea Tea Bets te ‘ ~is 
= Bie Me te ee Sy 
Josepn K 


Above: The Oxford 
Speed-Index ar- 
rangement was de- 
termined by a sci- 
entific study of the 
mental and manual 
processes involved in 
filing and finding. 


The filing systems 
of other manufac- 
turers require 
folders tabbed in 
Oxford carries 
23 dif- 


the Oxford catalog. 

When a prospect asks for one of these 
special system folders, offer merchan- 
dise instead of apologies. You can do 
it with the complete line of Oxford 
folders. Send for samples today. 


OXFORD FILING 
340-A Morgan Ave. 








Qied SPEED - INDEX 
wors ™ connesromsencs Ine 


me test 





. 

A Counter Display 

Package that SELLS! 
The Oxford Speed-Index one- 
drawer correspondence filing out- 
fit, complete with guides, folders. 
miscellaneous folders, and bulk 
correspondence folder, is packed 
in this attractive display con- 
tainer. Send us your order today 
for one Oxford SO-225 corre- 
spondence filing outfit, put it on 
your counter, and see for yourself 
how easy system selling can be. 


SUPPLY CO. 
Brooklyn, N. Y. 


—_—__ 
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Royal Typewriter Company Has New Offices in 
St. Louis 

Spacious and handsome new offices have been taken by 

the Royal Typewriter Company, Inc., at 116-120 North 

renth street, St. Louis, Mo., in the growing business sec 


tion of the Missouri metropolis. The new offices are con 





MANAGER L. E. WHITE OF THE ROYAL ST. LOUIS BRANCH IN HIS 
OFFICE IN THE NEW ROYAL HEADQUARTERS IN THAT CITY.—Here 
Mr. White is dictating to his secretary a letter on Quota Month, which 
went over big at the St. Louis branch The secretary is Miss Martha 
Westhold, who is also St. Louis news correspondent of the Royal Standard 


venient to every business territory, and greatly improved 
shipping facilities are available. 

Manager L. E. White is delighted with the new premises, 
which afford the room and the location to take care of 
the increased business which is coming in 

The offices were taken over early in April 

—— 

Changes in Pacific Coast Victor Organization 

William Tonkin, western sales manager for the Victor 
\dding Machine Company, 1168 South Hill street, Los An- 
geles, Calif., announces the following changes in and addi- 
tions to his organization: 

John Heideman, a salesman in the San Francisco office; 
James J. Hole, recently appointed agent for the Santa 
Rosa territory; Richard Walsh of Walsh Bros. Typewriter 
Company, Phoenix, Ariz., and R. W. Roberts, selling Vic- 
tor adding machines for Roy Rowland at Sacramento, 
Calif. 

site 
Seattle Dealer Shows Antique Typewriters 

During “spring opening week” in the University District, 
Seattle, the U. Mimeo & Typewriter Company created 
quite a lot of attention with an antique typewriter window. 

The display included a Hall typewriter, made in 1881; an 
old Blickensderfer, and a Bar Lock machine The Hall 
machine, in that it has no key levers or regular key tops 
for the keyboard, caused many to stop and try to figure 
out the mechanism.—JCJM 

i 
An Attractive Steel Furniture Catalogue 

The Metal Office Furniture Company of Grand Rapids, 
Mich., recently issued Catalogue No. 24, showing, in addi- 
tion to old numbers, several new features of the line. This 
catalogue contains fifty-six pages exclusive of covers, 
which are of linen-like finish in brown and gold. The com- 
plete Steelcase line of filing cabinets, sectional equipment 
and safes, is illustrated and described, together with pic- 
tures of a number of Steelcase installations in well-known 


offices 











STATIONERS should 


ALWAYS BE PREPARED to 
meet the demands of the con- 
sumer. Depleted stock is not 
good merchandising. Success- 
ful Dealers must maintain a 
representative supply of salable 
goods. 


QUALITY and VALUE 


The wide price range of the 
M&V line will assist you to 
meet the budget plans of your 
trade. Do not try to fool anyone 
by offering bargains. Furnish 
them typewriter ribbons and 
carbon papers that assure full 
value for every dollar. Our 
reputation for Quality and fair 
dealing is unchallenged and 
dates back to 1888. It is a rec- 
ognized fact that the integrity 
of the maker is always the best 
guarantee for the product. 


THE“M&V” Service Dept. 


is prepared to assist and protect 
the distributors of ‘‘M&V”’ 
typewriter ribbons and carbon 
papers. WRITE for catalog, 
prices and complete informa- 
tion. 


MITTAG & VOLGER 


INC. 


Principal Office and Factories: 
PARK RIDGE, N. J. 


Agencies Throughout the World 
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JASPER CHAIR CO.’S 855 
NEW LEATHER LINE 


The Jasper Chair Company adds another attractive and graceful 
line in which expert upholstering predominates. Fine workman 
ship, superior finish, correct balance, thorough comfort, pleasing 
outlines, these chairs are of a highly attractive and inviting ap 
pearance, at a very special price. 

Besides the chairs illustrated, four other new numbers, side chairs 
for banks and business offices, have also been added, which will 
satisfy a growing demand for chairs of this type. 


The Right Chair at the Right Price 


JASPER CHAIR COMPANY 


Jasper, Indiana 










Sales Representative 
for metropolitan Chi- 
cago territory, William 
H. Brown, 4504 S&S. 
Wells St., hone 
Boulevard 7957 

















OFFICE APPLIANCES 


Eylar Smith Corona Manager at Seattle 
The appointment of Fenton B. Eylar as manager of its 
Seattle branch has been announced by L C Smith & Corona 
[Typewriters Inc Mr. Eylar has many friends in the 
typewriter industry who will welcome him back after an 
absence of several years during which he has been engaged 
in Other pursuits 


Mr. Eylar’s connection with the Smiths began in 1901 





F. B. EYLAR 


when he started as a repair man for the Smith-Premies 
Company at the Davenport, lowa office. In 1904 he became 
manager of the Springfield, IIL, office of L C Smith & Bros 
Cypewriter Company [Two years later was promoted to 
the managership of the St. Paul branch, serving in this 
capacity until 1913. During the next four years he was 
manager of the Seattle branch and in 1918 he became man 
ager of the Kansas City Branch 


> 
Historical Pageant of Illinois to be Held June 30 


The Illinois Police Association, 11 South LaSalle street, 
Chicago, will put on next June 30, an historical pageant 
of the State of Illinois at Soldier Field, Chicago 


veant director is Charles K. Freeman, 11 South LaSalle 


The pa 


street. Governor Horner has added his name as one of the 
sponsors of the Epic of the Prairie State 

From Cairo to Chicago, enthusiasm for this pageant of 
Illinois history, sponsored by the Police Association and 
a group of notable men and women, has spread through 
out the state. Fred W. Licht, president of the Police Asso 
ciation, predicts that when the pageant is staged, a high 
point in attendance will have been reached at the new 
World’s Fair. The field of historical and pre-historical ac 
tivity will be touched upon, such as the Ice Age, Indian 
fights, Lincoln-Douglas debates, Chicago fire, Haymarket 
riot, et \ brilliant musical program has been prepared 
and Professor J. Wesley Jones has promised the participa 
tion of more than 2,000 Negro singers and dancers. Among 
the sponsors of the pageant is Dr. Frederick Stock, con 
ductor of the Chicago Symphony orchestra 

> 


New Firm in Baton Rouge Making Progress 

Che Latil Stationery Company, which was established 
at 326 Third street, Baton Rouge, La., seven months ago, 
is now handling a complete line of office and school sup 
plies including filing equipment, blank books, loose leat 
devices and greeting cards. 


oo 


Typewriter Mechanics Union in Cleveland 
Walter (“Doc”) Hanson of Cleveland says that the type 
writer repair men have formed a typewriter mechanics’ 
union in that city, and that one hundred thirty-two me 
chanics have joined, with the probability of one hundred 


per cent enrollment in the near future 





























MAY, 1934 





= 













_ 
DUO-VAL STORAGE CASES 


Strong steel frame and outer 




























jacket—drawers have metal front 
and back, with sides and bot- 
ton of fibreboard — combines 


long life and low cost. 


STEEL TRANSFER CASES 


Made extra strong and rigid— 
welded joints—can be stacked 
ceiling high. Drawers operate 
easily on roller bearings—are 
economical 


made for long, 


service. 


FILING SUPPLIES 
“Tuftear’’ 


built to give unusual satisfaction 


manila folders are 
—available in all standard styles 
of tabbing—the use of gummed 
labels makes filing and finding 


easier. 
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These Storage Cases Combine 
Unusual Value with Low Price 


Customers will like 
these sturdy, extra 
strong Duo-Val stor- 
age cases. Avail- 
able in letter, bill, 
and check file sizes 
for $3.00 each—in 
cap size for $3.50 


each. Send us an 
order for samples 
today. 





Soon many offices will transfer correspondence, orders, records, ete. 
This will mean a big demand for storage cases and supplies. 


Globe-Wernicke transfer cases meet all the requirements for econom- 
ical and efficient storage filing. They have large filing capacity and 
are substantially constructed to give long, satisfactory service, yet are 
Duo-Val storage cases are shipped knocked down, 
They can be set up in a few 


inexpensive. 
saving handling and storage expense. 
minutes. 


For over fifty years, Globe-Wernicke filing supplies have had a repu- 
tation for high quality and dependable service. Be ready with ade- 
quate stocks to meet your customers’ requirements. There's a good 
profit from staple items—and frequent repeat business. 





Globe-Wernicke 


MAKERS OF 


OVER 4000 


Cincinnati, Ohio 


ITEMS NEEDED IN OFFICES 


Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Special Steel 
and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 
Stationers’ Products; Storage and Visible Record Equipment and Steel Shelving. 
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you can | 
lead the 
buying 
urge with 
these 
interesting 


EDCO 
DESKS 





New, masterful designs, fine quality, improved convenience 
distinguish the 1934 EDCO DESKS. American walnut, now 
in popular demand, is offered in a variety of modern designs. 
To feature them is to demonstrate your forward movement 


and to add profitable sales. Our current catalog supplement 
pictures and describes a group of popular designs. Now is a 
good time to give it serious consideration. 











EVANSVILLE DESK COMPANY :: EVANSVILLE, INDIANA 














“Little Dandy” 


Typewriter Stands 


Leaders among “special service” office furniture because of 
their wide range of usefulness, *‘ Little Dandy” Stands have 
many points of superior construction. Made of cold rolled 
steel, they take a smooth, lustrous finish and are prac- 
tically indestructible, do not weave nor wobble, nor require 
repair. The wood tops and side leaves are high grade 
material, carefully sanded and finished. 

Soft rubber tread casters resulting in easy, noiseless move- 
ment, are regular equipment. If desired, dome shaped 
steel feet are supplied instead of casters, or in the “ Little 
Dandy” model t you have a built-on raising and lowering 
device which combines ready movement with steady poise 
as required. “Little Dandy” is furnished without side 
leaves or with right, left or both as required. 

‘Little Dandy” stands are preferred by office managers 
and business men generally for their unfailing reliability 
and particular convenience and are essential to best service 
and profits in the dealer’s office machine or furniture de- 
partment. We especially recommend them and will send 
full details and prices on request. 






No. 671-LSX 


UFIL 









STEEL office furniture offers a great opportunity to office equip- 
ment retailers. ‘*Postur-Chair,”’ the UHL roll top typewriter . 
desk, “Little Dandy” and *“‘Economy Line” Stands, vault Oo 
trucks, work tables, stools, etc. are in regular demand and well t] 
worth suitable stock and display. We are always pleased to send 
catalog and full details. a 
wt bo ove maeT 
>» ’ 
The Toledo Metal Furniture Co. 
1550 Hastings Street Toledo, Ohio, U. 8. A. w 
1s 
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Japanese Agree to Limit Pencil Exports to U. S. 

On April 6, the National Recovery Administration an- 
nounced that exporters of wood-cased lead pencils from 
Japan to the United States have indicated that, with a view 
to cooperating with the National Industrial Recovery 
movement in the United States, they will, on and after May 
1, 1934, limit the exports of wood-cased lead pencils from 
Japan to the United States to not more than 125,000 gross 
in any one year, 45,000 gross in any one quarter, and 25,000 
gross in any one month. 

The Lead Pencil Institute Incorporated filed with the 
Imports Division of the National Recovery Administra- 
tion a complaint under Section 3 (e) of the National Indus- 
trial Recovery Act. On the recommendation of General 
Johnson, the President, on December 7, 1933, directed the 
United States Tariff Commission to investigate this com- 
plaint and the Tariff Commission on January 13, 1934, made 
its report to the President thereon. It has been decided 
that no action under Section 3 (e) with respect to wood- 
cased lead pencils will be taken so long as the Japanese 
exports to the United States are limited to the figures 
above mentioned. It is understood, however, that if ex- 
ports from Japan to the United States in April, 1934, should 
exceed 25,000 gross, the amount of the excess will be 
deducted from the quantity which will be shipped into the 
United States in the year beginning May 1, 1934 

In 1933 imports of wood-cased lead pencils from Japan 
amounted to approximately 160,000 gross, 148,000 gross of 
which were imported in the last six months of the year. 
Hereafter exports of lead pencils from Japan to the 
United States will not exceed 125,000 gross in any year, nor 
more than 90,000 gross in any half year. 

—~>——_ 

UEF Representative Reports Business Increase 

in South 

W. R. McDowell, manager of the Charlotte, N. C., office 
of the Underwood Elliott Fisher Company, recently re- 
turned from a tour of sub-offices under his branch. These 
offices include those in Columbia and Greenville, S. C., and 
Asheville, Winston-Salem, Greensboro, Raleigh and Wil- 
mington in North Carolina. Wherever he went, he found 
a substantial increase in business over the corresponding 
months of last year. Mr. McDowell says the Carolinas are 
coming back strong and there seems to be every indica- 


tion of improvement in all lines. 





ENGAGEMENTS 





George N. Hammond, Jr., Engaged 
The engagement of George N. Hammond, Jr., son of 
Mr. and Mrs. George N. Hammond, has been announced. 
He will marry Miss Katherine Mozingo, 1933 Snow Queen 
of California George N. Hammond, Sr., conducts the 
Hammond Typewriter Company, Sacramento, Calif 








WEDDING S§S 





Mc-Cann-Bittman 
H. U. Bittman, sales manager of A. W. Faber, Inc., 
Newark, N. J., was married to Miss Angela Clare McCann 
of Arlington, N. J., on March 17. Following the wedding, 
the couple left on a three weeks’ honeymoon to Chicago 
and southern points. 
—— ae 
Cox-Hines 
Miss Mary Cox, daughter of B. F. Cox of the Cox Type- 
writer Exchange, Abilene, Texas, was married on March 
18 to T. L. Hines, Jr., manager of the shoe department of 


the J. P. Penney store in Abilene. 








OLUMBIA 


Colonial 
Line 


Columbia offers four lines of equipment to meet 
various requirements. These lines are known as: 


Columbia Standard 

Columbia Apex (Commercial) 
Columbia Colonial (Utility) 
Atlas Non-Suspension 


For buyers desiring a progressive suspension 
file of high grade and moderate price, the Colum- 
bia Colonial can be highly recommended. It of- 
fers the maximum obtainable in its class in all- 
around strength, fine workmanship, easy drawer 
operation, and appearance. 

In the Columbia Colonial line, four drawer let- 
ter and legal files are furnished, while 3x5 or 4x6, 
document and storage drawer inserts are available 
in any opening. 

This line will appeal to your trade. Write today 
for more detailed information. 


Columbia Steel Equipment Co. 
Office and Showroom 
Lincoln-Liberty Building 
N. E. Cor. Broad & Chestnut Sts. 

P. 0. Box 2244 Philadelphia, Pa. 
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YOUR NAME 
ON THE PACKINGS 


Makes Imperial Your Line 


IOHN JONES & CO. 


Jeresport, Ve 


| r pays to identify your business with the lines you 
sell. It pays to let your customers know that the ribbon 
ind carbon values they like are yours. It pays because 
it helps you sell 

That is the reason Imperial offers you “Silkarbon” 
['ypewriter Carbons and “Empress” Typewriter Rib- 
bons with your name imprinted on the carbon box, the 
folders inside and the ribbon box. That is an extra 
reason why Imperial is the line you ought to feature 
now under its own name or your imprint brand. 
Imperial “Silkarbon” Typewriter Carbons and “Em- 
press” Ribbons are designed to appeal to the greatest 
percentage of your trade. They are Quality products 
it a fair Price They represent Value—the sort of 
value that keeps customers satisfied, brings them back 
for more, marks your store as the place to buy, builds 
goodwill and profit 

Send the coupon for samples and ask about the special 


Imperial imprint service that builds more business, 


YL 


IMPERIAL MANUFACTURING CO. 
101 Mulberry St. Newark, N. J. 


IMPERIAL MANUFACTURING CO., 
101 Mulberry St., Newark, N. 4. 


Send me a free sample Imperial Silkarbon Paper and Imperial 
“Empress” Typewriter Ribbon, your best “buy” prices and full 
details of your interesting imprint proposition. 

Name 


Firm 


Address 
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Louisville House Changes Name 

Che business at Louisville, Ky., established in May, 
1908, as the Hammer Printing Company, has changed its 
name to Boone Brothers Company, at 118 South Fourth 
street. In 1917 the name was changed to Hammer Print 
ing & Office Supply Company. During its life this business 
has increased its capitalization four times, from $5,000 to 
$50,000, the present figure. The company has always en- 
joyed a good business, with a steady growth Today the 
company rates as one of the leading stationers of Louis 
ville 

Boone Brothers Company is exclusive dealer for the Art 
Metal Construction Company, The Gunn Furniture Com- 
pany, The Wabash Cabinet Company, The Postindex Com- 
pany, and Impression Products Company. In addition the 
store stocks products of the National Blank Book Com 
pany, Wilson-Jones Company entire line, Sheaffer and 
Parker fountain pens and mechanical pencils, and all the 
leading lines in office supplies 

Che name of the Hammer Printing & Office Supply Com 
pany was changed to Boone Brothers Company March 1, 
1934. There have been no changes in the executive per- 
sonnel. The same directors and officers are in charge of 
this business as conducted the Hammer Printing & Office 
Supply Company. The officers are: Chas. T. Boone, pres- 
ident and general manager; Claude N. Boone, vice presi 
dent; Harry T. Ross, secretary-treasurer The board of 
directors comprises Chas. T. Boone, Claude N. Boone, 
Krank T. Boone, E. G. Boone, L. J. Bergenroth, Dr. W. S 
Diller and Harry T. Ross. 

Che company’s business is 125 per cent ahead of 
It never did get “into the red,” so that if things continue, 
the president said, the business will soon be on a dividend 
basis. Dividends have been paid regularly from 1917 to 


1932 


1933. 


~~ 

International Trade in Books and Stationery 

The Year Book of the Port of Seattle for 1934 reports 
an increased volume of exports and imports of books and 
Stationery through that port. Tonnage in these classes in 
1933 showed a marked increase over that of 1932, in which 
year, via water, 557 tons were imported as compared with 
972 tons last year. 

in exports from Seattle, the Hawaiian Islands in 1933 
absorbed 343 tons of books and stationery as compared 
with 205 tons in 1932. Alaska in 1933 took 171 tons of 
books and stationery as against 175 tons in 1932 

The present year should see a decided increase in books, 
stationery and other goods going into Alaska for, with 
gold up to $35 an ounce, there is a practical stampede to 
the Alaskan gold fields, even many abandoned properties 
being workable now that gold brings almost double the 
price it brought in former years 

Seattle stationery houses cover the principal Alaskan 
points, some houses having representatives who contact 
business establishments in the principal Alaskan cities each 
spring.—CML 

—$—~» 
Honolulu Man Visits the States 

The New York home office of the Royal Typewriter 
Company, Inc., recently welcomed S. S. Taylor, general 
manager of the Honolulu Paper Company, Royal dealers 
for Hawaii. Mr. Taylor is on a business trip to the main- 


land 
ep 


Atlanta Concern Moves 

Office Outfitters Inc. formerly at 2-4 Forsyth street, 
N. W., has moved into new quarters at 31 Pryor street, 
N. E. L. M. Deans, who occupied the location just named, 
has moved to 19 Pryor street, N. E. in the same block. 


Both concerns specialize in office equipment.—J HR 
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A Popular, Profitable Combination 
Ge, EMPIRE FILES and DIRECT NAME SYSTEMS 


The “ Yand E” Direct Name 
System of filing is the simplest and 
most accurate filing system ever 
devised. It is based on the scien- 
tific study of millions of names, 
backed by our more than half a 


century of experience. 


The “’Yand E” Direct Name 
System is applicable to every busi- 
ness, from the largest to the smallest. 
In every case it gives the same in- 


stant filing and finding service. 


A Filing System, regardless of its 
simplicity, requires efficient opera- 
tion. “Y and E” has devised a 
complete, comprehensive control 


plan. 
s 


A control of indexing procedure 
and of papers taken from the file— 


Follow up — Cross Reference, ete. 


—_ - — 


| — - _ — 


| 


CONTROL 


of papers taken out of the file 
out slip 


of papers wanted requisition 
slip 


of papers to be taken out of 
the file later follow up 
slip 


of papers in the file with more 
than one indexing title 


\ 


ross reference sheet 


of Indexing and Filing titles 
general rules 


of Indexing and Filing proce- 
dure 





oa 


“eo 


TOULNOD 


7 

















THE CONTROL FOLDER 


One of the greatest aids to efficient file operation. Also 


the best demonstration helper ever offered to our agents and 


dealers. ANOTHER ADVANTAGE OF THE “Y and E” 


FRANCHISE. 
* 


YAWMAN nv FRBE MFG.(CO. 
555 JAY STREET, ROCHESTER, NEW YORK 


Steel and Wood Filing Cabinets . . . Steel Desks . . . Steel Shelving ... Safes . . . Office 





Systems and Supplies . . . . Visible Index Equipment . . Bank and Library Equipment 


A FEW EXCLUSIVE TERRITORIES AVAILABLE 











As pioneer desk makers of 
Jasper, Indiana, we can offer 
you the best in high quality 
desks, time tried and quality 
tested for fifty-two years. 


The JASPER P 
DESK CO. * CHAIR CO. 
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New No. 800 Series Chairs 
in Solid American Walnut: 
A Pleasing Design, with a 
Deep, Rich, Durable Finish. 


The JASPER 











Desks and chairs can be purchased from us in pool 
cars at carload discounts, lower freight rates and 
the assurance that goods arrive in first class con- 
dition, without damage. We solicit your inquiries. 


JASPER, INDIANA 











For Jasper Desk Co., Louis H. Farber, 7610 ve a, Wi Sa a -, 
ells St. one Boulevar 


CHICAGO REPRESENTATIVES: For Jasper Chair Co. William H. Brown, 4504 S. 











LEADERSHIP 


For thirty years insistence on unvarying quality and service has 
and Ames 100°, quality and 
standards are still gaining great recognition. Our sales for 
March were the largest in the history of our company. Thank 
you, typewriter dealers. This title holding will always be a 
serious business with us. 

Largest stock of all makes of type- 

writer platens and parts in the world. 


AMES SUPPLY COMPANY 


564 W. Randolph St. 583 Market Street 
Chicago, Ill. San Francisco, Cal. 


been an obsession with us, 


37 Murray Street 

New York, N. Y. 

Also Atlanta, Boston, Cleveland, Denver, Houston, Los Angeles, Minneapolis, Philadelphia, Pittsburgh, 
Seattle, Washington, D. C., London, England, Toronto, Canada. Mexico, D. F. 


Ames Means Eixcellent Service 
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Sponsors of Burns Telephone Brackets in 
Advertising Drive 
The American Automatic Electrical Sales Company of 
Chicago is planning an intensive sales campaign on Burns 
telephone brackets. They are asking dealers to employ 
the following sales aids, which will be furnished without 
charge A display stand, suitable for both counter and 
window, illustrating the full convenience of Burns tele- 
phone brackets. Circulars describing all Burns brackets 
in detail for dealers’ entire customer list. Electrotypes, 
both for advertising and catalogues, in several sizes. 
Records show that peak activity on Burns brackets is 
reached during the spring months. Advertising is now 
appearing in several office appliance publications 





EDWARD V. BOGART NEW 
CORRY-JAMESTOWN REPRE 
SENTATIVE IN SOUTH On 
page 73 of the April issue ap 
peared a news story concerning 
the appointment of Mr. Bogart as 
representative of the Corry 
Jamestown Manufacturing Corpo 
ration. Mr. Bogart’s picture was 
received too late for use last 
month 


Waco, Tex., Woman Honored by Royal 
Organization 
Mrs. N. B. Wallis of Waco, Tex., in February made the 
Machine-A-Day Club and the Legion of Honor of the 





MRS. N. B. WALLIS 


Royal Typewriter organization. Mrs. Wallis sells Royals 
through the Dallas branch. A prominent ground floor loca- 
tion on an important business street in Waco has been one 
factor in Mrs. Wallis’ success 


. i S ar 
Office Equipment Man Heads Sportsmen’s Club 
Philip Morris of Philip Morris & Company, Nashua, 


--- 80 we improved the 





DISPLAY 


We had gotten to the point 
where BABE Speed Fastener 
was just about right... no 
more improvements to make; 80 
we determined to help dealers 
get more BABE sales by im- 
proving our display 


- and now BABE offers 


you EVERYTHING 
Above is illustrated the NEW 


display that shows the mighty 
BABE and our famous No. 7 
staplers; a handsome, architec- 
turally built up wood structure, 
beautifully lettered in colors 
that flash like a million dollars 
against the shimmering silver 
color of the merchandise. NOW 
you will double your BABE 
sales; and you will sell more 
No. 7’s too. Be sure to get this 
great display into your employ 


.. . QUICKLY. 


BABE Speed Fasteners 


are cadmium coated, rust- 
proof; packed 1000 to a box, 
10 boxes to a carton, retail at 
40c per thousand . . . the finest 
for use with BABE Speed 


Fastener. 
IR 
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Parrot Speed Fastener Corp. 
363 Broadway, New York, N. Y. 


N. H., who uses up his spare time discharging the duties 

of president of the Nashua Fish & Game Club, is now 

Creators and Manufacturers of High Type 
Stapling Devices and Supplies .. . 


spending his leisure hours superintending the building of 
a new club house In conjunction with the club house 
will be a trap shooting range, adding to Mr. Morris’ laurels 


as president 











“REAL PRESSBOARD” 


On his order for April 7, 1934, a customer 
specified that his supplier furnish "Real 
Pressboard'"’— another instance of the 
buyer protecting himself in the purchase 
of pressboard products. 


So many different boards are now called 
pressboard that this user wanted to be 
sure he was getting the quality that he 
was entitled to. And, of course, Case 
Brothers Pressboard was furnished be- 
cause it has been the standard for more 
than fifty years. 


lf you were to examine Case Brothers 
Pressboard and compare it with any other 
kind of a board used for file guides and 
folders, you would at once see the great 
= in quality. We urge you to do 
this. 


Use the coupon below asking for samples 
and compare those samples with any other 
board that you may choose. You will im- 
mediately see a very definite reason for 
specifying Case Brothers Pressboard. 


Compare CASE Quality 





CASE BROTHERS, INC. 


Highland Park, Connecticut 


CASE BROTHERS, INC. 

Highland Park, Conn. 

Please send samples of Case Brothers Pressboard for examination 
and comparison. 

Firm 


Attention of Mr. 


Address 
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Stapling Machine Code Becomes Effective 
The cod Machine-Applied 
Staple and Stapling Machine was approved on 
March 10, 1934, and became effective on March 19, 1934. 


Che code applies to all members, who are defined as man- 


of fair competition for the 
Industry 


ufacturers and national distributors 
The code forty hour 


employes and a minimum wage rate of 40c per hour for all 


provides for a week for factory 


factory workers except packers, who are to be paid 35c per 
Female employes performing substantially the same 
of pay 


hour 
work as male employes shall receive the 
(An equitable adjustment 


Same rate 
of pay for em- 
to be 


as male employes 


ployes receiving more than the minimum rates 1s 


made in thirty days. 

The trade pre 
ber shall sell any of the industry’s products at less than 
that each mem- 


visions of the code provide that no mem- 


the lowest reasonable cost of the products; 
ber shall file with the code authority a net price list show 
ing current prices and terms of payment. Such price list 


may not be revised, except to meet competition, for a 


period of ten days. 
\nother trade 
assume the responsibility for his product by requiring said 


provision requires each manufacturer to 


manufacturer to place his name or trade mark on all con 


tainers used by him. 
Among the unfair practices listed are the following: In- 
voicing at other than the true selling price; disseminating 


false or misleading information relative to a competitor's 


product, selling prices, credit standing, ability to perform 


service, etc.: imitation or simulation of trade marks, trade 


names, packages or brands; the circulation, not in good 
faith, of threats of suits for the infringements of patents 
or trade marks; inducing or attempting to induce the 


breach or abandonment of contracts between members ot 
the industry and their customers; the use 


the use of a competitor’s name ort 


of commercial 


bribery; the name of a 


competitor’s products in advertising 
Che code authority for the industry is composed of the 


following J. D. A. Whalen, president of Boston Wire 
Stitcher Company, East Greenwich, R. I., chairman; F. R 
Curtiss, general manager, Neva-Clog Products, Inc., 


Bridgeport, Conn., secretary-treasurer; S. M. Babson, vice 
Bates Manufacturing Company, Orange, N. J.; 


Burgess Company, 


president 
W. Robert Story, 
Beaver Falls, Pa., 
Manufacturing Company, Chicago, Ill. The administration 
member of the code authority is William D. Ward, a con 
York and formerly sales manager 


sales manager, The 


and R. B. Vail, secretary-treasurer, Vail 


sulting engineer of New 
for Cramp Shipbuilding Company of Philadelphia 

DeFord, vice-president of Industrial Advisory Cor- 
author- 


ic ae 


poration, was selected as the manager of the code 
ity. The permanent offices of the code authority are the 
offices of Industrial Advisory Corporation, 22 East For- 


ticth street, New York, N. Y 
a oe -_ 
Baldwin Suffers Serious Injury 
Warren N 


Graham & Company, Spokane, Wash., 
two dislocations of the vertebrae, an unusually complicated 


John W. 


Jaldwin, department manager of 
is recovering from 


and painful injury, the result of a recent automobile acci- 
Medical and Dental 


Rarely more than one vertebral disloca 
The 
problem for the doctors 
CML 


dent. He is a patient in the Paulsen 


building hospital. 


two dislocations have produced a 


tion is suffered. 


and acute discomfort for Mr 


Baldwin 
~~ 


Remington Rand Knoxville Office in New Quarters 
Knoxville, 


moved from 


Because of increasing business the Tenn., 


Rand, Inc., have been 


206-206! 2 


offices of Remington 


211 West Clinch avenue to West Clinch avenue 
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3300 LINE 


A NEw AND DISTINCTIVE LINE 


OF CARD INDEX CASES 


HANDSOMELY DESIGNED STURDILY CONSTRUCTED 
PRICED COMPETITIVELY 











comptetenock ofonedramer. Mer, Dealer 


—_ ——- and four d r 
styles for 5x3, 6x4, 8x5 and 9x6 
eats Get your share of available business 


on this type of equipment. We can say without hesitation that it 
represents the most unusual value ever offered in a Card Index Case. 
ORDER A SAMPLE TODAY 
CORRY-JAMESTOWN MFG. CORP. 


Corry. Penna. 











Export Dept. BRANCHES IN PRINCIPAL CITIES Cable Address 
5713 Euelid Ave., Cleveland, Ohio CORJAM 
Corr FURNITURE 














Ribbon and Carbon Dealers—Stationers—ATTENTION 


PROTECTION FOR YOU 


UR sales policy is EXCLUSIVELY WHOLESALE— 

always has been. Our line is STRICTLY A DEALER’S 

LINE—Inked ribbons—Carbon papers—Roll carbons—Honest 

Values—Uniform Goods—developed through years of experience in 
meeting and solving Ribbon and Carbon Dealers’ problems. 


Successful dealers throughout the world give us their confidence and 
patronage. They KNOW our STRICTLY WHOLESALE policy 
merits their confidence and have found it insures their PROTEC- 


“The Complete Line” TION. 
Stationers and Specialists in Ribbons and Carbons, deal with Storms. 


The best insurance for your independence. 





RIGHT PRICES—RIGHT GOODS—AND 
PROTECTION FOR THE DEALER. 





WE 00 OUR PaRT 


H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
561 GRAND AVE. BROOKLYN, N. Y. 
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Selling 
MASTER GRADE 


UNDERWOOD S 


is like shootings 
fish in a rain 
barrel. You can't 
miss! ....... 








THE WHOLESALE TYPEWRITER COMPANY 
FACTORY and GENERAL OFFICES—155 SIXTH AVENUE, NEW YORK, U. S. A. 
CABLE: SALETYPE, NEW YORK 











No. 1154-TW 
54x30 





Alma Desks are built for good stores that give a full measure of value 
regardless of Price. 

No. 1100 Line is made in combination Walnut, combination Mahogany 
and combination quartered Oak, in all standard patterns and sizes. 


ALMA DESK COMPANY 
HIGH POINT, NORTH CAROLINA 
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Che new offices have approximately three times the floor 
space available in the old quarters 

\W. S. Hale is in charge of the systems division; O. E 
Greil of the accounting division, and B. W. Ward of the 


'ypewriter division 
> —- 


Expanding Envelope Industry Receives Code 
The National Rec 


on the code of fair competition for the expanding and spe 


very Administration has put its O. K 


cialty paper products industry. The code was approved 


26. The code provides a forty-hour week for 


on March 
factory workers with a weekly tolerance of eight hours as 
overtime and limited to twelve weeks per year. The mini 
mum wage rate for hourly paid employees is thirty-five 
cents for all employees engaged in hand-folding, gumming 
and assembling operations and the inspection connected 
with such operations, and forty cents per hour for all other 
office em- 


hourly paid employees. Minimum wage for 


ployees is $15 per week. An open price plan of selling is 
provided and selling below cost except to meet competition 


is prohibited. 

In 1929, the industry employed about 1,000 persons, and 
in the first quarter of 1933, about 550 Reports to the 
administrator submitted by thirteen representative firms in 
the industry show a ten per cent increase in employment 
between May and October, 1933. The decrease in the total 
value of the products of the industry in the period named 


was about thirty per cent. 
>_> 


1934 Hotel Red Book Ready June 1 
American Hotel As 


sociation, announces that the 1934 edition of the associa- 


tion’s official directory, the Hotel Red Book, will be issued 


Thomas D. Green, president of the 


June 1. Mr. Green says that there are more changes in 
listings in this edition than in any other edition in the 
forty-eight years of the Red Book history 

“We are glad to say, also,” said Mr. Green, “that our ad- 
vertising volume exceeds that of the 1933 edition. This is 
a good sign of improved business conditions. Generally, 
hotels are the last to feel the effects of any change in the 
business situation. We have reason to believe that in the 
past several months there has been a decided improvement 
in industry and business, generally, and hotels are just now 
beginning to feel the effects. 

‘Another excellent indication is our advance orders from 
concerns employing large numbers of traveling salesmen. 
One company in the Mid-West, in ordering copies of the 
new edition, wrote in April that they had 123 salesmen on 
the road, which was ten times the number in the field at 
the same month in 1933. Registration of traveling sales- 
men at hotels is also a dependable index to the general 
business situation.” 

Chis year’s edition, as usual, sells at $5 per copy 

An analysis of the hotel listings in this edition is being 
prepared by Emerson D. Owen, editor and manager, and 
will be available in the form of a separate publication, short- 
ly after the Red Book is published. This analysis will give 


classification of all hotels in the country and Canada 
> 


Oxford Adopts New Strip Label Packing 


Che Oxford Filing Supply Company of Brooklyn, N. Y., 
has adopted a new style of packing for Oxford strip labels 
Che labels now come in sheets or strips instead of in rolls 
The rolls were limited to a thousand labels, which was 


more than many concerns wanted. Labels in strips can 
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Sengbusch 
Quick sale 


items 





STAINLESS STEEL 
WEOGE 
| OTT: Hy 
Sve . 


HARD RUBBER FEED 


_ <a 


STAINLESS STEEL DIPADAY 
PENS 50c complete. S.S. Nibs 35Sc per 
doz. Fine, Extra Fine, Medium, Stub, 
Fine Oval and Medium Oval points 
Hard rubber holders are equipped with 
a quick removable feed; easy to change 
points. 















SOCKETOP 
INKWELL 


Actually more efficient and satisfactory. 
The outstanding improvement of the 
decide for pen writers. WORKS TWO 
WAYS If properly filled, pen point 
rests in ink and is ready for instant use 

OR—if ink is low, the sliding socket 
top permits easy access to ink. Price 
$1.00—with stainless steel Dipaday Pen, 
$1.50 


Distinctively modern, thoroly practical, and a great 
value at $4.50 per set, complete: One stainless steel 
Dipaday Pen, one socket and one inkstand 

No. 171—Black finish With one 14-K. gold iri- 
No. 173—Mahogany finish. dium point Dipaday Pen 
No. 174-—Walnut finish. $7.00 





WE DO OUR PART 


These items are new to many business people and add 
especial interest and attraction to the stationer’s dis- 
play. At the same time they have been exhaustively 
tested in every day service and have the unqualified 
approval of thousands of the writing public. Im- 
pressive appearance and best quality, wholly depend- 
able, always ready—economical in first cost, in moments 
saved and detail expedited. As characterful on the 
desk of the chief executive as they are efficient in speed- 
ing the work of the hurrying junior. STATIONERS, 
we help you sell! Advertising matter including blotters, 
mail enclosures, display cards, is enclosed with your 
order. 





SELF-CLOSING INKSTAND CO. 
515 Sengbusch Bldg., Milwaukee, Wis. 


Makers also of the Self-Closing Inkstand, Dipadey Desk Sets, 








Ideal Sanitary Moisteners, No-Over-Flo SpongeCups and Kleradesk 
Y 
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NEVA-CLOG 
Model S-100 





NEVA-CLOG 
Model B 
Heavy Duty 





fe three Plier Type Stapling Machines 
fill practically all demands for a Portable 
Stapler for production purposes, or for occa- 
sional use. Take the machine to the work. 
Quick, speedy, economical. They will drive 
staples thousand after thousand with little or no 
trouble. Their performance is proven by years 
of service. With reasonable care and genuine 
N-C Staples these machines are most satisfactory 


to sell. 


NEVACLOG PRODUCTS. Inc. 


BRIDGEPORT, CONN. 
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be had in any number desired This privilege is likely to 


extend the use of gummed labels, it is said 


—__—~» 
South Seas Log of Geo. S. Parker 
George S. Parker, chairman of the board, The Parker 
Pen Company, Janesville, Wis., returned in March from a 
tour of the South Sea Islands on a Matson line steamer, 
which pioneered what promises to become a popular cruis« 
for American steamships. The passengers were taken to 
ports known generally only to tramp steamships, which 
scout the seven seas for cargo 
The South Sea Islands are scattering bits of land in the 
southern Pacific ocean, populated by Polynesians. These 
islands have varying degrees of civilization, including the 
lowest level, where “long pig” is a delicacy 
Mr. Parker, a seasoned traveler, told how the passengers 
thrill at the departure from the dock, saying and waving 
good by to friends from the deck, and as the ship gains mo 
mentum, throwing rolls of colored paper from the deck to 
the dock in a Mardi Gras spirit. After the vessel leaves the 
dock, the next thrill is dropping the pilot, who returns 
ashore after the vessel is out in blue water. Then comes 
the settling down for a few weeks of residence aboard a 
luxurious moving hotel; stowing clothes, seeing the dining 
salon steward for a place at table; later moving into 
“whites,” as on this cruise the vessel finds a warmer climate 
soon, and garments comfortable in California are too heavy 
at sea 
Then comes getting acquainted. Mr. Parker commented 
on the number of individuals he knew personally, or had 
contact with through correspondence in handling the busi- 
ness of The Parker Pen Company. There were Janesville 
people aboard, including the mother of a teacher who was 
on the staff of the Janesville high school 
Mention was made of R. T. Porte, Salt Lake City, known 
to many commercial stationers who also conduct printing 
departments 
The weather on this cruise was almost ideal, rough 
enough to add zest, but not so rough as to be uncomfortabk 
to those who have not vet developed “sea legs.” Flying 
fish were seen frequently, but no dolphins or porpoises 
\ portable swimming tank was rigged up forward, and 
fine sand added to effect a swimming beach Here the 
passengers whiled away the time, in the tank or lolling on 
the sand 
King Neptune happened to be in the vicinity when the 
steamship crossed the equator, so the old ceremony of 
“crossing the line” was enacted for the tenderfeet \fter 
going through the stunts described in the travel books, the 
passengers receive a certificate attesting that they have 
crossed the equator, and were good citizens of the sub 


marine world 


- ee — 
A. P. Finley Joins Federated Sales Service 

The Federated Sales Service, 537 Commonwealth avenue, 
Boston, announces the appointment of A. P. Finley as di 
vision manager for the State of Ohio with headquarters at 
1924 West Fifty-Eight street, Cleveland. Mr. Finley is a 
graduate of Harvard and Clark universities lor the past 
several years he has been connected with the Henry M 
Doherty Company in the Cleveland territory He stood 
fourteenth man in the Cities Service national sales staff of 


about a thousand men. 


_— 
Philadelphia House Has Golden Anniversary 

Joseph L. Shoemaker & Company, 926 Arch street, Phil 
adelphia, celebrated the fiftieth anniversary of this busi 
ness in April. The company has exclusive representation 
in Philadelphia for “Security” steel office equipment. It 
carries a complete line of office furniture, as well as leather 
club chairs, secretaries and home desks and windsor chairs, 


and lamps 























MAY, 1954 119 


FIRST BY MERIT 


CoLuMBIAN products have set 

an entirely new standard of quality in the calendar field. Their beauty 

and dignity combined with the ingenuity of their design have 
earned a gratifying and permanent acceptance of each type 
Success — Tear Kleen and Executives. The complete- —_— > 
ness of the Columbian Line enables you to profit- = 

ably order your entire stock of calendars from 

one manufacturer. 


COLUMBIAN 
ART WORKS 


1036 W. JUNEAU AVE. 
MILWAUKEE 
Wis. 




















Write for our new cata- 
logue and dealer price 
list. 





Success Calendar bases 
have lock arches and four 
rubber feet. 

Tne Date ara GLANCE 


Trav Mleis 


A beautiful gunmetal 
base of one piece 
construction. (Cello- 
phane wrapped). 








PEERLESS 


ECONOMY 
EXCELLENT 
RESULTS 
LONG LIFE 
ENGINEERING 
STRENGTH 

SERVICE a ul yada. eh oy 


As manufacturers of the PEER- 
LESS line of steel filing equip- 
ment, we offer the trade a line 
which is complete in every 
respect. 


The PEERLESS line is well 


known for its quality and fine 
workmanship. 


The PEERCO and KEYSTONE 
lines are unexcelled for eco- 
nomical file value. 





Peerless Steel Equipment Co., 


Un . Hasbrouck Sts. Philade ia. P = 
Western Branch and Warehouse ruh & Ha t hiladelphia, Penn 


1431 Santa Fe Ave. Los Angeles, California 
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Mr. Dea ler ! Let us send you a sample box 


of ‘““MONARCH” BRAND 





FOR USE IN STANDARD MAKE MACHINES 
ACCURATELY FORMED, PERFECTLY COHERED, ATTRACTIVELY PACKED 
TRULY IN EVERY SENSE A WORTHY MEMBER OF THE WELL-KNOWN VAIL LINE OF 


PAPER CLIPS=PINS 
BRASS FASTENERS 
STAPLES=-THUMB TACKS 
Write for Dealers Price List No. 3134B 


Vail Manufacturing Company 


1752-58 E. 75th Street, Chicago 








No strings attached to this! 
the NEW 


‘NOETAPE "vunrn 


Here is the new, simple, practical and effective idea for red 
rope expanding wallets. With a single sheet or jammed to 
capacity, the NOETAPE patented flap holds the contents 
firmly and securely—yet a slight pull of the flap opens it. 
No strings nor tapes to tie or to cut the wallet. 














Carefully made (5-piece construction) 
of the finest red rope with cloth lined 
flap, NOETAPE comes with either 
cloth or paper gussets—in the follow- 
ing sizes: 
5x 12—916x1134—916x 1424—10x15 
11x16in 134 and 34-inch expan- 
sions. 


*Patented 


*NOESTRING 
Expanding Envelopes 





one piece construction) 
have the same patented 
closing device as the NOE- 
TAPE and are designed es- 
pecially to meet the de- 
mand for a lower priced 
envelope. Furnished in 
the following sizes: 
5x11) 9loxl154 
10x15 9\ox145, 
in 1 and 2 inch expansions. 


JOSEPHSON MFG. CORP. 
401 W. 14th St. New York 


Send for samples and price list. 
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Pryor Joins Wilson-Jones Staff 
James D. Pryor, well known to stationers throughout 
the Middle West, has joined the sales organization of the 
Wilson-Jones Company. For ten years he served as a 
salesman for the Irving-Pitt Manufacturing Company and 














J.D. PRYOR 


for a short time with Wilson-Jones after the merger of 
that company and Irving-Pitt. Later he operated as a 
manufacturers’ representative traveling from Ohio west to 
Kansas and Nebraska. He remains in the territory where 
he has served for more than twenty years. 

ESSE a 


Micrometric Package Wins Wolf Award 
Webster’s attractive Multikopy Micrometric carbon pa- 
per package has the distinction of winning the Honorary 
Award in the Wolf Award competition, held at Hotel 
Astor, New York, March 13-16. 








CELLOPHANE WRAPPED PACKAGE OF 
MICROMETRIC CARBON PAPER WHICH 
WON THE WOLF AWARD 


The exhibition was a feature of the National Consumers 
Marketing Show, attracting an unusually large number of 
entries in the various classes. 

Micrometric appeared in the visible display group 

Thus F. S. Webster Company adds to its laurels. Mi- 
crometric first, and now the judges acknowledge some 
clever cellophane package designing which shows the fea- 
tured scale at a glance. 

es 
Blind Cross Section Paper 

Zeitschrift fur Organisation illustrated a new German 
product, designed for producing co-ordinate paper with- 
out ink. A roller, supported in a suitable handle, carries 
a series of projections capable of puncturing a sheet of pa- 
per, without cutting through. The punctures serve as guide 
lines in preparing graphs or forms for accountants. 
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SHIPMAN-WARD NOW 


OFFERS YOU 


BLUE 
RIBBON 


ROYALS 


Because of the increasing demand 
from our dealers for Royal Type- 
writers we are now offering, in addi- 
tion to our Underwoods, BLUE 
RIBBON ROUGH ROYALS No. 
10 Model, 1,300,000 to 1,400,000 
serials. 


These machines are the best buy 
of the season. They are very 
clean, have fine nickel and ename! 
and require very little work to put 
them in first class condition. 


Write today for our prices. 


OTHER SHIPMAN-WARD 
SERVICES: 


All Makes of Type- 100% Rebuilt Under- 
writer Parts. woods. 


Super-Grade Platens Crusader Grade Un- 
(All Makes). derwoods. 


Enameling (anything). Blue Ribbon Rough 


Nickel Plating (any- Underwoods. 
thing). Underwood Fanfolds. 


Shipman-Ward 


Manufacturing Co. 


4401 Ravenswood Ave. 
CHICAGO, ILLINOIS 
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Harter Posture Chairs 
Do the Job 
and Are in Demand 


Alert dealers are selling Harter Posture 
Chairs by the demonstration method—with 
surprisingly profitable results. You can do 


the same thing. 


Phe sale of Harter Posture Chairs calls for 
the simplest kind of specialized selling. 
The dealer creates demand by putting the 
Harter Chair on trial-—usually Model 0517T 


illustrated above. 


Model O517T, for stenographic and secre- 
tarial use, is so easily demonstrated— it 
wins its way. The back is adjustable both 
vertically and laterally to fit the individual 
user. These adjustments are quickly and 
easily made. This popular chair, though, 
is but one of numerous numbers in the 


Harter posture line. 


HW rite for complete details—facts about the 


demonstration plan and special dealer helps. 


THE HARTER CORPORATION 
Sturgis. Michigan 
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PASSED AWAY 
W. J. Montgomery 


W. J. Montgomery, portable sales manager of the Royal 





[Typewriter Company, passed away at the age of forty 
seven on April 23, after a six weeks’ illness 
“Monty,” as he was affectionately known to dealers 


throughout the country, was one of the leaders in the de 





THE LATE W. J. MONTGOMERY 


velopment of the Royal portable typewriter He directed 
the sales and merchandising of the Royal portable since its 
introduction in 1926 

With the exception of a few intervening vears Mr. Mont 
gomery’s entire business experience was in the typewritet 


industry Beginning upstate in New York, he sold type 


writers on a part time basis while he was a telegraph oper 
ator. He then went to Canada with the Remington organ- 
ation and later rose to important capacities with that 
rganization as branch office manager and in bookkeeping 
machine work 

His career with the Royal Typewriter Company started 
in 1925 as a national account salesman, in the Chicago 
fice. Shortly afterward he was promoted to the manage 


ent of the Royal Typewriter Company’s Canadian busi 





ness at Montreal and later was in charge of the central 
division of branch offices of the company Late in 1926 
came the introduction of the Royal Portable. “Monty” was 
placed in charge of its management and was in that ca- 
pacity until the time of his death. His intimate association 


with the Royal Portable has been greatly re spe nsible for } 


A. G. M. Staveley 


Arthur Staveley, fifty-three years old, passed away on 





\pril 2 at his home in Woodhaven, Long Island, from an 
attack of heart trouble He is survived by his wife and 
three children, Marjorie Pheips Neibour, Arthur John 
Staveley and James Priestley Staveley Funeral services 


were held on April 5 


Mr. Staveley was well known in the trade as a represent 


ative of The Carter's Ink Company He was born in 
Sheffield, England, August 23, 1881, and came to the United 
States at the age of three with his family, settling at Berlin, 
Cont His parents sent him back to England when he was 
ten vears old to finish his schooling at Sheltonham. Shortly 
after his return to the United States, the family moved to 
Boston, where his education was completed. Soon after 
leaving college, he became connected with The Carter’s Ink 


(Company as a salesman on the road 


Mr. Stavelev’s main hobby was golf and he was a higl 
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¢ Sheraton, « ve we have a gen 


CHMISMIFSHPITHMIFTWVIFT MIT HIG HIG HIEHWO 


Another 


C / ASS 1¢ BY SHERATON 


pra 1 and durable for present day uses. Sturdy con- 

t iced struction, all exposed parts and entire drawer assembly 

f his of American black walnut, finished with a polished finish 

ul with all r eggshell gloss. Its fine quality is apparent in every detail 

¢ in the styl The desk is made in 60, 66 and 72-inch lengths; tables 

ign that would 66, 72 and 96 inches, chairs, costumer, phone cabinet and 
h the power of waste basket are made to match. The 3000 line is illustrated 


se is th ighly and described in the latest INDIANA DESK catalog 


Kas INDIANA DESK CO 





PANY 


PEPIS PIS HIS HISHIFHITHITHIGHWIGS 


JASPER, INDIANA 





“RAJAH” 


BRAND 


F 
O 


L 
D 
E 
R 
S 


“RAJAH™ brand folders assure every dealer of the 
continued goodwill and satisfaction of the user. “Rajah 
brand makes lasting friends fast. Made in all styles, 
tabs, weights and colors with all round corners. Umi 
formity and careful workmanship are the features of this 
quick-selling, popular-priced line. 
Compare! 

YY v ’ ] 7 | % 7 >] ’ ’ 
KING FILING SUPPLIES CORP. 
150 W. 22nd St. New York City 








ONTINENTAL 
A 











wl 


Snap and style to match 
the latest desk designs, 
made in solid walnut, 
quartered oak or birch, 
and finished to bring out 
zhe natural beauty of 
the wood. 


You can fill practically any style demand from the New 
Indiana line. This chair is one of many designs pro- 
duced in an up-to-date plant equipped with most 
modern machinery and operated by men of thoro 
experience in this work. These chairs may be shipped 
with Indiana Desks in pool cars, reducing freight and 
insuring first-class condition upon arrival. Catalog and 
details on request. 


New Indiana Chair Co. 


JASPER, INDIANA 

































Increase File Efficiency 


Graffco 
VISE SIGNALS 


To meet the New Deal's in- 
creased costs of materials, 
production, and sales, you 
must have top-notch efficiency 
from every business tool. 


ey All vertical files need 
Graffco Vise Signals to speed 


up use and uncover valuable 
hidden information. Simple, durable, in- 


expensive 12 colors, 2 sizes. 











Users of double-top folders 


1] should ask for Graffco Vise Signal No. 014. 
This is a signal developed especially for 

this type of folder at the request of one of 
America’s larger filing equipment manu- 
facturers. 














Ask for samples 


GEO. B. GRAFF COMPANY 


64 Wasburn Ave. Cambridge, Mass. 
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Am autographic Register, like a typewriter, is in active 
service every day and must be built to withstand constant 
use and abuse. The most durable metals are necessary and 
the movable parts must be carefully machined to practically 
eliminate service and repairs. The Miami Register with 
its simple crankproof mechanism, proved by fifteen years 
usage, has been the most satisfactory ever developed. 
Smartly designed, with rich deep blue color, chromium- 
plated, compactly built, the Miami Register readily appeals 
to prospects and is now marketed thru established dealers 
at attractive discounts. Steady repeat business on Miami 
Stationery is available everywhere. 


THE MIAMI SYSTEMS CORPORATION 


2735 Colerain Ave. 
Cincinnati, Ohio 
Manufacturers of Continuous Stationery for Auto- 
graphic Registers and all makes of Billing Machines 














LETTER 
TRAYS 


Here is a build up letter tray combination with a post that 
gives real satisfaction These posts, in an attractive 
nickel plated finish, make a strong, positive tier of trays 
that will last a lifetime 


The trays are made of best grade furniture steel electrically 
welded. Rubber feet. Made in all standard finishes, they 
can be used individually or built up to any height. 


Get a display 
on your coun- 


Post CLAMPS 
ter today! 


_ FIRMLY ON TRAY 


PRONGS FiT FIRMLY 
INTO SLOTS 











CO., Ine. 


NEW YORK 

















ART STEEL 


300 East 145th St. 








THE MARK OF QUALITY 


Tubular STANDS 
INCREASE 
TYPING 
OUTPUT 


Rising office machine prices expand 
the market for movable stands 
rUSCO tubular metal stands by 
their convenience and easy move- 
ment, make one typewriter available 
for use of several people The im 
provement in service of the type 
writer equipment and reduction in 
cost thus effected, stimulate TUSCO 
sales, increasing the dealer's oppor 
tunity 

The TUSCO 100 line stands are 
of rigid tubular steel frame, black 
japanned, with tops and side leaves 
ot Masonite tempered presdwood 
They are mounted on two cadmium 
plated casters and two rubber feet, 
or by means of the new footlock 
the rear legs can be set down on 
rubber feet or raised up, bringing 
into action all four casters, and the 
stand is then rolled about as de- 
sired without the necessity for 
tipping up one side 


REPRESENTATIVES: 


Typewriter Circle Co., 359 Broad- 


Hundreds of dealers handle t hese way, New York 
fast selling models. Write for details ( I Ritter, 2451 Ff 78th St., 
and prices Chicago: Phone REGent 1110 


Tubular Specialty Mfg. Company 
1940 Stanley Ave. Detroit, Michigan 
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ranking member of the New York Stationers Golf Associa- 
tion. He was the possessor of numerous tournament 
trophies. He was the founder of the New York association 
and for many years was chairman of the handicap commit- 
tee. He enjoyed the esteem and affection of thousands of 
people with whom he came in contact during the twenty- 
seven years he was active as a member of The Carter's 
Ink Company staff. In tribute to his work in the upbuild- 
ing of the Stationers Golf Association of New York, that 
organization in 1931 presented him with a wrist watch and 
made him an honorary member. He was one of the for- 
tunate few who have won the Eberhard Faber Class A 


season cup. 


Theodore Lyman Southack 
T. L. Southack, prominent in Boston stationery circles 
many years, passed away March 28 at his home in Marble- 
head, Mass., following a prolonged illness. He was born 
at Sandwich, Mass., seventy-two years ago. When twenty 
years old he entered the service of a Boston stationer, and 
continued his affiliations with the industry until his re- 








THE LATE T. L. SOUTHACK 


tirement several years ago. His chief connection was with 
J. L. Fairbanks & Company. 

Surviving are his widow, Mrs. Mary Southack; a son, 
Theodore L. Southack, Jr.. Marblehead; a daughter, Mrs 
Robert T. Burr, Winchester, Mass. 

Mr. Southack was active in Freemasonry, including the 
Sandwich lodge of Masons, DeMolay Commandery, and 
Aleppo Temple, Mystic Shrine. He was a member of the 
First Parish Church (Unitarian), of Dorchester; Boston 
City club, Boston Lodge B. P. O. E., and Society of Colo 
nial Wars 


W. B. Plettner 


William B. Plettner, manager many years at Denver, 
Colo., for the Felt & Tarrant Manufacturing Company, 
passed away several weeks ago, aged fifty-two. He was 
born at Silver Cliff, Colo., and educated in the public 
schools of Denver. Upon graduation from high school, 
Mr. Plettner was associated a short time with the Colo- 
rado Fuel & Iron Company. He then took a position with 
the “Comptometer” organization, where he continued 
twenty-five years. Mr. Plettner was a charter member of 
the Rotary club at Denver, and at one time belonged also 









The Bates name is a guarantee 
of quality. When you sell these 
Bates products you are selling 
values that your customers know. 


The Bates Featherweight Num- 
bering Machine—light, strong, 
quiet—the standard of quality. 





The New Bates Index, 
instantly finds 720 names 
and numbers. Redesigned 
for home as well as office. 


Bates File 
Fasteners have 
new and unique advan- 
tages. Send forasample. 





Bates Stapler—makes 
its own staples, 5,000 
to a spool of wire. 





Mun-Kee Silent Stamp 
Pad—the world’s finest 
stamp pad. 


Bates Eyleter — in- 


New Bates Perforator— serts, feeds and 
combines ¥ less effort with crimps the eye- 
4 times more capacity, let in one auto- 
several new features of matic operation. 


strength and convenience. <Q 





BATES MEG. CO., Orange, N. J. 
N. Y. Office, 20 Vesey St. 
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Where can you 
match this quality 
at the price? 











f aul 








WARSHAW 
FILING SUPPLIES 


Here is real value that 
customers complete satisfaction and 
insures a good profit for yourself. 


WARSHAW quality, full rotary cut 
all four sides) index cards with 
clean edges and uniform margins. 
No fuzzy edges nor imperfections. 
Wrapped in Cellophane—they are 
always clean and fresh as the day 
they are made. The modern index 
ecards in the modern package at a 
true price advantage. 


gives your 


WARSHAW Folders. Feature them 
for the coming transfer season. 


Finest grade, durable stock, rounded 
corners, scored in such a way as to 
increase the strength, just like 
flange construction in steel. Guide 
height, letter height and tabbed ! 
l/s 1), and 2/, cut. 

There is real profit for every dealer 
in the WARSHAW line. Write for 


samples, catalog and prices! 


WARSHAW MFG. CO. Ine. 


One Main St. Brooklyn, N. Y. 
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to the Denver Athletic club and the Lakewood Country 
club 
Surviving are his widow; two daughters—Margaret and 
Jean; one son, Walter; three sisters—Mrs. A. G. Corn- 
forth, Albert, Colo., Mrs. John McFarlane and Mrs. George 
Crafts, Denver; three brothers—Eugene and Gerald, Den 
ver, and Walter Plettner, Los Angeles 
me 
Charles M. Farrell 
Charles Matthew Farrell, Eastern sales manaver for the 


ompany, died suddenly from a heart attack 


Wilson-Jones ¢ 


on April l. He 


For a number of vears, Mr 


was fifty-three vears old. 


Farrell was Eastern repre 


sentative of Irving-Pitt Manufacturing Company, and in 


1918 became manager of the Eastern division of the com- 


pany. In 1922, he was promoted to vice-president and get 





THE LATE C. M. FARRELL 


eral sales manager of Irving-Pitt, with headquarters in 


Kansas City Several vears before the merger of Irving- 


Pitt and Wilson-Jones, Mr. Farrell Wilson 


Jones organization as vice-president and sales manager of 


joined the 


the Eastern division 

Che esteem with which Mr. Farrell was held by a large 
body of stationers in all sections of the country is expressed 
in the many letters which Wilson-Jones Company received 
Farrell's passing 


from its dealers, regarding Mr 


Fred Stuebe 
Fred Stuebe, 59, prominent Green Bay, Wis., business 
man and president of the Stuebe Binding and Printing 


company, died about two months ago in a local hospital 


where he had submitted to an operation a week before 


Death was due to an embolism. Prior to entering the hos 


pital, he had been confined to his home for four months 
He was born in Green Bay, and spent practically his en- 
In 1898, he Miss Anna Ruf, 


tire life there was married t 





THE LATE FRED STUEBE 


who survives him, with a nephew, Harold Ruf, now teach 
ing engineering at the Universitv of Wisconsin, whom the 
son, after the death of his parents 


\ brother, Lhe 


couple raised as their 


when he was a baby odore Stuebe, lives in 


Milwaukee 


Che business which bears his name had been under his 
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IN 1880 


WE ISSUED OUR FIRST 
PRICE LIST 


° 
54 YEARS AGO. . 
54. YEARS OF SQUARE 
DEALING IN SUPERIOR 
TYPEWRITERS AND 
SUPPLIES 
° 


Have you received your copy 
of our 1934 platen prices? 


AMERICAN WRITING MACHINE CO. 
NEW YORK & PRINCIPAL CITIES 


Makers of “INVINCIBLE” Platens 





THE BETTER PENCIL 


AUTOPOINT COMPANY, CHICAGO 


























We « —- ° 
Giving Satisfaction 
“@UALITY SINCE 1888” 


Successful oflice equipment dealers build profitable 
sales from their adequate knowledge of and attention to 
the customer’s problem. Sometimes with new or im- 
proved merchandise, sometimes with new uses for 
known supplies and sometimes by better fitting the 
materials to the requirement. The important thing 
is not to miss a chance. Knowledge of the require- 
ments of your trade, together with the competent serv- 
ice of “LITTLE” brands carbon and ribbon, combine 
in opening additional opportunities for you. A record 
of over 46 years as a recognized standard of comparison 
and a progressing business today indicate the special 
value of ““LITTLE” brands. If you are in position te 
consider the line, we invite your inquiry. 


Aa F 
LITTLE 
: INC. 
QUALITY : Rochester, N.Y. 


New York Office 


CARBON PAPE R Bible House, Astor Place 








ROCHESTER.N.Y..USA 
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5 
THE GRIP 


OF THE LEAD 


IN THE TIP 


THAT MAKES 














In Every Case— 


PROFITS 


In every case where 
a dealer has taken on 
the Stebco Line of 
ZIPPACKETS, profits 
have taken a jump. 
Business men by the 
thousands are de- 
manding these mod- 
ern, efficiently de- 
signed selling cases. 
There’s a Stebco case 
for every need, and in 


every case—profits ! 


Send for new cat- 
alog No. 16, showing 
the last word in Zip- 
per Cases for every 
purpose, and samples 


for inspection. 


STEBCO 





STEIN BROS. MFG. CO. 


564-570 W. ADAMS ST. 
ILLINOIS 
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teamwork sells 


AMPCO 


ribbons and carbons 


; The unprecedented demand for 
AMPCO Ribbons and Carbon Papers 
is due to the personal expert super- 
vision in processes of manufacture, to 
which the trade has responded in a 


most satisfactory manner. 


We do 


Papers and Ribbons in greater quan- 


not manufacture Carbon 


tities than do other manufacturers, 
but we do make better products. 
Quality, not quantity, is stressed in 
our establishment. 

Our line is open to a few energetic 


dealers. 


PRILPLPOL OL EL EL OELOD 


American 
Manifold 


Products Corporation 
; ; 2900 DARWIN TERRACE, CHICAGO 


$ 3 3 


No. 332 Duplicating Ink 
High Quality at a Low Price 


HIS latest product of ink specialists is just 

what you need to supply and increase the de- 
mand for a duplicating ink that gives perfect service 
ata reasonable price. You can depend upon its 
performance on either open or closed machines. A 
dense black that will not separate. Dries quickly 
and cleanly—no oily outlines. Won't harden on 
the pad. Moreover, it gives off 5 to 10 per cent 


more copies per pound. 








INK 


" s 
— DUPLICATING | 


| 
ae recy || | 
i N K — — a |/ 
SPECIALTIES CO. ~ a 
= 


519-21 S. Laffie St., Chicago, Ul, 
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For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 
in its field. 

If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co., Inc. 


6816-6824 Arsenal St. ST. LOUIS, MO. 


Pacific Coast Representative: S.& D. Loose Leaf Co., 427 N. San 
Pedro St., Los Angeles, Calif. 













































SSS =I 
YOUR PROFITS—WITH 
WAGE-MAKERS 


A complete quality line with 
The only plain angle tab, 
Genuine pressboard 





FILING SUPPLIES 
something to talk about. 
the best angle insertable tab. 
and super quality folders. 
DESKS Redesigned and priced for today’s market. 
The famous “10 Point” construction. Interchange- 
able, never-stick, full length suspension drawers. Per- 
fect filing facilities for all sizes. 

NEO-LEUM Desk Tops sell themselves and repeat 
indefinitely—place them on approval at our risk. 


FILE-FITTING TRAYS Cross File Card Trays. 


GRAND C 


RAPIDS 


MICH. 





All that the Name Implies 
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personal direction since he founded it 30 years ago on the 
second floor of the Nicolet building. It expanded rapidly, 
and for several years past has occupied both floors of the 
building at 216 Pine street, ranking as the largest printing 
and bookbinding plant in the city. 

Besides being president of this concern, he was vice- 
president and director of the Farmers’ Exchange bank, and 
: Kiwanis, 


a member of the Association of Commerce, 


Masons, Elks and Modern Woodmen 


Y Y Y 
be Loe m« 
- s 


Mrs. Stafford Siekert 

Mrs. Stafford Siekert passed away March 26 at a Mil 
waukee hospital. Her husband is a vice president of the 
Siekert & Baum Stationery Company, Milwaukee, Wis., to 
whom friends extend deep sympathy 

In addition to her husband, the following survive Mrs. 
Siekert: her mother, Mrs. Clara Hamacher, Madison, Wis.; 
two daughters—June Mary and Patricia Louise; 
ters—Mrs. L. J. Schultz, Mrs. Sam Gallagher and Mrs. 
Mathilda Pretzel, all of Madison; Mrs. Mary Strom, Mil- 
waukee;: Frank Hamacher, Madison. 
ra De rl 

Mrs. Mary A. Tracy Ambler 

Mrs. Mary A Ambler, widow of J. P. Ambler, 
who founded one of the oldest stationery stores at Pough- 
keepsie, N. Y., at her hom« 


after a long illness. 


four sis- 


Tracy 
passed away some weeks ago 


daughter, Donna L. Ambler; three 
Freeman, Glenridge, N. J., Mrs. 
York, N. Y., and Alice Ambler, 
Brownell, Pittsfield, 


Surviving are one 
Clayton 
Grant, New 


nieces—Mrs 
Blanche B 
Poughkeepsie; 
Mass., and Lynn H. Tracy, Evanston, III 


two nephews, C. H 


L. C. Manley 

L. C. Manley, president of the Medina Seating Com- 
pany, Medina, N. Y., succumbed to heart disease March 4 
at his home He had driven from Cleveland to Medina. 
Mr. Manley was seventy-five years old 

Surviving are his widow, Mrs. Margaret Manley; two 
sons—Addis, of Fredonia and Henry of 
daughter, Mrs. Abba Arters, Schultzville; one sister, Mrs. 
J S \\ right, Falconer. 


Albany; one 








Blade made of 
Rezeor 
Stee! 





NEW DISPLAY BOX FOR GITS-NIFES.—Supplied to dealers 

by the Gits Bros. Mfg. Co., 1846 S. Kilbourn ave., Chicago, 

this box can be had on order for any style or grade of Gits- 
Nife 


—__<—_—_—_— 


Globe Manufacturers Move to New Quarters 
Replogle Globes, Inc., Chicago, announce removal from 
320 South Franklin street to 168 North Clinton street, 
where they have an entire floor at their disposal. The com- 
pany now has a spacious factory, sales room and office. 
New office furniture and equipment complete a modern 
business. The new 


ensemble for the transaction of 


quarters are located on the fourth floor. 





FiberstoK 


| 


This Trade Mark Identifies 
Quality Products in 


| Expanding Envelopes 
| File Pockets 
Document Files 
) Expanding Indexed Files 
| * 
These products are recognized as the 


Standard of Quality by the Stationery 
Industry. 


Our prices and discounts enable our 
customers to compete with local and 
consumer-direct manufacturers. 

















Home of the largest manufacturer of heavy hand made envelopes 


NATIONAL FiperstoK 
ENvELOPE COMPANY 


429 MOYER ST., PHILADELPHIA, PA. 


New York Distributor 
Mutual Stationery Co. 
368 Broadway 


Chicago Branch 
54 W. Lake St. 





Write for latest price list No. 15 
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EYELET REMOVER 





Ilere is the answer to a persistent demand of 
a convenient plier-type tool 


long standing 


to set No. ] 


“CHALLENGE”? 


EYELETS 


\ squeeze of the handles drives the eyelet 
thru the paper, another squeeze heads it over. 
That's all there is to it. 
And to polish off this job, we have attached 
a little gadget to both remove or redeem a set 
eyelet—more material may be added and the 


original eyelet 


reset. 


No fuss, no bother. 


It lists at $2.50, temporarily. 


Made by 


Edw. L. 


Bennington 


the makers of the 


‘“*CHALLENGE” 
EYELET PRESS 


Sible 


SINCE 


y 





’ Mie. Co. 


886 


Vermont 
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An Unusual Typewriter Sale 
Walter (“Doc”) Hanson of Cleveland relates this inter 
esting incident 


“Tl have sold thousands of typewriters in the last twenty 


nine years with foreign type to be used by folks who want 
to write their native language This month I have made 
what I believe is an unusual sale—sold a portable type 
writer equipped with Hebrew type to a Chinese Che 
owner of this typewriter writes Hebrew fluently When 


I first talked with the Chinese, he asked me if I had a type 
writer that would write backwards. | told him that | had 


a couple of machines that stuttered, but did not have any 


that were so bad that they would write backwards Dold 
him since the ‘new deal’ evervthinge goes forward, even 
typewriters, regardless how bad they are. He then said 


he wanted to buy a Hebrew typewriter (by this time I was 
wondering who was doing the kidding). I could not have 
been any more surprised when he asked me for a Hebrew 


machine than I would if I received an order for fans to be 


shipped to an Eskimo ‘way up Nort! However, seeing 
that my prospect meant business, it did not take long for 
me to write an order for three weeks’ delivery (as type 


writer men are not overstocked with Hebrew machines) 
Thinking he was a one-man league of nations, I asked him 
if he wanted some more typewriters in other languages 
Hle said, ‘not today’. 


> 


Norwegian Market for Office Equipment 

The United States Department of Commerce provides 
the following report, submitted by George M. Abbott, vic 
consul at Olso, Norway: 

“The market for office machinery and equipment in Nor 
way was very much depressed during 19273. Imports of 
adding and calculating machines were valued at only Kr 
749,400, compared to Kr. 1,172,519 in 1932, and Kr. 1,732,200 
in 1930. In 1932 American cash registers and adding and 
calculating machines lost a considerable share of the mar 
ket to manufacturers in Germany and Sweden, and it is 
doubtful if their position improved in 1933. American type 
writers have successfully maintained their position in the 
Norwegian market, although total sales have declined 
sharply.” 


> 


State Liquor Stores in Ohio Will Use 
Victor Equipment 

Each of the 187 state controlled liquor stores in Ohio 
is modernly equipped in every way Che filing equipment 
in these stores was furnished by the Victor Safe & Equip 
ment Company, Inc., North Tonawanda, N. Y., and con 
sists of Victor four drawer legal size, vertical filing cabi- 
nets, with document inserts in the top drawer openings 

These Victor cabinets will be used to file the various 
reports, correspondence, etc., incident to the operation of 
the store. The document insert will house the 354” x 7'4” 
bin cards for the various brands of liquor sold, after thes« 
cards have been filled and have been removed from the 
bins 

i 
Yes, the Rebuilders Do Wonders 

“The Limit of Optimism?” headlines the South London 
Press (England) over the following boxed-in item on the 
front page 

“Lambeth Council General Purposes Committee an- 
nounces that a typewriter used in the office at the cemetery 
is past further use. 

“It was bought in 1912 


“In recommending the purchase of a new machine, the 
committee adds: ‘An allowance shouid be made for this 
old machine.’ "—Courtesy of Ernest A. Dench, Ho-ho-Kus, 


N. J 
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at Buffalo! O! OF 


JUNE 4-5-6 





Exhibit with Trimmin’s 
Third Floor Sample Room 
STATLER HOTEL 
See 


Machines that count money 
Machines that sort money 

Machines that wrap money 

then see where all the money goes 
into ““Steel-Strong’? Coin Wrappers 
and Bill Straps. 

Every stationer invited to this exhibit 


and refreshments. 


The CC. L. Downey Co. 
941-9147 Clark St. Cincinnati, Ohio 


EDO OED TERE TN TT 





Vul-Cot—in your window! . . . Because Vul-Cot is the only na- 
tionally known wastebasket. Madeof National H-A-R-D Vulcan- 


ized Fibre—will not dent, bend, corrode or scratch like metal: 


will not crack, split or splinter like wicker. No sharp edges 
Guaranteed five years Vul-Cot sales policy assures good 


Stationers a good profit on every sale 


NATIONAL VULCANIZED FIBRE CO. 


Wilmington, Delawar« Branches in Principal Cities 
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“FAVORITE” 


DUBL-FRUNT 


EXPANDING 
FILE POCKETS 








3 EXPANSIONS 3 SIZES 


DOUBLE SERVICE AT 
NO EXTRA COST! 


’ ’ Res FROM THE HOUSE OF COOKE«COBB 
' i ORIGINATORS OF EXPANDING SPECIALTIES 


. = 








S| 








“KILIAN” 


Unground Ball Bearings for the 
Metal Office Furniture Industry 
(U. 8. Patent 1.782.622. Canadian Patent 324,059. Other patente pending.) 

All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatsoever. ) 
For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 95% of filing cabinet drawer 
slides in United States and Canada operate on “Kilian” 
unground bearings. Samples made to your specifi- 


cations. 
Kilian Manufacturing Corporation 
107 North Franklin Street Syracuse, New York 




















PRONTO 


COLLAPSIBLE 
STORAGE FILES 


Pronto files are used by 


BANKS 
INSURANCE OFFICES 
PUBLIC UTILITIES 
DOCTORS 
HOSPITALS 

CITY DEPARTMENTS 
FACTORIES 
STORES 
SCHOOLS 
ETC. 







EVERY 
PURPOSE 


Pronto is the file 
with the all 


OLIVE GREEN 


- 
tront. 


stee! 


drawer 


SEND FOR 
SAMPLE 


AND DISCOUNT 
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MONOCHROME 


A Moderate Cost Fountain 
Pen with new features and 
better quality 


DEALERS WILL SELL IT 
AND PEOPLE WILL BUY IT 


| Because 


| Large ink supply, visible 
| reminds you to refill when 
| required. Leak proof—no 
| inky fingers or stained 
| clothing. Self cleaning, 

no rubber sac, no lev- 

| ers —a most nearly 
foolproof pen. 


See 
this new 
Monochrome | 


BUILT TO 
A HIGH 
STANDARD OF | 
QUALITY 
Retails 


212 | 


MONOCHROME 
PEN COMPANY 


961 Montana St., CHICAGO 























A proposition that will add 
sales and earnings for spe- 
cialty salesmen 


CROWN 


RIBBONS & CARBONS 


Typewriter ribbons and carbon paper are of most regular demand 
They are particularly excellent merchandise for the 


sold 


all the year ‘round 
bank 
business, the mechanic-salesman with regular service contacts, or for other 


The quality of CROWN 
furnishing the 


stationery salesman, the filing supplies man with an established 


sales representatives who have a developed trade 


ribbons and 
exact grade and weight for any modern office requirement, makes it ideal 
Men have 


carbons and the wide variety of the line, 
for the salesman whose trade values his counsel and service 
come into almost instantaneous success with CROWN because of the 
standing they had with their trade and the very superior service CROWN 
offered. We recommended CROWN Ribbons and Carbons and will be 








Meter Binders 
(pietured 
above) 






There's a specially de- 
Proudfit binder 
for every specific pur- 


, . signed 
Catalog Binders é 


Portfolios ' 
pose. 
Municipal aaa ——" 
Binders Selling Proudfit is a 


Utility Binders service to your cus- 
edie tomer, a compliment to 
OC s 





your store, and a good 


rransfers profit to you! | 


Post Binders ; 
Inquire about your 


Stamp Albums 
present problems. 


Memo Pads 








pleased to go into the proposition in detail, on request 
Crown Ribbon & Carbon Mig. Co. 
782-790 St. Paul St., Rechester, N. Y. 


Making Good Impressions for More than a Quarter Century 











Grand Rapids Loose Leaf 
Binder Co. 


Grand Rapids 
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(Other Lands—Continued fr: 41) 
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South African National Typewriter Contest 
Proposed 
An extract from a report submitted by Edward B. Law- 
Johannesburg, South 
ot 


Commissioner, 
States 


Trade 
United 


American 
Atrica, to the 


son, 


Department Commerce, 


reads as fc yllow 5S. 


“In view of the success of the typewriting contest held 


in Johannesburg in October, 1933, and sponsored by a 
Johannesburg newspaper, plans are now being completed 
for staging the first South African national typewriting 


a number of 
The first 
and in addition to the cash prizes, there 


speed championship. It will be organized by 
newspapers in the Union and Southern Rhodesia. 
£100, 


awards 


prize will be 
will be other rhe preliminaries will probably be 


held t« 
the 


ywards the last week in August in eleven towns, and 


Town Hall 


The forty candidates 


final will be staged in Johannesburg on 


the evening of Friday, September 28. 
whose preliminary papers record the highest speed will be 
invited to participate in the final. 


N. C. R. Joins Krupp in German Field 

»f Commerce of April 21 reported 
the The National 
Cash Register Company in Germany will be included with 
of 
executive 


The Chicago Journal « 


an arrangement whereby activities of 
of National Krupp Registerkassen, a subsidiary 
Krupp, A. G., Essen. S. C. Allyn, 
The National Cash Register Company, 


the merging 


those 
Friederich 
president of 
said that “ 
structive and creates a very strong position indeed, 


vice 
of these two companies is most con- 
both 
in Germany and other important foreign markets.” Ac- 
tivities under the new plan will center at Berlin. 
ae 
Polish Dealer Celebrates an Anniversary 

Royal Type- 
Poland with 
celebrated on March 15 the thir- 


tieth anniversary of his entry into the typewriter business 


Ignacy Braunszweig, general manager of 
W Polsce S. A,, 


headquarters in Warsaw, 


writers Royal dealers for 





IGNACY 


RBRAUNSZWEIG 


For twenty-three years of this time, Mr. Braunszweig has 
held He 
instrumental in bringing the Royal typewriter to the posi- 
Polish market. 


i 


important managerial posts. has been largely 


tion it holds in the 


Leipzig Fair Record Indicates Business on Upgrade 

The Leipzig Spring Fair, just closed, was the largest and 
best attended session in several years. The official report 
150,000 business 16,000 of 


whom came from foreign countries. This is an increase 


shows an attendance of men, 


of thirty-five per cent over the last Spring Fair. Twenty- 
four countries including the United States sent 7,562 ex- 
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A PROFITand A PLEASURE! 


Customers find real pleasure in using 
HIGGINS’ OFFICE PASTE. Every- 
thing about it suggests quality worthy 
of the name of Higgins—and conven- 
ience and practicability in use: ° 
—the way it’s made 
—the way it flows 
—the way it sticks 
—the work it does 
There’s nothing on the market quite 
like this clean, smooth paste of mildly 
aromatic scent. And there’s a real 
profit in taking care of the repeats. 



























HIGGINS’ 


@iivacs. 


It Speaks for Itself! 


The following letter is one of the many unsolicited 
communications we have received, relative to the na- 
tionwide change to CEL-U-DEX TRANSPARENT TABS. 


CHAS. M. 
HIGGINS & CO., Inc. 


271 Ninth Street 
Brooklyn, N.Y. 





Wisconsin 


Cel-U-Dex Corp. 
Empire State Bldg. 
New York City 
Gentlemen: 


As soon as you have a Milwaukee dealer 
will you please drop me a line and give 
me his name. 


This agency has been using........... 
index tabs, but the curling of the 6-ihch 
strips is objectionable, at least when pur- 
chased in quantity for continual use. 


Very truly yours, 
* 


The original letter on file in our office 


CEL-U- DEX 


CU &.? ©. ee 
Empire State Building 
NEW YORK 
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DEALERS 
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For Deal in 
Repeat “Philco”’ 
Business Products 





To introduce the "EXCLUSIVE" TAB 
EDGE feature, we will send any dealer 
writing us on his printed letterhead, 25 
sheets of our No. 797 Carbon Paper, one 
of the longest wearing sheets on the 
market. 


HIGHEST QUALITY 





WE DO OUR PART 


Phillips Ribbon & Carbon Co., Inc. 


Factory and Executive Offices 


61 HALSTEAD ST., ROCHESTER, NEW YORK 


BRANCHES 


NEW YORK CHICAGO BOSTON 
82 West Broadway 200 W. Jackson 115 Purchase St. 
PHILADELPHIA Blvd. CLEVELAND 
1033 Chestnut St. MILWAUKEE 1002 Leader Bidg. 
ST. LOUIS 6114 Plankinton PITTSBURGH 
221 Fullerton Bidg. Bidg. 410 Bessemer Bidg. 











Let the Hanson Merchandising Plan 
Help You to 


SELL 
MORE 
SCALES! 


OU realize, of course, 








that every business 
i 


ofthce should possess an 


b 
efficient postal scale, because of its general con- pounds 


venience and the postage it saves. But no mat- 
ter how seeming the need, there still remains the 
problem of transferring scales on your shelves into 
active service. Even Hanson scales, though perfectly 
constructed and comprising every known improvement, 
need to be backed by a successful merchandising plan. 


here zs such a plan—‘**The Hanson Weigh,”’ plus per 
sonal service especially adapted to your particular sales 
problems. Hanson dealers are provided with this 
service Hanson scales must—and do—move into 
their ultimate mission—that of giving unvarying and 
efficient service to industry. This is the objective of the 
Hanson Merchandising Plan. Send for it now. Let it 
establish for you a profitable postal scales department 


Hanson Scale Co. 
525 N. Ada St., Chicago, Ill. 
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ibits, an increase of eighteen per cent over 1933. The 
international character of the exhibition was indicated by 
the fact that business men from seventyv-one countries at- 
tended The sales in many divisions showed a marked 
increase, textiles rising fifteen per cent and machinery and 
tools sales forty per cent over last year Che volume of 
business transacted by the general sample fair was thirty 
per cent greater than last year, while the technical fair 
reports an advance of from thirty to fifty per cent rhe 
fair has been considered for centuries a barometer of busi- 
ness trends in international trad 


—_> 


Office Machines Used by German Post Authorities 

German post authorities are among the greatest users of 
office machines in Germany By the end of 1933 there 
were in use: 5088 standard typewriters; 3923 portables; 
1696 duplicating machines; 441 hand duplicators; 410 off 
set duplicators; 35 ribbon duplicators; 345 addressing ma- 
chines and 6028 adding machines.—ERB 

<> 

Fixed Selling Prices for Typewriters in Germany 

Che manutacturers, importers ot typewriters and type 
writer dealers in Germany have agreed upon a schedule 
of tixed selling prices. This agreement was made because 
of the fact that on January 1 last a law went into effect 
fixing a maximum discount of three per cent for ordinary 
buyers of goods bought in Germany 

It is reported that the German manufacturers of type 
writers have lowered their: prices for standard machines 
Che lowest price for portables has been fixed a little higher 
than heretofore It is reported that two of the principal 
typewriter manufacturers did not attend the convention 
These are concerns under United States control. Another 
company not so controlled also failed to attend 

Che new German government is responsible for the law 
above mentioned which is intended to defeat high dis- 
counts which would disturb quoted prices. No higher dis- 
counts than three per cent for cash are permitted —ERB 

—@— 
New Office Equipment Firm in London 

Recently Horace Taylor resigned his directorship in the 
firm of C. W. Cave & Company, Ltd., London, England, 
and has established in partnership with his son, N. A. Tay 
lor, also formerly connected with C. W. Cave & Company, 


Ltd., and has opened show rooms at 26°30 Holborn Via 


duct, London, E. C. 1 The company is operating under 
the name H. Taylor &-Son and is dealing in office turn 
ture, equipment and filing systems and supplies Addi 
tional lines are being sought, particularly from American 


manufacturers, who’ are invited to write if interested in 


representation in London, 
_ 


Interesting Plan to Sell New Typewriters 
The new German_government has issued a new plan to 
replace old machines such as typewriters by buying new 
ones. Old typewriters and other office machines may lh 
replaced by new at special times by allowing the buyer 
the sum paid free from taxation In this case, the old 
machines must be destroyed or perhaps kept in reserve 
No new machines will have preference if by their use em- 
loyees will lose their positions —ERB 
—— 
The Coulls Somerville Wilkie Calendar 


The calendar distributed annually to its customers and 


friends by the Coulls Somerville Wilkie Limited, Dunedin, 
New Zealand, differs in the 1934 edition in that it does not 
carry a picture Pictures are available, however, to those 
who apply for them. The picture offered is a reproduction 
in full color of one of the treasures of the Dunedin Art 
Gallery: Van der Velden’s “Waterfall in the Otira Gorge.” 
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BLOTTERS 

















Little need be said if much 
Wrenn Showblott Cabinet 


Let them be seen! 
The 


places an excellent selection of colors in clear 


is shown. 


view and permits prompt demonstration of 
the quality of Wrenn blotters. Most sta- 
tioners find that desk blotters are the ever 
popular working surface for the office desk. 
A continual display of them will step up sales; 
the Wrenn Showblott provides the means. 
Full details of our introductory offer will be 


sent stationers on request. 


The Wrenn Paper Company 
MIDDLETOWN. OHIO 














{ bright paper clip with 
bright selling features 


Accepted among the trade both in the U. 5. 
and in many countries abroad, CLIP-ONS are 
fast becoming the most popular all purpose 
paper clip. People frequently want a clip that 
holds fast, that requires only a narrow binding 
margin and permits reading matter written 
within a half inch of the top of the lower 
sheets without removing clip. CLIP-ONS are 
all that and much more. They can be used 
over and over again for temporary fastening 
or can be permanently sealed by tapping with 
a paper weight or other hard object. 

CLIP-ONS are made in three sizes providin + 
for practically every paper fastening use; they 
are finished in brass or nickel and 
packed 100 to a box, ten boxes to a 
carton. STATIONERS write for 
samples and prices. 


CLIP-ON 
CORPORATION 


OSWEGO, N. Y. 

























The most profitable 
pencil connection a 
dealer could make 





DEALER PENCIL *<--s PAT. OFF. 
CUSTOM BUILT 


by Mohican 


Let us tell you about our 
dealers who are actually 
making a real profit by 
featuring our pencils. 


Mohican Pencil Company 


(Formerly United States Pencil Co.) MANUFACTURERS 


5935-49 Woodland Ave., PHILADELPHIA, PA. 





















FILE 
POCKETS 


still lead the way to 
greatest filing satisfac- 
tion. 









































Sturdily constructed 
from first-quality red- 
rope stock, their lasting 
serviceable qualities 
make them the cheap- 
est buy in the long run. 


“Vertex” Pockets will 
satisfy your customers 


ALVAH BUSHNELL CO. 


925 Filbert Street Ww PHILADELPHIA 











Oe Owe meet 
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There’sa 


SCHWAB 
SAFE 
For Every 
Need! 


ITH a complete line from 
which to make your selec- 
tions—a line embodying the 


most efficient construction 
features for protection against 
fire and theft—Schwab dealers 
are deriving new, profitable busi- 
ness from their territories. This 
opportunity may be available to 
you—send for particulars. 


The 
Schwab Safe Company 








Nole . 


Exclusive ter- 
ritories will be 
assigned to en 
terprising of 
fice furniture 


dealers Lafayette, Indiana 





COPYMASTER 


The Duplicator of First Class Impressions 
Thoroughly Dependable Always Ready 
Adaptable to Great Variety and Excep- 
tionally Economical on runs of 200 or less 


}- —— —— - —_— 

















COPY MASTER makes up to 200 copies 
and up to four colors at a time. It is 
THE duplicator to recommend for the 
many who require first class impres- 
sions at minimum cost, and it retails 


ist $1 350 


DEALERS let us send you our profitable offer! 


176 N. La Salle Street 


CHICAGO, ILLINOIS 

















INGENTO CUTTERS 


wots 


~ -* 





ae $8 sizes 
9 


2 models 


A Cutter for 
Every Purpose 


Whether it be a small card or photo, or heavier 

materials, such as corrugated board, cloth, leather, 

rubber, sheet metal, etc., one or more of the eight 

sizes (6 to 30-inch blades) will do the cutting job 
perfectly. 


SEND FOR NEW PRICE LIST 
Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
8316-8346 Birkhoff Avenue 
CHICAGO, ILLINOIS 




















CELLULOID 
TAB GUIDES 


Your customers prefer them. 
Permanent 


Economical 





ae 


Your profits are larger. 
Send for samples and prices. | 


IMPERIAL METHODS CO. 


Forest Park 


a 


Illinois 
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TYPEWRITER S 


Baltimore, Md.—The Woodstock Typewriter Company has leased a store 
at 301 West Fayette street to furnish distribution in this vicinity 

Brooklyn, N. Y.—The Crescent Typewriter Exchange has been estab 
lished by Sylvester Bove, 115 Gatling place 

Buffalo, N. Y.—Alvan E. Bailey has been appointed manager here by 
the L. C. Smith & Corona Typewriters Inc He was transferred from 

Worcester, Mass. 

Calgary, Alta., Canada.—G. Rowland has been made manager of the 
local office of Remington Rand, Ltd 

Calgary, Alberta, Canada.—-M. McDerby has opened a typewriter and 
office equipment business in the Central building. He had been owner 
and manager many years of the Standard Typewriter Company 

Chicago, tt|.—W. D. M. Simmons, of the educational department, Un 
derwood division of the Underwood Elliott Fisher Company, was a visitor 
at the Chicago branch in April.—Barney Stapert, Underwood typewriter 

speedster, also looked in on the Chicago organization in April 

Chicago, t!l.—S. D. Wakefield, who has been active in the Chicago type- 
writer field many years, has become manager of Community Motors, Inc., 
Wabash avenue at Adams street. This company is distributor for Pontiac 

motor cars Millard A. Adams, also of the typewriter field, is associated 
with Mr. Wakefield Mr. Wakefield had been with the Woodstock Type- 
writer Company ten years as national accounts salesman; two years with 
the Royal in Chicago, and formerly manager at Cincinnati; Remington 
Typewriter Company, Chicago. He entered the typewriter business under 

Paul W. Jones, now manager at Chicago for the Royal Typewriter Com- 
pany, Inc 

Cleveland, Ohio.—Harry Fudge is a new salesman here for the Royal 
Typewriter Company, Inc K. P. Edwards has returned to the fold 

allas, Texas.—Walter W. Haseloff has bought the New Deal Typewriter 
Company, 316 North Ervay street, owned formerly by the late Guy R 
Curtis. Mr. Haseloff had been connected many years with the Underwood 
Elliott Fisher Company 

Denver, Colo.—W. H. Mitchell has been appointed district manager here 
by the Woodstock Typewriter Company. The local branch is located at 
1632 Champa street 

Lancaster, Penna._-H. C. Bancroft has opened a new typewriter store 
here. He has the local representation of the standard Royal typewriter. 

Los Angeles, Calif.__The addition of Jack Kaplan to the local sales or- 
ganization of the Royal Typewriter Company, Inc., brings with him a 
broad experience in the sale of office specialties 

Medford, Ore.—Sam Colton has succeeded the late R. H. Shreve as local 
salesman for the Royal Typewriter Company, Inc 

New Haven, Conn.—The Sun Typewriter Company has been chartered ; 
capital stock, $50,000; incorporators—Samuel Botwinik, Samuel Weinberg 
and Ruth S. Olderman 

Philadelphia, Penna.—Jack Spillane, Noel Grover and Walter Ziliak are 
new members of the Royal sales organization here 

Philadelphia, Penna.—-Albert Tangora, typewriter speedster, gave dem 
onstrations of the Underwood portable typewriter at Strawbridge & 
Clothier’s several days in April 

Sacramento, Cal.—-Mr. and Mrs. George N. Hammond, of the George N 
Hammond Typewriter Company, announce the coming marriage of their 
son, George E. Hammond, Jr. to Miss Katherine Mozingo Miss Mozingo 
was the 1933 ‘‘Snow Queen’’ of California 

St. Louis, Mo.—J. C. Withington, an experienced typewriter man, has 
joined the local sales staff of the Royal Typewriter Company, Inc 

St. Louis, Mo.—The Royal Typewriter Company, Inc., which had been 
located in the Boatmen’s Bank building the past seventeen years, has 
leased the stores at 116-20 North Tenth street for a term of five years 

San Antonio, Texas.—H. S. Steen has joined the country sales force of 
the Royal Typewriter Company, Inc., here 

Seattle, Wash.—Fenton B. Eylar, a veteran of the typewriter field, has 
been appointed manager here by the L. C. Smith & Corona Typewriters 
Inc. His service with the Smith organization started at Davenport, Iowa, 
in 1901 He had been manager of the local branch in 1913 

San Francisco, Calif.—C. H. Billington, manager of the Smith-Corona 
office, reports a steadily increasing gain over the sales of last year, 
March having reached a seventy-five percent increase 

San Francisco, Cal..-Word is received of the recent death of R. R 
Shreve at his home in Medford, Oregon. He was for many years asso 
ciated with the Royal Typewriter Company, and for several years prior to 
1920 shop foreman of the Portland branch 

San Francisco, Calif._-A. R. Ames, president of Ames Supply Company, 
has spent a couple of weeks on the coast, and expects to remain a week 
or two more. Accompanied by Ear! C. White, the San Francisco repre 
sentative, he took a trip to Seattle to install a platen grinder for the 
agency in that city. A delightful trip by auto through the famous ‘‘Red 
wood Empire.’’ 

San Francisco, Calif.—-Mr. J. Goyette is the new wholesale man for the 
Smith-Corona branch, and as such will have charge of all retailers. Mr 
J. Anderson is taking Mr. Goyette’s place in the city territory. He was 
formerly in San Francisco; then took charge of the company’s office in 
Seattle. His return is partly for benefit to his wife’s health 

South Bend, Ind.—Paul Wilmot is a new salesman here for the Royal 
Typewriter Company, Inc 

Tampa, Fla.—A sub-branch of the Jacksonville branch of the Royal 
Typewriter Company, Inc., has been opened here, in charge of A. D 
Richardson 

Topeka, Kans.—The Underwood Elliott Fisher Company has moved its 
local branch from 602 Kansas avenue to 113 East Seventh street 

Topeka, Kans.—-The Topeka Typewriter Exchange has taken increased 
space on the ground floor at 425 Kansas avenue. The principals of this 
business are E. G. Crowder, and Wilbert Johnson 











ADDING MACHINES 


Chicago, t11.—W. F. Arnold, of the adding machine division of the 
Underwood Elliott Fisher Company, visited the Chicago branch in April 

Chicago, I1.—-R. J. Smith, distributor for the Add-Index machine, will 
move soon from 6 East Lake street to 343 South Dearborn street. 

Chicago, tI1.—Two men who stole two adding machines from the office 
of the Cook county assessor were prosecuted at Woodstock, and sentenced 
to terms of from one to ten years in the penitentiary for larceny. The 
theft took place last December. The men sentenced are Otto Svoboda and 
Frank Narowitz 

Oakland, Calif.—John M. Lund has been elected vice president of the 
Friden Calculating Machine Company. He was a veteran of the type- 
writer industry when he joined the Marchant Calculating Machine Com- 
pany in 1924. 
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The new method of merchandising 
is as DIFFERENT as the new archi- 
tecture. No longer is it sufficient 
to make good carbon papers and 
typewriter ribbons . . . sell them 
to you... and let it go at that. 
Today, OLD TOWN is as keenly 
interested in helping you re-sell 
what you buy as in getting your 
business. OLD TOWN's plan is 
quite unique, unlike any you have 
experimented with in the past. 


aT 


jaa abl 


SL : 


b, 


@ls Tamu 


Ribbon & Carian 


Brooklyn, New York 





“A successful organization 
daring to be different" 


N.R.A. payrolls compiled 
without figpring/ 


Meilicke ready-made answers to routine problems cut calcu- 
lating time in half. Any employee can use Meilicke Systems 
without training. There are no keys to punch, no levers to pull. 
Just turn the card and copy the answer. 


Avoid New Code 


Complications 


Pay Roll Calculators are built 
On piece work, hourly or week- 
ly basis. 


The new 35 hour and 40 
hour weekly basis Calcu- 
lators are now ready; 
answers in \ hour steps. 


Hourly basis 
Calculators 
have answers 
in \ hour or 
'/» h our steps, 


End Mistakes—Double Speed with 
Precalculated Verified Answers 


Write for Circular 


Meilicke. Systems, Inc. 
@'2= 3466 No.Clark St. Chicago, Illinois 











TOO MANY 


LINES 


TOO MANY 


LAGGARDS 





Result? Too big an inventory, too little profit. 
This year, concentrate on one line of metal 
waste baskets—the Canco Profit Line. Give yourself 





a break. 

Canco metal, fireproof baskets are good looking. 
Customers like them on sight. They come in styles 
for every type of market—beautifully styled and dec- 
orated for home use; oak, mahogany and walnut for 
offices; and for institutions, green and white. They’re 
inexpensive. And backed by a name that is famous in 


metal work. 


Galvanized Ware Department 


AMERICAN CAN COMPANY 


City Park Avenue and Hamilton St. 


TOLEDO, OHIO 
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OTHER MACHIN E S$ 


Atlanta, Ga.—-Rogers & Nash Company, 88-90 Pryor street, have taken 
increased space This business, handling a variety of office machines, is 
conducted by A. D. Rogers and H. B. Nash 

Chicago, tl.-Sidney Collins, of the Automatic Pencil Sharpener Con 
pany, returned in April from a vacation spent at Daytona Beach, Fla 

Chicago, II.—-Nelson Durand, vice president of Thomas A. Edison, 
Inc passed through Chicago several weeks ago, on his wav home after 
a trip which took him to the Pacific coast 

Chicago, Ill The American Staple Corporation, 119 South Wells street 
has been chartered to manufacture, buy, sell and trade in staples and 
stapling machines, and mechanical devices; capital stock, fifty shares par 
value incorporators—-Angelo P Franz, Harold Balkin and Margaret 
Franz 

Louisville, Ky..-The Leet Typewriter Company, 425 West Walnut street, 
has taken on the Standard rotary duplicator and the Standard envelope 
sealer 

Madison, Wis.-The International Business Machines Corporation, a 
Michigan charter, has incorporated in Wisconsin; capital stock, 750,000 
shares no par value——7053,345 shares paid in property in Wisconsin, 
$158,123. The Wisconsin charter permits the rental of tabulating equip 
ment and time recording devices, etc 

Oakland, Calif.._Ralph D. Buckley, headquarters at the Coit Hotel, is 
making a trip through the Northwest for the Automatic Pencil Sharpener 
Company of Chicago, for which he is Western representative Recently 
he returned from a good business trip through the Southwest and the Rocky 
Mountain section of his territory 

Philadelphia, Penna...The Merchants Cash Register Company, 2401 
Chestnut street, has been registered in the common pleas court as a com 
mercial title by Walter M. Grafton, Upper Darby, Penna 

San Francisco, Calif... The 1934 Business Show of Progress’’ was 
held April 10-13 in the Gold Room of the Palace Hotel, and attracted 
large crowds. The show was promoted by a group of local office appliance 
men, and conducted on a non-profit basis Arrangements were made by 
a committee appointed for the purpose with Ward Harris, of the Ediphone 
Company, as chairman Others were E. \V Lawrence, of the Postage 
Meter Company, acting as secretary; and W. G. Traud, of Ditto, Ine 
treasurer Seven-thousand five hundred special invitations with tickets 
were sent out to leading office executives all over the northern part of 
the state Thousands of admission tickets were also furnished employees 
to hand out to interested persons 

Exhibitors taking part were the Addressograph Sales Agency Bur 
roughs Adding Machine Company Comptometer (Felt & Tarrant Manu 
facturing Company) ; Dictaphone Sales Corporation ; Ditto, In« Ediphone 
Company Elliott Addressing Machine Company Error-No. and Turn-a 
Page Copy Holders; F. & E. Checkwriter Sales Company H. & M. C 
Co,., Ine International Business Machines Company ; Marchant Calculating 
Machine Company A. B. Dick Company (The Mimeograph) H. SS 
Crocker Company Multigraph Sales Agency National Bundle Tyers 
Pacific Manifoelding Book Company Pacific Telephone and Telegraph 
Company Postage Meter Company Triner Scales Agency Underwood 
Elliott Fisher Company; Uarco Business Systems; Victor Adding Machine 
Company Visible Records Equipment Company 











PENS AND PENCILS 





Chicago, tl.—-The North Side Pen Hospital, formerly at 3003 South 
port avenue, has moved to 2956 Lincoln avenue 

Chicago, Ul..-Norman L. Pearce, district manager for the Eberhard 
Faber Pencil Company, attended the regional meeting of The National 
Association of Stationers at St. Paul in April 

Chicago, Ill Harry Ording has become salesman in the Chicago terri 
tory for The Conklin Pen Company, succeeding E. J. Bradley Mr. Ording 
has been connected with the fountain pen business the past eighteen 
years 

Chicago, til. The stationery department of the Davis department store 
has been moved to the main aisle of the south room, close to the center 
elevators This gives the fountain pen displays position on the main 
aisle where traffic is dense 

Madison, Wis The store of The Parker Company was burglarized 
March 31, and a number of fountain pens and mechanical pencils taken 

Los Angeles, Calif...A sales meeting for travelers of The Parker Pen 
Company, was held here several weeks ago. C. L. Frederick, vice presi 
dent and general sales manager, directed the sessions 

New York, N Y Salz Brother Inc has leased space at 48 West 
Twenty-eighth street 

San Francisco, Calif.. Donald McLeod, vice-president of the Spencerian 
Pen Company, New York City, has been making his first survey trip over 
the Pacific coast in company with Bert Morris, the company’s Coast rep 
resentative 

San Francisco, Calif.._Oliver Pierce, Pacific coast manager for The 
Conklin Pen Company is now making an extensive trip through the moun 
tain territory He is introducing the new Nozac Word Gauge pen, and 
this he reports is going over splendidly 

Shelbyville, Tenn The Empire Company has placed its new pencil 
plant in operation The factory is located on West Lane street There 
are two other pencil manufacturers here--The Musgrave Pencil Company 
and the National Pencil Company 

Toledo, Ohio 4. C. Marquardt, export manager for The Conklin Pen 
Company left in April for a three-month trip to Australia and other 


Pacific wean countries 








BUSINESS OPPORTUNITIES 


Important to Manufacturers 





The following detailed inquiries, received direct from readers of Orrice 
APPLIANCES, are tangible business opportunities. 


Wants Abroad 


Lines for Finland Sought Aktiebolaget Premier, 4, Vilhonkatu, Hel 
singfors, Finland, desires to hear from manufacturers of commercial sta 
tionery and office equipment items, both staples and specialties, for the 
purpose of establishing agency relations Aktiebolaget Premier was 
recently organized by Mr. V. Haataja, who is well known in northern 
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Serv-U-Fo mes 


The Modern Intercommunicating System 





Desk Telephore Wall Telephone 


This simple, low priced private telephone system 
will save time and money in office, factory or home. 
Operates on dry cells and is easy to install—no solder- 
ing necessary. 

Two Station System. A call and return system 
for use from room to room, ete. 

Three Station System. A master station and 
two outlying stations. 

Master Station System. Consists of master 
station and any number of outlying stations up to 
seven. 

Selective Signal System. Can be furnished for 
from three up to seven telephones. Any station can 
signal any other station direct. 


Made by American Electric Company, the makers of 
Burns Telephone Brackets—the in-and-out, up-and 
down adjustable telephone arms which have been a 
staple line for stationers for more than thirty years 


General Sales Agents 


American Automatic 
Electric Sales Company 


1033 W. Van Buren Street Chicago 
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—-BULLF RO G— 


CELL-O-KOTE SUPER-STENCILS 
For All Duplicating Machines 


Vew Discovery! A Successful Duplicating 
Stencil Without Cellulose Ester 

THIS new Bullfrog quality product contains improve- 
ments of first importance to users, with consequent in- 
creased sales possibilities for dealers. The outstanding 
feature is the cellophane protecting sheet mounted directly 


above the stencil, giving six distinct advantages. Here 
they are: 


SIX SUPERIOR 
FEATURES 





a No filling of type. 
2 No more swollen type- 
* writer rolls. 


No cutting out of loop 
* characters. 


1 Stylusing easier, safer 
* and more rapid. 


oO. Greater visibility. 
Cleaner and easier to 
* handle. 


We invite live-wire deal 
ers to write for our very 
attractive proposition 


Bullfrog Brands, 


Inc. 
300 W. Adams St., 
bd Chicago, I. 
Cell-O-Kote and Standard Du 


4) Cellophane Protectors. (B) Stencil’ plicating Stencils, Carbon Pa- 
(C) Backing Sheet pers and Typewriter Ribbons 




















Many Types of Businesses 
Use These 
SIGN & 
PRICE 
MARKERS 
and 
BUSINESS 
PRINTING 
OUTFITS 


for 


Sets of deep cut numbers and 
letters in any desired size. 
Complete with self-inking 
Fulton Stamp Pad, Type Hol- 
SIGNS ders and Tweezers. 


Prick Carbs 


ADDRESSES 


Big Profits on These Items 
WRITE FOR LITERATURE 
FULTON STAMP PADS 
“Dri-Kwik’’—for rapid, smudge-proof 


ETN impressions. 
**Fulton’’—for general utility 


TAGs 
LABELS 
PACKAGES 
(CRATES, ET 


In a comprehensive range of colors, 
SIZES and prices 


FULTON 


Specialty Co. 
ELIZABETH, N. J 

















Sales Office 

















200 Fifth Ave... New York 




















INTERNATIONAL 


G0G60000860609 





The Munson Display 


A profitable item for 25 years 


Are you getting your share ? 


VMiuNSON Supecty Co. 
348 Hudson St., New York City 


Please send more information about Munson Type- 
writer Keys and their profitable window display. 
Name 


iddress 


Cily . Stale 
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WITHIN 10 GRAINS! | | THE New [peat NO. 33 


That is now the postoffice scale sensibility 
and tolerance for checking postage. 


Forty-eight cents to $2.00 per pound prevailing postage 
cost must be checked by every mailer to prevent 
costly postage waste. 


Over-Under Weight 


indicator at end of beam 
indicates an unmistakable 
hair-line balance 


Height 26 in.; 
table top 17% @& 
in. by 14; shelf 
12x14. Rubber 


tired casters on 
rear legs, rubber 
feet on front 
legs. 













Shipped K. D. in 
heavy fibre car- 
ton; shipping 
weight 16 to 18 
Ibs. Easily as- 
sembled in 5 
minutes, 











Wood tops and 
shelves in oak, 




















Airmail No. 1—Capacity 1 Ib. x % oz. with computing chart. walnut or mahog- 
Airmail No. 4—Capacity 4 ib. x % oz. with computing chart. any finishes; steel 
Airmail No. 9—Capacity 9 oz. x 4% oz. without computing chart. frames with black, 
Com puting chart shows all mail and parcels post rates up to full capacity maroon “baked WE DO OUR PART 
on” enamel, 
Over 20,000 Triner New-Type Scales Made of electric welded steel tubing, in design and construction 
ay to ee ———— of —— Manson 7 that have 
~ , ; , T : > " | peen in satisfactory servic t 25 years. n appearance 
recently installed by the U. S. I ‘ostoffice De rtment and stusdiness witheus epzel tn Se poles p mony Side members 
because a variation of only a FEW GRAINS is now | are welded, not merely bolted or secured with slip joints so 
permitted between each ounce division—such a fine | commenty need tn ineapensive stands. 
rariati H s . : | Kesponsible dealers may order sample stand for examination 
variation is not apparent on any ordinary scale. | with return privilege. 
i = ’ 
TRINER SCALE & MFG. CO. Sherman-Manson Mfg. Co. 
2714 W. 2ist Street Chicage, Ulinois 621-631 S. Kolmar Ave. Chieago 
SK: 
JUNE, JULY, AUGUST, SEPTEMBER z | 
are hot weather months 
; Ll 
also Setlcy, 
J m 


RESPIRATOR 7 
CHAIR CUSHION months “5.in-1 


whlcs, 5 wheels 


Ice water, electric fans, open windows, duck trousers and shirt Fs or 
MODEL 







sleeves—anything to keep cool. The office becomes a prison; 
the clock, the jailer. 


If I were an office supply dealer I would place a Respirator 

Chair Cushion in the chair of every office worker I could find, RETAILS FOR 
leave it there ome day, and then? Get it back? No! They 

won't let you take it away. You have made a sale. Rup, $ 50 

A Respirator Cushion will provide the user with more comfort RY ‘a 


than all the cooling devices that can be placed in an office. be 
It is my belief that out of ten Respirator Cushions placed on 
trail six to eight sales will result. 

A Respirator Cushion is not a luxury, nor is it an expense. 
It is am investment. One cent per day for eighteen months 
will liquidate cost and at the same time increase efficiency of eed, 


user ten to twenty percent. 


There is no other chair cushion manufactured which will accom- 


plish the results secured with Respirator Chair Cushions. The 

name explains its action—breathing, forced ventilation. 

Try the sales plan suggested. We will be glad to assist you. . 

If you are one of the few office supply dealers in the United Fits Every 
States who has not yet started handling Respirator Cushions, Business Need 


and if you serve a territory in which we are not represented, I 
am willing to send you a a ge Cushion on approval so 
that you can test sales plan before placing regular stock order. 


L. M. Bickett 


President. 


L. M. BICKETT COMPANY 


WATERTOWN, WISCONSIN 











American Numbering Machine Co. 
@ | BROOKLYN,N.Y. | CHICAGO LONDON _ PARIS 






































MAY, 1934 


manager of the firm known as 
business in 1931, after nearly 
Correspondence should 


sales 
yntinued 
operation 


ies as 
dist 


successful 


Europe because of his activit 
Aktiebolaget Systema, which 
a quarter of a century ol 
be directed to Mr. Haataja 


Stationery Lines for Nicaragua.—J. Dreyfus & Cia Ltd Managua 
Nicaragua, wishes to hear from manufacturers of stationery lines, with 
a view to establishing agency relations The company represents the 


Typewriter ¢ Nicaragua 


Wanted Here at Home 

Catalogues for Bank Supply Dealer.-The Bank Products Company, 
135 Fifth avenue, New York, N. Y wishes to receive catalogues on items 
which can be sold to banks through and by mail. Mark mail 
ings for the attention of D. J. Jacobs 

Coast Stationer Wishes New Lines.—-The Office Stationery Company, 
$20 Market street, San Francisco, Calif., wishes to take on new lines 
for distribution in the San Francisco territory George B. Geramoni is 
manager He was formerly with the Ingrim-Rutledge Company Please 
mark mailings for his attention 


Remington ompany in 


salesmen 


Furniture Catalogues for New Orleans House.--Mathews Bros., 528 
Baronne street, New Orleans, La., wish to receive catalogues and other 
information from manufacturers of office furniture. Please address mail 
ings for the attention of A. A. Justrabo, buyer The organization deals 
in new and used furniture——both office and household 

Lines for Banks Desired.—The Bank Products Company, 135 Fifth 
avenue, New York, wishes to receive catalogues from manufacturers of 
items which can be sold to banks through salesmen and mail order 
Please mark mailings for the attention of D. J. Jacobs 

Lines Wanted for Detroit.._M. A. Elliman & Company, 307 West Fort 
street, Detroit, Mich., wishes to receive catalogues and other information 
available on office equipment lines for the Detroit territory Please mark 
mailings for the attention of J. W. Garlick, director of sales 

Office Machine Lines for Springfield...The Typewriter Inspection Com 
pany, 334 Worthington street, Springfield, Mass., wishes to add to its 
lines typewriters, adding machines, duplicating machines, check writers 
etc The company has one mechanical line at present Please mark 
mailings for the attention of Frank Stanin 


New Enterprise 


ewhere in this 


mannh- 


mai outiets | 


Following is a neu ncern reported in further 
lt offers p bilities of addits 
jacturers wm tins field, 


issue. 


Office Furniture House Opened at New Orleans.--Mathews Brothers 
(Jeff D. and Harry J.) have opened a new furniture store at 512 Baronne 
street, New Orleans, La Both office and household lines are carried 
Alex Justrabo is buyer of office equipment lines 








MARKING DEVICE 





Brooklyn, N. Y.—-Jeoff Conrad, son of B. B. Conrad, president of the 
American Numbering Machine Company, has recovered from an attack 
of pleuresy 

Chicago, I11.—The Merchants and Manufacturers Stamp Works has re 
ceived a patent on an indexed rubber stamp mount. This is U. 8S. Pat 
ent No. 1,952,302 


The annual meeting of the Cleveland Stamp Manufac 
1933 


Cleveland, Ohio. 











turers Association was held last month The officers for were re 
elected They are H. R. Seefried, president; Walter Tache, vice presi 
dent; J. L. Giligan, secretary-treasurer 

Calgary, Alta., Canada.—-F. Hartnell, formerly a salesman in the ma 
chine division of Remington Rand here, has been appointed local repre 


sentative of the systems division 


Casper, Wyoming.—The Prairie Publishing Company has received the 
exclusive dealer franchise of The Shaw-Walker Company 

Chicago, tll.—-S. Stein, who had conducted a used office furniture store 
at 1665 Ogden avenue, has moved to 204-06 West Lake street 

East Liverpool, Ohio._-The Shaw-Walker Company has assigned an ex 
clusive distributorship to The Fisher Office Supply Company of this city 


Fort Myers, Fla...The D. & ¢ Office Outfitters, Inc has been char 
tered; capital stock, fifty shares no par value; incorporators—E 
Chambers, 8S. C. Douglas and Nell Barden 

Galveston, Texas.-Clarke & Courts have received the exclusive sales 
franchise for products of The Shaw-Walker Company 

Gloversville, N. Y Peck & Robbins have aligned the steel office equip 
ment requirements of the Glove City with the Shaw-Walker line, 


franchise 
Roberts Printing & Stationery Company has acquired 


through an exclusive 
Hutchinson, Kans. 


the prestige which goes with the exclusive sales franchise of The Shaw 
Walker Company 

indianapolis, ind The Wiegel Cabinet Corporation, 1101 Sixteenth 
street, has been chartered to manufacture cabinets, desks and office fix 
tures; capital stock, 1,000 shares no par value; incorporators—Julian 
Freeman, Manuel Freeman and Earl Moore 

Los Angeles, Calif.—Fletcher J. Swan has been appointed manager of 
the filing equipment division of the Grimes-Stassforth Stationery Com 


Wallace 
Company 


pany, 737-39 South Spring street He succeeds Ebenezer 
Louisville, Ky The Hammer Printing & Office Supply 
changed its name to Boone Brothers Company 
Memphis, Tenn.—-The Trading Post has 
Second street, to buy and sell used business equipment 
man is president of this enterprise 


has 


South 
Shau 


established at 101 
Harry E 


been 


New York, N. Y.—The Macy Company, Grand Rapids, Mich., has leased 
12,000 square feet of space at 385 Madison avenue 

New York, N. Y¥.—The Empire State Office Equipment Company has 
been chartered to deal in office furniture; capital stock, $20,000; incor 
porators—Ethel Radin, 22 East Fortieth street; Vera E. Rotheim, 315 86th 
street; Lois Brechter, 22 East Fortieth street--Lupka & Pomerantz, char 
ter representative, 22 East Fortieth street 


Ogden, Utah.—-A. Walter Stevenson has been empowered to cater to the 
steel office equipment requirements of this unity through the exclu 
sive sales franchise of The Shaw-Walker Company 


comn 


Oxford, N. The Oxford Public Ledger has received the exclusive 
sales franchise of The Shaw-Walker Company 

Philadelphia, Penna.—-Jos. L. Shoemaker & Company, Inc., 926 Arch 
street, celebrated the fiftieth anniversary of its founding in April 

Rome, N. Y.—-The Rome Office Supply Company has undertaken the 
local representation of The Shaw-Walker Company through an exclusive 


sales franchise 


| 
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Executive Desk from 
THE WALL STREET 


Suite in Walnut 







NEW Desks to Sell... 
and a NEW Way to Sell 


Year after year, Imperial has led the way to bigger vol- 
ume and greater profits for alert office furniture dealers. 


Now—Imperial leads again! With smartly-styled, well- 
built, moderately-priced new grades! With a distinctly 
new type of portfolio-catalog to help you sell them! 





WIE Do ove Maat 

If you are prepared to match Imperial’s dominant 
merchandising plan with an aggressive sales program in your own 
community, write today for details. See Imperial’s outstanding 
new desks, matched suites and tables! Find out how Imperial’s 
distinctive new catalog increases the results from your efforts on 
the sales-floor and from out-of-store calls. , 





Full information about the Imperial franchise will be gladly 
furnished upon request to : 


IMPERIAL DESK COMPANY 


Evansville, Indiana 








A PAIR 
FOR EVERY 
' DESK 


Cash in with Seymour Shears, 
the 1934 opportunity line, 
with: 


®@ The Seymour Sales Helps 
@ The Seymour Quality 
@ The Seymour Prices 


Each shear packed in cello- 
phane, easily displayed and 
easy to sell. 


Write for full 


information 


THE 
SCHAAF & GOOD CO. 
FREMONT, OHIO 


Exclusive Manufacturers 
of Seymour Shears 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 
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TYPEWRITER 
RIBBONS 
EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 





Allen & Company 
11-13-15 Vandewater Street 
New York 
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TEMPO 


Automatic 


Interleaving 


TRAYS 


(Slip-sheeter) 


for Tempographs and mimeographs. Easily at- 
tached-—No adjustments to make—Speed— Auto- 


matically Interleaves printed copy at the rate of 
All working parts enclosed 
Slipsheets 150 in Book Form 


over 100 per minute 


Aluminum Frame 


Many Duplicators are already equipped with 
Tempo Interleaving Trays. There are Thousands 
of other machine owners ready to buy that will 
welcome a demonstration TEMPO will sell 


itself if Demonstrated 


Write today and let us tell you more about TEMPO 


MILO HARDING CO., Ltd. 


MANUFACTURERS 


1362 S. Hill St. Los Angeles, Calif. 
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OFFICE APPLIANCES 








RIBBONS AND CARBONS 














Chicago, J.-F. S. Cooper, of the Codo Manufacturing Corporation 
covered territory in April, including Detroit and Cleveland 

Denver, Colo.._H. Frankel, of the Frankel Carbon & Ribbon Manufac 
turing Company, established some new connections during a recent trip 
to the Pacific coast 

New York, N. Y.--The Federal Ribbon & Carbon Company, In has 
oved to 87 Walker street 

San Francisco, Cal The Carbon and Ribbon Dealers Association of 
Northern California is now meeting the second Friday of each month at 
12:30 in the assembly hall at 68 Post street, the address of John H 
Griffith, the secretary The association is steadily gathering new members 

San Francisco, Calif.._Fred L. Whalen, Pacific Coast manager for The 
Carter's Ink Company was up from Los Angeles the latter part of March 
having been making a trip through the Northwest The Carter's Ink 
Company is now maintaining a carbon and ribbon department at 149 New 
Montgomery 

Bend, Ore. -Phil Denu has opened the Western Stationery Company in 
the O'Donnell Building, carrying stationery, office, and school supplies 
Denu has previously been associated with his father in a stationery stor 


it Bemidji, Minn 

Bristol, Conn._.The hardware and stationery stocks of the S. J. Cast 
store were auctioned April 5 This business was one of the oldest in the 
eity 

Brockton, Mass. The George 1 tailey stationery store, conducted by 
Mr. and Mrs. Dextre Brown, has been moved from 42 Central street to 
17 Main street 

Caldwell, tdaho Frank Moore has purchased the Bee-Ce Stationery 
Store at 720 Arthur Street, operated the past seven years by Mr. and 
Mrs. James Boone 

Chicago, I!..-The Bankers Box Company, 536 South Clark street, has 
expanded its manufacturing and office facilities 

Chicago, Ill. H. J. Walsh has been transferred by The Southworth 
Company to the mid western territory with headquarter at the Chicago 
branch 

Chicago, Ill An auction sale was held April 13 by Owen's Novelty 
shop 1303 East Forty-seventh street The stocks included a number of 
commercial stationery items, broken lots, which were old at very low 
prices The business has been discontinued 

Chicago, Il!..-Seat Pads Corporation, 714 West Monroe street, has been 
chartered to manufacture and sell at wholesale and retail various and 
sundry articles of merchandise of every kind, character and description 
capital stock, 200 shares par value common incorporators- Howard |} 
Leopold, Hy Kaufman and Lillian Leopold 

Chicago, Jtl..-The entire block bounded by Adams, Market and Quincy 
streets, and the Chicago river, is to be remodeled, and called the Union 
Terminal building It is planned to organize special facilities for mer 
chandising, including miscellaneous office lines 


Columbus Office & Supply 


Columbus, Ga. Stocks and equipment of the 
Company, 111 Twelfth street, were exposed to water and smoke damage 
April 15 in a serious fire in an adjacent bakery 

Easton, Penna...The Dalrymple Stationery Store has been moved from 
41 North Fourth street to the corner of Fourth and Churac streets 

Huntington, N. Y.The stationery and newspaper store of D. W 
Trainer was burned out in a fire which affected other tenants in the 
building 

Lancaster, Penna... Michael Bard (trading as Nixdorf & Bard), P. O 
Box 284, has gone into involuntary bankruptcy His difficulties were due 
largely to shrinkage in real estate values His plans for the future are 
indefinite Mr. Bard believes that his extended experience in the sta 
tionery trade will be of value in the Pennsylvania or other irket 

Los Angeles, Calif. W. L. Martindale has opened a commercial and 
social stationery and book store at 658 South Vermont avenue 

Los Angeles, Calif..-The Cash & Carry Stationery Company, conducted 
by H. D. Bracket, opened for business at 528 South Spring street re 
cently It is a new concern, carrying commercial stationery and office 
specialties The Douglas Press is a joint tenant with the stationery 
business 

Missoula, Mont The Office Supply Company has moved from 115 North 
Higgins avenue to the building occupied formerly by tarney Fashion 
Shop 

Mobile, Ala... Albert W. Gill, of the Gill Printing & Stationery has been 
named a member of the code administrative authority of the Southern 


Federation 
The RL R 


Printers 
Newark, N. J Brant Company has been chartered to deal it 


stationery ; capital stock, $50,000; Otis Ingalls, charter representative 

New York, N. Y The Irving Stationery Company has leased the build 
ing at 301 Canal street 

New York (Manhattan), N. Y Frederick W. Bensing has been ap 
pointed eastern sales manager by the ¢ F. Pease Company, Chicago, Hl 

New York (Manhattan), N. Y..- Penn Stationers, In has been char 
tered ; capital stock, 100 shares no par value; Bernard Fein, charter rep 
resentative, 521 Fifth avenue 

New York (Kings), N. Y¥..-The Kores Corporation has been chartered 
to deal in stationery; capital stock, $20,000; Donovan, Liesure, Newton 
and Lumbard, charter representative, 90 Broad street 

Sacramento, Calif...The Sleeper Stamp Company SZ J street hia 
sdded a stationery department 

San Francisco, Cal...Nearly 125 stationers of Northern California 
gathered to greet Charles P. Garvin, secretary and general manager of 
The National Stationers Association, holding a clini April 6 at the 
Palace Hotel Edward H. Wobber, president of the Stationers Association 
of Northern California, opened the meeting by introducing Harry J 
Stratford, the Regional Governor for District Twelve He in turn, after 
a few remarks, introduced Harry A. Morgan, of Los Angele the National 
President The keynote of his address was a plea for unity of action 
Mr. Garvin called attention to the fact that the government was calling 
the bluff about business wanting to govern itself, by putting it up to 
business men to establish and enforce their codes of fair trade practice 
He spoke favorably of the tendency of the government to bring about more 
uniformity of prices, as this would eliminate the mere price talk and 
produce better and more active salesmanship Harry Stratford, Arthur 
Moench, and Ro West were selected as delegates to the June Conventior 
of the National Association William Johnston of the Schwabacher-Frey 
company of Los Angeles was selected as regional governor for the year 
beginning the coming first of October This was part of a series of western 
forums being held also in Lo Angeles, Portland, Seatth Spokane, Salt 
Lake City ind Denver 
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Pelouze Postal Scales 


The dials show the exact amount of postage, in 
cents, required on all mail matter. Warranted ac- 
curate. Beautifully finished in Green “Duotone” or 
Gold Bronze. 

Made in several styles. Intended for individual 
desk, library, office or shipping room. 

Dealers supplied through leading wholesale sta- 





tioners. 


NATIONAL, 4 Ibs. 
COLUMBIAN, 2'4 Ibs. 
CRESCENT, 1 Ib. 


232 East Ohio St. 


Write for new catalog. 


Pelouze Manufacturing, Company 





:- “STANDARD” 
ee CAPACITY 
a 9 2 Ibs. & 4 Ibs. 
Chicago 











FOR YOU ALONE - - 





That's your instant re- 
action to an Auto-typed 


letter. Yet many firms con- 1 Ls \. 
ea ja’ 
tinue to flood business | | \ Y ue ~ 
‘ \\ .  “ \ 
desks with form letters when , YN ' } 
¥ A Ad \ 
Auto-typist will turn out ® * . ; | ya; an 


250 personal pieces a day 





at a cost of only 1c. 








Dealers: Our aE 1 pace 
plan permits your customers 
to try out Auto-typist under 


actual conditions. A_ great 
business builder for you. 
Write to Auto-typist, 602 N. 
Carpenter St., Chicago, Hl. 








One In a Territory 








DEALERSHIPS being allotted 
NOW—for this Clean, Legible 
Sanitary typewriter key. 


MASTER 
SPEED KEYS 


(non-rubber) 


The TENS OF THOUSANTCS 
of sets in use attest to their 
greater satisfaction and econo- 
my of use. 

Get Your Application in To-day 


SPEED KEY MFG. CO., INC. 


294 Columbus Place Brooklyn, N. Y. 














ACME SIGNALS 


For every type of office record 
—Used on cards or sheets, in 
vertical files, Visible records 
and loose-leaf binders. Slip on 
easily and hold tightly. Avail- 
able in 15 distinctive colors. 


Samples on Request 


ACME CARD SYSTEM COMPANY 
8 So. Michigan Ave. CHICAGO, ILL. 


World’s largest exclusive manufacturer of Visible Record Equipment 





Pens — 


WHY NOT TURNER & HARRISON? 


High Grade Pens 
R Our One Product 


4 Since 1876 
TURNER & HARRISON PEN MEG. Co. INC. 
PHILADELPHIA 























‘AICO: GRIP INSERTABLE TABS " 


TYPEWRITE THE 9, SEPARATE TYPE- 3. enent FOLDED 


WRITER MARKS. 
(Patent Pend.) 


YTS 


* IN 
INDEX LABEL. GRIP TAB, 








TAB 
CUT AICO-GRIP SHOWING THE 
TAB TO FIT THE 3. KicO-GRIP TAB WITH 
ABEL. ATTACHED= A 
































3 SIZES * 6 COLORS 
DEALERS: Write for samples. 





G. J. AIGNER CO. 





y, 
Z 
Z 


CMLMMGTTTSSSAS TTS 


503 S. JEFFERSON ST. 
CHICAGO 
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OFFICE APPLIANCES 








PROGRESS PAPERS 


Ask for prices and 
samples of 
Mimeograph Papers 
Scratch Pads 
School Papers 








PROGRESS PAPERS 


{ completely rounded line—covers every type of paper for gen- 
eral office requirements — a quality, finish and texture to 
meet the most exacting demands. 


and workability, and may be relied upon to be the best obtainable. 


BRADNER SMITH & CO., 333 S. Desplaines St., Chicago, Ill. 


have won their leadership through superior appearance 


as 


sample book of PROGRESS PAPERS, as well 


Index Cards 
| Adding Machine Rolls 


| Second Sheets 
Duplicating Papers 

) Cash Register Rolls 
Sample Book of Progress Typewriter Papers 











i 


i 





lf You Aren't Already 
Stocking TOP-X 2¥ S255 


CEMENT 
GET IT NOW! 


ad- 
hesive that will mean repeat profits. 
Top-X is perfect for mounting paper 
of any kind—-stock it now for your 
office, studio, home, school trade. 
In 4-oz. bottles with handy brush- 
in-cap and in bulk. Ask your jobber 
for details —or write direct. 


TOP-X COMPANY 


511 S. Rockford Ave., Rockford, Ill. 





Free counter 
display box 
boosts sales! 








$100.00 REWARD 


will be paid for information leading 
to arrest and conviction of the bur- 
glar that stole Portable Underwoods 
659661 - 659662, Remington Portables 
634904 - 167850 - 167562 - 171221 from 
our New and Beautiful Store, 718 
Pine St., St. Louis, Mo., April 5th, 
1934. 
St. Louis Typewriter Exchange 
ESTABLISHED 47 YEARS 
Telephone Main 1162 


PEUDUPERERDODUEEEEEOCOEEEEEREEEEEREEEEEE EE CEEEE REECE EEE EEE 
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RITE-RITE’S No. 22. 
Fingerfit Feature and have Propel- 
At 25¢ Each 
e center joined by red and blue rings. 
ing blue lead. 
will soon find it advisable to repeat. 


Announcing 
Fingerfit Checking Pencils 
RETAILING These pencils embody the popular 
Repel-Expel mechanism. They are 
made with red tip and cap, ivory 
Magazine and mechanism equipped with jred lead, also blue 
tip and cap, ivory center, red and blue rings with correspond- 
These items are particularly desirable for stationery store 
trade. Write for full details or send us your initial order. You 
Rite-Rite Manufacturing Co. 
1501 West Polk Street Chicago 
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This business is YOURS! 


A. LMOST every customer 


New York City 
Richard C. Loesch Co, 
Pittsburgh 
The Chatfield & 
Woods Co. 


> ° Cincinnati 
uses cards; ard if you make a bid for 1). caiseia Toner Gn 
the business, it’s a ten-to-one chance Detroit 


Seaman-Patrick 
Paper C 
Washington, D. C. 
Baltimore 
The Barton, Duer & 
Koch Paper Co. 
Grand Rapids 
Carpenter Paper Co. 
Houston 
S. Bosworth C« 
Toledo, Dayton, 
Columbus, Cleveland 
The Central Ohio 
Paper Company 


you'll get it. For business cards come 
to mind in the same thought with 
office supplies. 

Ask any paper merchant here how 
to build a repeating business with 
Wiggins Compact Binders and Book 
Form Cards. 

The JOHN B. WIGGINS COMPANY 


(Originators of Scored Cards) 
1162 Fullerton Avenue Chicago 


Wiscsins 


BOOK FORM CARDS COMPACT BINDERS 


»., Ine. 











we 








INDESTRUCTIBLE SLI 


DE RULE 
for | 


85c¢ 





Display this pocket size rule of modern construction—solid 
celluloid set in non-tarnishing metal back. Cursor of crystal 
clear viscoloid with genuine leather case and instructions; ideal for 
students, engineers, salesmen, merchants figuring and checking 
Multiplication, Division, Squares and Square Roots-—Manufac- 
tured in U. S. A. by 


Indeco Rules, 239 John St., Bridgeport, Conn. 








—the one duplicating 
machine black ink 
that gives first class 






le 


open and 
of ma- 


both 
types 


results on 
closed drum 
chines — 


VEL Hf 


making this an 
all purpose ink 


rp. b.2 OC sence. 











Y- 4 


Samples & prices on request. 


D. ROOSEN COMPANY 
Chicago 
609 S. Clark St. 


H. 
Brooklyn, N. Y. 
Factory, foot 20th St. 
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U.S. TYPEWRITER RIBBON MEG. Co. 
A — x 





RIBBONS CARBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 
IR 


Sansom at Tenth Street Philadelphia, Penna. 
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MARTENS 
TYPE CLEANER | 9! YU RGIS a 
Easy, quick adjustments 


Martens goes over in a big way without tools 
with typists. They like the pat- 
> lic lusi : “ 
— my nea te cd a pou standing line of metal 
ee ee posture chairs sold 
In Every so quickly, easily and thor- exclusively through 
Bottle oughly, dries quickly without dealers. 
. FRE E! ___- Spattering. They always come Ruciesive! tan 
INTRODUCTORY OFFER back for more. 


ritories still 
Write for it and our liberal , . al 
discount schedule Retail price 50 cents. available. 


MARTENS TYPE CLEANER CO. Write for 


articulars 
120 E. 28th Street, NEW YORK CITY —— 




















* TYPE | 
CLEANER 













A complete and out- 





STURGIS POSTURE 
CHAIR COMPANY 
STURGIS AAICH, 























oa + 
. . 

L. L. Holder and stapling machines 
to your toughest prospect. It will convince him and open the way QUALITY FIRST SINCE 1894. The ma- 
for the sale of other items. Ask him to test it for convenience, for chines and staples that guarantee not 
strength, durability and economy both in first cost and in the long 
run. Ask him to observe how easily F. B. is adjusted to fit binding only sales but profits. Ask us how. 


edge and distance between punck centers and how capacity can be 
regulated by interchangeable posts. And ask him to compare the 
cost—$3.50 per doz. sets, list, f. o. b., New York. A line on your 


letterhead brings full details Acme Staple Company 


F. B. Manufacturing Co. 4Wvore' SS CAMDEN, N. J. 























National Zipper Envelopes and Brief 
Cases offer New Features of Style 
and Convenience 


Improvement is the order of the age and the 
opportunity for office equipment retailers to 
add sales. Business and travel luggage, zipper 
ring books, zipper envelopes, the National 
“Kary-All” especially convenient for airplane 
travel, these containers accommodate all essen- 
tials, are lighter in weight and fully durable 
better value attested every day by growing 
interest and acceptance by the public from day 
to day. The current catalog lists the complete 
National line, including several new items. 


National Brief Case Manufacturing Co. 
512-532 S. Peoria Street Chicago, Hlinois 
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OFFICE APPLIANCES 











The Cost Is No Greater. Deliver the Best 
Made In All Sizes and Specisl. 
We Make a Complete Line of Card Guides. 








GUIDES—METAL TAB—CELLULOID TAB 
MADE OF GENUINE PRESSBOARD 


DURATEX and TUFTEX 
VERTICAL FILE FOLDERS 
C. L. BARKLEY & CO.—FILING SUPPLIES 


517 So. Jefferson Street 
Write for Our New Catalogue. A Complete Price Guide on Indexing 


Producers of 


CHICAGO 








-—STENTEX— 


the better dry stencil 
for all standard duplicators 


Vv | 
AMERICAN | 


SUENTEX — 


CORPORATION 


48 Seventeenth Street, Pittsburgh, Penna. 











OFFICE EQUIPMENT 





Ly} YA 


THE BLUE BOOK OF OFFICE MACHINES 


Tells you Instantly tHe market VALUE OF 


SECTION 1 Adding—Calculating Machines 
ad 2 Typewriters (also gives age of mach.) 
- . 3 Billing—Bookkeeping Machines +4 
4 Folding—Duplicating—Mailing— 
Sealing —Stamping Machines, etc. 
$3.50 complete set 


TYPEWRITERZADDING 


MACHINE (orforation. 
303 W. MONROE ST. CHICAGO 


PRICE $1.50 per section 


Reliable 























THE QUICK, EFFECTIVE ERADICATOR 
DIP-NO-MORE 


. es FI RI NT package with particular appeal to business people 
! \ ta 


releases a Ay the bent neck prevents 
your inks department De 


q practical ite tor 


H. A. INK 


ERADICATOR CO. 


VNoteOur New 
Address: 


1707 Zerega Ave.. 
New y ork 
PHONE 
Westchester 7.5197 
Cable 


“Eradicator” 








FOR CLOTHING 
ne me Mistunse oe ber Fegy, “ve. 

































Loose Leaf Rings 


No Large Brass 
Joint to Tear Nickel Plated 
Paper FIVE SIZES 
Inside es 
“ 1g” —1.35 100 
Open Easily, f”—1150 a 
Close RO ee a 
Securely | 


For loose leaf books, binding reports, blueprints, etc. 


Write for information Loose Leaf Metals 


on our line of...... 


The E. W. Carpenter Mfg. Ce. 


Bridgeport, Conn. 























in Grippit TuBEs 


kage fits the hand, is easy to see on a cluttered 

ppit rubs off work and fingers and leaves them 

irippit never wrinkles paper It is Peelable 

PI pat , 

Waterproof, Tra parent, Stainless, Non-inflammable . . . Write 

for Free Tube and Profit Story to Harriman-Welts Products Co., 
Summer Street, Boston, Massachusetts 











WT As 

Om ee 
{ “~~ (a 
( about... 


‘ PP oF 
Onotic (pie 
1! IN SIZE 
} 4 AND PRICE 
ia, William Prym 


Solid-Head Cut-Out wr, {of Amsrica, Inc. 


THUMB TACKS 2 esteem i 
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Suggest METALSTAND 


for an additional profitable sale 


A stock of these convenient small stands enables you to 
recommend them to typewriter users as they call. If you 
sell typewriters or adding machines, the natural thing to 
do is to add a stand to the sale. METALSTAND is useful us. 
also for calculators, directories, large account books, etc. 
It is of ample dimensions, side leaves optional—titted WE DO OUR PART 


with rubber mounted casters. It is shipped knocked ae — . 
Ren A ag ~s METALSTAND 


down, weight 13 lbs. All orders filled subject to dealer's 

approval. » Ty 
Retails at $5.00 for olive green finish maplewood top. COMI ANY 

Walnut, mahogany and oak finishes slightly higher. Full 909 Walnut St., 

details, discount quotations and sales helps on request. Philadelphia, Penna, 
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Moore Markilo Celluloid Products 


are made of the acetate (non-inflammable) cellulose, and 
embody features of our own 
design. 

Envelopes for ring binders, 
—billfolds, cards, papers, etc. 
Indexer strips (blank-label) 
and tabs, celluloid fasteners. 
Book markers, book covers, 
etc. The Dozen System vs. 
Decimals, Booklet 25c. 


MARKILO CO., Mfrs. 
936c W. 63rd St.,.Chicagu,U.S.A. 


Aluminum Push-Pins 
and 















Moore Push-less Hangers 


Used in offices everywhere to hang up maps, 
charts and framed pictures. Won't mar plaster 
walls or woodwork. 
In Window-front Packets to sell at 10c. 
Our small Counter Displays make sales. 
Order from your Wholesaler. 


MOORE PUSH-PIN COMPANY 
113-125 Berkley St. Philadelphia, Pa. 
Mfers. of Moore Metal Maptacks, Thumbtacks, etc. 
































EASY TO USE, THOROUGH 
IN CLEANING ACTION 


- Clarotype makes use of 
brush unnecessary 





Efficient and economical 
Will keep correspondence 
and papers always on hand 


X ts job instantly and thoroughly 
and properly arranged. T he 
most efficient desk file on je By cLAR-OTYPr 


the market. Made in fou: with each 
the modern type cleaner 


Clarotype’s success started by ending the messi 
ness and spattering caused by brush methods 
With the handy dauber supplied, Clarotype does 













bottle. 


sizes. A very profitable 
item for stationers. 


Mr Dealer If you were a stenographer you 
would quickly appreciate why these simple facts 
make Clarotype an outstanding profit maker for 
over 3500 dealers 

Clarotype deserves your trial One dozen will 
prove why it is a leading repeat item Order 
Clarotype from us or through your jobber 


Clarotype Co., Inc., 16-F Hudson St., New York 








Stanley R.Bristow 
24 Central Ave.West Orange,N.J. 
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The “Aluminum” Pocket Seal 
and other MARKING DEVICES 





Color is the life of type- 
writer ribbons and carbon 
paper. 


Strength and perma- 
nence of color are the excel- 
ling features of CODO Ribbons 
and Carbons. 


Color can help you be- 
come the leading distributor 
of ribbons and carbon in your 
territory. 


The quality of CODO 
Ribbons and Carbons is fit- 
tingly exemplified in their 
modern, brilliant, attractive 
packing. 





POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30S. Jefferson St. 


Proof and full information 
on request 


The Codo Manufacturing Corp. 


New York Coraopolis, Penna. Chicago 
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OFFICE APPLIANCES 


THE STATIONER’S 


SCRAP BOO 


OF IDEAS 


PRICE $400 POST FREE 


The most valuable moneymak- 

ing volume ever placed before 

the Stationer Trade—Contains 

nearly 200 hints in connection 

with every department of your 
business 


Press Comments: 

The book contains some 178 pages of common sense 
suggestions for commercial slationers and dealers in 
office equipment. It is conveniently divided into four 
seclions, as follows: Organization; Advertising and 
Publicity; Selling Ideas; Window Display and Selling 
Ideas for Specific Lines. An indez in the front of the 
book classifies the subjects treated and gives the numbers 
of the pages where the stalioner may find suggestions on 
the particular phase of his business that he may be in- 
lerested in al the lime. The subjects run all the way 
from account books to window dressing and are written 
in such a way that the volume is an ercellent reference 
book. 

Office Appliances. 


The Scrap Book can be dipped into almost anywhere, 
and useful hints on a wide range of subjects, presented 
in a very readable form, will be found on every page. 

—The Newsagent, Bookseller’s Review and 
Stationer’s Gazette. 


It was a distinctly good idea lo bring together such a 


series of approved ideas, and the volume should meet 


with a warm welcome. 
—The British Printer. 


A good idea in itself and admirably carried out. 
—The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, LT. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON, W. C. ENGLAND 
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IN EVERY COUNTRY 


You will find ONE leading office equip- 


ment trade journal of national importance. 


IN 
FRANCE 


First and foremost office equipment maga- 
zine dealing with office and factory manage- 
ment and efficiency is the ideal advertising 
medium for U. S. Manufacturers desiring to 
increase their export trade, particularly with 


FRANCE 
BELGIUM 
SWITZERLAND 
ETC. 


Include “METHODES” in your ad- 
vertising appropriation: It pays. 
Send for free copy today. 


METHODES 


27 rue des Petites Ecuries 


Paris X¢ France 
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LOOSE { 72600 LFAI 


EQUIPMENT 


Identified always with quality products the 
Cesco Line offers a range of Binders and 
Forms supreme in its field. 

Not only does it offer a complete assortment 
of the standard staple items, but it also in- 
cludes many distinctive numbers. 

Binders with life-lasting hard covers, Visible 
Record Books, Permanent Transfer Systems 
—these are only a few outstanding items 
with an unusual sales appeal. 

The Cesco Catalog should be in the hands 
of every dealer—if your copy is not on file 
send for it today. 


EXCLUSIVE AGENCIES AVAILABLE 


To established dealers we have a most attrac- 
tive proposition—full territory protection 
and extremely liberal discounts. Send for 
details. 


THE C. E. SHEPPARD CO. 


4401-4429 Long Island City 
Twenty-First Street New York 
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| 
Need the Support of 
SALES LETTERHEADS 











Your letterhead frequently is c!l that 
your prospective customer sees or knows 
of your business. In appearance, it 
ought to be on a par with your best 
dressed salesman. 


In context, it should give the important 
facts of your business; its general im- 
pression should reflect the character of 
your business; should suggest the prin- 
ciples of action which have directed the 
progress. 


We make good letterheads. We can 
make one that will represent you worth- 
ily, every business day of the year. If 
you are interested, we should like to ask 
you some pertinent questions and make 
some valuable recommendations. 





Engraved Stationery Buffalo 
AMERICAN EMBOSSING COMPANY 
| 35 N. Division St. Buffalo, N. Y. 
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SPECIAL OPPORTUNITIES 
for all Royal Portable Dealers! 


is the most 


The Royal Portable 


priate gift for Graduation because it will 


appro- 


be used, and appreciated for years to 
come! At this season, sales to students 
for vacation typing as well as next Fall, 
are easiest made. Solicit all parents with 
children graduating from grammar school, 
high school or college. yx Visit schools. 
Obtain lists of the members of graduating 
classes. Canvass ... demonstrate . . . see 
that everyone receives Royal Portable lit- 
in your local news- 


erature. Advertise 


papers . . . Royal will supply you with 


ROYAL 





PORTABLE 


suitable ready-to-use-mats . . . literature 
and attractive window display material. 
% Your best sales argument! The Royal 
Portable is the finest of home-sized type- 
writers . . . made by the world’s largest 
organization devoted exclusively to the 
production of typewriters. Three models, 
each priced to include a generous profit 
. - $33.50... $45 
For real profits . . . Stock 
oc « Een 


margin for the dealer . 
. $60. * 
and handle Royal exclusively 


TO LEADERSHIP. 













4 
4 \ Wy i l Il 


TYPEWRITERS 


OFFICE APPLIANCES 
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ROYAL TYPEWRITER COMPANY, Inc. 
2 PARK AVENUE, NEW YORK CITY 


Canadian: 362 Notre Dame St., W., Montreal 


The proposals in this advertisement apply only t 


e United States and Canada 



































ALL ARE Jettezgraph PROSPECTS ! 


Sounds like a broad statement, doesn’t it? 


“Especially for a stencil duplicator,” some 
anyone knows that a stencil 
duplicator is an office machine.” But that’s 
where the great wrong enters into the picture. 
That statement isn’t half broad enough! 

\ stencil duplicator is an office machine, 
and the Lettergraph is a stencil duplicator. 
Yes! But it’s a host of other 
It’s an inexpensive medium that allows the 
small independent merchant to advertise and 
effectively compete with his big brother, the 
Chain Store. 
members that keeps them informed of com- 
ing events. It puts the Church on a paying 
basis by attracting the congregation weekly 


will say, “for 


things too. 


It’s a binding tie among club 


instead of seasonably. [t grinds out attractive 


menus daily for hundreds of restaurants 


clean, wholesome, inviling menus at all times, 
at low cost. 
blackboards in schools 


every pupil and is used to keep teachers in- 


furnishes a copy for 


formed too. 

And in these days of quickly 
that new yet old industry, 
has been quick to avail itself of the Letter- 
Price lists issued 


changing 


prices, ‘ Liquor,” 


graph’s many advantages. 


° . ° 
if il I 
4 


JACKSON BLVD 


9i5 W. 


Takes the place of hundreds of 


in the morning are often obsolete by night- 
fall. What a “Natural” this type of work is 
for the Lettergraph! 

For the Lettergraph replaces costly type 
set-ups with an inexpensive stencil sheet. Any 
typewriter does the work of composing 
machine, and best of all, copies can be turned 
out at a cost of approximately 25c per thou- 
sand, in one or more colors if desired. 

The Lettergraph ts an Office Machine. Yes! 
But please don’t close your mind to its wider 
possibilities. Look around and see for your- 
self just how many organizations and busi- 
can use a Lettergraph to excellent 
Then put that knowledge to good 


nesses 


advantage. 


use as have hundreds of other Dealers. Sell 
it as an Office Machine. Yes! But don't 
forget The Butcher—The Baker—and The 


Candlestick Maker. 

The Letlergraph sells for $29.50 completely 
equipped with the following supplies: 6 Sheels 
Stencil Paper—s lb. can Black Ink—1 


Stvlus—1 Ink Brush—1 Post Card Guide—1 
Superpad—1 Letler Size Writing Plate—1! 
Bottle Correction Fluid—Samples of  Letter- 


graph Bond Paper—Complele Instruction Book, 
and weighs bul 21 pounds packed for shipment. 


% a . ‘ rz ’ 
ILEVYVER CORPORATION 
4 4 4 s 


CHICAGO. 


ILL. 








UNDERWOOD 
ELLIOTT FISHER 








the organization that in manufac- 
turing its complete lines of type- 
writers, accounting machines and 
adding machines, never forgets 
its obligation to service them. 





UNDERWOOD ELLIOTT FISHER COMPANY 
Typewriters... Accounting Machines... Adding Machines 
Carbon Paper, Ribbons and Other Supplies 


342 Madison Avenue, New York, N. Y. 


Sales and Service Everywhere 





(SEE PAGE 88) 

















